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State of the nation’s economy: 
Up 

Exvectric OuTtpuT—Gained again in 
week ended Sept. 29 to 7,101,794,000 
kilowatt-hours, or 9.2 percent over 
previous week. The six South Cen- 
tral states showed best increase— 
24.4 percent. 

Loans To Business — Commer- 
cial, industrial and agricultural 
credit total in week of Sept. 26 
soared $140,000,000, says Federal 
Reserve Board report covering 94 
cities. 

Commopity INpeEx—Bureau of La- 
bor Statistics’ yardstick stood at 
334.1 for week ended Oct. 5. This 
compares with 328.9 a week earlier. 

Raw. Passencers—Customers car- 
ried by coaches on Class 1 railroads 
in first half of this year registered 
an increase of 10.6 percent, while 
the number of parlor and sleeping 
car fares was up 22.5 percent. 

Bromine CuickeNns—Output this 





Parts Firms Can’t Find 


Adequate Steel Supply 


WASHINGTON. — Allocations 
of controlled materials for re- 
placement parts are generally 
adequate at present, but manu- 
facturers are finding it extreme- 
ly difficult to find mills and 
foundries to accept the CMP 
allotments. 

Reporting this last week, NPA 
ussured the parts makers that 
the problem is a transitional one 
and that, by the first quarter 
of 1952, the CMP will be func- 
tioning much smoother. NPA 
said that 30 percent of fourth- 
quarter allotments issued _ to 
parts makers have not yet 
“found a home” with steel mills. 





The Newspaper of the Industry 


Ist Quarter Quota 
Due to Be Cut 
to 950.000 Cars 


Week’s Output Rises 
To 117,040; October 
Hope: 527,000 Units 


By Bernie Thomas 


Associate Editor 


woe vehicle production in U. 
i S. plants last week moved up 
to a level that should result in 
413,000 cars and 114,000 trucks—a 
total of 527,000 vehicles — this 
month. 


Such an accounting would give 
plants a good start on permitted 
fourth-quarter quotas. 

However, rumor factories last | 
week were busier than auto 
plants grinding out reports that 
vehicle makers face further pro- rbd 
duction cutbacks after the first °° continuing to fall. 
of the year, probably to 950,000 | Sales reports for the first two 
cars in the first quarter. | weeks of this month and all of 

Built in U. S. plants last week,| September show that sales in 
according to Automotive News’! most areas have fallen behind the 
estimates, were 91,711 cars and 25,-| August pace. 
329 trucks for a total of 117,040) Opinion is divided on the reasons 
vehicles. The previous week’s out-/for the continuing decline. Dealers 
put of 105,839 units was comprised |jn Birmingham, Ala., reported sales 
of 82,676 cars and 23,163 trucks. down about 25 percent, but blamed 

All makers contributed to the/the drop on a shortage of cars, 
past week’s production perform-|claiming that demand is exceeding 
ance with the exception of Pack-| supply. 
ard. Packard is scheduled to end Pe 
ja two-week shutdown today (Oct.| JN NEW YORK, business has been 
1/15). slow since the start of the month. 


Pace Dips Below 
August Level 


Decline Is Attributed 
To Falling Production, 
Buyer Disinterest 


By Bob Gordon 
Associate Editor 


SOME dealers blame it on a short- 
‘J age of new cars while others 
say there’s a shortage of buyers, 
| but the result is that new-car sales 


* * * 


Rah waits, out of Washing- 
ton last week came a report 
that the National Production Au- 
thority is contemplating cutting | World Series. 

automobile production 13 percent; A slump in building activity in 
below present rates after Jan. 1.|Miami, Fla., has hurt the market 


the city had gone “baseball mad” 
with a three-game National League 
playoff preceding the “subway” 








year may reach 750,000,000, 20 per- 
cent higher than 1950. 

How’s Business? — New York 
Times’ index moved up to 166.1 in 
week of Sept. 29 from 165.1 in the 
preceding week. A year ago it 
stopped at the 162.9 level. 

Paper—About 27 million tons of 
paper and paperboard will be pro- 
duced in the U. S. this year, it is 
predicted. 

+ * * 
Down 

Stree. Activiry—Last week steel 
mills were scheduled to operate at 
101.8 percent of capacity. That is 
a drop of 0.8 percent from previous 
seven-day period. A month ago the 
rate was 100 percent and a year 
ago, 101.6. 

Meat—Production of meat in- 
spected by the U. S. for the week 
ended Oct. 6 was 5 percent below 
the similar 1950 week. 








Truck makers, it was said, will get |there, dealers report, although the 
enough materials to build 250,000/ major effect has been on used-car 
trucks in the first quarter of 1952./sales. Dealers said new-car sales 
Mobilization officials were |are holding fairly strong because 
quoted as saying that similar cut- demand is still greater than supply, 
(Continued on Page 57. Col. 1) especially in the popular lines. 
Shortage was a familiar cry 
| from many areas for those deal- 
Production | ers handling the most popular 
' 7 makes. It was by no means uni- 
Automotive News Estimates, versal, however, since in several 
UV. 8. Cars, Trucks of the larger cities, ads still offer 
some of the top-selling cars at 


166,149 the “old” prices. 

The record for most areas in 
117,040 105,889 September appeared to be equally 
’ as bad, as it has been this month. 
Only two metropolitan areas listed 
sales higher in September than in 

August. 

7” ” 7” 
Last Prev, 1950 NE of them, Toledo, had only a 
Week Week Week 


token increase of eight units as 
dealers sold 1,457 new autos in Sep- 
tember, against 1,449 in August. 
| ‘Continued on Page 47, Col. 1) 


For complete production totals 
by makes, see table, page 57. 





ASHINGTON. — At press time| 

Thursday, OPS was expected 
to issue a one-level ceiling price 
regulation on used cars within a 
week or 10 days. 

Automotive News learned that 
demands by new-car dealers for 
“as is” and warranty ceilings, 
with a price differential of 25 
percent, had heen rejected by 
OPS. 

Meantime, OPS was also working 
on a permanent retail price order 
on new cars. OPS hoped Thursday 
to beat the Oct. 14 deadline. If it 
failed, it planned to extend the 
interim order. 

~ * * 


T IS understood that the retail 

industry advisory committee will 
not get all it wants in the perma- 
nent order. 


Among points likely to he 


the regulation is expected to per- 
mit dealers temporarily to make a 
charge for conditioning based on 
the charge used Jan. 25 to Feb. 24, 
1951. OPS has asked for additional 
information to be furnished within 
30 days. 


on the basis of a percentage of 
the basic price of the car. 


turned down is a request made, tion, federal and state taxes, con- 
it is understood, at the insistence | ditioning, etc. 
of Texas and Western dealers, for | Ceilings in the used-car order 
a new-car conditioning charge of |2T¢ expected to be an average of 
$150 or 5 percent, whichever is | the guidebook prices, with a 2 per- 
lower. | cent depreciation factor every three 
| months, 
In place of the 5 percent charge, * * « 
T PRESS time, it was learned 
that prices would go back to 
1940. Dealers had requested that 


A difference of opinion developed 
over whether prices should be on a 
one or two-level basis. 

Used-car dealers had insisted on 

(Continued on Page 58, Col. 1) 


- * * 


PS will thereafter establish al 
charge for each make of car 


In This Issue 


Registrations, Prices 


.. +. Page 40 
. Pages 6, 58 
.. Page 57 


It is understood that the order 
will require price tags to itemize 
all charges, including transporta- 


Used-Car Auctions 
Production by Makes 
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Downward Sales Trek 
Continues on New Cars 


|A great many Gotham dealers said | 


| 
7S Borg-Warner strike stale- | 


ceilings go back only to 1946 models.’ strike action to enforce its demand | 


THIS WEEK—NET PAID ABC 


39.921 





Dealers A 
(In Field and if ee ) 


Oct. 1, 1951 DETR 
BEBE e SB i— 7.4 Cars 


Sept. 1, 1951 
BEEBE BB i— 3-4 Cars 


Aug. 1, 1951 
BEeEeBeEEe SB @ &— 38.7 Cars 
Jan. 1, F951 
EESBEEEE BB i— 2.2 Cars 


Oct. 1, 1950 
BEEBE BB BB i— 8.3 Cars 


AUTOMOTIVE NEWS ESTIMATES 


Three-Year Low Is Hit 
On Dealer Car Stocks 


EW-CAR stocks in the hands of | vey of the field situation, the 
the nation’s franchised auto-| average U. S. new-car dealer had 
mobile dealers, which have been in| a potential inventory of only 7.4 
a downward spiral since last April,| new cars, as compared with 8.4 
|dropped to the lowest level since t revio d 83 t. 
July 1, 1948, at the start of October. | ® Month Previous and 83 on Oc 
' L 


| On Oct. 1, according to Auto- A 
| motive News’ latest monthly sur- The survey found that on Oct. 1 
—— _|the number of new cars at all 


=. . franchised dealerships—plus those 
Vehicle Makers warehoused by dealers and fac- 
Face Nov. Tieups 


tories, demonstrators and still in 
transit—totaled 327,451, compared 
J 
In B-W Strike 
By Mac Gordon 


with 370,202 on Sept. 1, this year, 
Associate Editor 





and 298,559 on July 1, 1948. 
During September, this year, U.S. 
dealers saw their potential stocks 
| of new cars shrink by 42,751 units. 
‘Continued on Page 54, Col. 4) 
mate was handed over to the| 
Wage Stabilization Board Thurs- 
day after federal mediators failed Top Cars 
to prevent walkouts at 10 of the|| New-car registrations for eight 
corporation’s supplier plants. |! months: 
Reflecting the potential impact |] j95) po, 
of the strike on defense and civil-|| 1 __ 496 199 
ian production in the automotive | 2—626,779 
industry, President Truman per-| 3—403,275 
sonally assigned the dispute to the | 4—281,935 
— ; || 5—239,572 
early all vehicle assembly | 6—209,035 
plants faced shortages of key | , 








Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 


1950 Pos. 
942,389— 1 
787,632— 2 
291,619— 5 
354,963— 3 
294,616— 4 
175,070— 9 


components should the 10 Borg- ae wal an « 
Warner plants remain closed un- 9—141 246 Stud 7. 197,232— 8 
til the end of October. Stockpiles || 15 s19'595 Chose, Be 22001 
of Borg-Warner parts are ade- il 91.943 N _ aa 2 
quate at most assembly points || 55 47’s59 Des ora. 
until Nov. 1 or later, what with — 77,8 eSoto 65,001—18 
reduced vehicle output rates for 13— 71,587 Hudson 104,0386—11 
the fourth quarter. l4i— 67,328 Cadillac 60,414—14 
As the UAW-CIO resorted to || 15— £6832 Packard  48,315—16 
16— 38,897 Kaiser 52,300—15 

for a master contract, Borg-War- li— 58,641 Henry J 
ner President Roy C. Ingersoll re-|| 18— 18,720 Willys 24,054—17 
affirmed his statement that each|| 1%— 17,744 Lincoln = 23,066—18 
company division “is fully prepared || 29— 3,935 Crosley 4,807—20 
to stand a strike and all the hard-|| *1— 2237 Austin 4,106—21 
ships involved—for many months|| 22— 2,145 Ang.-Pref. 1,004—22 
if need be.” 23— Frazer 10,725—19 


* * * 


Total All Makes 
3,639,341 4,123,858 
For further details see page 

40, today’s issue. 


Born union and management re- 

mained adamant for and 

against the corporation-wide con- 
(Continued on Page 54, Col. 1) 
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Officers and Directors Elected by Pennsylvania Dealers— 


These are the new officials of the Pennsylvania Automotive Assn. Front row (left to right): Russ Frantz; J. V. Booth; R. C. Jones; 
General Manager C. S. Klugh; Retiring President, Paul Ruch; New President, L. A. Bloom; E. P. Blough; Vice-President Oscar Mohn; |MOV1e, “Let's Get Out of the 


Treasurer A. W. Golden. Second row: Aldo Franconi; vice-president C. V. Lee; Vice-President E. A. Sahli; C. E. Snyder; 
Snyder; Edwin Baldwin; W. M. K. Gattshall; Secretary W. M. McCune; K. L. Bell; Foy Marberger; Jenks Watson; A. M. Shields; James |idly deteriorating 


CA. 


Ladd; Vice-President Samuel Parker. J. E. Wolfington of Philadelphia (not in photo) was also elected a vice-president. 


* * * 


* * * 


One-Level Ceilings Opposed; Bloom Elected . . . 


Pa. Dealers Ask Dual U.C. Lids 


By Leon Leffingwell 
Staff Correspondent 


ITTSBURGH. — Reported plans 

for OPS to issue a one-level 
used-car price ceiling order were 
assailed by resolution last week at 
the annual convention of the Penn- 
sylvania Automotive Assn. 

Nearly 2,000 attended the meet- 
ing. 

Members went on record as 
favoring an “as is” and a guar- 
anteed ceiling price,” as was the 
practice under OPA in order to 
protect the consuming public; 
that the used car sold with a 
bonafide guarantee as prescribed 
in the former OPA regulations be 
marked up to not more than 25 
percent above the “as is” ceiling 
price. 

(At the Sept. 13-14 meeting of 
OPS with its retail auto advisory 
committee, a rough draft of the 
impending used-car regulation was 
read to dealers attending. 

(It was indicated at that time 
that one-level ceiling prices would 
probably prevail as urged by inde- 
pendent used-car dealer members.) 

* * + 


BY RESOLUTION, the Pennsyl- 
vania dealers endorsed the 
recommendations of the advisory 
committee with respect to a retail 
OPS order on new cars, which also 
is impending. 

Another resolution warned that 
dealers will protest vigorously 
any OPS attempt to issue a 
permanent regulation without 
satisfactorily consulting the ad- 


Yvette Dugay (left) and Cindy Garner, 
Hollywood starlets, chat with Stephen 
Cochran, movie actor, as they prepare to 
start on a six-day tour of Michigan cities 
in the promotion of Movie Theater Time. 
The tour, staged by the nation's motion 
picture theaters, began at Lansing and 
was made in a fleet of six Oldsmobiles. 
The tour helped publicize the 50th an- 
niversary of the movie industry in America. 





| visory committee or a subcom- 
mittee thereof. 


* + . 


teen cee W. M. McCune, Kittan- 
ning, secretary, and A. W. Golden, 


The resolutions were directed to| Reading, treasurer. 


C. E. Wilson, head of the Defense 
Production Authority, and to 


Michael V. DiSalle, head of OPS. 
* * * 


LECTIONS found Paul E. Ruch, 
City Auto Sales, Inc., Clearfield, 
retiring president, replaced by L. A. 
Bloom, Bloom Motor Co., Scranton. 
Other officers elected were J. E. 
E. A. 
Sahli, Beaver Falls; Oscar Mohn, 


Wolfington, Philadelphia; 


Lancaster; S. H. Parker, Bellevue; 


and C. V. Lee, Uniontown, vice- 


Elected directors for three-year 
terms were R. W. Frantz, Wilkes- 
Barre; C. E. Snyder, York; A. W. 
Golden, Reading; James Ladd, 
Lebanon; Oscar M. Mohn, Lan- 
caster; J. V. Booth, McKeesport; 
William K. Gottshall, Allentown, 
and A. M. Shields, Altoona. 
Edwin D. Baldwin, Downingtown, 

was elected as a director for a two- 
year term, and Aldo Franconi of 
Kiagston, and S. H. Parker, Belle- 
(Continued on Page 50, Col. 3) 














Herlong, Capehart Laws 
Now Appear Safe 


By William Ullman 
Washington Correspondent 

WASHINGTON.— Administration 
hopes for repeal or modification of 
the Capehart and Herlong amend- 
ments to the economic controls law 
grew dimmer last week, as Con- 
gress headed for adjournment. 

It appeared that a Senate- 
approved bill to revise the Cape- 
hart amendment would fail to 
get by the powerful House Rules 
committee for floor action at the 
current session. 

Administration forces reportedly 
had given up altogether any chance 
for obtaining an amendment to re- 
store livestock slaughtering quotas, 
or changes in the Herlong provi- 
sion which guarantees dealers’ per- 
centage markups on price increases 
granted manufacturers. 

The Herlong amendment was not 
even scheduled for discussion, and 





the House Banking committee held | 


only brief hearings on the substi- 
tute for the Capehart legislation. 

Price Director Michael DiSalle 
was the sole witness on the meas- 
ure which would permit OPS to 
establish price ceilings on an indus- 
trywide basis instead of producer- 
by-producer. 

The Senate-approved substitute 
for the Capehart amendment 
would also eliminate the right of 
any individual manufacturer to 
obtain individual price ceilings 
for each and every product he 
makes, and gives OPS far greater 
leeway in determining what indi- 
rect costs should be covered in 
any price increases. 

DiSalle and other Administration 
officials, including President Tru- 

man, insist that the Capehart 
amendment is unworkable. DiSalle 
told the House group that it gives 
|sellers the authority to determine 
itheir own price ceilings “with no 
| possibility of an adequate check by 
| OPS.” 

DiSalle said that if Congress ad- 
journs until January without tak- 
ing action on price control revi- 
sions sought by the Administration, 
OPS will be left to fight a losing 
battle against inflation. 

“The result will be no price con- 
trol at all,” DiSalle warned. 

Rep. Wolcott (Mich. R.) sug- 

gested that OPS might try mak- 


ing the Capehart 

work before asking Congress to | 
modify it. 

“It is very unusual for Congress 
to consider the amending of legis- 
lation,” said Wolcott, “before the 
ink is dry on the President’s sig- | 
nature.” 

“We are working on it. We are | 
trying to make it workable,” Di-' 
Salle replied. “But on the other | 
hand, there is little reason to} 
penalize the nation by higher ceil- | 
ings under this law if it is possible 
to avoid it.” 

DiSalle said he thought the sub-| 
stitute measure for the Capehart | 
amendment which the Senate had | 
approved would be workable ad-/ 
ministratively, since it would per- 
mit prices to be set on an industry- 
wide basis and restrict individual 
cases to instances where hardships | 
had been suffered through roll-| 
| backs or other price ceilings. 
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Sales Barriers Seen... 





Fi or Better 


week launched a_ special 
among its widespread dealer and 
field organization to inspire aggres- 
sive action in every U. S. commun- 
ity for rehabilitating and modern- 
lizing city and national highways. 
| “Economic studies indicate 
| that our market for the sales of 
| cars is far from saturated—but 
| highway saturation might well 
| become a serious sales obstacle,” 
was the warning sent GM dealers 
and field men by W. F. Huf- 
stader, GM _ distribution  vice- 
president. 
The program features a new GM 


| Muddle,” and an accompanying 
booklet, which spells out the rap- 
condition of 
American highways, makes recom- 
mendations for solution of the 
iproblem and encourages the entire 
GM field and dealer organization to 
‘lend their support and efforts to a 
}eoncerted community remedial pro- 


| gram. 

Albert Bradley, GM _ executive 
vice-president and chairman of the 
National Highway Users Confer- 
ence, points out in the introduction 
to both the film and booklet that 
“to a very important degree, the 
|American economy rolls on gravel, 
| black top and concrete roads. Every 
|day more people are on the road, 
more and more goods moved from 
place to place. 

| “Yet, day-by-day our highways 
jare becoming less and less adequate 
to handle this ever-increasing load,” 
Bradley said. “We are not even 
standing still. Actually, we are slip- 
ping backward. Our highways are 
not only becoming more and more 
obsolete—they are also wearing out 
| faster than they are being repaired. 
| Highway congestion and highway 
jaccidents are steadily increasing.” 

The GM movie, narrated by 

John Daly, radio and television 
| commentator, points to seven rea- 
| sons we are in our present “high- 
way muddle.” They are: 

1. Much of our existing highway 
mileage is dying of old age. High- 
ways constructed during the road- 
building boom of the twenties were | 
planned for life expectancies from 
15 to 30 years. Their number is up. 

2. During World War II we un- 


New Price Lids Allow 


‘Reasonable’ Ad Costs 


WASHINGTON. — During the 
House Banking committee hear- 
ing on the Capehart amendment, 
Price Director DiSalle flatly de- | 
nied that OPS would not count | 
advertising costs in estimating | 
production costs allowed under 
the new price ceilings. 

DiSalle said that the Senate- 
approved legislation specifically 
provided that “reasonable allow- 
ances” be made for advertising 
costs. 














National Dodge Dealers Advisory Council in Detroit— 

The national Dodge Dealers Advisory Council held its fall semi-annual meeting in Detroit to present suggestions made in 
21 regional conferences by more than 4,000 Dodge dealers. Left to right, first row, are: Joseph R. Trew, Washington; James F 
Goodwin, Chicago; Cless S. Forsythe, Syracuse, N. Y.; W. Gordon Powell, Portland, Ore.; William W. Massey, Jacksonville, Fla 
Clif M. Bishop, New York, national chairman; E. C. Dock, general sales manager of Dodge; L. J. Ouellette, director of the con 
ference; John W. Hutchins, San Jose, Calif.; Claude S$. Holley, Tyler, Tex.; Sol L. Gertz, Denver; Charles H. Spencer, Wichito 
Kans.; W. E. Kershaw, Yakima, Wash., and J, E. French, San Francisco. Second row: Forest Ripley, Springfield, O.; O. R. Mitchel! 
San Antonio, Tex.; George Flint, Ansonia, Conn.; Eddie Nelson, Huntington Park, Calif.; John H. Burger, San Diego, Calif 
Frank P. Button, Ogallala, Neb.; John L. Tysinger, Hampton, Va.; R. J. Ross, Fort Smith, Ark.; O. J. Glass, Beatrice, Neb.; G 
Breaux Ballard jr., Louisville; Guy Woodward, Washington, Pa., Meyer M. Lasker, New York; George R. Lindbloom, Milwaukee 
Stanley McDonald, Roswell, N. M., and Joe Fisher, Portland, Ore. Third row: James A. Mason, Ferndale, Mich.; Sidney Weber 
St. Louis; David G. Kelly, Grand Forks, N. D.; C. E. Hutton, Memphis, Tenn.; R. J. Young, New Orleans; Mark R. Chenowith 
Baltimore; G. H. Thornton, Philadelphia; Edward J. Ronan, Philadelphia; A. M. Shields, Altoona, Pa.; Chester J. Brost, Buffalo 
Henry A. Schaller, New London, Conn.; Joseph M. Bloch, Indianapolis; Alvin T. Fuller jr., Boston; W. Harold Queenan, St. Paul 


and J. E. French jr., San Francisco. 


DETROIT. — General Motors last | wisely considered highways 
drive 


| Dallas. 


GM Launches Drive 


Roads 


“ex 
pendable” and, as a result, let man 
of them ge to pot. Last year alone 
more than a billion dollars wer 
spent in a desperate effort to keep 
existing roads in service. Much of 
this sum could have been used for 
necessary new construction if we 
had not let our roads deteriorat: 
so badly during the war. 

3. Inflation has taken about 50 
cents of the 1941 highway construc- 
tion dollar. Because appropriations 
have nowhere offset this we are 
actually spending less today than 
prewar in terms of road construc 
tion purchases. 


4. In the past 10 years popula- 
tion has increased more than 19,- 
000,000; spendable income has in- 
creased about $130 billion. These 
two factors were responsible for 

(Continued on Page 55, Col. 1) 


Briggs Heads Up 
Packard Sales: 


Succeeds Greiner 


DETROIT. — Promotion of Clare 
E. Briggs to general sales manager 
of Packard was announced Thurs- 
day by LeRoy Spencer, executive 
én vice-president. 

As merchandis- 
ing head of all 
company sales 
and service oper- 
ations, Briggs 
succeeds Karl M 
Greiner, who will 
assume a new 
Packard  assign- 
" ment which will 
‘ eS be announced 
\ ‘ later. 

Clare E. Briggs Briggs, who has 
been assistant general sales man- 
ager since 1946, first joined Pack- 
ard in 1939 as assistant regional 
manager of Packard’s region at 
The new Packard sales ex- 
ecutive moved to New York a few 
months later as assistant manager 
of the Eastern region and a year 
later was promoted to Eastern re- 
gional manager—a pvsition he held 
for over four years. 

In 1944, Briggs was cailed to the 
factory at Detroit and appointed 
assistant sales manager in charge 
of Packard sales-zones east of the 
Mississippi and of Canada. His first 
assignment was the general expan- 
sion of Packard’s sales organization 
for the postwar period. 

He was promoted to assistant gen- 
eral sales manager in 1946—a post 
he held until his present advance- 
ment. In 1948, Briggs was named 
to Packard’s administrative execu- 
tive group. 

Briggs is a native of Port Huron, 
Mich., and a 1926 graduate of De- 
troit Institute of Technology. He 
entered the auto business in 1923 
with Paige-Detroit Motor Co 
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Te I’m publishing another 
letter from a newspaper regard- 
ing classified advertising. The con- 
tinuance of this discussion will 
aceentuate, I believe, the impor- 
tance of good used-car promotion. 

As time goes on, the financial 
success of every dealer will depend 
more upon how he handles his 
used-car department than upon any 
other detail of his management 
program. 

It is quite apparent much will 
be lost if we utilize classified, or 
any Other advertising medium, 
merely as a means of getting rid 
of used cars today. For both the 
immediate as well as (what is 
more important) the long-time 
pull, used cars must be identified 
in the public’s mind for their true 
worth. They must be sold as a 
sound investment in _ personal 
transportation. 

From the pure dollars-and-cents 
standpoint, the used-car’s value 
probably exceeds that of any new 
ear. The first owner always takes 
a depreciation representing a far 
greater amount than the miles 
actually used. 

s 7 * 
Emphasize Quality 

F THIS is true, and it is true, 

then we can’t afford to limit the 
promotion to a price appeal. We 
need to stress the quality and the 
intrinsic worth that the merchan- 
dise deserves. People buy used cars 
because they need them. A _ used 
car will deliver all of the services, 
all the business and social advan- 
tages that a new car brings to its 
owner. 

It is essential that the entire 
trade—and I include sellers of ad- 
vertising, too—cooperate to give 
used cars a quality status in the 
public’s mind; promotion that will 
bring people to the full realiza- 
tion as to the value of used cars, 
and to have confidence that they 
can be purchased with safety. 

The public associates the idea of 
quality only with merchandise that 
is sold on a quality plane. A prod- 
uct that is wholly respected by both 
dealers and by the sellers of adver- 
tising is certain to gain more re- 
spect by the people who buy. 
. * 


Doubts Statement 
ERE is a letter from Robert E. 
Schaefer, president of the 
Classified Assn. of Ohio Select List 
Newspapers, Chillicothe, O. I would 
like dealers’ comments on it: 
“For a number of years I have 


Conn. Parley 
Set for Nov. 7 


HARTFORD, Conn.—The new 
date for the 30th annual convention 
of the Connecticut Automotive 
Trades Assn. has been announced 
as Nov. 7 at the Hotel Bond here, 
it was reported last week. 

According to the announcement, 
the program will contain a panel 
discussion of the federal and state 
regulations pertaining to the auto- 
motive business, and several out- 
standing speakers. 
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Dealers tell me 


By John 0. Munn 








faithfully contacted auto dealers 
for their advertising, both here and 
while in Columbus, I have come to 
know them well, and to understand 
their advertising problems. 


“But nowhere in my contacts 
have I ever heard expressed the 
philosophy set farth by one John 
O. Munn on page 3 of your Aug. 
20 (1951) issue. On the contrary, 
the results obtained by dealers 
from classified advertising have 
always been gratifying to both 
advertiser and newspaper, 

“It always seemed to me that 
classified men cooperated to the 
best of their ability in making help- 
ful suggestions to the dealers. 
Many classified managers have 
given innumerable promotions to 


the sale of used cars.” 
+ * + 


Always Cooperative 
“ReaD surveys through- 
out the nation are revealing 
the high readership of the classi- 
fied pages. A survey here showed 
that our classified auto page was 
one of the most-read pages of the 
newspaper. 

“Why Mr. Munn condemns price 
advertising is difficult to ascertain. 
As for the classified pages for auto 
dealers, the public has been edu- 
cated to look for these messages in 
classified. Other businesses must 
compete with one another with 
large ads scattered throughout the 
paper. Toning up the copy, as sug- 
gested by Mr. Munn, can certainly 
be done in the classified pages if 
the advertiser desires it. Perhaps, 
classified managers could be of 
material help here if this is the 
wish of the automobile man. 

“Since classified is itself the 
people’s market, I can hardly 
agree with Mr. Munn that classi- 
fied readers are suspicious. 

“IT am certain that all of us in 
classified are open to any sugges- 
tions which would help in the 
merchandising of used cars.” 


SUN VALLEY, Id.—R. D. 
Kay, president of NADA, told the | 
|annual meeting of the Idaho Auto- | 
mobile Dealers Assn. here that the | 
national association is planning an |} 
extensive program of public rela- 
tions to combat the false picture 
of auto dealer ethical standards 








McKay Tells Idaho Dealers. . . 


_ NADA to Start Goodwill Drive 


Mc-|that has been given to the public; us a bad name,” he continued. “We 





from various sources. 

“Surveys show that while 75 
percent of the automobile owners 
like their dealers and their serv- 
ices, only 25 percent feel dealers 
are completely honest,” McKay 
said. 

“A few dealers have given all of 





Elected to Lead Idaho Dealers— 

New executives of the Idaho Automobile Dealers Assn. pause between sessions of 
the group's annual meeting at Sun Valley, Id., last week. Officers, who were elected 
at the meeting, are (left to right) Jack Blair, Pocatello, president; Charles C. Adams, 


Lewiston, vice-president, and Leon Weeks, Boise, secretary. 


Dealer Code of Ethics 
Is Drafted by NADA 


WASHINGTON. — Issuance of a 
new code of ethics for automobile 
retailing was announced here last 
week by NADA’s Public Relations 
committee, headed by J. Eustace 
Wolfington, chairman. 

The new code replaces a “State- 
ment of Policy” written shortly 
after World War II to meet market 
conditions existing at that time. It 
was formally approved by NADA 
directors during a meeting in De- 





Selling Drive Urged 


O’Neil Warns Miss. 
For Business; 


BILOXI, Miss.—Dealers must sell 
automobiles and not wait for them 
to be bought, Tommy O’Neil, sales 
manager of Ford Motor Co., Dear- 
born, told members of the Missis- 
sippi Automobile Dealers Assn. at 
its convention here. More than 400 
attended. 

The dealers elected officers, and 
two speakers advised them to take 
a keener interest in politics affect- 
ing their business and to “be big 


1,000 Ohioans 
Due for First 
Dayton Parley 


DAYON, O.—“Your Business — 
What Happens Next?” will be the 
theme of the 18th annual conven- 
tion of the Ohio Automobile Deal- 
ers Assn., to be held here Oct. 28-30, 
in the Biltmore hotel. 

Ralph J. Rodgers, president of 
OADA, will welcome the conven- 
tion to Dayton. It will be the first 
tinie the state organization has 
held its meeting here, Rodgers 
said, and estimated that 1,000 
delegates will participate. 

On the convention committee will 
be T. D. Peffley, George Shella- 
barger and Jack Klyce, all of Day- 
ton, and Ralph; Milloer of Vandalia, 
Paul Holtzmuller of Farmersville 
and E. C. Crane, secretary of the 
Montgomery County Automotive 
Dealers Assn. 

The MCADA will be host to the 





state-wide meeting. 

Speakers at the convention will 
include Henry J. Taylor, radio 
commentator, economist and 
journalist; Rev. Fay Le Meadows, 
of Dayton; L. M. Stewart, St. 
Louis; Joseph F. Leopold, Dallas; 
and Ohio Attorney-General C. 
William O’Neill. 


Personnel (Factory) 

Prices, New-Car 

Prices, Used-Car, Averages 
Production by Makes 
Registrations, Cars, Trucks 
Salesense 

Safety News 

Washington Column 





Dealers Not to Wait 
Harry Elected 


in their relations with others.” 

Elected were: J. J. Harry, Gulf- 

port, president; V. M. Box, Co- 

rinth, vice-president, northern dis- 
trict; C. H. Hawkins, Kosciusko, 
vice-president, central district; 

A. B. Martin, Laurel, vice-presi- 

dent, southern district; Robert 

Wise, Hazlehurst, secretary-treas- 

urer, and George Lemon Sugg, 

Jackson, manager. 

Advising the dealers to take more 
interest in the political aspect of 
business, J. Saxon Lloyd, vice-pres- 
ident of the National Automobile 
Dealers Assn., declared that “this 
is an era of big business, big labor 
and big agriculture, and dealers 
must be big through their associa- 
tion.” 

Expressing a similar view, Tom 
Garrott, retiring president of the 
state association, said: ‘“Missis- 
sippians in increasing numbers are 
becoming more keenly interested in 
the basic political issues involved 
in establishing a more efficient gov- 
ernment in local, state and national 
levels.” 
| Richard Harkness, NBC 
commentator, also spoke. 

Jim Moore, general counsel for 
NADA, brought the dealers up to 
date on the latest government regu- 
lations affecting their business. 

Retiring NADA Director Harry 
was presented with a silver pitcher, 
and Garrott received a silver cof- 
fee service at the banquet. 


radio 








Equitable Distribution 


Asked by Ala. Assn. 


BILOXI, Miss.—“Equitable 
distribution” of motor vehicles 


troit last Wolfington 
stated. 

The Public Relations commit- 
tee, he added, prepared the new 
code “to embrace, in a broad and 
enveloping manner, all activities 
of every dealership in the 
country.” 

Wolfington said the NADA’s “new 
and penetrating public relations 
program” was taken into consider- 
ation as the committee wrote the 
new document. 

Service operations are covered in 
the first and third principles of 
good business. Basing the entire 
code of ethics on integrity and re- 
sponsibility, members of NADA 
promise, by displaying the code in 
their places of business, to provide 
satisfactory and courteous service 
to customers and to provide de- 
pendable maintenance materials 
and repair services. 

One principle covers employe 
relations with the public while 
the second principle is concerned 
chiefly with materials and repair 
techniques. 

The new code of ethics is specific 

(See ETHICS CODE, Page 51, Col. 1) 


summer, 


On the House . 


know our ethical standards will 
stack up with any industry’s, and 
we plan to bring that point home 
to the public.” 

Similar sentiments on the matter 
were given by Amos T. Crowl, man- 
aging director of the Northern 
California Motor Car Dealers Assn., 
who told the Idaho dealers to 
analyze their customer and employe 
relations situation, and organize 
“offensively” to fight accusations of 
“profiteering and sharp practices.” 


Crowl pointed out that the indus- 
try needed the public relations pro- 
gram to prevent unnecessary gov- 
ernment regulations as well as to 
restore the reputations of the 
dealers. 

At the final session, the deal- 
ers elected Jack Blair, Pocatello, 
president; Charles C. Adams, 
Lewiston, vice - president, and 
Leon Weeks, Boise, secretary. 

Charles C. Freed executive com- 
mittee member of NADA, warned 
the dealers that they must take a 
political interest in the nation in 
order to halt the drift toward “big 
government, socialism and dictator- 
ship.” 

“Executive usurpation of author- 
ity has made tremendous inroads 
into activities once controlled by 
Congress,” Freed said. “If indi- 
viduals and groups will make their 
indignation known to political rep- 
resentatives, responsible congres- 
sional control can be restored.” 

Freed pointed out that sufficient 
numbers of persons, working indi- 
vidually or through groups, must 
become politically active and work 
to “get out the vote.” 

Freed also recommended that the 
Federal Reserve Board be urged to 
consider shipping costs when set- 
ting price controls on cars sold in 
the western area. He pointed out 
that the shipping differential 
worked a hardship on the pur- 
chaser. 

The newly elected board of 
Idaho directors includes H. C. 
Seeber, Kellogg; Walter Frank 
jr., Wallace; Frank Evans, Sand- 


point; William S. Freeland, 
Coeur d’Alene; Charles C. Ad- 
ams, Lewiston; Jack Lawton, 


Moscow; Gene McMullen, Grange- 
ville; Willard Johnson, Orofino; 

Jalvin Bosse, Boise; J. V. Cham- 

berlain, Weiser; Earl Smith, 

Nampa; James Murray, Emmett; 

William J. Spaeth jr., Jerome; H. 

Proctor Spence, Twin Falls; Andy 

Cc. Anderson, Buhl; Oliver C. 
Hanzel, Rupert; R. G. Cranney, 

Preston; Max N. Lunt, Mont- 

pelier; Jack Blair, Pocatello, and 

Ira N. Corey, Idaho Falls. 

Other speakers at the parley 
were Martin H. Cochran, vice-pres- 
ident of Stokes Tax Controls, New 
York; Arthur Horrocks, Goodyear 
Tire and Rubber Co., Akron; Loren 
C. Maxwell, retiring president of 
the IADA, and Charles Haight, 
Burley, Id. 


Found: A long needed leader in the drive to clear up our traffic 
mess. General Motors has done a grand job in its new movie, “Let’s 
Get Out of the Muddle,” and we feel confident GM’s dealers will 


accept the challenge . 


. . Presence of so many fac- 


tory brasshats surprised me at the annual Auto Old 
Timers banquet in Detroit, but really amazing was 
the large number of auto dealers and association 


managers 


who came from afar. 


Such as M. O. 


Anderson (Seattle), former NADA president; Bill 


Frame 


(New York); 


Billy Hughson (San Fran- 


cisco); Tom Frost (Warrenton, Va.); Howard Moore 
(Toronto); Bill Mallon (Newark), another ex-NADA 


head; Ralph Rogers 


(Dayton, O.); Ralph Palmer 


(Brooklyn), and Otto Henneberger (Newark) .. . 
Despite erroneous reports, dates for NADA’s annual 


convention have not been changed; it’ll be held, as 
previously announced, Jan. 27-30 in New York City, 
Convention Manager Ray Chamberlain advises me... 


Wemhoff 


Paul Abernethy, 


veteran North Carolina Chevrolet dealer 


who 


recently retired from business, was feted last week at a luncheon 


in Raleigh . 


. . Manager Leon Weeks is proud of the fact that @75 


of the 301 Idaho association members turned out for a series of 


district meetings; believes it’s 


percentagewise ... 


a record for any association, 


We’re certainly happy to see that the House-Senate tax conferees 








was asked in a resolution passed 
at the annual convention here 
of the Automobile Dealers Assn. 
of Alabama. 





have decided to reduce the excise from 18 to 10 cents a pound on 
smoking tobacco. For we figure that someday, mayhap, Congress 
might get around to considering motor vehicles essential, too ... Utah 
is the first state to go over the top in the annual NADA membership 
drive, with every dealer enrolled . . . Iowa association reports 50 new 
members, raising to 312 the number of new ones added since Jan. 1. 


—Perte Wemuorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
® ™ the dealer on every used vehicle accepted in partial payment for a new 
& A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
a governments applied to the building and maintenance of highways. J 4. The 
t € elimination of government and bureaucratic controls over this industry. 
° R 15. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Selling You Don't See 


— always been intrigued by the selling you don’t 
see—that behind-the-scenes push that makes the dif- 
ference between a winning combination and one that flubs 
the ball. 


This wholesale selling covers a lot of territory, but most 
of it comes under the heading of support and inspiration of 
dealers. 


Notice how some companies and their dealers ride 
over the rough spots in the market, while others have 
trouble. 


At one stage of the auto’s development, you might well 
have said that it was the product that made the difference. 
But the engineering and manufacture of automobiles have 
reached a point at which all cars are good from a mechanical 
standpoint. Styling is a factor, and so is price and a number 
of other things. 


But, by and large, the difference between a hot-selling car 
and a dud is merchandising. And one of the biggest factors 
here is the morale and spirit of the dealers who sell the cars. 


Word-of-mouth advertising is so potent a factor that 
companies are made or broken because of it. The man 
most important in word-of-mouth advertising of cars is 


the dealer. 


If he and his team are really sold on a car, or a company, 
they keep selling it, and they keep customers sold through 
followup and service. 


But when companies fail to support their dealers, every 
stiff wind feels like a hurricane. 


Hoffman for President? 


ems to us that Look magazine has proposed a man who 
can win as a candidate for president of the United States 
—namely, Paul G. Hoffman. 


Hoffman is a winner from a long way back—a winner as 
an auto salesman, a dealer, an auto maker (Studebaker), a 
government administrator (ECA), and now as head of the 
Ford Foundation. 


Sincerity, intelligence, driving energy and high sense of 
morality mark the career of Hoffman. 





days.” 

Those were the headlines. We 
have read similar ones each time a 
holiday approach- 
es. The headline 
should concern all 
of us in the auto- 
mobile industry in 
a very particular 
way. 

I have wondered 
if the “scare tech- 
nique” used by 
the many safety 
organizations is 
doing the job of 
preventing acci- 
dents, the job which they are in- 
tended to do, or are they simply 
detrimental to the great automobile 
industry we represent. 

It is not my intention to be an 
alarmist, to see evil where no evil 
exists, or to envision harm where 
there is only the desire to help, 
but I do know that at a meeting 
which I attended recently many 
of the automobile dealers traveled 
to the meeting by some other 
means than the automobile. 


A prime reason for this abandon- 
ment of their own transportation 
was the scare technique of publi- 
cizing the crowded highways. This 
and other similar experiences have 
convinced many that dealers need 
to be generally concerned about the 
all-important factor of safety on 
the highways and particularly with 
the methods used to promote that 
safety. 








D. B. Broderick 





rane scare technique of promot- 
ing safety has reached the limits 
of usefulness. It unfortunately does 
not scare the right people—the 
drunk, the irresponsible, the imma- 
ture. Instead, it frightens the care- 
ful, conservative driver, who is our 
best customer, off the highways. 

“One in a Million” might be 
the title of such a campaign. 
Based on the frequency of acci- 
dents in relation to the pinch- 
points or opportunities for acci- 
dents, the chances of having an 
accident or even being killed is 
one in a million. 

The old saying about driving that 
“you must drive five cars when 
driving—the one in front, behind 
and on each side, plus your own’”— 
is the basis of the program. It is 
elementary that every car that 
passes is a potential sideswipe; 
each parked car could hit the right 
side, and every intersection pre- 
sents a threat from each side, plus 
a collision from the front or back. 

On a theoretical journey for two 
blocks downtown, where 10 cars are 
parked in each block, and where 
10 cars are passed during the two- 
block drive, an individual car has| 
38 chances for an accident. 

” * + 
N MY own town of Sioux Falls, 
S. D., a traffic count revealed 
that 39,991 cars entered the busi- 
ness district in a 12-hour period 
from 7 a.m. to 7 p.m. On the basis 
of the above pinch points, there 
were 1,519,758 chances for an acci- 
dent to occur. The police records 
reveal that there was one report- 
able accident on that day. One 
accident in over a million and a 
half chances. Is that too many? 
If even half of the 35,922,286 | 
registered cars (as listed in the | 
(See AUTO FORUM, Page 51, Col. 1) | 
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This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. 


No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Dealers Vote Support 

The Laramie automobile dealer’s 
association and its members offer 
their full support and cooperation 
in the plan for the building of a 
Ned Jordan Memorial in Laramie. 

We are, indeed, pleased to learn 
that such a plan has been proposed 
at this time to benefit the automo- 
bile business generally and particu- 
larly our own community.—L. W. 
Warp, secretary-treasurer, Laramie 
Automobile Dealer’s Assn., Lara- 
mie, Wyo. 


* * * 


A 1929 Model? 


Am wondering how many letters 
you will be receiving calling your 
attention to the error in calling the 
Studebaker roadster, shown on page 
49 of the Sept. 24 issue, a 1913 
model. 

My guess would be that it is a 
1929 model, Commander series, pos- 
sibly the President 8 series.—Tom 
HutTcHERSON, 1915 Main St., Kansas 
City, Mo. 


Uses Ideas 


We have been noting pictures of 


* * 


The Big Story 


It was rumored in Washington that a program is under way by the 
Office of Production Management to eliminate the use of “bright 


work” from new car models. Uses 


of copper, zinc, nickel and chrom- 


ium will be continued in functional parts, the report said .. . Further 
restrictions are in the offing regarding installment sales. Increases in 


the amount paid down, and sho 
expected ... 
from some quarters that the gove 


rtening of the time periods are 


Wall Street has sounded an alarm against demands 


rnment keep profits from defense 


work down, stating that withdrawal of private capital would endanger 


industry. 


—From the files of Automotive News, 





Address Editor, Automotive News, Detroit 26, Mich. 





new dealer buildings appearing in 
the Automotive News from time to 
time. 

We have enjoyed seeing these, for 
we used some of the ideas we saw 
in some of the pictures in building 
our new building that we have just 
completed.—EuGENE Street, general 
manager, Street Motor & Tractor 
Co. (Chrysler-GMC), Cave City, 
Ark. 


* * * 


Trucks, Pro and Con 


I just finished reading your story 
on page 16 of the Sept. 24 AuTomMo- 
TIVE News, entitled “Roads Need 
Leader.” That, together with the 
reprint of the letter written by 
Joseph Lincoln of Allston, Mass., to 
William Farley of the Assn. of 
American Railroads, just add up to 
information that more people ought 
to read and know about. 

I'd like to make a suggestion and, 
remember, while I’m getting fever 
heat about this thing, I do not sell 
trucks, and, as I'll explain to you 
\later, I've had some rough treat- 
ment from truck operators. But I 
still think that trucks are very im- 
portant as a part of our national 
life, and few people realize it for 
reasons which you amply bring out 
in your article. 

But I wonder why the trucking 
industry doesn’t take pictures and 
distribute them through news 
sources. For instance, many a 
time when I drive from Mankato 
to Minneapolis, I notice semi- 
trailers on our narrow pavement 
between the two cities running 
with the righthand dual off the 
pavement because the pavement 
is too narrow, with the result 
that the inside righthand dual 
takes all the weight of the load 

(See LETTERBOX, Page 56, Col. 3) 

















OLDSMOBILE'S 
FLASHING SUPER “88” 
SKYROCKETS TO A 
NEW HIGH IN 


PUBLIC ACCLAIM! 
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Above, Oldsmobile Super ‘88 2-Door Sedan. - Product of General Motors 


That’s because people everywhere know that Oldsmobile’s 


new Super “88” is a super value among motor cars! For 
here is a car with a combination of up-to-the-minute 
features that no other make can match—a combination 


of features that can’t be beat! “Rocket” Engine! 


Oldsmobile Hydra-Matic! New Body by Fisher! Rugged 
new chassis! That’s why Oldsmobile dealers across 
the nation are in a top trading position today! 


That’s why Oldsmobile dealers are firmly convinced 


vw Re OSS we 


£ 
1] ' ° > . 
2 Up...up... up soars the popularity of Oldsmobile! 


—JIt’s smarter than ever to be with Olds! 





OLDSMOBILE DIVISION © GENERAL MOTORS CORPORATION © LANSING 21, MICHIGAN 
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Speedy Decontrol 
Urged by Wilson 


DALLAS. —- Government controls 
over materials, prices and wages 
were sharply attacked here Wed- 
nesday by C. E. Wilson, General 
Motors president. 

Wilson’s Dallas address, made 
before the local chapter of the So- 
ciety for the Advancement of Man- 
agement, wound up a _ week-long 
speaking tour which covered four 
cities and four varying subjects. 


The Texas audience heard Wil- 
son announce acquisition by Gen- 
eral Motors of approximately 250 
acres of land near here for con- 
struction of a new plant. The site 
is between Dallas and_ Fort 
Worth. Wilson said _ building 
plans had not been fully com- 
pleted. 

The GM president warned the 
nation to start thinking about de- 








Conferees Agree 
To Ease Taxes 


On Small Firms 


WASHINGTON. — House-Senate 
conferees reached an agreement 
last week to limit the amount of a 
firm’s income that can be taken in 
regular corporate and excess profit 
taxes. 

According to their decision, the 
new ceilings would range from 
slightly more than 48 percent to 
just under 70 percent, depending on 
the size of the firm’s income. In 


effect, the decision means the 
smaller the income, the lower the 
ceiling. 


The group’s vote accepted the 
Senate’s approach to the excess 
profits tax problem, but raised the 
17 percent figure advocated by the 
Senate to 18 percent. Combined 
with the corporate tax, this means 
an effective ceiling for smaller firms 
of slightly over 48 percent. 


It was reported that no excess 
profits tax will be paid on income 
up to $25,000. For a firm making 
just over that figure, the total tax 
rate would be just over 30 percent 
—30 percent on the $25,000 plus the 
52 percent rate on the small amount 
over $25,000. Adding the 17 percent 
figure for excess profits tax, the 
ceiling is therefore slightly over 47 
percent. 

According to the plan, the ceiling 
would increase as the income and 
regular taxes of the firm increased. 
In the case of the largest compan- 
ies, which would have an effective 
regular tax rate of just under 52 
percent, the tax ceiling would ar- 
rive at just under 70 percent. 





Oct. 10 


(Bidding was off but clean cars 
are still bringing top money, Sold 
59 units out of 104 offerings.) 
BUICK—’50 Super conv., $1,685*. 
CADILLAC—'51 (62) 4-dr., $3,770*. 
CHEVROLET - "50 SL Deluxe club 

coupe, $1,440*. °'49 SL Deluxe club 
coupe, $1,050; 4-dr., $1,025; conv., 
$1,050; FL Deluxe 2-dr., $1,110, : 

075; FL Special 4-dr., $950. '48 FM 

2-dr., $865; 4-dr., $855. '47 SM club 

coupe, $720, $660; 2-dr., $725. ‘46 

FM 4-dr., $700; SM 2-dr., $510. ‘42 

4-dr., $235. °'41 MD 4-dr., $335. 
CHRYSLER —'50 Windsor 4-dr., $1,- 

520*. °49 NY club coupe, $1,400. 
DODGE—’'49 Meadowbrook 4-dr., §$1,- 

130. '46 Deluxe 4-dr., $590. 
FORD—’51 Custom (8) conv., 

*50 Crestliner, $1,570*. 

(8) 4-dr., $975; Custom (6) 2-dr., 

$965*. °48 Deluxe (8) 2-dr., $700 

"46 Deluxe (8) 4-dr., $450 
FRAZER—’'49 4-dr., $855 
HUDSON—’'49 Super (6) 4 
KAISER—’51 Henry J 2-dr., 

4-dr., $490 
LINCOLN—’49 club coupe, $1,150 
MERCURY ’50 2-dr., $1,410. °'47 
4-dr., $710. ‘40 2-dr., $270 
NASH—’'49 (600) 2-dr., $975. 
4-dr., $750, $710, $685 
OLDSMOBILE — '49 (88) club coupe, 
$1,335*. °46 (76) 2-dr., $600, ‘41 
(8) 4-dr., $425 
PLYMOUTH—’50 SD club coupe, 
215; Suburban, $1,410 "49 
$425. ‘48 SD 4-dr., $850 
PONTIAC—’50 (8) 2-dr., $1,335*%. °49 
Chieftain (8) 4-dr.. $1,225". '48 SL 
(8) 2-dr., $835. ‘47 (8) conv., $705; 
2-dr., $795*; 4-dr., $755. 

STUDEBAKER ‘50 Champion 4-dr., 
$1,125. 


$1,810* 
"49 Custom 


dr., $950 
$1,000. '48 


’48 (600) 


$1,- 
(taxi), 


Used-Car Bulletin from Detroit... 
Latest Auetion Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 42, 43, 44. 


defense period ends. 


“Otherwise,” he said, “we will 
ultimately create by our own inter- 
nal policies a form of autocratic 
government not too different from 
the totalitarian systems we are 
| resisting.” 

Doubtful of the anti-inflation ef- 
fects of direct price and wage con- 
trols, Wilson foresaw a new infla- 
|tionary spiral if the money supply 
is enlarged. 

“If it is the national policy to 
do so,” he explained, “the money 
supply can always be increased 
| faster by running printing presses 
and making bookkeeping entries 
than production can be increased 
by running machines.” 


Wilson cited rent ceilings and 
synthetic-rubber controls as_ ex- 
amples of the self-perpetuating ef- 
fect of some _ restrictions from 
World War II. 

“Price control,” he added, “is one 
of the major steps toward a fully 
regimented and planned economy, 


“ 





|since when the desire and ability 


to buy are denied in the market 
place and government controls de- 
cide who gets what and how much 
he should pay, economic freedom is 
lost and with it gradually many of 
our other freedoms. 

“Price controls deceive many peo- 
ple since they are led to believe 
that with price controls’. their 
money will buy more. This causes 
them to temporarily accept govern- 
ment intervention in all economic 
affairs under the fallacious as- 
sumption that government knows 
best. 

“When they find out different- 
ly, it is usually too late to undo 
the damage which has been done.” 


Wilson deplored what he termed 
excessive federal regulation of civil- 
ian materials supplies. Noting that 
rationing of all steel contradicts 
the recommendations of the steel 
makers, he said: 

“We all know that the military 
program requires a much bigger 
percentage of the supply of certain 
so-called critical materials. But 
American management can work 
out substitutions for these other 
materials, and the civilian economy 
can reasonably be maintained if 
the balance of these materials not 
currently required by the military 
program is left available to the 
free market. After all,-50 years ago 
we did not know that many of 
these materiais existed.” 

Wilson’s address last Wednesday 
was preceded on Oct. 8 by the GM 
executive’s appearance before the 
New York United Hospital Fund. 








Oct. 3 


(Sales off; not enough buyers. Sold 
60 units out of 113 offerings.) 












BUICK—'51 Super 4-dr., $2,300. ’50 
Super 4-dr., $1,760*; 2-dr., $1,610*, 
$1,510*; Special 2-dr., $1,375*. 

CADILLAC — '50 (61) 4-dr., $3,050*. 
"48 (62) 4-dr., $1,800*. ‘47 (62) 
4-dr., $1,200*. 

CHEVROLET - ‘51 SL Deluxe club 






coupe, $1,600; 4-dr., $1,795*. ’'50 SL 
Special club coupe, $1,180; FL Deluxe 






























2-dr., $1,295. ‘49 SL Deluxe 4-dr., 
$1,135, $1,120; club coupe, $1,095; FL 
Special 2-dr., $930, $850. ‘48 SM 
4-dr., $755. 

CHRYSLER-—’51 Windsor 4-dr., $1,735. 
'47 NY 4-dr., $725. 

DODGE—'50 Coronet club coupe, §$1,- 
465*; 4-dr., §$1,475*. "49 Coronet 
i-dr., $1,190* 

FORD—'51 conv $1,940* ’50 conv., 
$1,360 ‘49 Deluxe (8S) 2-dr., $950, 
2 at $920, $910* ‘48 %-ton pickup, 
$665 ‘46 Deluxe (8) 4-dr., $590. 

FRAZER—'47 4-dr., $450 

HUDSON--'48 Super (6) 2-dr., $860. 

KAISER-—'47 4-dr., $460 

LINCOLN ‘49 club coupe, $1,140*; 
4-dr., $1,110. 

NASH-——’'50 Statesman 2-dr., $1,100. °46 
(600) 2-dr., $530; 4-dr., $530. 

OLDSMOBILE—’50 (98) 4-dr., $1,810*. 
"48 (78) 2-dr., $1,070. ‘47 (66) 2-dr., 
$700; (68) 2-dr., $770*. 

PLYMOUTH—’50 SD club coupe, $1,- 
285, $1,250. 49 SD 4-dr., $1,060; 
(taxi), $405. ‘47 SD club coupe, 
$740, $595. 

PONTIAC—'50 (8) club coupe, $1,500. 
*49 Chieftain (8) 4-dr., $1,300*. '48 





SL (6) 4-dr., $740*, $710. 
WILLYS—'49 Jeepster, $800 











control of the economy before the i 








Auto Leaders Meet in Detroit 
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1,000 Attend Auto Old Timers Dinner— 


Leading figures in the avtomotive industry, including both factory and dealer officials from across the nation, jammed Book- 
Cadillac hotel's main ballroom in Detroit for the first annual meeting of the Automobile Old Timers held outside New York City. 


They heard Paul Hoffman, former head of 


Studebaker and the ECA, who now is president of the Ford Foundation. Distinguished 


Service Citation awards were made to Hoffman; P. W. Litchfield, chairman of Goodyear; Earle C. Anthony, veteran Packard 
dealer and director; William L. Mallon, former president of NADA; William B. Stout, veteran automotive engineer, and Wilbur 
Shaw, three-time winner of the Indianapolis 500-mile race and now president of the Speedway. 


5 Olean Firms 


Vote on AFL 
In N. Y. Test 


OLEAN, N. Y.—Whether the AFL 
Teamsters union maintains its or- 
ganizing drive in outstate New 
York dealerships will depend on 
the outcome of collective-bargain- 
ing elections among the _ service 
personnel of five franchised firms 
here. 

The New York State Automobile 
Dealers has emphasized the im- 
portance of the Olean unionizing 
drive. 

Eligible to vote are all mechan- 
ics, helpers, bodymen, greasers and 
washers in the following dealer- 
ships: Haseloff Motors, Inc.; Ham- 
mond Motor Sales, Inc.; Steward 


Motors; Olean Lincoln-Mercury 
Sales, Inc., and Marra Bros. Mo- 
tor Co. 


x * * 


13 Dealerships Struck 


In Bellingham, Wash. 


BELLINGHAM, Wash.— More 
than 175 mechanics walked off work 
and set up pickets last week as 
members of Local 239 of the UAW- 
CIO struck for wage demands 
against the Bellingham Automobile 
Dealers Assn. 

Involved were employes of all 
parts and service departments of 
the 13 local dealer garages. William 
E. Ward, business representative of 
the machinists, said the union was 
asking increases of from 2% to 5 
percent in six different wage cate- 


gories. 
* * * 


AFL Unions Rebuffed 
In Salt Lake Votes 


SALT LAKE CITY.—The Utah 
Automobile Dealers Assn. reports 
a number of rebuffs to AFL union 
organizing bids in recent elections, 
}including an anti-union vote at the 
|Fred A. Carleson Co. service shop 
| against the International Assn. of 
| Machinists. Employes of a depart- 
|ment store and a clay 
j}also. repudiated  unionizing 
| tempts, the association notes. 
| x 


Rockwell Picked to Head 
Grand Rapids Dealers 


GRAND RAPIDS, Mich. — The 
Grand Rapids Automobile Dealers 
Assn. has elected Harold J. Rock- 
well jr. (Oldsmobile), to succeed 
William Pastoor (Ford) as presi- 
dent. 

Other new officers of the group 
are: William R. Stadler (Chrysler- 
Plymouth), vice-president; E. W. 
Booth (Packard), secretary, and 
Clifton E. Rowden (Ford), treas- 
urer. Pastoor remains a director. 





| At Speakers’ Table— 





Seated upfront at the Old Timers’ annual dinner in Detroit were, left to right, 





company | 
at- | 


William L. Mallon, former NADA president; George Conrad Diehl, ex-president of the 
Automobile Old Timers, Inc.; William Hughson, oldest Ford dealer in the U. S. and 
honorary president of the Old Timers group; Selden Daume, chairman of Detroit's 
250th birthday committee, and Hugh Ferry, president of Packard. Standing is lL. L. 
Colbert, president of Chrysler Corp. 





Threesome at Old Timers Banquet— 

William E. Holler (left), former Chevrolet general sales manager and new first vice- 
president of the oldtimers' group; C. S. Mott, General Motors director, and Harvey 
Firestone jr. 


Ford Accused 
Of ‘Stalling’ 
By Ferguson 


NEW YORK. — John F. Sonnett, 
attorney for Harry Ferguson, Brit- 
ish tractor inventor, said last week 
that Ford Motor Co. and its co- 
defendents are using “delaying tac- 
tics” in the civil anti-trust suit 
brought against them for $341,600,- 
000. 

Sonnett told Federal Judge Greg- 
ory F. Noonan that the case for 
Ferguson probably could be com- 
pleted by next February or March 
if the defendents changed their 
procedure. 

Sonnett’s statement gave the first 
hint to the possible length of the 
trial, it was reported. The trial 
began last March 26 and was re- 
cessed for the summer on June 28. 

Ferguson is_ seeking treble 
charges, saying that Ford infringed 
on his tractor patents and tried to 
scuttle his setup for producing farm 
tractors and machinery in the U. S. 





Hoffman Honored— 


Following his address before the annual 
dinner of the group in Detroit, Paul G. 
Hoffman (left), president of Ford Founda- 
tion, was given a Distinguished Service 
Citation by the Automobile Old Timers, 
Inc. At right is Alfred Reeves, vice-presi- 
dent of the Automobile Manufacturers 
Assn. 
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PORCELAIN 


Trade Mark Reg. U. S. Pat. Off. 


-« the ultimate in beauty and protection 


. the ultimate in appearance, profits, and 
customer satisfaction 





Porcelainize superiority is officially recognized. Today more automobile 

factories have tested and approved PORCELAINIZE than have ever approved any 

other method of automobile appearance maintenance. 

FREEMAN & FREEMAN, Inc., Denver 3, Colorado yi 


UNCHALLENGED IN MERIT 
p () ii k [ | Al N Va UNMATCHED IN POLICY 


UNEQUALLED IN PROGRAM 
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Plant Operations 
Vary Widely 
Around Buffalo 


BUFFALO.—The production pic- 
ture in automotive plants here has 
been altered considerably in recent 
weeks due both to the defense pro- 
gram and lagging demand for new 
cars. 

At least one plant is busier now 
than it has been since the end of 
the war despite cuts in automobile 
production. Another is stepping up 
operations even though it doesn’t 
have a defense order in the place. 
Still others, which already have cut 
production, think operations will go 
lower before turning upward in the 
wake of defense orders. 

Operations in Houde Engineer- 
ing’s Delavan Ave. factory are at 
the highest level since the end of 
World War II. Employment is up 
to around 1,500 and several depart- 
ments are working Saturdays. 

Houde’s automotive output is 
down from a year ago. But this 
has been offset by sizable military 
orders. Military work represents 
about 25 percent of the plant’s total 
output. 

Ford’s stamping plant is continu- 





| ing to expand its production of 
automobile parts even though the 
company’s car output schedules 
have been cut. The plant expects 
to continue to produce car parts. 
One step that has helped maintain 
volume is Ford’s policy of assigning 
some work to the Lake Shore Rd. 
|factory that formerly was farmed 
out to other companies. 


New Standards Listed 


On Screw Thread Gages 

NEW YORK.—A revised edition 
of the American Standard for Screw 
Thread Gages and Gaging has just 
been approved by the American 
Standards Assn., 70 E. 45th St., New 
York 17. . 

The edition brings up-to-date the 
methods for checking threaded 
products to see if they comply with 
requirements for unified and Amer- 
ican screw threads for screws, 
bolts, nuts and other’ threaded 
parts. The unified threads were ap- 
proved in 1949 by Great Britain, 
Canada and the U. S. 


State Opens 2nd Lot 
State Motors, Inc. (Lincoln-Mer- 
cury), Manchester, N. M., has an- 
nounced the opening of a second 
used-car lot. 
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V-8 Maker— 
V-8 cylinder blocks can be bored on this 
Moline Tool Co., Moline, Ill., boring ma- 


chine at the rate of 90 blocks an hour, it 
is claimed. A conveyor system runs the 
blocks through a rough gang tool, and 
when finished, pushes the block into a 
second unit (foreground) which tempers 
the top and bottom of the cylinder hole 
and trims the cylinder where the head is 
later fixed. 


Technical Catalog 
HARRISBURG, Pa.—A new 78- 
page technical data catalog for 
electrical engineers, designers and 
wire foremen, has been published by 
Aircraft-Marine Products, Inc., 2100 
Paxton St, here. 


FOB FACTORY 





Million Cars Expected 
In Ist Quarter of 52 


| plrtag ary representatives just back from Washington 
now feel that production quotas for the first quarter of 
1952 will be set at a million passenger cars and 250,000 
trucks. This estimate is not official. It is based on informa- 
tion given Detroit executives who are constantly going to 


Washington these days to®——— 


learn how many cars they 
can build and what materials 
they will be permitted to use. At 
the moment, there is no assurance 
from Washington about either the 
quantity or quality of cars and 
trucks that will come off the as- 
sembly line next year. 


The auto industry today is 
struggling with a badly confused 
materials situation. Unless a fav- 
orable change occurs, copper or 
aluminum will call the turn on 
vehicle output for the next three 
to six months at least. In addi- 








Mrs. Customer: And you say that this upholstery is genuine leather. 


Mr. Salesman: Indeed it is. All our convertibles are upholstered in genuine leather, 
as standard practice, and at no extra cost to you. 


Mr. Customer: That sounds like extra value to me, for I know leather has no equz! 


for lasting quality. 


American Leather Manufacturing Company, Newark, N. J. 


Blanchard Bro. & Lane, Newark, N. J. ° 


The Lackawanna Leather Company, Hackettstown, N, J. 


Eagle-Ottawa leather Company, Grand Haven, Michigan ° 


Mr. Salesman: In fact, with normal wear and simple care, it actually improves with 
use. Makes your car a better value when you trade it in. 


Mrs. Customer: And I won't need to bother getting slip-covers fitted. That’s a 
saving, too. Besides, I couldn’t bear to hide such smart color. I vote for 
leather and... 1 think .. . that makes it unanimous. 


For distinction, durability and sales appeal nothing takes the place of GENUINE LEATHER 


THE UPHOLSTERY LEATHER GROUP 
Tanners’ Council of America + 100 Gold St., New York 32, N. Y. 


The Ashtabula Hide & Leather Company, Ashtabula, Ohio 
Garden State Tanning Inc., Pine Grove, Pa. 


° Radel Leather Manufacturing Company, Newark, N, J. 








tion, the industry is highly un- 
certain about steel items, as to 
type and quantity, it will get. As 
might be surmised, much of the 
uncertainty about steel stems 
from the extension of CMP to 
cover the passenger car industry. 


The latest regulation issued by 
CMP requires that any steel de- 
livered after Oct. 7 must be in- 
cluded in the fourth-quarter allot- 
ments. The deliberate practice of 
many automotive steel buyers has 
been to have substantial quantities 
of unfilled steel orders on the books 
at all times. With steel short, they 
say, it has been easier to get de- 
livery of steel that is 30 to 60 days 
delinquent than it was to obtain 
steel scheduled for shipment this 
month. Many auto firms had large 
tonnages of unfilled orders or carry- 
overs on the books as they entered 
the month of October. 


+ = + 
What to Do? 
fhe question now is how to 
handle the situation: should 


unfilled September or August ord- 
ers be washed out or should the 
buyer keep September or August 
tonnage and cancel October. The 
decision will have to be made on 
the basis of a new appraisal of the 
situation, taking into account cur- 
rent inventory, prospects for Oc- 
tober delivery, future production 
schedules and other factors. 


When it is recalled that it may 
require 15 or more copies of a steel 
order nowadays to satisfy govern- 
ment controls and get the steel 
scheduled, produced, shipped and 
billed, the importance of paper 
work in connection with steel be- 
comes apparent. 

The carryover situation is the 
basis for the hope being ex- 
pressed by Washington that a 
large amount of steel orders will 
be cancelled. As yet, the volume 
of cancellations has been small. 
It is still a fair guess that the 
volume of cancellations will be 
much less than the CMP planners 
expect. 

Another problem facing the auto 
industry is the tremendous number 
of decisions that have to be made 
about alternate materials. During 
the past year, steel specifications 
for parts like axles and gears have 
been changed in some instances as 
many as five and six times. These 
deviations, as they are called, have 
not been made without reasonable 
assurance that the new steel would 
be as satisfactory as the steel being 


replaced. 
* aa * 


Disappointments Costly 
Now the going is getting tougher. 

A case in point is radiators. 
Several costly failures have occur- 
red, it is reported, following at- 
tempts to use steel radiator tanks 
instead of copper. Steel just hasn’t 
worked out—thus far, Detroit 
metallurgists agree. 

An attempt was made by 
Willys-Overland, it is reported, 
to coat steel radiator tanks with 
copper. At one time, it was offici- 
ally suggested in Washington 
that all car producers use this 
method. 

Most auto processing experts and 
engineers are skeptical of copper 
coating. They say the process won't 
work for all companies—even if it 
works for one. A worry that keeps 
auto materials engineers awake 
nights is that some practice that 
works for one company will be ex- 
tended, willy nilly, to the entire 
industry. 

Engineers say differences in de- 
sign and differences in fabrication, 
tooling and processing make it im- 
possible in most cases to order 
across-the-board changes in ma- 
terials for the entire motor car 
industry. Considerable opposition to 
such moves by Washington can be 
expected from Detroit. 
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REACH THE BETTER HALF 


fal with New York’s largest evening newspaper 
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NATIONALLY REPRESENTED BY 
, A HEARST NEWSPAPER 


HEARST ADVERTISING SERVICE 





10 -_ 
Hearing Held 
On Willys Plea 
In $600,000 Suit 


TOLEDO.—A hearing was sched-| | 
12 on a motion for} ) 


uled for Oct. 
summary judgment asked by Wil- 
lys-Overland Motors, Inc., in the 
$600,000 damage suit brought by a 
Green Bay (Wis.) distributor. 

In its motion for summary judg- 
ment, filed in Federal District 
court in Toledo, W-O attorneys 
asked dismissal of the suit on 
grounds that the defendant “fails 
to show that there is a genuine 
issue as to any material fact.” 

The motion says, therefore, that 
Willys “is entitled to judgment as 
a matter of law.” 

The suit is being brought by Al- 
bert Ginsberg, president of Green 
Bay Auto Distributors, Inc. He 
charges that he signed an exclu- 
sive distributor’s agreement with 
W-O under the assurance that the 
company was about to bring out a 
two-door, five-passenger sedan for 
the postwar market. 

Ginsberg also charges breach of 
contract, alleging that Willys “arbi- 
trarily, wrongfully, and without 
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CHICAGO.—Highway and traf- 
fice safety dominated many of the 
speakers’ remarks at the 39th Na- 
tional Safety Congress, held here 


a record of more than 12,000, many 
from the automotive and allied 
fields. ‘ 
aman Ned H. Dearborn, president o 
Tolerance Conference Honors Benson Ford the National Safety — ae 
The head of Lincotn-Mercury, Benson Ford (second from left), installed recently sor of the event, keynoted the 
at a dinner in his honor as the Protestant national co-chairman of the National Con- meeting when he asked for two 
ference of Christians and Jews, is greeted by the Jewish co-chairman, Roger W. Straus| measures to combat the rapidly 
(right), chairman of the board of American Smelting & Refining Co., and Thomas B./rising highway death toll. 
Braniff (left), president of Braniff International Airways, the Catholic co-chairman.| “First, let’s quit molly-coddling 
Samuel C. Dretzin (second from right), president of the Surrey Motors (Lincoln-Mercury), | the incompetent or disinterested 


. : : eee blic official, and second, let’s 
was chairman of the event which was sponsored by the Automotive division of T vuild public "suppert in "every 


/ | village, city, county and state in 
‘ oe . . . our land,” he said. 

just cause and in bad faith can- | Pastoor Joins Freedom Drive | Such groups, Dearborn pointed 

celled his exclusive distributor’s| wyjjliam J. Pastoor, past president |out, should be comprised of the 

sales agreement. His company had | of the Grand Rapids Car Dealers |most influential men and women, 

exclusive sales rights to W-O prod-|Assn., has been named to the/who will give support to conscien- 


| 


ucts in 24 Wisconsin and 15 Michi-|local Crusade for Freedom cam-|tious and able public officers. 
gan counties. | paign. | “And further,” he _ continued, 
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last week, which was attended with | 


| Dearborn Hits Lack of Cooperation .. . 


Crackdown Urged 
On Car ‘Morons’ 





“let’s quit being diplomatic with «a 

certain section of the public. | 

refer to the crazy traffic fools who 

drive and walk on our streets and 

highways.” 

| Such people, he added, fail to 
keep their cars in good condi- 
tion; disobey signs, signals and 
regulations; speed; pass cars on 
curves and hills; drink and drive, 
and drive when they are too 


sleepy. 
Dearborn also criticized the lack 
of cooperation shown by some 


groups in the safety movement. 
Later, the group heard E. H 
Holmes, chief of the highway 
transport research branch, U. S. 
Bureau of Public Roads, predict 
that motor vehicle travel is expect- 
ed to reach an annual flow of half 
a trillion vehicle-miles by next 
May. Roads and other improve- 
ments have become obsolete almost 
as rapidly as they were built, he 
said, and no relief is foreseeable in 


the future. 
Holmes traced an almost exact 
parallel between the economic 


growth of the nation and that of 
the motor vehicle. 

“This striking parallel is not coin- 
cidence,” he said. “So long as high- 
way transportation retains its place 
in our national life, there is no 
reason to expect that the parallel 
growth will not continue. 

“Figures show that traffic and 
the gross national product each 
have been increasing at an average 
rate of about 4 percent per year 
for the past 15 years,” he pointed 
out. 


Used-Car Dealers 
In Miami Protest 


Coronet’s Story 


MIAMI, Fla.— The Miami Used 
Car Dealers Assn., largest in the 
IU. S. with 105 members, has sent 
|a strong letter to Coronet magazine 
protesting the reflections cast 
j}against used-car dealers in the Oc- 
|tober issue of the magazine. The 
jletter, drafted by President L. P. 
Evans, received overwhelming in- 
|dorsement at the monthly meeting 
|last week. 

The association also asked the 
city to modify its ordinance in 
regard to inspection stickers. The 
uSed-car dealers seek to have re- 
sponsibility for inspection placed 
upon the purchaser, rather than the 
dealer. They also asked that cur- 
rent stickers of outside municipali- 
ties be recognized as valid. 

The association went on record 
with A. A. McKethah, head of the 
state road department, as favoring 
the proposed superhighway between 
| Miami and Jacksonville. 
Resolutions were adopted con- 
deming as unfair the advertise- 
ments placed by some dealers, par- 
ticularly those claiming to give free 
| financing. 
| President Evans reported that 
promoters of an automobile auction 
had agreed to abandon their plans 
of staging these sales for the public 
and that, if any are held in the 
future, they will be limited to new 
and used-car dealers. 

R. E. L. Christy, representing the 
newly opened Miami branch of the 
state motor vehicle commission, 
said that Commissioner Arch Liv- 
ingston hoped within the next 60 
days to have titles and liens cleared 
within a week. 


\F ord’s Doyle — 
|Loaned to NPA 


| DETROIT. —Larry Doyle, Detroit 
regional manager for Ford division, 
has been loaned 
to the NPA in 
|Washington, it 
was reported last 
week by the com- 
| pany. 

| As yet, it is not 
|known what his 
|duties will be 
| there, the com- 
pany said. Larry 
|Yando, Doyle’s 
| assistant, will fill 
lin during Doyle’s Larry Doyle 
labsence, regional spokesmen said. 
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Demanded by Discriminating Buyers 
—from coast to coast 


With spare wheel mounted outside, tire 
changing is simplified and the trunk gains 
25% to 50% more usable luggage space. 
A convenience feature that buyers really 


appreciate. 


There’s nothing quite like the new Continental Custom Rear 
Conversion! And discriminating car buyers really appreciate 
it. ..as evidenced by more than 10,000 units already on the road. 
Especially engineered for all makes listed, it really belongs on these..@ 
fine cars. Notice the distinctive custom appearance it addsyasaam 
the richer, longer, wider appearance. See how gracefully ft > 
with the over-all lines and becomes a part of the bodysiallawe™ 
Continental adds the final touch that means so much in extra 
beauty, convenience and practical value. Install one on any car 
you display ... and watch the buying interest jump. Substantial extra 
profits for you, too. Write, wire or ‘phone for complete 


details and prices. Immediate service. 


HUDELSON-WHITEBONE Corp. 


302 EAST UNIVERSITY 950 VAN NESS AVE. 
SAN FRANCISCO 9, CALIF. 


CHAMPAIGN, ILLINOIS 
CHEVROLET 


Custom Engineered by *Hudelson-Whitebone—Pat. No. 2553686 


OLDSMOBILE 88 SUPER 


ya -<@0) 84 


KAISER 


LINCOLN (except Cosmopolitan) 
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Administration Asks 
Anti-Corruption Bill 


By William Ullman 


Washington Correspondent 


7 oo Administration seemingly is admitting that it is not 
able to eradicate corruption in the executive department 
of the Government. It is therefore asking Congress to pass a 
law designed to put fear of being caught into any Govern- 


. . & . 2 nme - - 
ment officials who might be out the President’s plan for pub- 


tempted to stray. Whether it 
would or not is questionable. 
Men who crookedly attempt 
to sell influence are not going to 
make it public. 

The charge of the Republicans is 
that the Administration makes no 
attempt to clean house, despite all 
the evidence turned up by con- 
gressional investigations. Instead of 
getting rid of those who act with 
impropriety, if nothing worse, the 
Administration continues to hold 
on to them. 


Whether Congress will carry 
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GLASS - 


lic statements of income received 


by government 
officials, legisla- 
tive, executive 
and judicial, is 
a question. 

When it was 
called to attention 
of Chairman 
Doughton of the 
House Ways and 
Means Commit- 
tee and to that of 
Chairman Celler 
of the House Ju- 
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DUOLITE SAFETY WINDOW GLASS 
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diciary Committee, they said they 
would want to know more about 
the proposal before they went along 
with it. Both are Democrats. 

* & * 


Presidential Race 

HE forthcoming national 

paign promises to be 
| which issues of the deepest import 
to the people of the U. S. will be 
debated. As matters stand today, 
according to seasoned political ob- 
servers, Truman can have the 
Democratic nomination for the tak- 
ing; Sen. Taft will be nominated 
by the Republicans unless. the 
movement to draft General Eisen- 
hower overwhelms the old-line men 
in the party. 

The decision on foreign policy in 
the coming campaign is likely, they 
say, to determine the future of this 
land. President Truman is outright 
internationalist. Senator Taft is far 
short of internationalism, but some 


cam- 





quately. 


CHEMICALS - 


of his most ardent supporters are 
isolationists. 

The people ought to be able to 
measure the lines of the great 
issue which is forming. But the 
people will have difficulty § in 
doing so. Chairman Boyle of the 
Demoratic National Committee is 





@ Regardless of the problem involved in the application of 
Safety Glass to their cars, manufacturers usually find it ex- 
tremely helpful to consult with Pittsburgh specialists. They’ve 
found this especially valuable in connection with those prob- 
lems attending the use of ever-increasing vision-panel areas. 

If you are not already making use of this consultation serv- 
ice, we suggest you do so the next time you are faced with a 
dificult problem of glass application. The comprehensive 
knowledge possessed by Pittsburgh Safety Glass specialists 
will help to make your job easier. 

At the same time, make sure that your cars are equipped 
with Pittsburgh Safety Glass. Here’s a product that has 
chalked up an enviable record of service in the automobile, 
aviation and railroad car industries. It’s high quality Safety 
Glass, offering exceptionally clear vision. And it retains its 
clarity indefinitely. What’s more, Pittsburgh’s exclusive tech- 
niques and processes for the mass production of curved, as 
well as flat, panels make it possible to fill all your needs ade- 
Pittsburgh Plate Glass Company, 2304-1 Grant 
Building, Pittsburgh 19, Pa. 


BRUSHES - 


a ee Se Cc Oo 


one in|¥ 














White Offers Choice for Golfers— 


White Chevrolet Co., Zanesville, O., sponsored two methods of transportation for the 
pro-amateur golf tournament held at the Zanesville country club. The surrey, powered 
by ‘High Brass" and ‘‘Cavalier's Lady,"’ took officials around the course. The Chevrolet 
station wagon behind the surrey, was offered as ‘auxiliary’ transportation. 


leged to have wormed itself into 
“influence.” 


involved in a tangled case of 
charges that he mixed his law 
practice and his politics in deal- 
ing with the Reconstruction Fi- 
nance Corporation. 

Democrats are preparing a coun- 
terattack on the ground that Chair- 
man Gabrielson of the Republican 
National Committee was active at 
the RFC on behalf of his own com- 
pany. Below those sensations, it is 
pointed out, are half a dozen others 
in which “representation” is al- 


* « * 


What About Probes? 


O CONGRESSIONAL investiga 
tions pay off? 

Senator Richard Nixon, California 
Republican, who has played his part 
as a congressional investigator 
(first as a member of the House 
Un-American Activities Committe 
before being elected to the Senate), 
answers with an emphatic “Yes.” 

Nixon believes, however, that a 
congressional investigation must be 
conducted properly, and that a 
poorly conducted inquiry is worse 
than none. 

The man who had the most to 
do with uncovering the improper 
use of influence to obtain RFC 
loans —Sen. Fulbright, Arkansas 
Democrat—says that the use of the 
congressional investigation can be 
“overdone,” but he is firm in the 
belief that investigation is an es- 
sential function of Congress. 

+ * * 














Loans to RFC 


N ACCORDANCE with the pro- 

visions of a _ recent executive 
order, the authority formerly held 
by the Defense Production Admin- 
istration to approve loans for in- 
dustrial expansion has been trans- 
ferred to the RFC. 

Prior to Aug. 28, DPA had the 
authority to approve these loans 
under Section 302 of the Defense 
Production Act of 1950 with RFC 
disbursing the funds as fiscal agent. 
The executive order now provides 
for determination of terms and con- 
ditions of such loans by RFC. 


The executive order also provides 
that such loans will be handled 
through the Export-Import Bank 
of Washington when the funds are 
to be used for expansion, develop- 
ment or production in foreign 
countries. 


According to U. S. Chamber of 
Commerce estimates, the money 
bills passed by Congress this year 
will be almost $12 billion less than 
the amounts originally requested by 
the President, which means an av- 
erage saving of $265 per family. 

The President, in his January 
budget message, asked for a total 
of $105.5 billion. Congressional 
action up to this time indicates 
that the total amount granted will 
not exceed $93.6 billion. 


The principal reductions 
listed as follows: 

1. Congress has trimmed $3 
billion from the regular appropri- 
ations bills for fiscal 1952. 

2. The President said in January 
he would ask for a supplemental 
appropriation of $10 billion for the 
military, but under pressure for 
economy, he trimmed the actual 
request to $6.5 billion, which Con- 
gress approved—a reduction of $3.5 
billion. 

3. The President said in January 
he would seek $9.7 billion for for- 
eign aid but he cut the actual 
request to $8.5 billion and Congress 
will approve about $7.5 billion—a 
reduction of $2.2 billion. 

4. The President sent a special 
request for $6.6 billion for military 
construction and Congress allowed 
$5.8 billion—a cut of $800 million. 

. 


* * 
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Steel for Small Users 


N INCREASE in amounts of 
steel which producers must 
ship to warehouse distributors after 
next Jan. 1 was ordered by the 
Government last week. This, it was 
explained by NPA, will “assure a 
continuing flow of iron and steel 
products to thousands of small 
users who traditionally order sup- 
plies in less than mill quantities.” 
Mills are now required to de- 
liver to warehouse distributors 
(Continued on Page 49, Col. 2) 
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The Only Safety-Slotted Tread! 
The tread grooves and margins of every 
Fisk Safti-Flight Tire are Safety-Slotted 
—meet every highway condition with 
multiplied penetration and holding 
power that proves itself in every test, in 
every owner experience. (Up to 51% 
more nonskid stopping power; up to 
58% more safe mileage.) 


bi 
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ore than a tire... 


a great new Safety Invention! 


The Only Terraced Sidewalls! 
This exclusive and ultra-modern tire de- 
sign is a new and radical advancement 
in tire beauty. It gives added, speed-lined 
smartness to any car, old or new. A 
handsome appearance that remains with 
you to the end of the tires’ extremely 
long life. The only such tire design in 
the world. 





Special Sidewall Protection! 
Whether you get your Fisk Safti-Flights 
in whitewalls or blackwalls, their own 
safeguard goes with them—shielded and 
protected from all curb scuff and smear 
by their own Defender Scuff Guard. 
With this built-in defense against scuff 
and abuse, tire beauty, for the first time, 
comes into its own. 





FISK 


Division 


UNITED STATES RUBBER COMPANY 


YOUR INVESTMENT GOES ALMOST TWICE AS FAR! 
Almost twice the safety... Exclusive Safety-Slotted traction! 


More than twice the safe mileage ... The extra-deep travel tread! 


pa A lh A El Bhd «he 
Entirely new beauty... Terraced Sidewalls, protected for life! 
ND 
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Mobridge Elected President .. . 


| DETROIT.—L. W. Smead, gen- 
oo jeral sales manager, Ford division, 
| 


S. D. Parley Applauds & : | 
Plea to Tax Co-ops =. a ee a sree tne sore 
| re cay y | J. B. Glass was appointed manager 


of the business management de- 


MITCHELL, S. D.—A plea for;every quarter to keep alive. Next ae ; 
taxation of cooperatives was made|year, production will be about 4,- ae ceeameied and G. M. Sherriff was 
here last week on the closing day | 000,000 vehicles, he said. | FirePower Engines Push Winners— ee manager of sales an- 
of the South Dakota Automobile! Named directors of the associa- ; Oe a : 

Dealers Assn. convention. | ti se: Seal Gael ide a Powered by the new Chrysler FirePower V-8 engine, three Cunningham sports cars Glass joined Ford in 1935. Sher- 
can & Mabeliien was decal! ion were: re oekhelde, 1. - | dominated the recent Watkins Glen (N. Y.) International Sports Car race. The Cun- riff joined Ford in 1946 as business 

oy oe poe oe | Hanson, W. E. Cummings, Bill Hoff, | ninghams finished first, second and fourth in the 99-mile race which attracted 49 of management manager at Des 

president. Other new officers are:| Herb Mogck and Gordon Steele. | the fastest sports cars from many countries Moines 

W. E. Cummings, vice-president; | — - nanammennannsinecbineniti ecatibmibeaaliidiiaad y ; 2a = a el — 

Henry Billion, treasurer, and Ber- 

nie Broderick, secretary-manager, 

who was reelected. 

C. E. Hutton, of Memphis, in an 
address which drew the biggest | 
ovation of any made during the} 
two-day meeting, told his listeners | 
that even in socialistic countries in| 
Europe cooperatives are taxed. 

Hutton recently toured Europe |} 
investigating conditions there. He 
said that in Scandinavia, considered | 
socialistic in the U. S., people be-| 
lieve the U. S. is more socialistic 
than their countries. 

Hutton’s speech climaxed a se-| 
ries given on governmental regula- | 
tions affecting automobile dealers. | 
Dr. Oscar Litterer of the Minneap- | 
olis Federal Reserve Bank told the | 
convention that the theory behind | 
restricting credit was the bigger | 
the boom, the bigger the bust. 

In attempting to avoid the | 
“bust,” Litterer told the conven- | 
tion that because of the rising 
demand for commodities it was 
necessary to restrict the avail- 
ability of credit to the consumer, 
the retailer and finance organi- 
zations. 

As for price ceilings on cars, 

Fred J. Nichol, OPS state enforce-| 

ment officer, declared there are no 

violations of price regulations by | 

automobile dealers now because of | 

comparatively high price ceilings 
and a good supply of cars. 

If the supply is cut, Nicol said, | 
a problem will arise. Nichol spoke | 
on a panel composed of represen- | 
tatives of state and federal agen- 
cies. 

South Dakota, the only state in | 
the nation without a drivers’ 
license law, was attacked by H. 
R. Darlington, chairman of the 
Inter-Industry Highway Safety 
Committee. 

He urged South Dakota dealers 
to use their influence at the next | 
session of the state legislature for | 
passage of such a law. A drivers’| 
license law has been proposed at/| 
almost every session of the state 
legislature for the past 10 years but 
has always met with defeat. 

Robert Deo, NADA managing | 
director, cited the passage of the 
Herlong amendment, to protect re- 
tailers’ discount rates, as the major 
accomplishment of the organization 
in the past year. 

He said NADA was largely re-| 
sponsible for defeating a move to| 
place an excise tax on used cars. 
Deo warned that the industry needs | 
a production of 1,000,000 vehicles 


DeVilbiss Fills 
2 Key Sales Jobs 


TOLEDO.-—-D. V. Perry, Eastern 
district manager of DeVilbiss Co., | 
has been named to the position of | 
assistant sales manager of the com- | 


| 


$s Spray painting and finishing 
division, it is announced by H. M. 
Kidd, sales manager. C. B. Gracely, 
manager of the DeVilbiss office at 
Houston, has been promoted to the 
post of Eastern district manager. 
Kidd said the appointments are 
in line with the company’s policy 
of promoting within the ranks. 
Perry’s office will be at the com- 
pany’s main plant in Toledo. Grace- | 
ly will have his office at the com- | 
pany’s branch in Newark, N. J. 
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land their authors are: “The Band 
|Type Viscosimeter for Consistency 
|Measurements of High Rates of 
|Shear,” by H. Hull, R. R. Donnel- 


|ley & Sons, Inc., Chicago; “A Sales 


Annual Lube Parley Set 


Training Program for Engineering Students 
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. or Engineer Looks at the Steel In- 
= To Be One Topic at Chicago dustry,” by Clifford C. Goehring, 
og ‘ ‘ Esso Standard Oil Co., New York; 
t- KANSAS CITY.—W. J. Ewbank,| Beach hotel in Chicago Oct. 29-31, “The Structure of Gels of Hydrous 
e., Cato Oil & Grease Co., Oklahoma | it was announced by Harry F. |Calcium Stearate in Cetane, Rheo- 
er | City, will discuss “Why Don’t We| Bennetts, executive secretary. logical Studies and Electron Micro- 
“a | Teach the Principles of Lubrication| Speaking on “Lubricating Grease | scopy,” by Dr. Robert D. Vold, Dr. 
ito Our Engineering Students” at|for Machines of Defense” tn ae ae a rain, 
/ i i he National | Bruce Brown, deputy administrator, | Versit, ‘ 

i-H Sales and Service at _—, Lauanek ee Tnatitute. land C. E. Davis, director refining chemistry department. — 
r- This new building, at 3280 N. Brighton Bivd., Denver, has been opened to expand Thi » 2 ete | division, Petroleum Administration Dr. Carl w. Kelley, Munitions 
SS the International Harvester network of motor truck sales and service buildings. The is is one = : he “ ltee Defense. Board, Washington, D. C., will 
PS building contains 23 truck-servicing stalls, offers day and night service and covers| Slated for discussion when the talk on “Military Lubricants: 


group gathers at the Edgewater | Other subjects to be discussed 


a) g ” 
16,000 square feet. cekedcaaiiil ie _..| Consolidation and Requirements, 
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why 


many 
men 
just 
to edit 
copy ? 


There is a popular conception of the 
newspaper man as a bold and dashing 
character forever flinging himself aboard a 
fast plane going somewhere, always 
somewhere, in his eternal quest for news. 

It is only partly true, of course. 


Many newspaper men, great ones, too, 


never leave their desks. 


A great newspaper needs great reporters, 
certainly. But it must also have informed 
and sagacious editors. 


To bring you the world’s news every 
morning, The New York Times receives 
something like a million words every 24 
hours. These pour in by wireless, cable, 
telephone, and telegraph from The Times 
own staff around the world, and from 19 news 
services. The Times prints about 145,000 

of these words in its average daily edition... 
an ordered and intelligent account of the 
world’s news that makes it the envy of 


every other newspaper. 


To assure you what means the most to 

you, to guard against carelessness, against 
inaccuracy, libel, bias, and bad taste, 

to trim and cut duplication, to write 
informing headlines—that’s one job of the 
editors. The Times has 65 editors and copy- 
readers on its copy desks alone, the largest 


group of copy editors on any newspaper. 


When you add the wisdom, experience and 
ability of these editors to the skills and 
talents of the rest of The Times staff, you 
understand why The Times is the interesting, 
authoritative, unusual newspaper it is. 

It has a larger staff than any other 
newspaper. It gives readers more news than 


any other source. 


*And because readers get so much 
more out of The Times...advertisers also get 
more. That’s why, for 32 consecutive 
years, advertisers have made The Times 
their leading medium in the world’s biggest 
market. There’s a lot about The Times 


you ought to know. Ask us to tell you. 


RE H ANNIVERSARY 


|S] The New Pork Times. 


ae western” 
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F i make The New York Times‘: prica’s st distinguished newspaper’ 
one of a series about the people who make The Neu York Times‘‘America’s mo g pa} 


casio ss - — a : . ae and D. G. Proudfoot, Pennzoil 


Co., Oil City, Pa., will explain 
“An Analysis of Wheel Bearing 
Grease Complaints.” 

Other topics: “Phthalocymine Lu- 
bricating Greases,” by R. L. Merk- 
er, Dr. C. R. Singleterry and V. G. 
Fitzsimmons, Naval Research Lab- 
oratory; “Electron Microscope 
Studies of Lithium Greases; Rela- 
tionship of Soaps Structure to 
Composition: Processing and Prop- 
erties,” by J. A. Brown, C. N. Hud- 
son and L. D. Loring, Sinclair Re- 
search Laboratories, Inc., Harvey, 
|Ill.; “Grease Milling and Deaera- 
jtion,” by G. H. Morehouse, More- 
house Industries, Los Angeles; 
“Fretting Corrosion,” by T. G. 
Roehner, Socony-Vacuum Labora- 
| tories, Brooklyn, and “Development 
|of Soda Base Greases,” by A. Bondi, 
| Shell Development Co., Emeryville, 
Calif. 


Drivers Warned 
On Antifreezes 


In U.S. Booklet 


WASHINGTON. —The National 
Bureau of Standards has published 
a booklet, “Automotive Anti- 
freezes,” which goes into detail 
about winter radiator solutions, 
both good and bad. 

The cleaning and the preparation 
of a cooling system is also dis- 
cussed. This should be done early 
so that antifreeze may be put in 
about the time of the first frost, 
the NBS advises. 

Antifreezes considered safe for 
ordinary use by the NBS are ethyl- 
ene and propylene glycol as well as 
the simple alcohols—such as wood 
alcohol. But NBS says its research 
indicates that antifreezes made 
with a salt-base or from petroleum 
distillates similar to kerosene are 
definitely harmful. 

Strong corrosive action was re- 
portedly noted in the tests with the 
Salt-base solutions such as calcium, 
magnesium, and sodium chlorides. 
|The NBS experiments showed that 
corrosion was not stopped by in- 
hibitors (chemicals added to retard 
corrosion.) The NBS report reveals 
that all the metals of a cooling sys- 
tem are attacked by the salt-base 
antifreezes. The corrosion is most 
| Pronounced on aluminum, which is 
completely eaten away in many of 
the tests, it was said. 

The booklet warns that continued 
use of salt-base antifreezes not only 
leads to extensive corrosion and 
clogging of the radiator, but may 

eventually cause the motor block 
to crack. 


(His) Number's Up 


Dallas ‘Auto Upholsterer’ 


Gets Seven Years 

DALLAS.—(UTPS)—A self-styled 
“automobile upholstery business- 
man,” who stole cars and then 
changed the engine numbers to cor- 
respond with wrecks he bought, 
was sentenced to seven years in 
jail. 

John A. Barnes, 30, pleaded guilty 
to 10 counts of theft and swindling. 
Charges stated that Barnes rented 
part of a garage and set up what 
was supposed to have been an “up- 
holstery business.” 

Operating from the _ shop, he 
switched the engine numbers and 
used the license plates and papers 
from the wrecks for the stolen cars. 
He was arrested after an automo- 
bile accident, when police found 
! stolen license plates under a seat 
lin the car. 





| Van Etta Names Williams 

Bill Williams, formerly with Wes- 
sen Buick Co., Los Angeles, has 
been named sales manager for Jim 
|Van Etta, Lincoln-Mercury dealer 
jin Santa Barbara, Calif. 
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FARM EDITORS 
ARE THE REASONS WHY FARM 
AND RANCH-SOUTHERN 
AGRICULTURIST PULLS 80% BETTER 


It’s no accident that FARM and RANCH-SOUTHERN 
AGRICULTURIST covers the range of rural interests in today’s 
Southland so completely — it’s a job done by men and 

women who know farm problems and farm living from A to Z. 
A team of 39 experienced editors creates, appraises and 


organizes every line of copy and every photograph that goes 


into FARM and RANCH-SOUTHERN AGRICULTURIST. 


39 reasons why it outpulls the second Southern farm magazine. 
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FARM AND RANCH- S 
SOUTHERN AGRICULTURIST “<= 
RECEIVED 80% MORE REQUESTS FOR HOME SERVICE 


HELPS LAST YEAR THAN WERE RECEIVED BY THE 
SECOND SOUTHERN FARM MAGAZINE “late 












676,557 requests for home service helps were written to 
FARM and RANCH-SOUTHERN AGRICULTURIST 


last year... 





300,098 more requests than the second farm magazine me KRAMER 
omes 


received during the same period of time. 


That’s indisputable proof that Farm and Ranch-Southern 
Agriculturist has top readership in the South..and MORE 
READER RESPONSE MEANS MORE ADVERTISING 
PULL! 
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Lawsuits Affecting Dealers... 


Court D 


By Leo T. Parker 
Attorney at Law 

[ODEEN higher courts consist- 

ently hold that all employes 
are personally liable in damages to 
persons injured through their own 
negligence. This law is applicable 
to drivers of motor vehicles. 

For illustration, in the leading 
case of Moser v. Interurban Co., 
62 N. E. (2d) 558, a body who was 
injured by a negligent truck driver 
was in the hospital over two 
months, and he sued both the driver 
and employer for damages. 

The higher court held the truck 
driver personally liable for $8,500, 
although he contended that he 
should not be held personally 
liable since he was an employe 
and did not own the truck. 

Of course, in such a case if the 
negligent driver cannot pay the 
judgment, the court may order his 
home and personal chattels sold 
to satisfy the judgment. 

A careful review of leading 
higher court decisions discloses 
that it is good policy to include in 
your employes’ employment con- 
tracts the following clause: 

“To drivers: In order to minimize 
your own personal liability, as well | 
as your employer’s, for injuries 
caused by operation of motor ve- 
hicles, new and outstanding higher 
court decisions teach that you can 
reduce chances of law suits by 
abiding by rules, as follows: 


(1) Always be careful; (2) slow 


Surplus Accrual 
Tax Case Won 
By Fla. Dealer 


GAINESVILLE, Fla.—A decision 
of interest to incorporated automo- 
bile dealers throughout the country | 
has been handed down by the U. S. 
Tax court in favor of Shaw &| 
Keeter Motor Co., Ford dealer here. 

The court ruled the dealership | 
had not accumulated an unreason- 
able surplus and excused it from 
penalties which had been assessed 
by the Internal Revenue commis- 
sioner. 

The commissioner assessed the 
company under section 102 of the 
Internal Revenue code, which pro- 
vides penalties for the unreasonable 
accumulation of surplus to avoid 
payment of taxes by stockholders 
of a corporation. 

Such penalties have been assessed 
from time to time against closely- 
held corporations, but this is be- 
lieved to be the first case involving 
an auto dealer. There has been 
considerable doubt whether the In- 
ternal Revenue bureau might con- 
sider reasonable such surplus ac- 
cumulations which dealers might 
make for specific future needs. 

These needs include the necessity | 
for larger new-car and truck in- 
ventories when the market returns 
to more normal conditions, require- 
ments for new or expanded facili- | 
ties and funds which might be used 
for retail financing. The court 
found that Shaw & Keeter was ac- 
cumulating surplus for each of 
these requirements and agreed with 
the dealer’s position that such ac-| 
cumulations are justified. 

The opinion appears under Docket | 
No. 26977. For those with access 
to the Commerce Clearing House | 
Federal Tax Service, reference to 
the case may be found in para- 
graph 7676 (M), decision 18476 (M). 








Magennis Named Head 


Of IRF Region in U. S. 


Frank T. Magennis has aoe 
named chairman of the Interna-| 
tional Road Federation, American | 
region, it was announced following 
a special meeting of the group in| 
New York recently. 
Magennis, who, is vice-president | 
of Goodyear Export Co., Akron, 
succeeds B. C. Budd, vice-president 
of. Packard. Budd had served as 
chairman of the board since 1948, 
when the federation was formed. 


Dunlap Head Heads Charity Drive 


Philip Dunlap, former presi- 
dent of the New Hampshire 
Automobile Dealers Assn., heads 
the Concord Community Chest 


which opens a drive for $74,496. 


ecisions 


moving vehicles keep to extreme 
right side of street; (3) don’t pass 
another vehicle at a curve; (4) 
don’t speed for intersections or 
lights; 
hicle on highway; (6) don’t use 
glare or blinding headlights. 

(7) Always keep vehicle under 
control; (8) if a child appears in 
the street or near curb, slow down; 
(9) in foggy or slippery weather be 
ready to make emergency stop; (10) 
don’t speed up when another ve- 


hicle attempts to pass you; (11) 
keep in proper driving lanes. 

(12) Don’t permit your lights 
and brakes to get defective; (13) 


always look before backing up; 
(14) use care when passing through 
signal lights; (15) signal and look 
before making a turn; (16) discard 
worn tires; (17) don’t pick up 
strangers. 

(18) Move to extreme right when 
driver in rear blows his horn; (19) 
don’t zig-zag when passing an- 


Media research is a matter of degree. You can, for in- 
stance, do a good job just by counting the readers. You can 
do a better job if you also find out what kind of folks they 
are. But you'll do the best job if you go on and see what's 
on their mind. To be specific — 


Take The American Magazine. All month, every month, 
it goes to over 2'2 million families. Good. By actual survey 
they are bigger, younger families with incomes 37.8% 
above-average. Better. But the best thing is—they’re of a 
mind to buy. Why? 

Family Service is why. Those millions of American families 


read The American because it serves them. It is their guide- 
book to better things. It tells them the better way to dress, 


(5) don’t park disabled ve- | 





* ee 





Nash Dealer Wins 10-Point Award— 


Eddie's Garage (Nash), Wayne, Mich., has received Nash Motors’ 


10-point select 
dealer award. G. M. Julian (left), Detroit zone manager, presented the award to E. J. 
Mercure, owner of the dealership, at a recent dinner. 


other car; (20) pull to curb when|park close to curb; (22) be careful, | 


3M wre 5 Speakers 


For ATA Parley 


Are Announced 


CHICAGO. — American Trucking 
Assns. has announced three addi- 
tional speakers for its convention 
|to be held Oct. 22-26 here. 

Dechard A. Hulcy, president of 
the U. S. Chamber of Commerce, is 
scheduled to address a_ general 
jluncheon meeting of the associa- 
| tion on Oct. 25. 

On the same day, James K 
Knudson, defense transport admin- 
istrator and a member of the Inter- 
state Commerce Commission, will 


: |speak to the association’s board of 


directors, 

The general luncheon meeting on 
Oct. 26 will be addressed by Dr. 
Kenneth McFarland, educational 
director. McFarland also is educa- 
tional consultant for General Mo- 
tors and a former superintendent 
of schools in Topeka, Kans. 





West York Motors 


| West York Motors (Canada), Ltd., 
|has been incorporated in Toronto. 


fire department or other emergency | although another driver is violating | Incorporators are E. B. Seedhouse, 


| vehicle approaches; (21) _always|a traffic regulation.” 


Advertisers of food 


the menus of millions. 


series of family health 


to eat, to travel, to relax, to live. For instance — 


Who pushes 


product ’? 


your 


Advertisers of cameras, photo supplies, albums, 
PHOTOGRAPHY IS MORE THAN FUN — a family service 
article proving that being able to take pictures can mean 
more to you than just a pastime. 


Adele Lonergan and A. O. Heather. 





In the September issue— 


products, read: THE VANTRESS 


FAMILY CHANGED YOUR DIET—The American Family of 
the Month—showing how one family’s ingenuity has affected 


read: 


Coming in October— 


Advertisers of dentifrices and oral hygiene products, read: 
NEW WAYS TO BETTER TEETH — one of a continuing 


articles. 
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Top Salesman Gets L-M Deal— 

A topnotch retail salesman who has become president of his own dealership is 
Thomas C. Larkins, shown here (right) as he signs a dealer franchise with Lincoln- 
Mercury's district sales manager, George S. Coats (left). Last year Larkins was a mem- 


ber of the “inner circle'’ of Lincoln-Mercury's sales council, a group comprised of the 
best L-M retail car salesmen. His new dealership, known as Merlin Motors, Inc., is at 
265 N. Gratiot, Mt. Clemens, Mich. Looking on in the center is George O. Hackett, 
manager of the Lincoln-Mercury sales council. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVi E | we Gives you the entire | story every week throughout the year. 


Advertisers of bus, rail, ship, air lines; hotels, luggage, 
travel togs, sporting goods, read: FLORIDA —THE 
NATION’S TOP VARIETY SHOW-—another excit- 
ing family travel feature. 


Advertisers of insurance, read: WHAT YOU SHOULD 
KNOW ABOUT FAMILY INSURANCE—an informa- 
tive article on family protection. 





So you see, Family Service not only attracts above- 
average readers — but it also leads them to favor your 
product or service —gets them of a mind to buy. 


Don’t forget: The American Magazine — Family 
Service—2'2 million above-average families anxious 
to buy. In The American, your advertising costs less, 
because The American lives longer and pushes harder! 





. 





By George Deery 

Associate Editor 
A 30.8 PERCENT jump in the) 
value of Kaiser-Frazer stock} 
in the month ended Sept. 28 gave} 
that issue the best gain among the | 
automotive stocks, according to 

First of Michigan Corp. 

It was also the sharpest month- 
ly appreciation for any vehicle 
manufacturer this year, with 
Nash registering the second best 
increase for the year to date 
when its value increased 24.8 per- 
cent in January. K-F closed the 
month at 6%. 

Other stocks that showed a boost 
in value and the final quotation 
were Federal Motor Truck, 9.1 per- 
cent to 6; Mack, 8 percent to 16%; 
Diamond T, 5.5 percent to 14%; 
Studebaker, 5.5 percent to 29; Auto- 


car, 5.3 percent to 10. 
* * + 





wry on the upside were Crosley, 
430 Percent to (3; _Hudson, 3.6 





|Kaiser-F razer Stock 
Shows Best Gain 


percent to 14%; Willys-Overland, 
| 2.7 percent to 9%; General Motors, 
2.5 percent to 51%; Chrysler, 1.8 
| percent to 71%;. Four-Wheel-Drive, 
|1.6 percent to 8, and White, 0.9 per- 
cent to 28%. 

Three issues were unchanged 
from the price at the end of the 
previous month. They were Divco, 
13144; Nash, 18%, and Packard, 5. 

Two firms were off. International 
Harvester declined 1.4 percent to 
21% and Reo shares slipped 5.8 


percent to 21%. 
* * * 


Too Many Bankers? 

EVEN of the 17 directors of Gen- 

eral Electric are bankers or in- 
vestment bankers, and this, accord- 
ing to a management audit of the 
company just made public by the 
American Institute of Management, 
New York, causes “a preponder- 
ance of bankers” in relation to 
representation on the board by ex- 











merican 


MAGAZINE 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19,N. Y. Publishers of The American Magazine, Collier's, and Woman‘s Home Companion 


19 


| 

|perienced personnel men, produc- 
|tion managers and engineers—even 
though the condition may be a 
| healthy one from the veiwpoint of 
| managing or directing the com- 
| pany’s financial policies. 

“A company is composed of 
| Owners and management, em- 
ployes and labor unions, goodwill 
and prestige, as well as plants, 
machines and money,” the insti- 
tute’s appraisal points out. 


“A substantial segment of GE 
problems concerns human relations. 
General Electric’s 200,000 average 
annual employes and their families 
are part of the public to whom its 
board has a _ responsibility. GE 
policies would be more nearly at- 
tuned to the ‘human’ and ‘public’ 
interests if its board were strength- 
ened by representatives of these 
segments. 





* * * 


‘oe conspicuous is the 
relatively limited representa- 
tion of the company’s executive 
officers on the board. To make it 
more democratically representative 
in terms of GE’s operations and of 
the public at large, it would be 
desirable to have one or two execu- 
tive officers and or two public per- 
sonages as directors. This would 
introduce a more satisfactory equi- 
librium to the board’s composition.” 


Inasmuch as the company was 
accorded 8,805 points out of a 
possible 10,000 under the insti- 
tute’s method of appraising, it 
will receive the organization’s 
Certificate of Management Excel- 
lence for 1951, the report advises 
—this being the second consecu- 
tive year GE has received the 
award. A minimum of 7,500 points 
is required in order to qualify. 

In auditing a management, the 
institute, which is a _ non-profit 
foundation devoted to the study and 
improvement of corporate manage- 
ment methods, evaluates such cate- 
gories as economic function, cor- 
porate structure, health of earnings 
growth, fairness to stockholders, 
research and development, director 
analysis, fiscal policies, production 
efficiency, sales vigor and executive 
evaluation. 

* * + 

” SIX of these 10 categories, the 

institute give GE a perfect score 
—on economic function, health of 
earnings growth, fairness to stock- 
holders, research and development, 
fiscal policies and sales vigor. Less 
than optimum rating was given on 
|corporate structure, directorate an- 
alysis, production efficiency and ex- 
ecutive evaluation. 

The less than optimum rating 
accorded corporate structures at 
GE, the institute report declares, 
is due to its conclusion that “the 
accelerated growth of GE during 
the last 10 years has mitigated 
against efficient ‘line operations,’ 
and seemingly has tended to de- 
moralize substantial segments of 
the company’s employes. 

“Having weakened its hold on 

|/human assets, the company appar- 
lently has not developed relatively 
objective criteria or yardsticks to 
|gauge an employe’s performance 
and achievement—neither for the 
selection of foremen and supervis- 
ors in the plants nor for junior 
| executives. 
“Despite efforts made, the com- 
|pany has yet to demonstrate an 
ability to effectuate overall proced- 
}ures and methods, especially in the 
iarea of incentives and human re- 
lations, commensurate with the 
high quality and variety of GE 
products.” 


re Buys 
Control Over 
Essex Rubber 


Fred Schluter, president of Ther- 
jmoid Co., Trenton, N, J., has an- 
inounced that his concern has 
lacquired stock control of Essex 
(Rubber Co., Trenton. Thermoid 
manufactures automotive and in- 
| dustrial rubber, asbestos and textile 
products. Essex has manufactured 
rubber soles and heels for shoes 
and other molded products. 

The latter company was founded 
in 1907 and from an original in- 
vestment of $2,500 has grown to 
present annual sales of approxi- 
mately $3,000,000 and total employ- 
ment of 350. Thermoid which had 
sales of $30,000,000 in 1950, operates 
plants in five states. 
| Following announcement of the 
sales, negotiated with Joseph Hew- 








itt, president of Essex, Schluter 
said, “There is no change contem- 
(Continued on Page 45, Col. 4) 
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Houston Sales Sag 


By R. Fenoglio 


Staff Correspondent 


Increased prices for new cars| 
for 
Houston new-car dealers during 
New-car sales during 


were anything but helpful 
September. 
the month were the lowest of the 
year as only 2,100 units were titled. 


Sales in August of this year 
amounted to 2,607 cars, while the 
total in September of last year 
was a rousing 3,811. New-truck 
and commercial-vehicle sales in 
September reached 527, against 
625 in August and 780 in Sep- 
tember, 1950. 

The lowest previous monthly 
total of new-car sales this year was 
the 2,230 sold in July. The low- 
point in new-truck deliveries was 
established in February with 507 
sales. 

Sales honors in the new-car field 
in September were captured by 


Earl MecMillian (Ford) with 156 





| deliveries. 


deliveries and 64 new-truck sales. 


|outh sales, 48 to 43. 


New-car sales by makes during 
| September in Harris county were: 
Austin, 1; Buick,. 155; Cadillac, 
34; Chevrolet, 437; Chrysler, 42; 
DeSoto, 36; Dodge, 108; Ford, 
478; Hudson, 25; Jaguar, 3; 
Kaiser, 36; Henry J, 12; Lincoln, 
11; Mercury, 80; MG, 1; Nash, 56; 
Oldsmobile, 65; Packard, 13; 





Plymouth, 262; Pontiac, 115; 
Studebaker, 80. (Also registered 
as passenger cars were 50 GMC 
buses.) 

Combined new-truck and com- 
mercial-vehicle sales were: Auto- 
car, 1; Chevrolet, 216; Diamond T, 
2; Diveo, 3; Dodge, 43; Ford, 136; 
GMC, 56; International, 32; Mack, 


| dealers in new-truck sales with 43. 


Knapp Chevrolet Co. paced all 
Chevrolet dealers with 115 new-car 


Rosenstock Motors nosed out Bur- 
kett Motors for the lead in Plym-| 


The firm also led Ford;|5; Nash, 1; Pontiac, 1; Studebaker, 


| 16, and White, 15 


| * * * 
Columbus, O. 


Motor-vehicle sales in all cate- 
gories slowed up in September com- 
pared with August, figures released 
by the Columbus Automobile Trade 
| Assn. reveal. 

Franklin county (Columbus) 
new-car sales in September 
amounted to 1,485 units, against 
1,663 in August and 2,403 in Sep- 
tember, 1950. New-truck sales 
were 181, compared with 188 in 
August and 274 in September of 
last year. 

Even used-car sales slumped with 
8,523 sold in September, against 
| 10,450 in the preceding month and 
8,727 in the same 1950 month. Used- 
truck sales reached 503, against 582 





1950. 
The new-car total for September 





| 





in August and 549 in September, | 





Bazooka Rockets— 
Ann Quaglia examines a completed 3.5 


,inch bazooka rocket produced by Ford. 


Rows on the left are war heads, and at 
right are rocket bodies. 





was the poorest of the year, while 
the new-truck figures achieved a 
similar rating. New-truck sales 


| picked up strongly in the last half 


of the month, however, as 135 were 


Sell more lamps at Winter-izing time 
with this 2 minute, 20 second check-up! 





I. Take 2 minutes to inspect all the lamps on each 
car left for Winter servicing. Headlamps, tail lamps, 
dash and trunk lamps. Actual tests prove that 1 car out 
of 3 needs at least one lamp replacement. And every 
General Electric lamp sale means big profits for you! 








SS 


\ 


e 





3. Give yourself 5 seconds to attach the “snap- 
on” memo card to the car’s steering wheel. When your 
customer picks up his car, he’s sure to see your sales 
message and be reminded to buy his needs from you. 
He’ll appreciate this extra safety service. 


2. Take 15 seconds to list the lamps your cus- 
tomer need. Use the handy, General Electric “snap-on” 
memo card. There’s room to recommend other items 
too... new tires, plugs, battery. (Get FREE “snap-on” 
cards and window banner from your G-E lamp supplier.) 





4. Result: Every Winter-izing job creates lamp and 
TBA sales! The 2 minute, 20 second lamp check-up 
plus the G-E memo card is a sure-fire sales combina- 
tion. So, get your free memo cards now. And order 
plenty of G-E lamps. Call your supplier today. 


Remember, G-E “All-Glass’”’ Headlamps DO NOT GROW DIM! 


GENERAL @@ ELECTRIC 


sold, against only 46 in the first 
15 days of September. 

New-car sales by makes in Sep- 
tember were: Buick, 108; Cadil- 
lac, 25; Chevrolet, 264; Chrysler, 
56; Crosley, 2; DeSoto, 85; Dodge, 
102; Ford, 163; Henry J, 8; Hill- 
man, 1; Hudson, 42; Jaguar, 2; 
Kaiser, 20; Lincoln, 7; MG, 3; 
Mercury, 51; Nash, 37; Oldsmo- 
bile, 92; Packard, 22; Plymouth, 
225; Pontiac, 110; Studebaker, 57; 
Willys, 2, and miscellaneous, 1. 
New-truck sales were: Chevrolet, 

64; Crosley, 1; Divco, 2; Dodge, 27; 
Ford, 39; GMC, 17; International, 
21: Mack, 1; Studebaker, 6, and 
White, 3.—(Bert D. Strang.) 

° 


New Orleans 


New-car sales for August in New 
Orleans amounted to 1,285, an in- 
crease of 207 units over the previ- 
ous month. August titled cars in 
1950 totaled 2,092. 

Truck registrations in August hit 
226 which was four units more than 
in July of this year. 

New-car registrations by makes 
through authorized dealers were: 
Chevrolet, 255; Ford, 235; Plym- 
outh, 172; Buick, 81; Studebaker, 
719; Pontiac, 78; Mercury, 67; 
Oldsmobile, 55; Dodge, 51; De- 
Soto, 47; Chrysler, 36; Cadillac, 
27; Nash, 17; Packard, 7; Renault, 
5; Crosley, 4; Hudson, 4; Willys, 
8; Lincoln, 3; Henry J, 3 British 
Ford, 2, and Kaiser, 2. 

New-car registrations through 
| unauthorized outlets were: Chevro- 
\let, 13; Oldsmobile, 6; Buick, 5; 
Pontiac, 4; Plymouth, 4; Cadillac, 
3; Dodge, 3; Chrysler, 2; Willys, 2; 
DeSoto, 2; Packard, 2; Hudson, 2; 
Studebaker, 1; Kaiser, 1, and Henry 
J, 1. 

New-truck registrations through 
authorized dealers were: Chevrolet, 
88; Ford, 53; International, 23; 
GMC, 21; Dodge, 17; Studebaker, 
14; Mack, 4; Autocar, 3; Willys, 2, 


and Plymouth, 1.—(Gordon Hebert.) 
? + * 


Ottawa 

A sign of the times here is find- 
ing dealers competing so keenly 
now for used-car business that cash 
discounts offered are undermining 
car prices, with a “price war” 
seemingly in the making and caus- 
ing widespread concern among 
dealers. 

After some dealers offered a flat 
10 percent discount on all used cars 
to stimulate business, other dealers 
came forth with 15 percent discount 
offers. When this happened, there 
followed quickly a counter offer of 
a flat 20 percent discount on all 
cars in stock, with the latest re- 
action being an offer by other deal- 
ers of a “20 percent below cost” 
proposition and other inducements. 

This discount race is causing 
widespread concern among deal- 
ers who fear what it may lead to 
in the end for used-car business 
in general, particularly because 
dealers are noting now that many 
customers who want to buy a car 
are hesitating since they expect 
better propositions from day to 
day. 

“Many would-be buyers are hold- 
ing out now,” said one used-car 








dealer, significantly attributing this 
(Continued on Page 46, Col. 1) 
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Carlife. 
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WRITE OR WIRE 


The Carlife Guaranty 
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Other Budd Barr Automotive 
Necessities 







Fender to Fender Protection with 
wrap-around end rails custom fit 









for each individual car. 2 ae ana Gravel Shields for Ford and 


* Guaranteed Chrome Plating to tls 
Car Manufacturers’ specifications. 


Chevrolet Front Fenders 
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Buick Bumper Lamp Grilles 











Master Curb Alarms 







4 Looks like part of the car — not like 
a make-shift after thought. ; 
Gasoline Door Guards 
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Epiror’s Note: For background 
information: Henry T. Ewald 
proposed in a letter to AvTtomo- 
TIve News Oct. 1 that since Lara- 
mie is the only town immortalized 
in an auto advertisement — Ned 
Jordan’s famous “Somewhere 
West of Laremie”—a memorial to 
Jordan should be erected there. 
Mr. Henry T. Ewald, 

President, Campbell-Ewald Co. 
Detroit, Mich. 
Dear Henry Ewald: 
F YOUR shortwave set is work- 
ing, you might tune in on the 





top flight of the Golden Stairs, 
where two of my immortals—Kate 
Griffin Jordan (my mother), and 
Edgar Wilson (Bill) Nye, the hu- 
morist—are no doubt relaxing from 
|their gambols in the Elysian Fields 
|/and exchanging philosophical witti- 
cisms about your idea of a memor- 
|ial to “Somewhere West of Lara- 
| mie.” My mother always did think 
her boy would finally amount to 
| something. 

Of course, you remember Bill. 
He’s the fellow who said he was 
born on the banks of the raging 
Piscataquis, in Maine, “where 
winter lingers in the lap of spring 
until it occasions a good deal of 
talk.” That lad had brains, real 
kindliness, with never a touch of 
animus in any line he ever wrote. 
He said: 

“It’s funnier to call yourself 
names... besides it’s a lot health- 
ier in Wyoming.” 

Ten years before Bill Nye arrived 
in Wyoming territory with 35 cents 
in his pocket, and that memorable 
mule, “Boomerang,” nuzzled his 
nose on the boy’s shoulder, to be- 

come Bill’s mascot, and the name- 
sake of Bill’s newspaper, The Lara- 
mie Boomerang, a little redheaded, 
blue-eyed Irish girl came singing 
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SMITH MOTORS | 


and dancing, as was her wont, down 
the Overland Trail, ahead of the 
lead team of oxen in the covered 
wagon caravan, heading west. 

She and her three brothers and 
two sisters were in the van guard 
of the gandy dancers who built the 
Union Pacific railroad. I was named 
after her younger brother, Ned, 
who was drowned in the Mississippi 
when they were ferrying 


wagons across. 
* + x 


Born Pioneer 

. oo girl was a born pioneer. 
Like her son, she always wanted 

to see what was around the next 

turn in the road . . the distant 

bend in the stream. 

She was born near Union Corners, 
N. Y., near Buffalo, and, as a child 
she had traveled with her parents 
by sailing schooner on the Great 
Lakes to Milwaukee, where she 
took her seat with the head mule 
skinner on the wagon trip across 
“wild and wooly” Wisconsin to the 
lead diggins’ near Shullsburg.. . 
hard by the Cornishmen’s town of 
Hard Scrabble and not far from 
Gen. Grant’s town of Galena. She 
was educated at Sinsiniwa Mound. 


the | 





“IT had thought my son would 
take over my business when I 
retired, but the government beat 
him to it.” 


Council Bluffs 
booming railroad town of Omaha, 
Kate’s sister, Mary opened a little 
general store at Fremont, met and 





married A, B. Moore, then one of 
the richest men in Omaha. 
Another sister, Jenny, later 
Opened another little store at 
Laramie City, Wyoming Terri- 
tory, to supply the railroa. build- 
ers, while the romant’c Kate, 
always “hull down on the trail 





HOW MANY LIVES WILL 29,713 


The slotted wooden block shown 
above is an American Brakeblok 
Pedal Blok. We developed it to 
help garagemen find cars with 
faulty brakes and fix them before 


they caused an accident. 

It works this way. The mechanic places the 
Blok under the brake pedal and tells the motorist 
to step on his brake. If the pedal hits the Blok, 
he, and the motorist, know something is wrong. 


For the past 


six months we've been offering 


this Pedal Blok, at no charge, to automotive 
repairmen everywhere. To dite we've given 
away over 29,713 and the requests are still coming 


in. How many 


lives they’ve saved ... how many 


smashups they’ve prevented, we'll never know. 

We do know this. Repairmen tell us that our 
Pedal Blok has found literally thousands of 
cars whose owners didn’t know their brakes 


were defective. 


Why did we 


do it? First, our business is mak- 
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PEDAL BLOKS SAVE? 


ing brake lining. We know how vital it is that 
every motor vehicle be able to stop safely, surely, 
quickly, under every driving condition. 

Second, too many motorists put off getting their 
brakes fixed; either through procrastination or 
because they don’t know their brakes are unsafe. 

As one of the leading manufacturers of brake 
lining, we believe it is our duty to prevent every 
traffic accident, every traffic fatality, that we can. 


B 


gco.v.s 0at = é le « 


BRAKE LINING 








and passing the}. .- - 


of rapture,” pushed on to open 
what she called her “cave of the 
wandering winds” to sell supplies 
to the railroad gangs at Green 
River. 

| She went down on the “work 
|train” to Ogden on the day they 
|drove that Golden Spike which 
|united the Union Pacific with the 
Central Pacific. 

There she met a big husky Eng- 
lishman, named John Jordan, who 
| had been a captain in the Civil War 
under Maj. McKinley, a leader in 
the Fenian Raid (against the King’s 
Own, at Black Rock, near Buffalo) 
and was one of the “noble six hun- 
dred” who were courteously de- 
ported for security reasons “to the 
most distant point west that they 
could go on any railroad.” That was 
St. Louis. Each lacked the $75 stage 
fare to reach the mines in Montana 
so they took the boat up the 
Missouri to Council Bluffs, where 
my father joined the Union Pacific 
crews as a boss bridge builder. 

Always accustomed to command, 
he completley lost his authority 
when he married little Kate Griffin, 
five feet tall, weight 110 pounds, at 
Corinne, Utah. One might have 
thought he should have regained 
ais independence when, later he 
vecame Chief of Police of the 
|oorder town of Fort Scott, Kansas 
... but... he didn’t “Ma” ran the 
show. 





* * * 


Roaring Camp 
a about the names of 
|) those Western towns always fas- 
cinated my mother , . . Laramie 
especially. She would run far ahead 
of the caravan at the first sign of 
a settlement. Denver was a group 
of mud huts, as she remembered it. 
There she played her one luxurious 
treasure, her old cottage organ, for 
a crowd of lonesome miners as 
ithey listened silently around the 
covered wagon, with tears in their 
eyes. 

Laramie City, settled in 1867 by 
| the rough and ready railroad men, 
| had been a “roaring camp” on 
the prairie, cutting the U. P. right 
of way, 58 miles west of Chey- 
enne. In 1876, when Bill Nye ar- 
rived, it had a population of 
around 2,500... and was the seat 
of Albany County ... Now it has 
over 15,000 and is an educational 
center. 

Bill Nye was its most famous 
citizen after he began to be quoted 
by the great newspapers of Amer- 
ica . . . Even the London Times 
had printed his famous letter to 
President Chester A. Arthur, con- 
gratulating the president upon 
Nye’s own appointment as Lara- 
mie’s postmaster. His first book 
was entitled “To my Mule Boomer- 
ang.” The newspaper office was 
over A, D. Haines livery stable at 
Third and Garfield. Over the en- 
trance was a sign... “Twist the 
tail of the gray mule and take the 
elevator.” 





* * * 


How It was Written 
wo : . after more than 90 
years since Kate Griffin ran 
down that trail to “discover” Lara- 
mie, you want to memorialize one 
of the best pieces of copy I ever 
wrote. After spending six weeks 
every summer “dangling” through 
the mountains bordering the Sho- 
hone and the Snake, I discovered 
that my daughter Jane could do 
anything with a “saucy pony” taat 
}was full of salt, except make him 
talk. 
In my little book, which you have 
|read, “The Inside Story of Adam 
jand Eve,” is a chapter, captioned 


“Wyoming Yawn.” It tells how 
“Somewhere West of Laramie” 
happened. 


My daughter Jane had delighted 
me with tricks on a salty Western 
horse. Three days later, on the 
Overland Limited, bound for San 

(See NED JORDAN, Page 52, Col. 5) 
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Steel and Aluminum 


CASTOR SHIMS 


Nash Steel Castor Shims 


ALL KNEE-ACTION CARS 
*COIL SPRING SPACERS—For All Cars 
Top or Bottom — Contour or Flat 
*NEW JIBO COIL SPRING DEPRESSOR— 
All Cars—$13.80 
*AXLE SHIMS — 1% to 4" in all degrees 
JIBO WHEEL ALIGNMENT CAMBER 
TOOL—FITS ALL CARS 
J-O-10 Increasing camber complete with 
J-O-12 Jaw $34.00 
J-O-13 Jaw for lighter spindles .. . 
J-O-14 Decreasing attn 
Ask Your Jobber or Write Direct 


JIBO TOOL CO. 
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In the Hopper 


A new addition to the California 
vehicle code requires that all auto- 
mobiles be equipped with fenders, 
flaps, covers or similar devices, it 
has been announced by the state 
highway patrol. 

The only exceptions in the code 
are for vehicles weighing less than 
1500 pounds and not requiring 
registration, it was reported. The 
highway patrol said that the regu- 
lation will be strictly enforced. 

* * * 


Gas Tax Refund System 


Announced in Illinois 


A new system of tax refunds, 
thought to save certain non-high- 
way users of gasoline about $150,- 
000 a month, has been announced in 
Illinois by Clifford E. Halpin, act- 
ing revenue director. 

The new system entails the use 
of tax credit memoranda rather 
than the cash refunds used in the 
past. Under the system, industrial 
users of non-highway gasoline will 
not be required to tie up large sums 
of money in taxes that are later to 


be refunded. 
x * * 


Maine Seeks to Lower 


Sales Tax Base 


Next session of the Maine legis- 
lature may reduce from 25 cents to 
20 cents the minimum figure on 
which state sales tax can be col- 
lected, State Tax Assessor Ernest 
H. Johnson predicted. 


Johnson said his department had 
received numerous complaints from 
retailers who contend their tax col- 
lections actually are falling far 
below the amount of tax they must 
pay the state. 


* * + 


Kentucky to Study Bill 


For Compulsory Insurance 
Members at the next session of 

the Kentucky general assembly will 

be asked to enact a compulsory in- 


Insurance Hike 
In Oklahoma 


Faces Protest 


_ OKLAHOMA CITY.—Oklahoma’s 
insurance board has made it pos- 
sible for automobile liability insur- 
ance rates to rise an overall 10 
percent in the state, but any in- 
crease will likely be protested. 

The board failed to disapprove 
a new premium schedule requested 
by the National Board of Casualty 
Underwriters. However, State Rep. 
Robert O. Cunningham promised 
an immediate court battle to pre- 
vent any increases going into ef- 
fect. 

Cunningham said the casualty 
group did not comply with Okla- 
homa law in seeking the rate in- 
crease, because it didn’t furnish | 
enough data to support claims. 

If the increases come, Oklahoma 
City drivers will be hit hardest. | 
Rates will drop slightly for driv-| 
ers in Tulsa, where they have al-| 
ways been higher. | 

Insurance officials said that acci- | 
dent rates have risen more sharply 
in Oklahoma City recently than in 
Tulsa. | 


Worman Names Stevenson | 


John E. Stevenson has been 
named controller and _ business 
management manager for Laurel C. 
Worman, Inc., Willys-Overland dis- 
tributor and Packard dealer in 
Toledo. Laurel C. Worman, presi- 
dent of the firm, said Stevenson 
would be in charge of the business 
activities of Willys-Overland deal- 
ers served by his firm. 


Conn. Rules Bug Screens 
On Auto Hoods Illegal 


HARTFORD, Conn. —If Con- 
necticut motorists want to keep 
insects off their windshields in 
the future, they’ll have to use a 
flyswatter. 

Those plastic shields mounted 
on the hood just back of the 
radiator ornament are supposed 
to obstruct the bugs. State Ve- 
hicles Commission Charles F. 
Kelley says, however, that they 
also obstruct the driver’s vision. 
Kelley announced that the 
shields will be illegal in Con- 
necticut in the future. 


surance law for the state, it was| 
announced by Ewing Galloway, of 
Webster county. 

According to Galloway, the new | 
bill will ask for a measure to com-| 
pel the car owner to present casu- | 
alty insurance policies when apply- 
ing for a registration certificate. 

* * 


J 

City Okays Cafeteria Gas 

The city council of Petersburg. 
Va., has voted to allow the opera- 
tion of self-service gas stations, 
providing the stations abide by 
strict safety regulations. An ordi- 
nance to control such establish- 
ments is being prepared by the city 
manager and the city attorney. 


OPS Gives Edict. 
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s|\On Antifreezes 


Antifreeze 
metanol (wood 


WASHINGTON. 
made of natural 


‘laleohol) must be sold this winter 


DeSoto for Rocky Marciano— 


Rocky Marciano, contender for the heavyweight boxing crown, was presented with a 
new DeSoto by the Ward 2 Memorial club of Brockton, Mass. Marciano was born and 
still lives in Brockton. The DeSoto was furnished by Hall Motors, Inc. (DeSoto-Plymouth), 
Brockton, Mass. 


ee the difference... 


Jason SEALTUFT.. ~ 


Seat Cover by B. T. Crump 
Company, Inc., Richmond, 
Va., trimmed with Jason 
SEALTUFT, Saxon Pattern. 


aa 


DIAMOND, CHANNEL, CHEVRON, PATIO, CABLE, TWIST 
patterns, too...all in an exciting range of colors and 
finishes ... and all for immediate delivery. 


ee 
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Saxon Pattern 


The Fade-Ometer 
Test by U.S. Test- 
ing Co., one of 
fifteen tests that 
have earned Jason 
SEALTUFT this 
famous Seal of ® 


Approval. 


SPAT ORCL AS TRAC ae ROT 


eee ATA ie HOBOKEN, NEW JERSEY 


Write today for free swatch book of Jason Sg 


for the same price as antifreeze 
made of synthetic methanol, OPS 
decreed last week, Such antifreeze 
must be classified as Type S or 
Type SC, the price agency said. 


OPS emphasized that retailers 
will be required to post ceiling 
prices. Packagers are required to 
mark their containers with the 
type, strength and retail ceiling 
price. Natural methanol is obtained 
from distillation of hard wood. 
Synthetic is made from carbon 
monoxide and hydrogen. 
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Ready for African Expedition— 

Three Studebaker V-8 Commanders and four heavy-duty Studebaker trucks comprise 
the major transportation for the 12th Gatti expedition to Africa. The expedition will | 
start at the Cape, and proceed northward to the Congo and the Swahili Coast. The 
company will produce a technicolor film and a series of television shorts. One of the 
trucks is not shown. 








Highways & Safety... 





Free Driving School 
Staged in 9 Cities 


By Sam Sampson 
Staff Writer 
“Free Driving School” pro- 
sponsored by Cappel- 
and Co. has_ been 


MHE 
r gram, 
MacDonald 


Inside...Qutside... 
All around the car... 


PLEXIGLA 


In more and more places on today’s cars, you'll find 
Piexicias acrylic plastic molded parts. Especially 
where functional beauty is needed! PLEXxicLas tail light 
and stop light lenses, front and rear medallions, instru- 
ment panels, parking light lenses, hood and steering 
wheel ornaments, decorative bezels and escutcheons, 
speedometer, radio, clock and gauge dials—all are 
being used on the nation’s 1951 and 1952 motor cars. 


PLExIGLAS molded parts have gem-like sparkle, rich 
color, resistance to breakage and heat—plus excellent 
dimensional stability and outstanding resistance to 
weather. PLEXIGLAS permits economical production of 
identical parts in large quantities. Write for our book- 
let showing typical parts molded from PLEXIGLAs 
acrylic plastic molding powders. 


Detroit representatives: W. E. Biggers and R. C. Oglesby, 728 
Fisher Building, Detroit 2, Michigan, Telephone: Trinity 3-3200 


Oldsmobile Tail Light Lens —a typical PLEXIGLAS part 
on 1951 cars. Molded by Guide Lamp Division of 
General Motors, Anderson, Indiana. 


CHEMICALS LSE FOR INDUSTRY 


| Los 
|staged in nine major cities of the | Calif.; 


country, according to Morris A.|Ore.; Dallas; Dayton, O.; Detroit 


and Chicago. The Chicago show 
was held Sept. 24-28. 

Kay told Automotive News 
that the program will be fur- 
nished without charge to dealer 
associations, other dealer groups, 
or private dealers who will spon- 
sor the event in any locality in 
the U. S. 

Kay, safety director of the com- The program, which or ene 

; of three two-hour meetings which 
pany. Kay said that he esau public may attend without 
at the “Free Driving” schools has charge or tickets, contains three 
totaled well over 30,000 persons in/jectures by Kay, including the 
Angeles; Houston; Oakland,| mental and physical needs for safe 
San Francisco; Portland, |driving, physical laws under which 
the auto operates, traffic laws, how 
to drive, getting the car under 
|motion, stopping the car properly, 
steering, turning, right-of-way, 
passing, backing and small space 
parking, hand signals, night driv- 
ing, a comparison of road surfaces, 
safe driving practices, licensing of 
|drivers in the local area, examina- 
tions on class work, and psycho- 
physical tests. 
| In addition, Kay said, several 
films on driving and auto care are 
|shown, and opportunity is supplied 
for the classes to ask questions and 
|hold discussions in addition to the 
curriculum offered. 

* EA + 


At THE Chicago school, which 

was sponsored by the Chicago 
|Automotive Trade Assn., Kay said 
|that more than 5,000 persons 
jammed the Eighth St. Theater to 
attend the three lectures. In addi- 
tion, hundreds of them took the 
physical driving test on a machine 
which was stationed in the lobby. 

Kay said that the event re- 
ceived the full support of the city 
officials, the CATA, the Chicago 
Traffic Safety Information com- 
mittee, the Chicago Motor Club, 
and the newspapers, radio and 
TV stations. 
| The course emphasizes the fact 
|that autos are made safe before 
delivery, and must be kept safe 
|through proper service, Kay contin- 
jued. Safe driving practices and 
| keeping the vehicle in safe operat- 
ling condition is up to the indi- 
vidual, it is asserted. 

* * * 





‘a= program, as laid out by Cap- 
pel-MacDonald, contains plans 
|for dealers to tieup service busi- 
|ness with the “Drive for Safety 
|School.” While one of the aims of 
the program is creating “goodwill 
|between the general public and 
new-car dealers with publicity on 
this public service,” the company 
advises the use of a “safety service 
special” to be carried on by the 
dealers during the time when the 
school is being presented. 


The safety service suggestions in- 
clude complete safety check, brake 
jadjustment and reline _ special, 
|wheel alignment and steering gear 
|check, and tire, lights and horn 
| check. 


* * Bo 


Bureau Reports 
Rise in Highway 
Spending in 750 

Total disbursement of highway 
funds rose $400,000,000 during 1950 
| above the total for 1949, it has been 


revealed by the U. S. Bureau of 
Public Roads. 


| According to the bureau, an esti- 
|mated $4,582,000,000 was expended 
by all units of government during 
1950 in comparison to an estimated 
$4,182,000,000 in 1949. 

This compares to total receipts 
for highway purposes by all units 
|of government amounting to $4,647,- 
| 000,000 in 1950, the bureau said. The 
largest single source of revenue is 
|represented by state highway user 
imposts, the bureau continued, with 


|a total of $2,270,000,000. Thi > >= 
AO Ha =& HAAS |sents 57.5 percent of the —" 
3 | 


COM PANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 


Prexicias is a trade-mark, Reg. U. S. Pat. Off. and in principal 


foreign countries. 


Canadian Distributor: Crystal Glass & Plastics, Ltd., 130 Queen's 
Quay at Jarvis Street, Toronto, Ontario, Canada 





It was pointed out, however, that 

these net figures vary from total 
| tax collections because of diversions 
|0f some of the funds for non-high- 
| way purposes. 
The bureau report said that $620,- 
|000,000 was collected by urban 
| places during 1950, local rural units 
| totaled $450,000,000, and federal con- 
tributions amounted to $465,000,- 
000 for a total of $1,535,000,000. 

In view of the inflation of the 
highway dollar, however, trends in 
dollar expenditures do not accu- 
rately indicate trends in accom- 
plishments made during the ex- 

(Continued on Page 25, Col. 1) 
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(Continued from Page 24) 


penditure of these dollars, the bu- 
reau said. While there is no com- 
prehensive index, the report con- 
tinued, the price index for federal 
aid construction for 1950 was 203.4 
percent of the 1940 base period. 


Virginia Hears 
Requests for 


Road Crackdown 


the Virginia advisory legislative 
council to reduce the amount of 
traffic fatalities in the state. 

The AAA clubs of Virginia, the 
Virginia Assn. of Chiefs of Police, 
and the Virginia Society of Safety 
Engineers made recommendations 
on several points that, in their 
opinions, are hampering the state 
from eliminating traffic and acci- 
dent problems. 

The AAA asked for a night speed 
limit of 45 miles per hour, stricter 


fines for driving with suspended | 


licenses, mudguards on all vehicles, 


provisions that drivers must be 16) 
before obtaining an operator’s per- | 


mit, and a limit of three persons 


allowed to ride in the front seat) 


of a car. 

In addition, the police chiefs | 
asked for stronger sentences for | 
drunken driving, and the safety 
engineers asked that drivers take | 


new examinations upon having 
their licenses renewed. 
Speakers before the legislative | 


council asked for mandatory jail | 
sentences for serious. violations, 
fewer warnings and more arrests 
from the police, and stiffer sen- 
tences to be levied by the courts. 


* * 


N. J. Turnpike 
Asks for Funds | 


Bondholders of the New Jersey | 
turnpike authority have been asked | 
to approve an additional $35,000,000 | 
bond issue to complete the 118-mile | 
cross-state toll road, it has been 
announced by the authority. 

The group has also been asked | 
to grant authority to proceed with | 
construction of connections with 
the Pennsylvania Turnpike and the | 
New York Thruway. The cost of | 
such connections has been esti- | 
mated at $42,000,000. | 


For the Lady 


Niagara Falls Presents 


Course on Autos 
A course in the general care, op- | 
eration and maintenance of auto-| 
motive equipment will be offered to | 
women as part of the _ public) 
school’s adult education program, it | 
has been announced in Niagara) 
Falls, N. Y. 
The course is designed to assist 
women to become familiar with 
the working parts of automobiles, | 
it was announced, with particular | 
stress placed on descriptions of car 
trouble that may be indicated by| 
noise, odor, and heat. 
° : ® | 
Some information concerning the | 
correct use of the clutch, battery, 
and accessories will also be given, 
it is reported. 
* 


Study or Pay 
Florida Judges Create | 


Violators’ School 


Traffic judges of Tampa and| 
Hillsborough: county, Florida, have | 
set up a traffic school which opens | 
the way for educational penalties 
for traffic law violators. 

Hereafter, it was announced, a/| 
motorist who runs a stop sign or| 
makes an improper left turn, may | 
get a deferred sentence and an as- | 
signment to the new traffic school | 
in lieu of a fine. 

The announcement followed a/| 
conference attended by the judges, 
and set aside the school, known as 


the Hillsborough county traffic | 
school, in the county traffic court | 
room. 


A school term will consist of four | 
sessions meeting on Mondays. The 
offender, under the new process, 
will attend the school, and disposi- 
tion of the case will not come up 
until after the course has been | 


& Safety 





finished. Consideration will be given 
|\for completing the course. 
* * + 


H & S Shorts 

Delegates to the Florida gover-| 
nor’s highway safety conference 
have elected Leonard A. Usian, Mi- | 
jami banker, as president of the| 
|Florida citizens safety council for | 
ithe coming year. He replaces J. M. | 


'Chupp, of Jacksonville. The con-/|driver education film series, a set, 
|ference asked for a “get tough” |of six films, showing the proper| if I needed any oil.” 

violators,|;method of driving under special a a 
Drastic action has beén asked of | based on the reports of nine com-| conditions. The first presentation 
mittees who studied the traffic sit-| was made to a group of civic and/|safety leaders in Washing 


|policy toward traffic 
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| uation there during the last year. 


| in classroom safety lessons. 


“The thinners and reducers 
youusecan makethe difference 
between a good job and a bad 
one. We want only good jobs 
to go out of our shop so we 


+ + * 


The eighth annual school traffic 
safety poster contest is underway, 
the American Automobile Assn. 
has announced. Prizes for the 
contest total $2,275, and will be 
awarded for the best posters il- 
lustrating the 10 safe-walking 
rules, Last year, more than 5,000 
entries were entered in the con- 
test, the AAA said, and the win- 
ning posters were distributed to 
elementary school teachers to use 


* * * 


Ford has released a classroom must 


“The dumbell 


\ ielicead educational and 


M-S Lacquer Thinners 


6286— PREMIUM THINNER for top quality 
results. Recommended for hot, humid 
weather and when the smoothest pos- 
sible finish is desired. 


6295—" GENERAL USE” THINNER— medium 
drying. Recommended for all ‘round 
shop use with lacquer colors and under- 
coats. 


6298—FAST DRYING THINNER—econom- 
ical price. Often preferred for under- 
coats. 


don’t take any chances. We 
use Martin-Senour factory- 
packaged and factory-sealed 
thinners and reducers.” Be 
sure! Specify Martin-Senour! 


Your N.A.P.A, Jobber has Martin-Senour Thinners and Reducers 


MARTIN-SENOUR 


2520 South Quarry Street, Chicago 8, Illinois 


Pack. 


aT) 


my car has a diesel motor, 









think 
asking 


highway 
ton. The 


25 


|company said the films were made 


to use in driver education class- 
rooms, and will be available in 
Ford film libraries across’ the 
| nation. 

+ * * 


| cation 


Thomas A, Seals, a driver edu- 
instructor for Delaware 
high schools, has been named as- 
sistant educational director of 


| the Assn. of Casualty and Surety 
| Companies, it has been announced 


| 
| 
| 
| 
| 
| 
| 


Ir means too much to me in dollars and cents to take 


by J. Dewey Dorsett, general 
manager of the association. Seals 
succeeds Kirklen Collins, who re- 
signed recently. Seals has been a 
science and driver education in- 
structor for 10 years, except for a 


| period of service in the Navy. He 


will work on the national high 
school driver education program. 





any chances on having one of my customers dissatisfied with the 
paint job he gets in my shop. I don’t guess or gamble on results. 
I play it safe by always using Martin-Senour thinners and reducers. 
They’re FACTORY-PACKAGED and FACTORY-SEALED so I 


know what I’m getting and I know how it will perform. 


MARTIN-SENOUR THINNERS AND REDUCERS GIVE YOU TOP 
PERFORMANCE, TWO-WAY PROTECTION 


M-S Synthol Reducers 


8001—FAST DRY—Recommended for cold 
weather use and where conditions re- 
quire fast drying. 


8002—FLEET REDUCER—Slow drying. Rec- 
ommended for fleet and commercial 
work or use in extremely hot and 
humid weather. 


8004—SYMETRO-FLOW—Amazing flow 
without retarding dust free or drying 
time, 













cy SAA LG OIC ++ the only Positive Control from Factory to Finisher 
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Dealer Doings 


Sowers Resigns 
William B. Sowers, sales man- 
ager and vice-president of Park | 
Pontiac, Inc., Charleston, W. Va., | 
has resigned to devote fulltime to a | 
real estate company he owns with 
his son, Wallace Sowers. Sowers) Walz, Bolon in New Posts 


was a veteran of 27 years in the ‘ : 
At Cooper Motors (K-F ) 


automobile business and was co- 
owner of Park Pontiac, Inc. Appointment of Charles A. Walz 
a aa as general sales manager of George 
. Coeper & Son Motor Sales, Inc. 
Horner Expands | (Kaiser-Frazer-Packard), 2800 E. 
Horner Motor Co. (Chevrolet) |Main St., Columbus, O., has been 
has opened a new Used Car & |announced by ‘President Dale 
New Truck Store at 12th and | Cooper. 
East Main Sts., Lafayette, Ind. At the same time. Coo 
s > >, per re-| ‘ 
— let ae a. 27 ect of the vealed the promotion of Glen H.| Grossman's New Home i 
thevrolet dealer, the s 0 e : # 
firm has grown te = total of 48 Bolon to assistant general man 
employes. 





| formerly located at 309 Bull St., 
| Savannah, Ga., has held its 
| formal opening at 543 E. Ogle- 
thorpe Ave. Bob Edwards is the 
owner. 

* * * 





n Minneapolis— 


* * * 


ice manager. 


Montgomery Opens 
Sam Montgomery Co. (Chrysler- | 
Plymouth), 5615 Kirby Drive, Hou- 
ston, has held a grand opening. 
+ * * 


| manager. 
. & 2 ssecseclionschelioan 


Kirby Heads Griffin Sales | 


| Kray Kirby has been named sales 
|manager of Ben Griffin Auto Co. 
|(Ford), Dallas. He has been with 
the company for 10 years. 


City Chevrolet Ramp Mobley Named 


City Chevrolet, Inc., 2585 Main 





Hudson Savannah Moves 
Hudson Savannah Motors, Inc., 


|the city to erect a ramp at a cost/tors (Chevrolet-Oldsmobile), 
| of $9,500. port Beach, Calif. 





* 


lift your sales to a new high with the 
NeW converto hydraulic flatbed hoist 





® quick, easy installation 


under flatbed bodies 


® converts ordinary trucks. 
to combination hauling 
and dumping units 


® smooth trouble-free 
electric operation 


© 2 models available: 
model PF for flatbeds 
model PP for pickups 


Converto’s new leader in the hydraulic hoist field is the picUPac, model 
PF, designed for the user whose average load does not exceed 6,000 
Ibs. The quick responding twin rams elevate the body to a 47 ° angle in 
seconds for easy dumping of grain, gravel, coal and other loads. The 
Converto picUPac is an unusually rugged unit and will stand up under 
the toughest of dumping jobs. Installation may be made in less than 


6000 LB. LIFTING CAPACITY three hours on platform, stake or grain bodies. 


The picUPac comes equipped with either the electrically driven or the 
manually operated Blackhawk Pump—according to dealer preference. 


Remember, now you can order 
... picUPac, model PF, for flatbed bodies 


. . . picUPac, model PP, for pickup bodies 


47° LIFTING ANGLE} TWIN CYLINDER RAMS 


All Converto Hoists are shipped complete for prompt truck installation. 
ASK YOUR DISTRIBUTOR for full details about Converto hydrualic Hoists. 


need a sales lift? Insist on Converto! 


WRITE FOR FREE LITERATURE 






tee 


60% CM 


co. 


IMBRIDGE CITY, INDIANA 


Saal aoe de i 





=| 


Grossman Chevrolet, in business since 1920, recently occupied this new sales, service 
ager of the concern. Before join-| and office building in Minneapolis. The above main structure has 30,000 square feet 
ing the Cooper sales staff, Bolon| while an additional 90,000 square feet is spread over a two-block area. L. S. Grossman 
served two years as the firm’s serv-| heads the dealership, with Harold Grossman, secretary, and George Higbee, general 


Jack Mobley has been appointed 
St., Buffalo, has filed plans with|sales manager of Culbertson Mo- 
New- 


| 


|of meeting 
|}company since coming to Marys- 


/noon over a San Antonio 
| station. 
|called “Down the Field.” 


Nash Names East Point 


East Point Motors, Inc., 318 S. 
Main St., East Point, Ga., has 
been appointed dealer for Nash, 
President M. E. Davis announced. 

* * * 


‘Rohrer Chevrolet Opens 
|New Home in Camden 


| A three-day open house connot 
| ed the opening of the new home 
is Rohrer Chevrolet Co., Camden 
N. J. A 1951 Chevrolet, RCA tele- 
vision set and Frigidaire refriger- 
ator were door prizes, and special! 
displays included 1909 Mercedes 
Racer and Winton models. 
Founded by William G. Rohrer 
sr. in 1929, Rohrer Chevrolet is now 


| 
| 
| 


owned by William G. Rohrer jr. 


A special section of the Camden 
Courier-Post heralded the new es- 
tablishment’s 58,000 square feet as 
being the “largest floor area in New 
Jersey under one roof.” The Chev- 
rolet dealership published pictures 
of each of its 71 staff members in 
the Courier-Post. 
* * + 


Kellett Sheds Sidelines 
Kellett Motors, 1923 Ridge Road 
E., Rochester, N. Y., has quite the 
hardware and appliance depart- 
ment as a sideline operation, The 
firm announced that it had sold 
| its hardware department and also 
is closing out its stock of appli- 
ances, 
| * * * 
} 
| 
| 


Tavernetti Gets Buick 
Arthur J. Kemp, Buick San Fran- 
cisco zone manager, has announced 
| the appointment of Tavernetti Mo- 
tors, headed by Leroy Tavernetti, 
|as Buick dealer in King City, Calif. 


* * > 
| 


Stone Moves 
Ed Stone, former Hudson dealer 


| in Martinez, Calif., reports he has 
|moved into new dealership head- 


quarters in Pittsburg, Calif. 
* a 7 


Hunt’s Open House 

Hunt Motor Sales Inc. (Pack- 
ard), East Detroit, Mich., held 
open house in connection with its 
expansion program, which _in- 
creased floor space for showroom, 
parts department and used-car 
office. A day-long program, which 
included the sale of a used car to 
the highest bidder, was featured. 

* . = 


Finch Joins Cameron 
Gordon Finch has been added to 


|the used-car sales staff of R. L. 
|Cameron, Pontiac dealer in North 


Sacramento, Calif., the company 


| has announced. 


* . . 


Nebel Nash Opens 
Charlie Nebel has opened his new 


|dealership at 511 N. Euclid Ave., 


Ontario, Calif., under the name of 
Nebel Nash Motors. Nebel until a 
few months ago was Nash district 
manager in Houston. Larry Phillips 


|has been appointed sales manager 
| of the firm. 


Sender Wins Pontiac 
H. H. Sender, of Sender Pontiac 
Co., Inc., Marysville, Kans., has won 
a free trip and a new car from 
Pontiac Motor division. Sender was 


| selected with 27 other dealers in as 


many zones in the U. S. by virtue 
requirements of the 


ville a year ago. 
* 2 
Cook Buys in Bradford 
Morris I. Cook has purchased 
the Packard Auto Agency, Brad- 
ford, Pa., from Kenneth Asel and 
E. B. Jeffress, Jamestown, N. Y. 


| The agency, which will be oper- 
| ated under the 


name of _ the 
Morris I. Cook Packard Sales and 
Service, held its grand opening at 
its new location at 48 Barber 
Street in Bradford. 


* * * 


Huffington on Air 


Al Huffington, owner of _ the 
Huffington Motors of San Antonio, 


|has arranged for his firm to spon- 


sor a series of pre-game football 
broadcasts every Saturday after- 
radio 


The broadcasts will be 


* * * 


Marshburn Salesroom 
A new sales department for Dia- 


|}mond T trucks will be opened by 
L. D. Marshburn at 1310 W. More- 


head St., Charlotte, N. C., it has 
been announced. It will be known 
(Continued on Page 27, Col. 1) 
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Dealer 





(Continued fro 


is Commercial Equipment Co., Inc. | 
Marshburn previously was Mack | 
Motor Truck Corp. and the eel 


Motor Co., both in Charlotte. 
7 * a 


Penn Lends Car 


Penn Motor Co. announced in 
Tampa, Fla., that it is lending a | 
1951 Dodge to Plant high school 
to be used in driver - training 


class. 
* * 


° | 

Winerich Sells 

Oo. P. Newman and Otis West 

have purchased the Winerich Motor 

Co. of Corpus Christi (Studebaker). 

Newman was formerly with car 

agencies in Kingsville and Houston, 

Tex., and will be general manager. 
West will assist in sales. 

. > * 
Barnes Motors Formed 


Herb Barnes Motors, Ltd., has | 
been incorporated with capitaliza- | 


tion of $40,000 at 321 Kingsway, |opening of his Dodge dealership at | i 

\225 King St. Cocoa, Fis. Conley|°"** ‘™ leveland. : ee 
| has been in the automobile business | 
for the | 
as general manager for an Orlando| City Chevrolet, Inc., Hamburg,| Charles L, Butler has purchased | 


Port Alberni, B. Cc. P 
Tonkin K-F Expands 


Tonkin Motor Co. (Kaiser - Fra- 
zer) has opened expanded car and 
customer service in new $75,000 
quarters at S.E. 6th Ave. and Oak 
St., Portland, Ore. President Ed-| 
ward Tonkin announced that David | 
Rossi would be in charge of the} 
new facility as service manager. 
James Beaver will move up to shop 
foreman. 





* 


Matson Pilots Shop 


Emil Matson has been promoted | 
to service manager at Kruse Mo- 
tors, Portland (Ore.) Plymouth- 
DeSoto dealer. This is the an- 
nouncement of owner Fred Kruse. 
Matson has been in the automotive 


business for more than 25 years. 
* . * 


Studebaker Names Liberty 

Liberty Motor Sales, 3013-3039 
Liberty Ave., Pittsburgh, has been 
granted a Studebaker franchise. To 
catch attention of motorists on this 
high-speed artery, owner Sam Li- 
berto painted his buildings a fire- 


engine red. 
o * 


. 
From Leader Chevrolet 
The high school in West Spring- 

field, Mass., has received a new 
Chevrolet for the second straight 
year from Leader Chevrolet Co., for | 
use in its driver training course. 
D. H. Glass, of Leader Chevrolet, 
made the presentation. 

* + 


White Promoted 


Roy White has been appointed | 
vice-president and general manager | 
of Midway Motors, 200 N. Vermont, | 
Los Angeles. 

* 


* * | 
Chrysler Names Muto 
Jim Muto has announced his 
appointment as Chrysler - Plym- 
outh dealer in Gridley, Calif., suc- 
ceeding Hyram Horn. Name of 

the firm is Jim Muto Co. 
* x * 


Harris Motor Opens 
Harris Motors, a new Lincoln- 


Mercury dealership in Dover, 
N. H., has been opened on Central 
avenue, in the Page’s Corner 
section. 

* * * 


Dealer Milner Youngest 


Jackson Chamber Head 


R. E. Milner, 34, Chevrolet dealer 
in Jackson, Miss., has become the | 
youngest man ever to serve as 
president of the 
Jackson chamber 
of commerce. 

Milner immedi- 
ately pledged to 
place new em- 
phasis on obtain- 
ing industry for 
Jackson during 
his term in office. 
He became a 
member of the 
business organiza- 
tion in 1945. He 
has been serving as its treasurer. | 

* * *¢ 





R. E. Milner 


Bennett’s Opening 

Grand opening of the Bennett | 
Motors, Inc., 209 W. Lincoln, 
Norton, Kans., was held recently. 
The Ford dealership is now in a 
spacious, modern building just 
completed. Souvenirs were given 
away to all visitors. 

John Bennett is owner and 


cury), 
into new quarters at S. State and| McGahey, Bob, Ben and Tom Mc- 
Pascagoula Sts. soon. The company! Gahey. 

will also open a nearby used-car lot. | 


Doings 


m Page 26) 

Dwight Mathes is office man- 
ager and bookkeeper. Other per- 
sonnel include Charles’ Bratt, 
salesman; Harry Allen, parts 
man; Walter Desmond, shop fore- 
man; Wallace Carver, service 
man; Donald Heller, mechanic; 
Carl Goebel, mechanic, and Oron 
Ooton, mechanic. Lloyd Perrill 
and Bud Fowler are in the serv- 
ice. 





* * * 


Hall Motors to Move 


Bagby Hall Motors (Lincoln-Mer- 
Jackson, Miss., will move 


* * * 


Conley Opens 
Robert Conley has announced the 


past 19 years and served 


KELLOGG-AM 
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Dodge concern for two years preee | 
|to opening his own firm. 
* + * 


Jameson Pontiac 


E. H. Jameson, with L. R. Kind- 
rick as a partner, has taken over 
| the Pontiac dealership in Raymond- 
| ville, Tex. The firm is doing busi- 
|/ness as Jameson Motor Co., at 169 
N. Seventh St. 


- * * 
McGahey Opens Showroom 


On 21st Birthday in Miami 


MecGahey Motor Co. (Chrysler- 
Plymouth), Miami, opened its 
new showrooms at NE Second 
Ave. and Twentieth St. on the 
firm’s 21st anniversary. 

On opening day, there were 
favors for the ladies and door 
prizes, including two $100 defense 
bonds. The firm consists of T. V. 





eae 


K-F Sales Contest Not 'For Men Only'— 


Mrs. John R. Litchfield, saleswoman for Mid-State Motors of Worcester, Mass., was 
one of the winners of President's Award watches in Kaiser-Frazer's recent Big Five 
sales contest. Here she receives a baguette from Frank Brosnan, K-F assistant general 
sales manager. Other winners in the Boston region (left to right) were James K. 
Mawhinney, Rennex Garage, Framingham, Mass.; Emil A. Maki, Custom Auto Sales, 
| Fitchburg, Mass., and Robert Nickson, Bob's Motor Sales, Saylesville, R. |. 





* * * 


Levine Promoted 


Philip H. Levine has been pro- | ———__— 
|moted sales manager of Groff. | N. Y., has announced a $7,000 alter-|that Buick dealership in Oxnard, 


‘Tripp, Inc., Chrysler - Plymouth | ation program to its building at 55/Calif.. and is operating the firm 
Chalmers St., Buffalo, N. Y. as Butler Buick Co., 350 S. Oxnard 
| Blvd. Butler has been in the auto- 
|motive field for 26 years, 20 with 








City Chevrolet Renews Butler Buys Buick Deal 


(Continued on Page 36, Col. 1) 








ERICAN SPRAY GUNS AND PAINT SPRAY OUTFITS 


TURN OUT JOBS THAT WIN COMPLIMENTS...NOT COMPLAINTS 


Many prospects are afraid 


refinishing service because they know they will 
get a job that looks like a repaint. That’s why 
Kellogg-American equipment is such a busi- 
ness and profit builder . . . it produces the kind 
of factory quality finish that sells jobs and 
makes satisfied customers who influence more 


business. Kellogg-American 
ard equipment with many top 
For the last twenty years, 


steadily increasing growth of factory quality 
services in local areas. Automotive shop work 
has been greatly improved by the adoption of 


factory method equipment, 


Alignment—the Motor Analyzer—the 
Kellogg-American Micro-Spray Gun, etc. 
Kellogg-American equipment gives you a sim- 





Kellogg Division 

American Brake Shoe Company 

94 Humboldt St., Rochester 9, NY. 
Gentlemen: 

Please send me detailed information on: 


to buy ordinary _ ilar business-producing opportunity to estab- 
lish a Factory Method Finishing service in 
your community. Make your shop headquar- 
ters for paint jobs of factory quality. Adver- 
tise, promote and sell this Kellogg-American 
Factory Method Service and get results in in- 


creased business and profit. You will be offer- [] The Miero-Spray Gun 


(-] Other Spray Guns 


units are stand- _ing a service your competition does not... a W 
graderefinishers. service that prospects want and are willing to | Packaged Spray Booths 
there has beena Pay for. [-] Light duty and heavy duty 


Paint Spray Outfits 
| The Auto-Bake Drying Oven 
{-] Air Compressors 


In addition to guns and outfits, Kellogg- 
American also makes 198 models of packaged 
spray booths, the famous Auto-Bake mobile 
drying oven, and a full line of air compressors. 
Mail the coupon today for details on the 
complete Kellogg-American line of Factory 
Method finishing equipment. 


like Bear Wheel NAME riTLe 
ADDRESS 


CITY.... + STATE. 


KELLOGG DIVISION, 94 HUMBOLDT ST., ROCHESTER 9, N.Y. - DOMINION BRAKE SHOE COMPANY LTD., NIAGARA FALLS, ONT. 














Merchandising 


Memos to Dealers 


" " 


By Bob Finlay 


NY merchandising program that | standing of his shop problems. 
works must be based on a This might be a good idea for 
knowledge of people. | factories, too, on dealer problems. 
In this respect, Stuart Chase re-| As an example, a group in the fac- 
ports in Commerce Magazine on| tory sales management could be 
commonly held misconceptions|assigned to act: as dealers and 
about people as well as work being | argue the case for improved selling 
done to improve human relation- | agreements. 
ships. The idea, of course, could be 
One of the recent experiments | applied to any phase of the dealer 
which may have value to dealers | business. The parts and service 
is sort of a roundtable in re- | managers, for instance, could be 
verse, for instance, a dealer might assigned the role of the advertis- 
assign a couple of members of | ing manager. 
his management team to play the Certainly this would foster an in- 
role of union negotiators in a | teresting exchange of ideas, some 
discussion. of which might be useful in im- 
If they entered into the spirit | proving the business. 
of this reverse roundtable, the deal- Chase also pointed out that every 
er might well get a better under-| shop needs a two-way communica- 








tion system, from workers up to| 
management, and from manage- | 
ment down to workers. 


Suggested were grievance ma- 
chinery, suggestion boxes, appli- 
cation of some elementary prin- 
ciples of semantics (to make sure 

| each side knows what the other 
| side is talking about), shop bul- 
letins and joint conferences. 

There are many commonly ac- 
cepted ideas about people that are 
all wet, according to Chase. Many 
think that man is naturally lazy, | 
yet research shows nature designed 
him as a working animal who de- 
generates rapidly if he is not busy. | 

Social research indicates he re- 
sponds readily and works hard if | 
his work is recognized, Also de- 
bunked is the idea that he has 
no concern with the problems of 
management. 

In other words, there is no reason 
why a dealer shouldn’t have a real | 
team from top to bottom if he, 
knows how to handle human be- rovia, Calif. The sign is one of the largest 
ings. As a starter, just remember)’ —__ = i 


New Sign for Becherer— 





This large neon sign was recently erected in front of the Becherer Buick, Inc., Mon- 


in California. 





that they or naman beings. This led to an interesting promo- 


" I tion the other day. 
Combo He was named chairman of the 
OB LYNCH, manager of Allied 


Motors in Rockford, IIl., is also Violin concert, proceeds of which 


secretary of the local Sertoma Club.' were to be divided equally between | 





Hydro-[ectric Push-Button Tops 
Brought Back the Convertible! 


Convertibles—always popular with a certain segment of 
the driving public—were given a terrific sales boost 
with the development of Hydro-Lectric top operating 
mechanisms. The ability to raise or lower the top at the 
touch of a finger made the convertible an all season 
model appealing to all age groups in all sections of 
the country. 







EXECUTIVE OFFICES: 


PLANTS: ° DETROIT ° 


Side Delivery 
Rakes 


Convertible Hydro-Lectric 
Tops Systems 


2550 GUARDIAN BUILDING, DETROIT, 
YPSILANTI ° 


Detroit Harvester pioneered this convenience as well 
as improvements in the top mechanism itself—snugger 
fit, reduction of unsightly linkage and elimination of 
binding through the perfect equalization of hydraulic 
effort on both sides. The same Hydro-Lectric power 
unit which operates the top can motivate all windows, 
driver’s seat, deck lid, and hood. 


DETROIT HARVESTER COMPANY 


MICHIGAN 


TOLEDO ° ZANESVILLE 





Contract 
Production Parts 


Power 
Take-Ofts 


Automotive 
Hardware 


Window Channels and 
Regulator Assemblies 


Power 
Sweepers 


committee for the Rubinoff and His | 


Catholic, 
| charities. 

So Lynch headlined his classi- 
fied ad this way: “Rob Lynch 
Can’t Play the Fiddle, and Ru- 
binoff Can’t sell Cars! But... 
whether you go to Rockford 
Theater or to Allied Motors, you'll 
get the finest performance money 
can buy.” 

Lynch then went on to list a 
“concert of cars.” 

The ad ended up with this note: 
“See and hear Rubinoff and _ his 
violin at Rockford Theater Oct. 
16th. Sponsored by the Sertoma 
Club for charity benefit.” 

Lynch says that maybe some fel- 
low dealer would like to use the 
idea sometime. “If it’s for charity,” 
Lynch says, “permission granted.” 

- * * 


Protestant and Jewish 


Pioneering Doesn’t Pay 


” HY Be a Pioneer?” asked the 
caption on a used-car news- 
|paper ad placed by Roth Motors, 
| Erie, Pa. 

Copy continued: “If you buy 
| a used car from just anybody, 
| you’re really borrowing trouble. 
| “Your real assurance is the firm 
|behind the car. Come in and see 
|our fine selection of good, depend- 
|able transportation.” 

* * > 


While Price Is Right 
LEVER artwork was a gimmick 
| in a recent used-car ad employed 
by Hause Motors, Rochester, N. Y., 
vlaving up the trading idea. 
Featured were cartoons of two 
Indian braves and their squaws. 
One brave was apparently trying 
to trade his plump squaw for the 
slim and attractive squaw of the 
other. 
“Why not trade now while prices 
are right?” asked ad copy. 


40,000 Watch — 
Antique Autos 


In Springfield 


SPRINGFIELD, Mass. — More 
| than 40,000 snectators were treated 
|to a colorful review of vehicles 
|which have passed over the city’s 
Streets during the last 50 years . 
and even longer. The parade of 
nearly 100 antique autos and bi- 
cycles and modern sport cars was 
the highlight of the 50th anniver- 
sary celebration of the Automobile 
Club of Springfield. 

It was a dav of memories for 
thousands of oldtimers who mingled 
with the throngs who lined the 
| streets from downtown all the way 
to Forest Park, a distance of about 
|two miles. A program, featuring 
mock races and presentation of 
prizes, was held on the _ baseball 
field at the park before a grand- 
stand. Thousands of other specta- 
tors lined a great circle around the 
diamond four and five deep to get 
a glimpse of the antique vehicles. 

A 1900 one-cylinder DeDion Bou- 
ton, owned by Sully Garganigo of 
Shrewsbury,’ was the oldest car 
entered. It is an exhibit piece at 
the auto museum in Princeton. 

Not to be outdone by the more 
expensive oldtime Pierce Arrows, 
|Cadillacs, Packards and_ Rolls- 
|Royces, a good number of the 
Model-T Fords rattled about and 
one owner even offered to race any 
other car made before 1930. 

The possibility of another antique 
auto show, to be held next year, 
was advanced by Master of Cere- 
monies M. J. Duryea. 
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\First-Half Sales. 














> | Red Book’s 40th Y 
ot te In Philadelphia 
National Used Car Market Report Celebrates 
By Publicizing Auto Industry’s History ‘Top 1950 Mark 
CHICAGO.—Publicizing the his-| sors, government agencies, finance PHILADELPHIA.—The 15th in a 
tory of the automotive industry is| companies and others. series of market studies issued by 
the way its 40th anniversary is| The service, published at frequent |the Philadelphia Inquirer reports 
being celebrated by the National intervals, includes: Cash value, and | that 79,096 new cars were sold in 
Used Car Market Report, Inc., of | finance figures; average base or |the Philadelphia trading area dur- 
Chicago, publishers of “The Red wholesale figures; average market ing the first six months of this 
Rook” and its companion, “The | values, insurance symbols and OPS year. 
Blue Book.” The year, 1911, is | ceiling prices—factory prices on all Sal in th iod of 1950 
highlighted because it was in that/| cars; serial numbers; motor num- ‘ taled 77.256. same period 0 
year the books were founded. | bers; weights, and detailed specifi- — elon 
A series of advertisements, ap- | cation data. Of this year’s volume, General 
pearing in Automotive News, cite ———————— co ee ae ee: pe 
an 3 a pas- | Dealer Denies Charges Ford, O14 percent. "Independent 
senger cars of ancient vintage | of Le FF 4 for 114 ¢ 
(especially 1911). reeny, rorgery makes accounte or 11.4 percent, 
One disclosure is that of the | ELLENSBURG, Wash. — Ralph as against 15.4 percent in 1950. 
1,772 different makes of cars | Phillips, former automobile dealer Total new truck sales in the 
which were in existence in 1911, | here, pleaded innocent to four Philadelphia trading area in the 
Aon- only 12 have survived—and of |counts of grand larceny and for- first half of this year, according to 
that number, three are out- (gery growing out of the failure of the newspaper’s study, were 9,287. 
\ growths of old names that are {his business this spring. In the same period of 1950 they 
& now virtually forgotten. One of the charges against Phil- totaled 9,260. 


The study found truck sales in 
1951 up for nine makers and down 
for seven. At the two extremes, 


For the Correct Time, Anytime— 
Bill Price (left), president of Carolina Motors, Inc. (Buick), Burlington, N. C., learns 
from telephone men how the Audichron automatic time machine will operate. Price is 


ius The nine “true” survivors are lips accuses him of having sold a 
Buick, Cadillac, Chevrolet, Ford,|car on which he is charged with 
Hudson, Packard, Oldsmobile, | forging a conditional sales contract. 








= Studebaker and Willys. Of the| Another accuses him of obtaining | " Autocar sales were up 106.7 percent, 
u- — Goh Nash ae eae 1$2,000 from a bank on a chattel supplying the service to Burlington phone owners. When they dial 7411 they receive | while those of miscellaneous makes 
os er, rysier succeede axwell| mortgage on a car he did not own. | th t ti y : ; ; : 

rd and Pontiac succeeded Oakland. | - a -- - _ wetted eli Ps Se ee verse viento inoue = cme eeeaee 

‘ll The National Used Car Market 

*y Report, Inc., has published, as a 


premium for new subscribers, an 
“Auto-Biography” of the 1,772 auto- 
mobile names along with other 
interesting historical and general 
information, such as name of man- 
ufacturer and city and year when 
production was begun, and last 
year recorded. 

It also lists electric vehicles as 
el- well as gasoline cars, foreign cars | 
he and the cyclecar. The cyclecar 
started in a flurry in 1912 and grew 
rapidly for a while—then tapered 
off until 1915 when it passed out | 
of the picture entirely. 
he This “Auto Biography” is a 
bound pamphlet, size 8% by 11 
inches, which makes a _ handy 
reference, the company believes. 
It contains such once-so-well- 
known-and-now-forgotten names 
r as Apperson Jack Rabbit, Brush, 
Locomobile, Haynes, Kisselkar, 
Marmon, Franklin, Premier, 
Moon, Autocar, Peerless, K-R-I-T 
and Black Crow, among others. 

“Though the service is 40 years 
old,” said Henry Paulman jr., son 
of one of the founders of the cor- 
-k poration, “the organization is still 
d under the original management.” | 
Es President of the firm is W. E.| 
Butler, believed to be the oldest 
car distributor in the U. S. Charles 
E. Gambill, vice-president, is a 
former Marmon and Hupmobile | 
distributor and G. A. Leukhart, | 
general manager, was likewise 
identified with the sale of cars| 
prior to his association with the 
company. 

Paulman is actively connected | 
with the organization as secretary- 
treasurer. His father was one of 
the originators of the Good Roads 
movement in Illinois. 

“The Red Book” (Regional 
pocket edition) and “The Blue 
Book” (nationwide appraisal and 
desk size) is a service for car 
dealers, banks, insurance under- 
writers and adjustors, tax acces- 


$1,976 Is Average 
For 161,506 Units | 


Sold in Iowa 


DES MOINES.—The number of | 
new vehicles sold in Iowa and the | 
average selling price of them) 
reached new alltime highs during | 
the fiscal year ended June 30. | 

A state tax commission report} 
showed that during the fiscal year | 
ended June 30 Iowans paid $319,- 
000,000 for 161,506 new motor ve- 
hicles. That’s an average price of | 
$1,976. Approximately 80 percent of 
the vehicles were cars. 

In the previous fiscal year Iowans 
purchased 153,483 new vehicles at 
an average price of $1,879. 

The commission's statistics are 
taken from reports from dealers, 
who under Iowa law must collect a 
2 percent use-tax and forward it 
to the commission. 
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and low cost is made possible by Bendix exclusive 
design features. For example, the Bendix Starter Drive 
requires no actuating linkage and the solenoid may 
be placed in any convenient position. Result—the 
starting motor can be mounted more easily and in 
more positions. Also the Bendix Drive has fewer parts 
and needs fewer adjustments. 


More than a quarter of a century ago, Bendix pioneered 
the starter drive. Today, and over 85,000,000 drives 
later, Bendix is still starter headquarters for industry. 
In automotive vehicles of all types, in the marine field, 
in stationary engines and aircraft, in fact wherever 
motors start, Bendix* Drives have established an 
unrivaled record for dependable performance. Perhaps 
even more remarkable is the fact that in most installa- 
tions manufacturers have paid less for the Bendix 
Drive than for other types. 


If you want true economy from installation to service, 
plus performance proven by over 85,000,000 installa- 
tions, be sure to specify Bendix Starter Drives. Your 
inquiry will receive immediate attention. “ate. vs. rar. oer. 


Grooms Appointed 

Appointment of Ralph Grooms, | 

head of Louisville Motors, Inc. 

| (Ford), as a member of the Ford 

dealer council for the Louisville 

district has been announced by 

J. K. Lester, Louisville Ford dis- 
trict sales manager. 


This unique combination of dependable performance 


ECLIPSE MACHINE DIVISION of 
ELMIRA, NEW YORK 





AVIATION CORPORATION 
Export Seles: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 
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Universal C.1.T. Credit Corporation 
One Park Avenue, New York, N. Y. 


| would like to learn more about PFY and how it can improve my profit picture. 
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Robert C. Landon, manager of in- , executive 


a member of the Appeals and Re-| ginner. 


view committee of the Wage Sta- 
bilization Board. 
: * + 


Weldit Handles Tipaloy 


P. R. Bierer, 
Tipaloy, Inc., manufacturers of re- 
sistance welding electrodes, 1435 E. 
Milwaukee Ave., Detroit 11, an- 
nounces the appointment of Weldit, 
Inc., 990 Oakman Blvd., Detroit 6, 
as national distributors for Tipaloy 
resistance welding electrodes. 

* + * 


Abeles Elected to Head 
Purolator’s 25-Year Club 


James A. Abeles sr., member of 
the board of directors, retired presi- 
dent and founder of Purolator 
Products, Inc., Rahway, N. J., has 
been elected president of the Puro- 
lator 25-Year club. He succeeds 
H. L. Rhoades, sales engineer. 

Frank P. Herman, member of 


vice-president of | 
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The other new members 


are: Russell Zyda, plant electrician; 


|Frank Gross, production operator, 


and William Lussenheide, labor 
foreman, 


+ * # 


Allen Joins Thermoid 

Willard H. Allen, New Jersey 
secretary of agriculture, has been 
elected to the board of directors 
of the Thermoid Co., Trenton, 
manufacturer of automotive, in- 
dustrial and farm rubber, textile 
aud asbestos products, according 
to Fred Schluter, president. 


* * * 


American Brake Shoe Names 


2 Plant Superintendents 


Edward J. Roesch has been ap- 
pointed superintendent of the Mea- 
dow Lands, Pa., plant of the Brake 


|Shoe & Castings division, American 


|Sstarted with the 


vice-president of Puro- 
dustrial relations for Rohm & Haas | lator, was one of four new members 
Co., has been appointed to serve aS|of the club elected at an annual 





intendent of the division’s Buffalo 


plant. 

Roesch, who was formerly super- /\, 
intendent of the Buffalo plant, J \ P 
company in 1917. J \ C 
Wallace was formerly foundry fore- J 
man at the division’s Norwood, 
Mass., plant. He started with the 
company in 1940. 


Packard Opens Branch 
In White Plains, N. Y. 


Roy Abernathy, general manager | 
of Packard Motor Car Co., Inc., of 
New York, announces the opening 
of a newly established factory | 
branch at 29 W. Post Rd., White | 
Plains, N. Y. 

John Munz has been appointed 
manager of the new branch. An-| 
drew Harris is branch office man- 
ager and James J. Madison, service | 
manager. 





“Tt will rev olutionize the automo- 
| bile industry!” 


+ * 


‘ 

McCormick Named | supporting the work of the National 

Fowler McCormick, director and| Conference of Christians and Jews. 
former board chairman of Inter-| .. 


national Harvester Co., has been " 
2 Chevrolet Ups Ramsey 


named chairman of the sixth an- 

nual brotherhood dinner to be held Donald S. Ramsey has been ap- 

Dec. 6 at the Hotel Sherman in| pointed comptroller at the Chevro- 
let-Bloomfield division, according 


comptroller. The appointment fills 
a vacancy created by the recent 
death of Frederick C. Moore. Ram- 
sey completed courses in business 
and accounting and in 1935 joined 
Chevrolet at Indianapolis. 

° * * 


Commercial Credit Opens 
Office in Elmira, N. Y. 

| Commercial Credit Corp. has 
jopened a new office at 109 W 
| Water St., Elmira, N. Y. 

| Harold E. Wilcox has been made 
|manager of the new office, with 


Gerald J. Kelly as assistant man- 
| ager. 





+ * > 


MacCulley Promoted 


Robert J. MacCulley has been 
appointed head of the new retail 
sales training department of Nash 
Motors, Buffalo. He was formerly 
one of four district managers in 


that zone. 
> . as 


Dunn Gets GM Post 


Stanley S. Dunn has been ap- 
pointed comptroller of Motors Hold- 
ing division of General Motors, ac- 
cording to Herbert M. Gould, gen- 
eral manager. Dunn succeeds F. J. 


Brake Shoe Co., and Thomas P.| Chicago. Sponsors of the dinner are 





the board of directors and retired 





Wallace has been appointed super-|business and professional leaders 


one or “47 Challly Checks 


When automobile designers adopted the curved windshield, they 
automatically emphasize -d the importance of extreme care in produc- 
ing safety glass. In the manufacture of curved windshields, slight 
deviation from the curvature specified might result in defects in the 
lamination and possibly faulty installation. 

That’s why we use our Quality Control No. 140 in the manufac- 
ture of curved L-O-F Safety Plate Glass. This is an inspection test 
in which the finished windshield is checked against a master jig. 
It is only one of 142 Quality Checks and Controls we use in making 
L-O-F Safety Glass. Each of them is equally important to you and 
your car owner customers—because they assure: 

1. Better heat stability 

2. Better light stability 

3. Better strength for safety 

4. Better adhesion, glass to plastic 
O-F Safety Plate Glass is the uot you can get 


7101 Nic holas 


That’s why | 
anywhere. 
Building, Toledo 3, 


Libbey-Owens:Ford Glass Company, 7 
Ohio. 






NO FINER GLASS THAN ve a | 
____LIBBEY-OWENS-FORD PT 30a 3) p| PLATE 


to L. P. Van Arman, 








divisional 
-|cial assignments for the division. 


Zimmerman, who will handle spe- 


Dunn has been with General Mo- 
| tors 25 years. 
| e * 7 

Ethyl Names Lewis 


Oscar B. Lewis has been elected 
| vice-president of Ethyl Antiknock, 
Ltd., Canadian subsidiary of Ethyl 
| Corp., it is announced. He succeeds 
| William M. Turnley who has re- 
| tired but remains as a director and 
| consultant. Lewis has been gen- 
| eral manager of the Canadian com- 
pany. 


| McGuire and Harmon Share 


| Wells’ Sales Responsibilities 

Wells Mfg. Corp., Fond du Lac, 
Wis., has divided its sales man- 
agement responsibilities into west- 
ern and eastern divisions. 


Ray McGuire has been appointed 
western division sales manager 
with Harold Harmon continuing as 
sales manager for the eastern divi- 
sion. 

* * * 


House Named 


Nobel D. House has been ap- 
| pointed Pittsburgh district sales 
| representative for automotive sales 
of the Johns-Manville Industrial 
| Products division, according to 
/R. M. Langley, district manager. 


* x + 


| Yoder Joins Dallas-Mavis 
Dallas & Mavis Forwarding Co., 
|South Bend, has announced ap- 
|pointment of C. Truman Yoder as 
|executive vice-president in charge 
|of the company’s insurance pro- 
(Continued on Page 33, Col. 1) 






PRESS 


SELLS 


WESTERN NEW YORK 


. Because WESTERN N. Y. 
1S SOLD ON THE 
> ,COURIER-EXPRESS 





ONE REASOW is that it’s a well bal- 
anced see making it an equal 
favorite wit th men and women. 


THE PROOF is found in the fact 
| that the largest newspaper circulation 
in the state, outside of New York City, 
is the Sunday Courier-Express*. . . 
Leading merchants selling men, as 
well as those catering to women, find 
| the morning Courier-Express the 

most economical and productive way 
to reach those families with the most 
money to spend. 


*290,348 ABC Audit, 9/30/50 







Full color (two, thre@ix 
available weekdays... 
one color, Sundays. 


BUFFALO 
COURIER- EXP 


Western New York's 


&) 





— = 5 9 © we we 


~~ wa 


* Ca Oe eee Ok 





AUTOMOTIVE NEWS, OCTOBER 15, 1951_ 


(Continued from Page 32) 
gram. He was previously a produc- | engineer in the division for the past 
engineer with Studebaker. 15 years. 


* + + 


tion 
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Chevrolet Names Pendergrass 


As Louisville Manager 
J. L. Pendergrass has been ap- 


Ostrom and O’Brien Win 


Promotions at U. S. Tire 
Promotion of two members of the 

general office staff of the U. S. Tire | rolet Louisville branch. 

division is announced by Lawler B. He succeeds W. K. McKenzie, 

Reeves, sales manager, U. S. Tire.| who has been made manager of the 
Cc. A. Ostrom was promoted to| Philadelphia branch. 

assistant sales manager in charge | + * 

of sales operations. Ostrom began | Billigmeier to Head Service 


his career with U. S. Rubber in| For Butch in San Francisco 


1911. J. D. O’Brien succeeds Ostrom : 
Appointment of D. A. Billigmeier 


as manager of sales operations. os fam Deane 7 
O’Brien started with U. S. Rubber S700 SONS Service Man 


in 1940 as a sales analyst. 
* * * 


Controllers Institute Posts 
To Gerhard and Fenner 


E. I. Gerhard, general manager 
of Meteor Motor Car Co., Piqua, 
O., was elected a director of the 
Controllers Institute at that organ- 
ization’s 20th annual meeting. 
James B. Fenner, vice - president | 
and comptroller of Electric Auto-| 
Lite Co., was renamed to serve on | 
the board. 

Both have been active in the in- | 
stitute’s affairs for several years, 
Fenner since 1939 and Gerhard 
since 1943. In 1946-47, Fenner served | 
as president of the organization’s | 
Toledo Control, and Gerhard 
headed the Dayton Control in 
1948-49. | 


> * . 


Five Sales Appointments 


Announced by Maremont 

Maremont Automotive Products, | 
Inc., Chicago, announces the fol- | 
lowing appointments to its saee 
department: 

K. W. Maxwell has been appoint- | 
ed assistant director of sales, cov- | 
ering the Eastern section of the 
country. Lester H. Poe has been 
appointed district manager for| 
metropolitan New York. David B. | 
Freed has been appointed district | 
manager for Newark, N. J. A. G.| 
Gary has been appointed district | 
manager in the Philadelphia area. | 
J. M. Flanagan has been appointed | 
assistant director of sales, cover- | 
ing the Midwestern section of the | 
country. 


a * 


McCarthy Appointed Chief | 
Of NPA Components | 
Appointment of Eugene F. Mc- 
Carthy as director of the General 
Components division has been an- 
nounced by the National Produc- 

tion Authority. 

McCarthy replaces Samuel N. 
Comly, who has returned as vice- 
president and treasurer of the 
Russell, Burdsall & Ward Bolt 
& Nut Co., Port Chester, N. Y. 
James P. Baldwin will serve as 
deputy director under McCarthy. 


* * * 


Dusenbury Promoted 

Rex S. Dusenbury has been pro- 
moted manager of the Universal 
C.LT. Corp. branch in Kankakee, 
Ill. Dusenbury replaced W. W. Ma- 
loney, who has been named man- 
ager of the company’s Peoria 
branch. 


. 


Steiger to Sundberg-Ferar 

Sundberg-Ferar, Detroit, indus- 
trial designers, has announced that 
Richard W. Steiger has joined the 
firm’s staff as a designer. Steiger | 
was formerly a designer in the} 
styling section of Kaiser-Frazer | 
Corp. 


a * » 


Shakespeare Named Head 


Of Thor Export Sales 

William V. Shakespeare has been 
appointed sales manager of the} 
Thor export sales division, it has 
been announced by E. R. Wyler, 
vice-president of Independent 
Pneumatic Tool Co., New York, 


pointed city manager of the Chev-| 


Wheels —Hub 


| by zone manager Arthur J. Kemp. 

Billigmeier succeeds Ralph Boyer 
who has been transferred to Buick 
{headquarters at Flint as_ service 
engineer on the staff of E. J. 
| Krause, general service manager. 
Billigmeier has been a service rep- 
resentative for Buick in the San 
Francisco zone since 1947 and for- 
merly was service manager for 
| Niles Automobile Co. (Buick), Santa 
Rosa, Calif. 


* 


Philco Names Gillies 


| In a further expansion of Philco 
|Corp.’s_ divisionalization program 
| Joseph H. Gillies has been appointed 
| vice-president and general manager 
of the Government and Industrial 
| division, it is announced by William 
Balderston, president. At the same 
|time, William J. Peltz, who has 


j}been manager of government and | 
|industrial operations, was appointed | 
of the} 
ager for Buick has been announced | Television and Radio division. 


| vice - president - operations 


ASSURES PROVE 


Sl A i 4 E 4 
DETROIT 32, MICHIGAN 


HEEL 


and Drum Assemblies —Brakes—Vacuum Brake 


| Nash Sales Training Study— 


Preparing for their work of conducting retail sales training schools for Nash dealer 
employes throughout the U. S. and Canada, 25 Nash sales training representatives 
spent a week of intensive product study in manufacturing plants, laboratories and test 
track at Milwaukee and Kenosha, Wis. Shown conducting one of the product classes at 
the technical service center in Milwaukee is (standing) F. H. Brodek, technical service 
supervisor; and (seated) A. W. Oleson, technical instructor; H. E. Cardoze jr., manager 
of sales training; W. A. Cook, national service manager, and N. F. Lawler, director of 
advertising and sales promotion. 


LUE 


ASSURES 


N PRODUCTS AT 


COMPANY 


a 


Power Units—for Passenger Cars, Trucks, 


director of the division. 

Shakespeare, whose headquarters 
will be in the Thor export offices at 
330 W. 42nd St., has been a field 


PRODUCTS: 
Buses—Eleéctric Brakes for House Trailers and Light Commercial Trailers —Wheels, Hubs, Axles, Parts for Farm a eu ies 


PLANTS: Kelsey-Hayes Plants in’ Michigan (4); McKeesport, Pa.; Los Angeles, Calif.; Davenport, lowa; Windsor, Ontario, Canada. 
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Switch from Levies on Individuals . . . 


States Boosting Taxes 
On Corporations 


By Bethune Jones | 
Staff Correspondent 


ged peters pressure for new 
4 and increased state taxes 
against corporate income is indi- 
cated by developments in_ state 
legislatures, this year, a survey re- 
veals. 

While proposals for added state 
levies against individual income 
also will continue, the tendency 
in state lawmaking bodies during 
1951 and other recent years has 
been to look to corporate, rather 
than individual income, as a 
source of new revenue. 

Increases from 4 to 5 percent in 
state corporate income taxes were 
enacted this year by the legisla- 
tures of both Pennsylvania and 
Rhode Island. Vermont imposed a 
15 percent surtax on both individual 
and corporate income taxes, while 
Tennessee disallowed the deduction 


of federal income taxes for state 
corporate income tax purposes. 
* * * 


MODIFIED 4 percent state cor- 
poration franchise tax was en- 
acted by the Washington state 
legislature, but subsequently was 
invalidated by the courts. 
Increases in both corporate and 
individual income taxes are in- 
cluded among a number of new and 
increased levies proposed to raise 
a total of $18,000,000 annually to 
finance a veterans’ bonus program 
approved by the Oklahoma legisla- 
ture for submission to the voters at 
the 1952 general election. 


Michigan lawmakers rejected a 
proposed corporate profits tax, | 
but enacted a bill increasing the 
state’s corporation franchise tax. | 
On the favorable side from the | 
viewpoint of corporations, the | 
Georgia legislature allowed to lapse | 
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an increase of 1.5 percent in cor- 
porate income tax rates enacted 
two years ago, while Wisconsin 
lawmakers provided for abandon- 
ment at the end of this year of 4 
3 percent tax on dividends paid out 
of Wisconsin income by corpora- 
tions. 
* ® « 

vou. is the only state thus 

far this year to boost individual 
income taxes, although such pro- 
posals are still pending at this 
writing in Massachusetts and 
Pennsylvania. Reductions in indi- 
vidual income taxes, through raised 
exemptions or other means, were 
enacted in Arkansas, South Caro- 
lina and Wisconsin. 


Previously-enacted temporary re- 
ductions were extended in Colorado, 
Iowa and New York. 

Invalidation of the Washington 
state tax on corporate income, 
which was subsequently replaced 
by a number of other new and 
increased levies, left at 32 the 
number of states now taxing cor- 
porate income. The number of 
states taxing individual incomes 
in some form also remains un- 
changed at 31. 

Unsuccessful proposals for both 
new corporate and individual in- 
come taxes were widely considered 


What would you expect to happen 








Millionth for Hertz— 


A month's free driving was awarded to 
Mrs. E. L. Swikard, 75 millionth customer 
in the 27-year history of Hertz Driv-Ur- 
Self System, Chicago, by Walter L. Jacobs, 
president. Mr. and Mrs. Swikard have 
been constant renters of Hertz autos for 
two decades. They use the cars for week- 
end drives throughout the summer. Award 
coincided with the firm's three-day sales 
and management conference. 





in state legislatures this year, with 
indications that measures seeking 
new or added revenue from corpor- 
ate income will attract the most 
support in this tax field in the 
states in the future. 


if you raised your selling price 40%? 












15. McCall's 
16. American Home 
17. Seventeen 


20. Household 


24. American Legion 


26. Pathfinder 
27. Modern Screen 


30. Photoplay 
31. Cosmopolitan 
32. True Story 








Hedhook 


Copyright 1961, 
Redbook Magazine 


18. Good Housekeeping 
19. Ladies’ Home Journal 


21. Popular Mechanics 
22. National Geographic 
23. Parents’ Magazine 


25. Modern Romances 


28. True Confessions 
29. American Magazine 


+ Magazines of over a million circulation only 


Source: Publishers’ Information Bureau 
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1,993,000 copies per issue. 
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dbook § : October. 
an : at a ee: on jatest increase 
Magazine ff ) 
Rete newsstand PFC € Lu pe 
crease IM” sue. The i a published PY 
: osted | cig 
iso (be ho: aa 
j isi . pa aes” from $2.50 
Change in Advertising Revenue August “ated a 
: geu™ -edicte 
First 6 Months 1951 vs. 19507 ublishers Pore of the |t a i 
. e 
(Based on One-time Rate) arts anid and this 7 
PERCENT GAIN PERCENT LOSS PTO in, Mr WHInOT 
1. Argosy 73.5 in 
2. Today’s Woman 54.2 da h ad 
3.. Family Circle 477 what happened... 
4. Woman's Day 31.1 
5. Look 22.8 
6. Coronet 20.6 
7. Time 17.0 * - ° e 
8. Collier's 158 REDBOOK sold more copies at 35¢ in August, its 
aoe i first iss t the new price, than the average sale of 
ue a Ww > y 
10. REDBOOK + 14.2 P e 
11, True WI the first 6 months of 1951 at 25¢! 
12. Saturday Evening Post 10.4 
13. Woman's Home Companion 10.0 
14. Life 


Reports from dealers show a newsstand sale of 
more than 900,000 copies as compared with an 
average for the first 6 months of 896,000! Total 


circulation for the first 6 months of 1951 averaged 


REDBOOK’S AUGUST NEWSSTAND CIRCULATION IS THE SEC- 
OND* LARGEST NEWSSTAND CIRCULATION CURRENTLY RE- 
PORTED BY ANY MAGAZINE IN THE UNITED STATES AT 35¢ 
OR MORE! 


*Second only to Good Housekeeping. 








new and even more valuable REDBOOK lately? 
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lars NEWS every week! 





Chain Stores 
Getting Better 


Break on Taxes 


NEW YORK. — Continuation of 
the steady trend of recent years 
away from discriminatory state 
chain store taxes is revealed by a 
survey of developments in state 
legislatures throughout the country 
this year. 

As part of a tax revision pro- 
gram, which included enactment of 
a new 3 percent general sales and 
use tax, the Georgia legislature re- 
pealed a chain store tax which had 
been imposed on a graduated scale 
on the basis of the number of 
stores any one firm had in the 
state. 

A bill to repeal Florida’s chain 
store tax was strongly backed but 
failed to reach final enactment. 

Proposals for the enactment of 
new chain store taxes were re- 
jected by the legislatures of al! 
states in which they were presented 
this year, including Massachusetts, 
Minnesota, Nebraska, Oklahoma 
and Washington. 

The Texas legislature made per- 
manent an increase enacted last 
year in the state’s so-called omni- 
bus tax act, which applies to some 
17 items, including a levy on chain 
stores. 

Georgia’s abolition of its chain 
store tax extends a trend away 
from such levies which had been 
|in progress since the middle of the 
|1930s, during the early part of 
i\which such levies were on the 
|statute boeks of some 25 states. 


No new state chain store taxes 
have been enacted since the de- 
|pression decade, while the list of 
| States resorting to such taxation 
| has continued to dwindle. Discrimi- 
|natory chain store taxation was re- 
|pealed in Idaho in 1949. North 
|Carolina in the same year elimi- 
|nated its graduated rate, but re- 
| tained a $65 flat tax for each addi- 
|tional store after the first. 
| Other states in which chain store 
taxes have been permitted to expire 
|or have been dropped by legislative 
action, court rulings or referenda 
| since the mid-1930s include Arizona, 
California, Kentucky, Maine, Min- 
|nesota, Pennsylvania, Utah and 
| Wisconsin. 


Big Cut Seen 
In Pa. Jobless 
Pay Tax Rate 


HARRISBURG, Pa.—Claude S. 
Klugh, general manager of the 
Pennsylvania Automotive Assn., re- 
ports that, under a bill before the 
state legislature, the unemployment 
compensation rates of all employ- 
ers will be reduced to approxi- 
|mately 1950 levels. 
| Klugh reports that the PAA, along 
with other employer groups, has 
worked several months during the 
legislative session to obtain amend- 
ments to the compensation law. He 
feels confident that the new bill 
will become law. 

So far in 1951 employers have 
j|been forced to pay about three 
times the amount paid in 1950. The 
new bill is retroactive to Jan. 1, 
1951, and all overpayments during 
1951 will be credited to the em- 
ployers’ accounts against payments 
due in future quarters. 

















Indian Motocycle 


‘Changes Hands 


| SPRINGFIELD, Mass.—The In- 
|dian Motocycle Co. has sold its 
motorcycle manufacturing business 
and certain inventory and tooling 
to the Indian Sales Corp. in a move 
to bring an end to manufacture of 





motorcycles at the Page Blvd 
plant. 
Announcement of an agreement 


for the sale was made by Hamilton 
K. Smith, general manager of In- 
dian Motocycle, and Frederick E. 
Stote, president of Indian Sales. 
Stote stated that it was the inten- 
tion of Indian Sales Corp. to con- 
tinue in the motorcycle manufac- 
|turing business in Springfield. In- 
dian Motocycle Co. is expected to 
|change its name shortly and con- 
|centrate production for the imme- 
| diate future on defense work, while 
at the same time developing other 
| lines of products for peacetime use. 


More than 100,000 persons read AUTO- 
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Rochester to Get More Buses 





208, 
scheduled to begin soon, and sur- 


dale (Milam _ county), 
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increase over the $5,510,025 figure 
for the same month last year. 
* + + 
Neb. Gas Receipts Dip 
LINCOLN, Neb.—Nebraska gaso- 
iine tax collections during Septem- 





n of re - 
pars ' ae a see a veying of the plant site is already ba ber totaled $2,387,904, a decrease of 
tate e placed in service on the Roches- ea It is expected that the = 4 percent from the total collected 
Ny a ter Transit Corp. lines within 30 ae cae in partial opera- in August, it is reported by Clay 
tate days, President James F. Uffert ree Wright, chief of the state motor 
itry has announced. ‘ . eee fuels division. 
. £2 Canadian Tourists Up?  - 

ro- a ; , ‘ i 
a Vorton, Behr-Manning Merge) oTTAWA.—It has been indicated Propane Fuel Station 

WORCESTER, Mass.—Formation|here that service stations and} ‘ 
— of a new company to be known as|garages in many sections of Can-| ff AUSTIN, Tex._The Texas rail- 
had Norton Behr-Manning Overseas,|ada have enjoyed one of the best road commission says a proposal 
mle Inc., has been announced by Norton|seasons in history this year, be- has been made to build a filling 
— Co. of Worcester, Mass., and Behr-|cause of the heavy influx of Amer- | station in Houston for vehicles 


of Manning Corp. of Troy, New York.|ican tourists during the vacation burning propane and butane gas. 


th : so , 
; The new company will handle all of ee one _— — Dealer Luncheon at Oldsmobile— The station would be the first of 
aa the export business and direct the | have no een released to confirm | 4 ie . basen its kind in any Texas city. 
mn subsidiary plant operations of the|the report. pesenageetetic division was host witeid members of the sales and service organizations = riage y 
t * * * | of five greater New York dealerships last week, at a luncheon and tour of the plants. 


two corporations throughout the 5 = ‘ 
world. Canadian Ingot Output Up | Alex Paton, New York district manager for Oldsmobile, holds the small sign. California Gas Take 


-- is aa . | MONTREAL.—Canadian produc- : “) i. SACRAMENTO, Calif. — (UTPS) 
all Ingersoll Expansion tion of steel ingots in July climbed | 2,929,827 tons against 1,909,090 in the highway fund collections for the|—California took in $14,772,952 in 
ted j CHICAGO.—Occupying 43,000/3 percent as compared with the January-July period of 1950, a 6/first quarter of the current fiscal/taxes on gasoline and other high 
tts, T square feet of space, a plant addi-|same period last year, the Bureau | Percent increase. Average daily out-| year totaled $18,630,701, an increase |test motor fuel in July. This was 

















ma tion is announced by Ingersoll|of Statistics reported. Total ton-|PUt in July was 8,601 tons against of g.99 percent over the same period | disclosed by the California state 
Products division of Borg-Warner | nage produced last July was 266,646 | 8.356 a year ago. a year ago, it was reported by State|board of equalization which re- 
er- Corp. at 1000 W. 20th st. for pur-|in comparison with 259,025 in July, . . ede Revenue Commissioner Eugene|ported refunds to purchasers on 
last poses of housing two 10-ton fur-|1950. Cumulative total for the first N. C. Highway Take Jumps | Shaw. Gasoline tax receipts totaled |fuel for nonhighway use cut the 
ini- naces to melt scrap. seven months of this year was RALEIGH, N. C.—North Carolina | $5,684,286 during September, a slight | net total to $13,448,668. 
me > 7 > —— ~ — SS naa ee ee ai . — — - - 
ain ° 
Ne Customs Duties 
ain WASHINGTON.—The House of 
vay Representatives unanimously en- 
Pen dorsed the Chicago International 
the Trade Fair by voting to permit all 
of exhibits at the fair to enter the 
the country without payment of cus- 
toms duties. 
. * * . 
og YWCA Honors Weavers 
of SPRINGFIELD, Ill.—I. A. 
ion Weaver, president of the Weaver 
mi- Mfg. Co., here, was honored along 
re- with his wife at a ceremony desig- 
rth nating the main lounge of the local 
ni- YWCA as the Weaver lounge, in| 
re- appreciation of the Weaver's efforts | 
di- in the reconstruction of the build- 
ing. 
ore * * . 
ire N. J. Buying Test Stations 
rye TRENTON, N. J. — New Jersey 
da plans to purchase 13 of its 30 motor 
_ vehicle inspection stations, it is an- 
n= nounced by State Treasurer Walter 
nd 7 T. Margetts jr. He estimates the 


state could save $474,600 by pur- 
chasing certain stations it now 


rents. 
* - 


+ 
Uses Beta Ray Gauge 
AKRON.—The atom has gone to 
work for Seiberling Rubber Co. | 
Strontium 90, a radiactive material, | 
is now measuring square yard | 


S. weight of rubber sheeting as it} 

he leaves a calendering machine in the 

e- Akron plant. 

he * * * 

nt Garage Failures Drop 

y- OTTAWA.—A drop in number of 

sal garage failures is reported by the | 
Canadian Government, with only 9 | 

ng garage bankruptcies reported in 

AS second quarter of 1951 compared 

he with 12 in same period of 1950. 

d- * * * 

le Alcoa Plant Progresses 


i DALLAS.—Construction work on} 
the new Aluminum Co. of America 


do aluminum smelting plant at Rock- | 
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Tires that 
go to school 


Buses carry kids to school; make trips to town easier for the house- 





| 
| 
! 
' On or Off With a Quarter Turn 


it Heavy %-inch bolt (with T-head 
n and square shoulder) fastens li- 
- cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
P No. 51—Dealer Cost, each 
i. Packed 12 to Box- 


Money-Back Guarantee 


2 IMMEDIATE DELIVERY 
- If Your Jobber Cannot Furnish 
Order Direct from ... 


: HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items i 


Schrader . . . the top valve producer . .. works with 
and for all tire manufacturers in continuing research 
and development. Schrader backs product leader- 
ship with production capacity — capacity that pro- 
vides the major source of supply for rubber 
manufacturers. 
A. SCHRADER’S SON, BROOKLYN 17, N. Y. 

Division of Scovill Manufacturing Company, Incorporated 


wife; make cross-continent transportation inexpensive, fast. Their 
payload depends on top notch pneumatic tires. And vital to tire 


economy and safety is the valve that /ocks the air in the tire. 


———— 


a 


| 
| FIRST NAME IN TIRE VALVES 


i 


| FOR ORIGINAL EQUIPMENT AND REPLACEMENT 


REG.U_ 5S. PAT. OFF 
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Dealer Doings 
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(Continued from Page 27) 


the Chevrolet division, and six with | a new Kaiser or Henry J auto- 


California dealerships. 
* * + 


Tyler Nash Co. 


The office of the Texas secretary 
of state has announced that Tyler 
Nash Co., of Tyler, has decreased 
its capital stock to $15,000. 


* * * 


Collier Bows Out 


A. H. Collier, partner in an auto- 
mobile dealership in McAlister, 
Okla., for 15 years has sold his in- 
terest in the business to his part- 
ner, A. Y. House. 


7. * * 
Rochester Assn.’s Clambake 


Attracts 175 Persons 


About 175 members and guests 
of the Rochester Automobile 
Dealers Assn. were present at 
Oak Hill country club for the 
group’s 3ist annual clambake. 

Speakers included Charles Hen- 
derson, executive secretary of the 
New York State Automobile Deal- 
ers Assn.; Jonathan Heinrich, 
president of the local organiza- 
tion, and John W. Dennin, dis- 
trict tax supervisor for the New 
York state department of taxa- 
tion and finance. 


On the committee in charge of 
the clambake were: John G. 
Dorschel, general chairman; An- 
thony Ralph, golf; William G. 
Herpich, prizes; Edward C. 
Schoen, gencral arrangements; 
Arthur H. Bartlett, publicity, and 
Frank Jones, food. 

> * * 


Watkins Deal Uncertain 
Reorganization of Watkins Mo- 
tor Co., El Paso, Tex., which holds 
Buick and Chevrolet franchises, is 
reportedly expected 
The company’s franchise agree- 
ment automatically expired at the 
death of Sam Watkins, founder and 
president of the firm. 
. > * 


| 
| 
| 
| 





White’s Name on Deal 


Public Motors Co. of Houston has 
changed its name to Sam White 
Oldsmobile Co. 

* 


* * 


Christys Take Packard 


In Oklahoma City 


A. L. Christy has taken over a 
Packard dealership in Oklahoma 
City formerly operated by Frank 
Clark. Christy will operate as 
Christy Packard Co. in partnership 
with his son, A. L. Christy jr. 


The elder Christy was formerly a 
partner in a Buick dealership in 
Oklahoma City. Clark gave up the 
Packard deal when he acquired a 
Dodge-Plymouth franchise and a 
wholesale parts company. 

o * * 


Dean Motors Incorporates 


Roger Dean Motors of Athens, 
O., has been incorporated by Ray 
M. Biggs, Harlan E. Antle and 
Ralph W. Clark. 

* 


* * 


Stein Motor Sells New York 
First Car for Paraplegics 

Paraplegics at the New York 
state rehabilitation hospital, West 
Haverstraw, N. Y., will have use 
shortly of a new combination 
dual and hand control Ford car, 
which is expected to shorten the 
driver training period. 

The car, first of its kind to be 
purchased by the state, has been 
sold by H. A. Stein Motor Co., 


Inc., Mt. Vernon, N. Y. 
a. + = 


Niswander Expands 
Niswander Ford Service, Inc., W. 
Second St., Peru, Ind., has com- 
pleted a new cement block addition 
for painting and body repair work. 
* * * 





Moore Buys Half Interest 
William C. Moore has bought 
half interest in the Fairmount Mo- 
tor Sales (Dodge-Plymouth) from 
Egg M. Hood. 
. 2 s 


K-F Names White Distributor 


For Nebraska, Western lowa 

Monte White K-F Motors, Inc., 
32nd and Leavenworth Sts., Oma- 
ha, has been appointed Kaiser- 
Frazer distributor for 63 dealers 
in Nebraska and western Iowa. 
Opening week each purchaser of 


mobile was given a TV set as a 
gift. 

Monte B. White is president 
and general manager; Robert P. 
Giovacchini, assistant general 
manager, and John R. Steuteville, 
wholesale manager. 

+ * * 


McNeil Pontiac, Inc. 
MeNeil Pontiac, Inc., Morganton, 
N. C., has obtained a charter to en- 
gage in retail automobile sales. Au- 
thorized capital- stock is $50,000, 
with $22,500 stock subscribed by 





Charles McNeill, R. R. Church, both 
of Wilkesboro, and M. B. McNeil, 
of North Wilkesboro. 
* * * 
Fire at Schwinley’s Home 
Fire gutted the one-story resi- 
|dence of Les Schwinley, president i 
lof Schwinley Motors, Inc., in Sac-| 77 
|ramento, Calif. 
* > + 
Cars for Trainees 


For the third year, H. W. Ireland, | 


/manager of Union Motors, Twin Harvey Shanks New Home in Texas— 


Falls, Ida., has furnished new Ford | 
cars for student driver training pro- 
grams at two local high schools. 

> + * 


Bogue Building 
Construction has started on a 
|new plant for Harry Bogue Motors, 
Dallas. The new building will have 


Sellout: 


Yearly for seventeen years, New York couples 
who shake a mean foot have slugged it out in 
competition in local dance halls. The survivors 
square off at the Harvest Moon Ball, a large 
and gaudy event which fills Madison Square 
Garden to its eyebeams with the dance lovers 
and people who just come. The winners get 
gold medals, gift certificates, a paid engagement 
in show business, and clippings to show their 
grandchildren. The News Welfare Association 
spends the proceeds in good works. 

Madison Square Garden was signed up for 
the HMB on September 12...the same evening 
Messrs. Robinson and Turpin were scheduled to 
assault each other in the presence of 60,000 
inflamed sports lovers at the Polo Grounds. And 
TV, the air conditioned movies and saloons, 
churches, and young love would operate as usual. 


This new sales and service building was recently opened by Harvey Shanks Motor: 
| (Studebaker), Levelland, Tex. The 36-foot by 50-foot salesroom features glass and tan 
brick construction, while the service wing in the rear, 40-foot by 75-foot, is built of ac 
clay tile and stucco. Twelve-inch red porcelain letters make up the identification sign ws 
atop the salesroom. 


air-conditioned salesrooms, a gen- | coffee bar. It is on a 115-by-100-foot 
eral office, a waiting room and a/ lot. 


2 hrs, 8 min... 


If any large portion of the available 18,000 
HMB seats remained unsold, Madison Square 
Garden might become the favorite charity of 
the News Welfare Association—a contingency 
too horrible to contemplate. So there was some 
question of changing the date of the Ball. 

Not so, said Bill Fritzinger. The show must 
go on, or words to that effect. As Fritz has 
promoted such events since The News was a 
“gumchewers’ sheetlet” (Time, ante 1930), the 
date stood. And the Madison Square Garden 
announced tickets would go on sale promptly at 
high noon Sunday, August 26. 


Asour 3 pm Saturday, August 25, two 
members of the Manhattan Traffic 
Squad noticed an unseemly 
assembly on Eighth Avenue 
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By James D. Woolf 


Special Correspondent 

- GOES without saying that the} 

first thing your advertisement | 
must do is to attract attention. If | 
it fails to be seen and to arouse a) 
spark of interest, there is no chance 
of its being read, remembered, and 
acted upon. There are a number of | 
ways to make your ad stop readers. | 
Let’s examine a few of them briefly. 

We all know that people are | 
intrigued by anything that is 


i 


Ce ns er. Ly s 


Salesense in Advertising 


Tested Ideas for Small Business 


odd, bizarre, and unusual. This | everybody's eye. This is why you 
is the reason for Ripley’s “Be- |see so many photographs of fetch- 
lieve It or Not” picture-stories. |ing infants in national magazines 
Nearly everybody, especially men, jand Sunday newspaper supple- 
is attracted to pictures of gor- ments. Everybody is fascinated by 
geous girls, the sexier the better. | animals, especially young ones. 
For years “September Morn” has | You've seen traffic stopped while 
been one of the best-selling pic- |hundreds watch firemen rescue a 
tures in art stores. Firms that frightened kitten from the top of 
say oo = wall oe ~~ |a tall tree. 
at girly-girly pictures are Dy Most people have big b Ss 

far the most popular. ouriesity. If the y fear terse mae 


| Pictures of babies catch almost ing something, they will peep| 


en = Fe Se Ee Pa oe | 


Die 


en eel 


in front of the Garden. People kept popping out 
of cars with camp chairs, blankets, lunch boxes, 


and set up h« 


Accustomed to visiting firemen, the MTS men 


to break it up, 


that the sidewalk squatters were only waiting 
for Harvest Moon Ball tickets to go on sale! 


While the \ 


the crowd kept growing. The officers gave up, 
and started keeping order. By noon Sunday. a 


line of 1,700 


> Street and around on Ninth Avenue. 


cust¢ 
... Working 


box office 


— One of the 
that the garde 
Fritzinger hac 


..-in fact, had orders for 8.000 tickets by 


courteously advised the misplaced picnic party 


The Garden ticket windows opened at noon, 
with HMB ducats priced at $3.25. 2.00. 
1.50 and 1.00. Limit four to each 


sellout in the Garden’s history. 


yusekeeping on the side \walk. 


and leave peaceably. And learned 


ITS considered calling the wagon, 


four abreast, ran down Fiftieth 


ymer, to discourage any scalpers 
at top speed in shirtsleeves. the 
was clean at 2:08 pm — fastest 
reasons for the fast sellout was 
*n had only 7,500 seats. The wily 
1 sold 11,000 by mail beforehand 





March 30—a good five months before the event! 
(And already had on hand more than 1.000 
orders, totalling 5,000 seats for the 1952 HMB!) 


So Robinson and Turpin notwithstanding, 





the HMB was packed to the eyebeams again... 
Attendance 18,151. Gross receipts $35,955.11. 


Ir Is NO secret that The News reaches lots of 
dance fans, as Arthur Murray found out in 
1922...same year Gimbels and Lever Brothers 
learned this paper had a lot of customers, too! 

For anybody with anything worthwhile to 
sell. The News delivers the largest customer | 590.000 
audience — because it has the largest audience than a 
to deliver...more than twice the circulation of 
any other New York newspaper daily or Sunday. 

It is a great advertising medium because it | 
is one of the best read newspapers, and has had ito buy the 


the confidence of its readers for thirty years. 


sell something a year before it is ready to sell! 
The News is not only sales insurance for today, 
but a selling franchise for tomorrow! ... Call 
MU 2-1234, and ask for the Advertising Dept. 


New York N CWS 


220 East 42nd St., New York... Tribune Tower. 


155 Montgomery St., San Francisco... 1127 Wilshire Blvd.. Los 
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through a knothole to see what it|with no audience around him, Be- 
jis. This is why you've seen adver-|fore he can begin to demonstrate 
Pen "on a ice “—"s down. his fountain pens or potato peelers, 
eople like to laugh, be amused. a aad 

This is why the camees comic 4 he must first draw a crowd around 
ition of Sunday newspapers is the |5i™. So he sings, dances, or per- 
‘most popular among a preponder- | forms feats of magic. 

After his show is over, many 


|ant proportion of readers. 
~ = of the spectators walk away. 


They are not interested in foun- 
tain pens or potato peelers. 


That’s Not All 
la foregoing are only a few of : ; 
the many devices that flag the| You do not have the pitchman’s 
wandering eye of the newspaper | problem of drawing a_ crowd 
or magazine reader. As a matter of |around you. The editor of the pub- 
fact, it is really a very simple|lication has created a crowd for 
matter to capture the attention of|you. Thousands—and sometimes 
readers or listeners. millions—of people have bought his 
But do you want mere attention? | Publication for the express purpose 


You've watched a pitchman go of running their eyes over its 
through his routine on a _ street | Pases. 
In radio, too, you—unlike the 


corner. At first he stands alone| \ 
. | pitchman—have a ready-made audi- 


lence created for you. If you are 
lan outdoor advertiser, a continuous 
stream of cars drive past your 
posters or painted bulletins. In 
streetcars a multitude of passen- 
gers sit with your card in front of 
their eyes. 

| Your ad, no matter what the 
media, is bound to be exposed to 
the eyes of a lot of people. Whether 
they stare at it momentarily and 
indifferently, or whether they read 
it through with lively interest, de- 
pends largely on whether your 
|message is aimed at all of them or 
|some of them. 

You see, a very large number of 
these people have utterly no inter- 
est in the type of product or serv- 
ice you are advertising. They are 
simply not in the market, and 
probably never will be. Therefore, 
the only way you can seize their 
attention is to show a picture of a 
leggy girl, a baby, or a funny car- 
toon. That way you'll get attention 
lall right—but it will be irrelevant 
lattention of very doubtful value. 

Far too many advertisers use ir- 
relevant devices in a frantic effort 
to capture everybody’s attention. 
For example, one advertiser, an oil 
company, illustrates his ads with 
big pictures of little babies. 


* > > 


Aim at Goal 
_. . you should seek to attract 
is the attention of only those 
|people who have a want or need 
lthat your product or service will 
|satisfy. If, for example, your prod- 
uct is a corn pad, aim your rifle 
straight and true to those among 
your audience who are afflicted 
with corns, Have your display line 
say something like this: “CORNS! 
How to stop pain in one minute.” 

If this catch line fails to flag 
the attention of 85 percent of 
your audience, what have you 
lost? You have won the attention 
and interest of the 15 percent 
who are corn sufferers—your only 
logical prospects. 

This kind of advertising is known 
|as selective selling. Selective adver- 
|tisements usually are read by only 
a small percentage of the readers 
of the publication in which it ap- 
pears. But that’s nothing to worry 
about because you are driving home 
a strong selling message into the 
minds of people who are the most 
likely prospects for your product 
or service. 

Actually a small percentage of 
| readership—5 percent, say—is a lot 
|of impact. Suppose your local news- 
|paper, for example, has 100,000 cir- 
iculation, and that your ad appears 
jin it twice a week. Five percent of 
1100,000 is 5,000, and two times 5,000 
lis 10,000. Fifty-two times 10,000 is 
which means that more 
ithan a half million readerships of 
|your selective advertisements in a 
| year. 

Tomorrow a small group of 
people in your community—50 or 
100 or maybe a thousand—are going 
kind of product you 
have for sale. Tell them today why 
yours is the one to buy. 


Lare & West (Ford) 
Closes in Detroit 

Howard Lare, president, has an- 
j}nounced the closing of Lare & 
| West, Inc., 4400 Cass Ave., Detroit 
Ford dealership since 1946. 

Lare said he would concentrate 
all Ford activities at his new deal- 
lership, Howard Lare, Ince., 7379 
Woodward Ave., Detroit. The new 
}location, recently taken over by 
Lare, provides more than 100,000 
|/square feet of floor space. 











But we know of no other medium which can 


fee > 
IE 2AILY @ NP ws 





Chicago 
Angeles - —_____—_—_—_——- 

AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
| the world’s cars and trucks. 
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Dealer Howe Gives Two Cars to School— 

Howe Motor Co., Middletown, O., presents two new Chevrolets to the high school. | 
One will be used in the driver-training course, the other by the athletic department. | 
Dual controls for the trainer are furnished by the Butler County Automobile Club. | 





Wednesday (Oct. 


Sponsors of the show predicted 
that the record total of 2,000 buy- 


ers who saw last year’s event |motor boats, and marine engines, | 


would be exceeded this year. They 
described the show as the “ren- 
devous of all” who have an inter- 
est in motoring in Britain. 
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British Show Opens 


Sponscrs Hope for Biggest Attendance 
Of Overseas Visitors at Event 


LONDON, Eng.—The 1951 Motor |in British and foreign cars and 
|Show, scheduled to open in Earl’s| allied automotive products. 

|Court here 
land run through Oct. 27, promises | been dispatched all over the world, 
|to be as big a draw as ever. 


17) | 


| 
| 


| 


| 








About 20,000 invitations have 
it was said, and requests for tickets 
came in from 70 countries. | 


Cars, caravans and light trailers, | 


sailing craft, tyresm_ transport 
equipment, accessories and com- 
ponents will be displayed in differ- 
ent sections of the vast Earl’s Court 


lfrom the U. S., Canada, 


British manufacturers are run- 
ning up against the same supply 


| shortages as U. S. makers. Never- 
| theless, it was promised that a 
| few new production cars will be 
| On view for the first time. 


On hand to accent the interna- 
tional flavor of the show will be 
number of cars from _ overseas 
France 
Italy and—for the first time sinc: 
the war—from Germany. 

The actual makes of cars to be 
on display, according to country of 
manufacture, are as follows: 

American—Buick, Cadillac, Chev- 


rolet, Chrysler, DeSoto, Dodge 
Ford, Hudson, Kaiser, Lincoln 
Mercury, Nash, Oldsomible, Pack- 





Making the presentation (left to right) are Robert R. Kihm, Howe general manager; 
Elmo Lingrel, athletic department head, Superintendent Wade E. Miller; A. E. Rammel,| record numbers of people 
| overseas who come to see the latest 


f 


instructor of driver training, Principal D. R. Baker, and Bill Howe, new-car manager. 
















Bolto-Quilt is o three-layer 
“quilted sandwich”, sealed 

in @ perfect bond by our 
exclusive High-Fusion process. 
Look for the Bolta-Quilt 

name on the back. 






Nothing tones up — and sells — seat covers like Bolta-Quilt Crossroads! 


See Crossroads ... an exclusive Bolta-Quilt pattern... 
the newest, smartest, sales- makingest quilted pattern that 
ever set off a saran weave! 


Specially formulated, automotive-grade Boltaflex goes 
into Bolta-Quilt for extra durability. It comes in strikin 
colors and slick or leather-like finishes. It’s rugged, 
washable, resists staining and fading. 


And does it sell! Get your counter cards, window streamers, 
mats, tie-ins with national ads and shift into high speed 
seat cover sales with Bolta-Quilt! Write Dept. 0-10 


BOLTA PRODUCTS SALES, INC. 
Lawrence, Massachusetts 


Branch Offices and Warehouses: New York, 45 W. 34th St.; Chicago, Space 211 American 
Furniture Mart; High Point, N. C., 513 English St.; Philadelphia, 230 Arch St.; 
Los Angeles, 3544 East Olympic Blvd.; Cleveland, Ohio, 7306 Wade Park Ave.; 
Miami, Fla.; 121 N. East 9th St. a 


| Gola 








Bolta-Quilt is pre-sold to your customers 
with four-color national ade in 
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Quill 
The name that tells the BEST from the REST 


K rue FINEST ALL-PLASTIC COVERING MATERIAL 


Also expected at the exhibit are|exhibition hall, All of them help} 
stems | provens the backbone of Britain’s 
|}export industry. 


ard, Plymouth, Pontiac and Stude- 


baker. 
British—AC, AFN, Allard, Al- 
| vis, Armstrong-Siddeley, Aston- 


Martin, Austin, Bentley, Bristol, 
Daimler, Ford, Healey, Hillman, 
Humber, Jaguar, Jensen, Jowett, 
Lagonda, Lanchester, Lea Fran- 
cis, MG, Morgan, Morris, Riley, 
Rolls-Royce, Rover, Singer, 
Standard, Sunbeam-Talbot, Tri- 
umph, Vauxhall and Wolseley. 





| 
| 
| 
| 
| 


| French — Citroen, Delage, Dela- 
|haye, Ford, Hotchkiss, Panhard, 
|Peugeot, Renault, Salmson and 
| Simca. 

Italian — Alfa Romeo, Ferrari, 
| Fiat and Lancia. 

| German—Porsche. 

| ‘Telegraphic facilities to all 


parts of the world will be avail- 
| able to exhibitors, overseas visi- 
tors and members of the press. 
In addition, a corps of interpre- 
|ters will be at the service of over- 
| seas visitors. 


‘Care’ Programs 
Arranged for 


Akron, Cleveland 


AKRON.—Final plans have been 
made for big “Care Will Save Your 
|Car” trade meetings, to be held in 
Akron, Oct. 24, and in Cleveland, 
Nov. 27. 

Sponsoring jobbers of both meet- 
ings are anticipating the largest 
automotive trade gathering ever 
held in these areas. Both programs 
will include a presentation of Auto- 
|motive Advertisers Council’s “Care 
Will Save Your Car” program for 
'retail outlets. 
| Vaudeville acts, prizes and tradi- 
tional refreshments will highlight 
|the entertainment side of the pro- 
| grams. 

The major feature of the “Care” 
| presentation is an explanation of 
| the newly formed National “Care 
| Will Save Your Car” Institute for 
retailers and its importance to car 
owners during the National Mobil- 
ization Program. 

Automotive retailers may enroll 
in the institute for $1, for which 
they receive a certificate for fram- 
ing, a “Care” decal and a booklet 
containing complete plans to help 
the retailer promote his business. 

Jobbers in San Antonio held their 
first meeting Sept. 18, to formulate 
plans for a “Care” meeting to be 





|held in San Antonio late this fall. 


Laughlin Studebaker 
W. J. Laughlin, formerly of 
Fort Lauderdale, Fla., is the new 
Studebaker dealer in East Point, 
Ga. Laughlin recently sold his 
auto interests in the Florida city 
and bought out East Point Mo- 
tors, Inc., located in a new build- 
ing at 1216 North Main street. 
The company name has been 
changed to Laughlin Motors. 


WINCHESTER 


CHARLESTON MO 
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PRECISION CAST ... 
ELIMINATING ALL DIE COSTS 


Quontities as low as 100 may be 
ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily pleted. 


Write for details. 
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 SRELISION CASTIN 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 
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By George Deery 
Associate Editor 

A campaign to clear North Caro- 
lina’s roadsides of advertising signs, 
dumps and encroaching buildings 
has been launched by the state 
highway commission. 

Chairman Henry Jordan an- 
nounced that the commission 
would start its drive by asking 
the owners of such obstructions 
to remove them voluntarily. By 
formal resolution, the commission 
set November as roadside clean- 
up month. After November, it 
will consider using legal meas- 
ures, if necessary. Uncooperative 
sign and property owners may be 
taken into court. 

Expressing belief that the volun- 
tary plan would work with most 
property owners, Dr. Jordan noted 
that the commission has authority 
to regulate what is placed on its 
rights-of-way. 

Dr. Jordan pointed out that some 
of the offending signs and buildings 
are owned by oil companies. To deal 
with these, he suggested confer- 
ences with the major oil compan- 
ies and oil distributors. Predicting 
their cooperation, he said, “The oil 
companies are interested in safety, 
too.” 

On most highways, the North 
Carolina commission has control 
over bordering land for 50 feet on 
either side of the center line. 

State Highway Engineer W. H. 
Rogers jr. said that political 
posters, state fair signs, theater 
signs, stock-car racing signs, 
county fair signs and similar one- 
shot signs are the chief offenders. 
Junk yards, garbage dumps and 
roadside stands run a_ close 
second, he added. 

North Carolina’s last big sign 
clearing campaign was conducted | 
during the administration of former 
Gov. Cherry. The major outdoor 
advertising companies finally 
agreed at that time not to build 
any additional signs on the high- 
way right-of-way, but since then | 
numerous posters and temporary | 
signs have been found along high- | 
way shoulders. 

* 


Good Idea 


Instead of surrendering, it is 
learned on good authority that 
Canadian car dealers are plan- 
ning the greatest advertising 
drive in their history, including 
radio, newspaper and direct mail 
media to boost sales during the 
fall and winter seasons. 

Dealers’ ad budgets this year | 
will far exceed those of last year, 
estimated higher from 10 percent 
to 25 percent. 


* * | 


* * 


Du Pont’s Storm Signals 


Du Pont is giving car owners a 
forceful reminder this fall to have 
their cooling systems checked—and 
early, before dealers’ driveways are 
jammed. 

Headlines in full-page maga- 
zine ads on Zerone-Zerex say, 


eames 
Brings ‘Em Back with 


Carlife 
Catrbwencnall 
“ ye LL 





POTTER GAGER CO. 
Ford Dealers 


COLUMBUS, 
OHIO 


WRITE OR WIRE 


iMG C Lele 


8827 Strathmoor 
Detroit 27, Mich. 


Affecting Factories and Dealers... 
Auto Advertising 





“Du Pont Urges Two Steps Now 
—before cold weather can cripple 
your car: Ist—Get the cooling 
system checked and serviced, 2nd 
—Get a Du Pont anti-freeze.” 
Television spot commercials carry 
similar advice. 

The campaign, largest ever put 
behind Zerone-Zerex, includes 22 
full and double-page ads in 12 
national and farm magazines; 624 
TV spots on 35 stations; radio com- 
mercials on “Cavalcade of Amer- 
ica;” 6,174 outdoor posters in 1,123 
cities; national publicity and 300,- 
000 point-of-sale dealer kits. 

Initial ad was a two-page color 
spread in the Saturday Evening 
Post, Sept. 29, timed to give dealers 
in the north an assist in merchan- 
dising early fall service. To give 
southern dealers an assist and 
northern dealers a second chance 
at customers they missed, the ad 


AUTOMOTIVE NEWS, OCTOBER 15, 1951 








At ‘Jim Thorpe’ Movie Premiere— 


Riding in a new-looking Model T Ford, Phyllis Thaxter, co-star of the film, ‘Jim | 


| Thorpe, All American,’ smiles at crowds lining the streets of Muskogee, Okla. She 
was there, along with Burt Lancaster and other motion picture stars, for a celebration 
of the film's world premiere recently. 





they will have a potential reader- | fall are devoted mainly to cooling 
Ship of 55,775,000, the firm states. | system servicing. Batten, Barton, 
The TV spots, which Du Pont is| Durstine & Osborn is the agency. 

using on a major scale for the first * * &* 

time in any campaign, start Oct. 


39 


ABC radio network, has signed 
a life-long contract with the 
American’ Broadcasting which 
gives the network exclusive right 
to his services as a radio and 
television artist. 

Under this life-long contract, 
Winchell also becomes a ccnsult- 
ant in radio and television for 
ABC. Kaiser-Frazer sponsored 
him at one time. 

* o = 


Debunks Fallacies 


To help clear up misconceptions 

about advertising, the U. S. Cham- 
ber of Commerce has just published 
“Fables and Facts About Advertis- 
ing,” a series of three illustrated 
pamphlets entitled: “The Man Who 
|Couldn’t See Beyond His Own 
| Nose,” “How Cautious Can You 
|Be?” and “Where’s Elmer?” 
In a light and entertaining way, 
/each of the series attacks one par- 
| ticular “fable” or fallacy about ad- 
| vertising by pointing out the real 
“facts” of advertising’s accomplish- 
| ments. 

Advertising’s role in lowering 
prices to the consumer is ex- 
plained in “The Man Who Could- 
n’t See Beyond His Own Nose.” 


will be repeated on Oct. 26 in 
Collier’s. 

The remaining ads will run 
through December. Altogether, 


week for six weeks, 
tential 





| 


have 


No. 2 especially, because it started a revolution in the auto- 
motive industry. It’s the first special automotive service 
tool ever invented . . . a reamer for servicing the old Ford 
planetary transmission. And it was invented by K. R. 
Wilson back in 1916. It made possible the “‘flat rate’’ system 
of automotive repair. 

Thirty-five years and thousands of special service tools 
later, K. R. Wilson is still saving labor (and boosting profits) 
in more than 10,000 automotive service shops across the 
country. We have had more experience in design and manu- 





15. They will appear eight times a 
with a po- 
audience of over 9,000,000 
families. Spots scheduled for early 


Wut do these Z 






No Stoppin’ 

Walter Winchell, who for many 
years has been radio commenta- 
tor on Sunday night over the 


“How Cautious Can You Be?” 

enumerates the reasons why ad- 

vertising can be believed, and 
(Continued on Page 48, Col. 3) 








they’re all 


time and labor 


saving inventions! 


facture of service tools than any other manufacturer. We 
are factory-authorized manufacturer of special service tools 
for Ford, Mercury, Lincoln and Packard passenger cars, 
Ford trucks and tractors and Ferguson tractors. And we're 
set up to design and make tools for any other motor car. 
So if you’re interested in helping your dealers speed their 
service work and increase their profits, reach for that other 
handy invention atop your desk and give us a call. Let 
KRW supply you with engineered service tools, delivered 
when you want them! 


215 MAIN ST. 
BUFFALO 3, N. Y. 


World's Largest Manufacturer of Garage Tools and Equipment 
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Street Motor, Cave City, Ark.— 
This building has just been completed, according to Eugene Street, general manager 
of Street Motor and Tractor Co. (Chrysler-Plymouth-GMC), Cave City, Ark. The building 
incorporates many ideas from dealer facilities pictured in Automotive News, Street 
said. The building is 60 by 120 feet. 


PT ae oe te Ae! 


Wondering how new-car and truck production and sales are making out” 
TIVE Ewes gives you the entire story every week throughout the year 


New Passenger Car Registrations, All States for August, 1951- 1950 


Car registrations by states are 
released here weekly, as com- 


pleted by R. L. Polk representa- 
tives in state capitals. 
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YDNEY.—‘(UTPS) — 
Co. of Australia has announced 
plans for a $13,500,000 expansion 
program here, it was reported by 
Charles A. Smith, managing direc- 


tor of the company. The program | 


will get under way immediately, 
he said 

Plans include the manufacture of 
V-8 engines in Australia, it was 
reported. 

Most of the expansion program 
will be built at Geelong, in Vic- 
toria, with about $8,000,000 in 


tools and equipment and the rest 








Australian Auto News 


Ford of Australia Announces $13,500,000 
Expansion Program; Will Build V-8’s 


Ford Motor 









in buildings. Completion of the 
project is expected in 1955. 

In addition, 
said that about $1,000,000 will be 
|spent in the vicinity of Sydney, | 
$750,000 in Brisbane, and $300,000 | 
in Perth, West Australia. 

Commenting on the plan, Minister 
of Development Spooner said that 
the Government attached the great- 


est importance to the plan, as it| 
includes the complete manufacture | 
of Ford V-8 vehicles from utilities | 


to heavy trucks. 
“This will prove beneficial to our 

















| 
the announcement | 


| transportation industries and to ou: 
defense plans,” Spooner said. 
* * * 


Lanes Motors’ Profit 


ANES MOTORS, LTD., Mel- 
bourne, has disclosed a_ profit 
jat the end of last year of 364,054 
| pounds, after paying 451,866 pounds 
|in taxes. 

The firm was made into a publi 
company only last year, and in the 
| prospectus for floating the com- 
| pany, the concern estimated a profit 
of 377,000 pounds. The company is 
an auto distributorship, and paid 
|off a dividend of about 20 percent 

Yellow Express Carriers also 
earned a record net profit for 
the year ending June 30. The fig- 
ure was set at 52,243 pounds, or 
| an increase of 9,189 pounds over 
the previous year. 

Dividends were hiked from 8 to 
{10 percent. 


Willys-Overland 
Miscellaneous 


Studebaker 
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50; 389} +346} 914) (1785) 3434) 2761) 4) 817, 3642) 1100) 177) 3821721) 964 6783 33) 250 283} S| _—sti_14/_—-202|_~—=a673|_—*187|_—«493| 8B 8 15808 

Montana SI 60, 38, 130, 235 463 333 130 «17 463; 161 53 420; 134, +129 897 20; «12 32 s 5! 4l 9 «19 28 2119 
‘50/115 77| 166) 317 675 617 25| 155) —797| 250 67-846, 192,228, 1583 6 55 61 | 3| 88 79 33,16! 49) 3530 

Tennessee 51 96, 114, 360, 763, 1333, 1143; 14, 202, 1359, 417 86 «1371, «243, «394 2511 41; 50) 9 3 4 ww 56, 131 62; 318 30 8 5917 
; = 50! 187/ 180; 523) 1200' 2090 1661! 35) 294 1990! 866; 125) 23191 449 659 4418 8 147 155; | 3; 35} 149) «121 25| 344 80 18; 9429 
All States Reported "51, 11525, 9565, 26744, 51042) 98876) 72897) 2324) 19956, 95177) 30139, 8350, 84627) 21467, 27506, 172089 3960, 3946, 7906 378 268 476, 7095, 13172, 5126 20006, 2166, 1687 424422 
For August "50! 20641 15621| 437081.71740| 151720 1130671 3570! 29371| 146008! 55466! 12566| 147369 37801| 45786! 298988 1106. 14507 15613 262) 656 849 15435  18147| 3836) 26026| 4668 1787, 683995 
Year ‘5! 110525) 77350 |209035 403275, 800185) 626779 17744, 166583, 811106\281935, 67328) 776199) 196647|239572| 1561681 38897 38641, 77538, 2145 2237) 3935 71587) 91943; 46832/141246| 18720, 10186 3639341 
_ To Date ___"50| 86220! 65001 '175070!291619' 617910) 787632! 23066| 214838' 1025536  354963| 60414! 942389| 247223/294616| 1899605' 10725 52300 63025, 1004) 4106! 4807 104036 127997| 48815! 197232) 24054) 57314123858 
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tives in state capitals. 2 tives in state capitals 
6 
40 States Previously ‘51) 125 159; 24955) 23; 297; 316) 6754 50; 16965 31| 6446) 6496 22 521 86 221 | 19; 2203 758; 1383 106; 67936 ‘SI 40 States Previously 
Reported for August ‘50 189 246! 36245) 32 497 375'| 9467 163) _24552 25) 8255! 11189! 19 690 97 33! 19; 3836; 997) 2123 109; 99456 ‘SO Reported for August 
Alabama 5! 2 844 2 2) 190) 543 195-130 | 9| 2 3 69 19 32 2042 |'51 ~ Alabama 
5 50 l 804 150 536 145/211 16! l 2 64,12; 33 1, 1977\'50 
Arkansas ‘51 | 1 | 847) 1 2 139 489 289123 3} | 2 78 3 10 ~ 1987) "51 Arkansa 
ee ‘50! 86! | 12 558 224,179 2 2 ] 94) 13) 27 2073 ‘50 
California ‘SI 19 2, 1765 ! 45 i 737 4, 1142 5 677 445 20 31} 21) 3 5 7 186 41 82 10' 5259 ‘SI California 
a a 26 6' 3207 | 60 64 954 3) 1919 | 1025 638! 26 34) | 5 10 7 383 54 200 38 866! ‘SO 
Kentucky ‘5! 530 | 2 131 | 435 121 127 5 2 49 9 67 1480 ‘5! Kentucky 
ee ‘50 1036! 7 10 191 | 732 234 309 2! 6 3 77 5 10! 2715 ' ‘50 
Louisiana SI) 6 647 it 7 112 455 192 13 3 ! 83 6 26 1662 ‘SI Louisiana 
3 . ‘50 4 791 | , 166 588 214) 188 3 5 95| 17) 67 2146 '50 
Mississippi ‘5! 700 134 416 259 128 5 2 68 3 10 1725)\'51 Mississippi 
ee a __ 50} 804! | 148 536 228 209 4| 2 | 7\ 13 27 2044 | '50 
Missouri ‘SI | 978 | 4 ! 231 | 624 279 197 6 iy 4 73 35 32 2467 ‘51 Missour 
: ‘50! 1683! 5 6 232 | 908 288 271! 2 | 3 124 16 42 3582|'50 
Montana ‘Sty 377 8 2 65 2 257 ! 90 147 3 a 6 31 4 62 1059 | ‘51 Montana 
; ae  —_—_— 507 6 78 i} 293 1] 137] 174 2 1 10 76 72 1358 ‘50 
Tennessee ‘SI | 780 3 | 217 498 217 190 7 83 5 25 3 2029 ‘51 Tennessee 
res et tee 50 I | __ 913} | 5 4| 273 2) 617 | 234! 280 il \ 3 84 46 46 2521 ‘50 
All States Reported ‘SI! 153 161! 32423) 26 373; 342) 8710 58) 21824 37! 8765 8096 45 594) 21 bE) 243 26 = 2923 883 1729 119 =87646\'5! All States Reported 
For August 50 22! 252! 46851 | 35! 588) 459! 11771 170} 31239! 27| 10984! 13648) 47 765! 116 369 27' +4904 1173) 2738 149| 126533) ‘50 For August 
goer ‘SI 1485; 1629|246757| 301! 3265! 2743) 72368 744170129; 325! 68799; 61344) 466, 7097 210 577, 2483, 247: 21067, 8613| 16124 869| 687642 ‘SI Year 
_To Date So! 1374) 1404!278744' 310! 3718! 2596! 5aag8! 933/207665! 208! 62839 69828) 275) 605! 1148 2195 227) 32342! 7177) 15240: 1139) 754001/'50 To Date 
The following advertised-delivered prices 200 Deluxe — 4-dr. sed., $2,561.08; 2-dr 
eo ieee —e, prices = = e e sed., $2,509.75. 250—conv., $3,320.58; May- 
pare tires, as estab- fair, $3,166.59. 300—4-dr. sed., $2,971.51 
lished by the Office of Price Stabilization. & t p N A t b | 400 Patrician—4-dr. sed., $3,586.25. (Ultra- 
The prices include federal excise taxes urren rices on ew u omo i es matic standard on 400, optional at $185 on 
and factory handling charges, and dealer other models. ) 
delivery handling charges. They do NOT | $3,027; lim., $3,503.24. Saratoga -—- 4-dr. FORD—Deluxe 6-—4-dr. sed., $1,572.94; | 216.80; 4-dr. Traveler, $2,268.18. Deluxe| PLYMOUTH—Concord — 2-dr. sed., $1,- 
include transportation charges, state or | sed., $2,977.83; cl. cpe., $2,952.18; Town] 2-dr. sed., $1,522.24; bus. cpe., $1,424.08. |—4-dr. sed., $2,278.43; 2-dr. sed., $2,- | 651.96; bus. cpe., $1,518.97; Suburban, §2, 
focal sales taxes or optional equipment, | & Country wag., $3,629.83; 8-pass. sed., | Custom 6—4-dr. sed., $1,665.74; 2-dr. sed., | 227.08; cl. cpe., $2,247.62; bus. cpe., $2,- | 034.18; Savoy, $2,149.95. Cambridge—4-dr 
BUICK—Special — 4-dr. sed., $2,093.92; | $3,855.64; lim., $4,176.34. New Yorker $1,615.06; cl. cpe., $1,615.06; stat. wag.,|114.10; 2-dr. Traveler, $2,329.78;. 4-dr.|sed., $1,716.59; cl. cpe., $1,681.64. Cran- 
2-dr. sed., $2,036.92; cl. cpe.. $2,002.51:|474r- sed., $3,332.81; cl. cpe., $3,303.54; | $2,168.27. Deluxe 8—4-dr. sed., $1,651.90; | Traveler, $2,381.12. (Hydra-Matic optional | brook—4-dr. sed., $1,801.61; cl. cpe., $1,- 
bus. cpe., $1,945.51. Special Deluxe—4-dr. Newport, $3,743.89; Town & Country wag., | 2-dr. sed., $1,601.20; bus. cpe., $1,516.40. | at $164.50 on all models.) 772.70; conv., $2,189.23; Belvedere, §$2,- 
sed., $2,139.13; 2-dr. sed., $2,083.13: Rivi. | $3.967.24; conv., $3,859.34. Imperial—4-dr. | Custom 8—4-dr. sed., $1,750.06; 2-dr. sed., LINCOLN—4-dr. sed., $2,739.39; cl. cpe 083.87. 
era, $2,178.93: conv., $2,508.14. Super—| Se4., $3,622.51; cl. cpe., $3,610.06; New- | $1,699.38; cl. cpe., $1,705.22; Victoria, $2,-| $0689.44; Lido, $2,897.16. Cosmopolitan_.| ..PONTIAC—Chieftain 6—4-dr. sed., $1,- 
4-dr. sed., $2,385.78: Riviera, $2.307.19:| Port, $3,982.80; conv., $4,335.53. Crown | 059.40; conv., $2,083.97; stat. wag., $2.-|4-dr. sed., $3,401.55: cl, cpe $3,346.96; | 802-98; 2-dr. sed., $1,808.70; stat. ‘wag. 
conv., $2,670.80; stat. wag.. $3.067.82. | Imperlal—s-pass. sed., $6,491.25; lim., $6.- | 253.06. (Ford-O-Matie optional at $173.22] cony., $4,148.48; Capri, $3,579.31. (Hydra. | $2:417-60; Catalina, $2,135.54. Chieftain 6 
Roadmaster—4-dr. sed., $2,980.62; Riviera. 606. 64. (Fluid-Matic optional at $129.16 on|on V-8 models.) Matic $178 62 on all models.) Deluxe—4-dr. sed., $1,964.10; 2-dr. sed., 
$3,078.42; conv., $3,215.03; stat. wag.. Windsor, standard on Windsor Deluxe and FRAZER ‘ 2 359 os i ee F $1,909.85; conv., $2,265.39; stat. wag., $2,- 
‘ = |other series. Fluid-Torque optional at E 4-dr. sed., $2,359; Vagabond, MERCURY — 4-dr. sed., $2,143.15; cl. | 501.72; -— 
$3,702.46. (Dynafiow optional at $177.65 : ; e D $2,399. Manhattan — conv., $3,075; Vir-|c 2,087.41; r., $2,5 a ee are ke ot ee 
on Special and Super, standard on Road- | $163.06 on Saratoga, New Yorker and Im- ginian, $3,075. (Hydra-Matic standard o so at $2, wrest CORY. oe. 85 stat. wag., | 4-dr. sed., $1,935.41; 2-dr. sed., $1,882.14; 
master.) perial series, standard on Crown Imperial. | tranhattan ye tional at $164 sO. car as n | $2,701.48; Monterey, $2,265.74. (Merc-O- | stat. wag., $2,490.03; Catalina, $2,208.98 
CADILLAC—Series 62—4-dr. sed., $3,- | H¥dra-Gulde optional at $221.05 on Sara-| "o¥eig)  °P me On other | Matic optional at $173.22 on all models.) | Chieftain § Deluxe—4-dr. sed., $3,036.56; 
458.85; cl. epe., $3,369.24; Coupe De Ville, | t08&. New Yorker and Imperial series NASH—Rambler Super—Suburban, §$1,- | 2-dr. sed., $1,983.27; conv., $2,337.82; stat 
$3,768.11; conv., $3,908.86. Series 60 Spe-| Standard on Crown Imperial.) HENRY J 4—2-dr. sed., $1,333. Deluxe | 847.15. Rambler Custom — Country Club| wag., $2,574.15; Catalina, $2,270.73. (Hy- 
cat—4-4r. mt, $4,060.61. Series 75— CROSLEY — Bus. cpe., $915.50; stat 6—2-dr. sed., $1,467.21. oeeeh gag et ae ane eet. wag., Cueteate optional at $164.85 on all mod- 
-pass. sed., $5,098.54; lim., $5,300.02. | wag., $972.50; Hotshot, $924. Super—2-dr. JDSON — ‘ areca’ CeCe LOERS — DUS. Spe., Su 
(Hydra-Matic optional at $181.65 on 75, | sed", $1,003; stat, wag. $1,016, conv, | sed $2144.08; dre wed. $2101.54; bus, | $1-808-40. Statesman Super — 4-dr. sed.,| _ STUDEBAKER—Champion Custom—4-dr 
standard on other series.) $1,005.50; Super Sports, $999. ‘lope. $1,963.90: cl. cpe., $2144.68: conv. | $1:917; 2-dr. sed., $1,890.50; cl. cpe., $1,-|sed., $1,632.09; 2-dr. sed.. $1,599.11; cl 
CHEVROLET — Styleline Special — 4-dr. DeSOTO—Del . | $2,643.38. Super 6 Custem — 4-4: ** | 913.80. Statesman Custom—4-dr. sed., $2,- | cpe., $1,626.39; bus. cpe., $1,527.91. Cham- 
Hor, ‘ ‘ uxe—4-dr. sed., $2,201.12; | 9<-644.53. Super Sustom — 4-dr. sed., | 99445: 2-4 ; i D ? oie 
sed., $1,560.50; 2-dr. sed., $1,508.06; cl. a. ¢ $2,189.63: C Al 2'425.71. | $2,287.07; 2-dr. sed., $2,238.29; cl. cpe -45; r. sed., $2,058.05; cl. cpe., | plop eluxe—4-dr. sed., $1,712.61; 2-dr 
cpe., $1,513.44; bus. cpe., $1,428.72. Fleet- | 9 os 4. $2,958.48 a 1, s 425.71; $2,287.07: Hollywood. $2,605.34: conv., $2.- | $2:281-30. Ambassador Super—4-dr. sed., | Sed., $1,679.63; cl. cpe., $1,706.91; bus. 
tine Spestal—4-dr. sed.. $1,560.50; 2-dr. §2:407 15: “ue i 2,387 45; Sport sed.. | 326.76. Commodore 6 Custom-—4-dr. ‘sed., | $2'28010; 2dr. sed., $2,258.65; cl. cpe., | cPe., $1,608.47. Champion Regal — 4-dr 
sed., $1,508.06. Styleline Deluxe — 4-dr. | $5't95 92: cl. -., S: eee portsman, $2,480.01; cl. cpe. $2,455.10. Hollywood’ $2,280.85. Ambassador Custom—4-dr. sed., | sed., $1,794.68; 2-dr. sed., $1,761.95; cl. 
sed., $1,645.22; 2-dr. sed.. $1,594.79; cl. | $3'163 49: ak $2,822.19; 8-pass. sed., 32'780.18; conv. $3,010.97, dore § | $2'452-68; 2-dr. sed. $2,426.20; cl. cpe., | cpe., $1,789.24; bus. cpe., $1,690.79; conv., 
cpe., $1,611.94; Bel-Air, $1,872.51; conv. Reece! Geereen, GS-51. 53; Set. WOE. | ees ene Bn 4 se modore.® | $2,448.40. (Hydra-Maite optional at $164.85 | $2,111.81. Commander Regai — 4-ér. sed. 
: » | $3,003.05. (Tip-Toe Shift optional at| Custom and Hornet 6 — 4-dr. sed., §$2,- ll models. 1,989.22: 2- ; 
$1,987.16; stat. wag.. $2,144.83. Fleetline | $129 27 on Deluxe, standard on Custom.) | 568.32; cl. cpe., $2,543.42; Hollywood, §$2,- | 1! models.) $1,980.22; 2-dr. sed., $1,955.69; cl. cpe., 
Deluxe—4-dr. sed. $1,645.22; 2-dr. sed. i . on Custom. 06.81; conv., 48,660.98. (letvemaater ae OLDSMOBILE—Super 88 Deluxe — 4-dr, | $1,983.53. Commander State — 4-dr. sed., 
$1,504.79. (Powerglide optional at $164.85| DODGE—Waytarer—2-dr. sed., $1,912.81; | tional at $98.67 ‘and Super-Matie optional |Sed., $2,278.55; 2-dr. sed., $2,217.79; ol, | $2087.80; 2-dr. sed. $2,063.42; cl. cpe., 
on Deluxe models. ) bus. cpe., $1,774.88; Sportabout, $1,901.43. | at $158.30 on Pacemaker and Super. Hy-|CPe., $2,173.04; Holiday, $2,504.28; conv., | $2,091.86; conv., $2,428.50; Land Cruiser. 
CHRYSLER — Windsor — 4-dr. sed., $2,- | Meadowbrook—4-dr. sed., $2,033.90. Coro-| Gra-Matie optional at $164.50 on Commo. | $2,617.13. 98 Deluxe—4-dr. sed., $2,555.37; | $2:240.77. (Automatic optional at $203.48 
360.47; cl. cpe., $2,338.64; Town & Country | net—4-dr. sed., $2,120.01; cl. cpe., $2,-|dore and Hornet.) Holiday, $2,821.49; conv., $2,961.07. (Hy-|° Champions, $212.11 on Commanders.) 
wag., $3,018.80; 8-pass. sed., $3,150.89. | 105.06; conv., $2,531.41; Diplomat, §$2,- dra-Matic optional at $164.50 on all mod-| WILLYS-OVERLAND—4—Jeepster, $1,- 
sor Deluxe—4-dr. sed., $2,574.18; cl. | 443.11; Sierra stat. wag., $2,727.40; 8-pass. KAISER—Special—-4-dr. sed., $2,165.45; | elg,) 530.38; stat. wag., $1,747.32 (four-wheei- 
cpe., $2,560.99; Newport, $2,911.54; 8-pass. | sed., $2,872.66. (Gyro-Matic optional at/|2-dr. sed., $2,114.10; cl. cpe., $2,093.55; PACKARD—200 — 4-dr. sed., $2,417.37; | drive, $2,161.44). 6—Jeepster, $1,637.91; 
$3,364.60; Traveler, $2,827.20; conv., | $100.51 on all models except Sportabout.) | bus. cpe., $1,949.79; 2-dr. Traveler, $2,-|2-dr. sed.. $2,366.04: bus. cpe., $2,253.84. | stat. wag., $1,828.38. ; ; 
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Copyright H. D. T. COMPANY FACTORS, INC. 1951 


25 ear Supremacy es 


Today, after the lapse of a century, the record-breaking performance 
of the world famous clipper ships are still a challenge to 

shipbuilding and naval design. Steam has supplanted the sail, but 

the memories of this brilliant era will never fade. 


BLUE CORAL, also, has won enviable reputation and leadership. 
But it differs from the sailing vessels of old — in that it has never 
been supplanted by a better product. 


For almost twenty-five years BLUE CORAL has led the field with 
unchallenged supremacy. Unmatched by substitutes, BLUE CORAL 
restores, burnishes and preserves the finish of fine cars to a degree of 


& J; : |; by: H perfection that has won acclaim and recognition everywhere. 
re Finishing ouch . ‘ 
One day, perhaps, some magic may bring forth a product that is 


/ intrinsically better. But when tha day arrives ... that product will be 
for Any Car. BLUE CORAL. 


-D. T. COMPANY FACTORS, INC. + WHITE PLAINS. NEW YORK 
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* . | > i si the rail- (3) sedan, $1,205, $1,490. ‘50 Custon 
Rail Victor no exception. Accusing ‘ e e (8) sedan, $1,415*; %-ton pickup, $1 
roads of fostering “artificially cre- 1 065. °49 Custom (8) sedan, $850, $9107 
° ws an ulations” to ham- seaq-LC aor ucTION rices $1,015*, $1,315%. "48 (8) sedan, $700 
Will Cut Pa j ated laws and regula in $710, $830.' ‘47 (8) sedan, $575. $595 
9 per the trucking industry, Miller | S619. $659, $675. $695. 46 (8) sedan —_ 
T T ld | declared: $610, $670, $710, $745. 
eamsters 10 “Some enemies conclude that the Market Trend er ee ee 
ATLANTIC CITY, N. J.—Wages easiest way to beat competition is : ca | 48 Super (6) sedan, $690. a 5 
as well as investments will suffer|t0 hamstring our comretitor or Seasonal doldrums” seem to be affecting the used-car market at last. | pyncoiN — +19 Cocmopolitan sedan, $1 LN 
if the railroads succeed in their|Place roadblocks in his path. In The overall average price slipped $7 last week to $938, but most of the 390*; Standard sedan, $1.035*, $1,095 ME 
: , e : . : . . ME 
efforts to hamper the trucking in-|the case of the railroads, they hire| loss was attributable to a decline in the prices of older cars. ice ' ‘ . 
- - : bi * : a cRCURY—’'5 sedan, 2,045*, $2,150" : 
dustry, it was warned by Benjamin|someone else to do it. Some road The postwars, with the exception of ’46s, held fairly steady. There | 2000", §2,300* "50 selan. $1,660". 46 -. 
Miller, industrial relations director | blocks spring from the very nature| wa; a $1 drop in the price of ’50s, which was balanced by a $1 rise in sedan, $975, $1,190*, $1,200*, $1,265" 
of the American Trucking Assns.,|0f the industry itself. | '51s. A gain of $1 occurred in ’47s, but ’49s lost $3, while ’48s remained nan a ms OL 
in an address here at the annual| “Others are artificially created by| exactly even with the previous week. |" 31.870". "49 4600) sedan “S775 3530. ; 
meeting of the Teamsters Joint|laws and regulations. eg — It was a different story for the prewars and the earliest of the post- | OLDSMOBILE—’51 Super (88) sedan, $2 s 
Council of New Jersey-AFL. been eee pe cg er 1e ¢ cana -| wars, 46s. Their prices slipped sharply with ’46s off $15, 42s down $14 ates an’ gate" "50 (88) sedan . 
te competitive industry Pe Miller a "aan di +3 Seat a chor and ’41s losing $23. Even more indicative of the slipping market, how- | 3230)" ¢1 dase o's) 550 gia see PA 
without creating enemies, Miller) gle the trucking Industry rather) over, was the decline in the percentage of cars sold at various auctions. $995*. °46 (76) sedan, $680, $720 PL 
said, and the trucking industry is|than improve their own. zs ; $745*. $770°. " 
eee ee ae See ee scat Sales at 12 representative auctions last week totaled only 1,612 units, | ppymMoUTH— ‘51 Belvedere. $1,940: Cran 8 
| or 63 percent, of the 2,544 entries. In the preceding week at the same brook sedan, $1,670, $1,740, $1,795, $1 - 
ti n fferi ‘ , 809. ‘50 SD sedan, $1,335, $1,360, $1 * 
auctions, 1,693, or 67 perce t, of the 2,512 offerings were sold 370, $1,305. °49 suburban. $1370; ‘Si n 
e Prices marked with an * indicate c unit equipped with sedan, $945, $955, $960, $1,035, $1.960 ' ~— 
an cutomatic transmission or overdrive. $1,110. "47 sedan. $500, $605, $725 s 
ow m $740. $790. "46 sedan, $405, $590. $605 a 
. dd» enn. Cs ' PONTIAC—'51 Catalina, $2.550*: Chief*~ir © 
iQ | 2-dr,, $1,440, $1,355; Custom (6) 4-dr., 9 195 5 €9 ' p 
e e VALDOSTA, GA. $1,175. ‘49 Custom 2-dr., $1,050; conv.., oe see brake ee $2,185 $2 WI 
n at C snions A ain! (Tom Hewitt Auto Auction, Sale every| $1,025. ‘48 SD (8) 2-dr., $1,000, $830:| Seaan, $1,225, $1480", §160n% 019 1 s 
° Friday. Prices are for sale of Sept. 28.) %-ton pickup, $700. °47 SD (6) 4-dr., (8) sedan. $1.0507, ° Tia : naar i 
(Sold 178 units out of 228 offerings.) | $625; Ford (8) conv., $875. ‘46 SD (8)| §1'319. #1335") $1440. "48, (8) conn &) 
BUICK—’51 Super 4-dr., $2,200; Riviera | 4-dr., $855; Deluxe (8) 2-dr., $860. °41 $910", $985". 's1.125°.. 47 (8 can } 
coupe, $2,610*, $2,300; Special Riviera SD 2-dr., $330. $520. $710. $790. : : ' ( 
coupe, $2,300*; Deluxe 4-dr., $2,275*; HUDSON—'49 Super (6) club coupe, $990. | spupPEBAKER—’'50 Chamrion sedan, $1 We 
RM Riviera coupe, $1,950. '50 Special | KAISER—'51 Traveler, $1,410. . 19%*, "48 Land Cruiser cedon, 8940*. 
4-dr., $1,380, $1,200, $1,300; sedanet, $1,- i 51 4-dr., $2,210. °49 4-dr., | WILLYS—'51 -ten pictur. €1.700, §1 ; $1 
030. °48 RM 2-dr., $700. 51,150. 759, 48 Jeon. $518 $00" g6n5. Sazh ‘ a 
ME . nail » 5t ’ u Je - tn v9, 36h MIO. &Hd) ; 
CADILLAC—'51_ (62) 4-dr., $4,025¢, §4,- | MERTURE 039. conve. $4000, (49 fdr. | $655, $695. "47 Jeon, $59, $510, $520 BL 
050*. '48 (60) Special 4-dr., $2,100°; | Nast —°51 Rambler station wagon, $1 £530, $550, SA9N. $595. CA 
(62) 4-dr., $1,675, $1,650, $1,850*. "550%: conv.. $1,250. nee wees MISCELLANEOUS —'51 G*'C %-ton truck CH 
CHEVROLET'51 SL Deluxe 2-dr.,, $1,- OLDSMOBILE—'49 (98) 4-dr., $1,300; (88) | $7105; %-ton pickup, $1.465, $1.495 
817*, $1,710, $1,700; FL Deluxe 2-dr.,| 4-dr., $1,420*. ‘46 (76) 2-dr., $700. 
$1,675; %s-ton pickup, $1,425. °'50 FL|PACKARD—'51 (200) 4-dr., §$2.000°, °39 ALBANY, N. Y. 
Deluxe 2-dr., $1,510%, 2-dr., $1,395;| 4-dr., $150. (fim. Anesech’s Dadiers reer j 
4-dr., $1,465*; Bel-Air, '$1,760*; SL Spe- | PLYMOUTH—'51 Cranbrook 4-dr., $1,900; | gale every Monday. Prices men puction ne 
cial 2-dr., $1,350; SL Deluxe 4-dr., $1.-| Cambridge 4-dr.._ $1,525. '50 Deluxe |of oct. 2) a oe co we 
450*, $1,250, $1,480*; club coupe, $1,335. 4-dr.. $1,280, $1,350; SD conv., $1,350, ‘onthe ¥ : ‘ 
; '49 HL Special 4-dr., $1,265; FL Deluxe| $1,500; 4-dr.. $1,380, $1,420, $1,200." °49| grog mor unite) wermee tiie nee iron of 
BURLAP prices have already 4-dr., $1,275; SL Special 4-dr., $900,| SD 4-dr., $1,275, $1,150, $1,109. ‘48 SD| this time Inst year Sold 10a enltn on ! 
$1,000; SL Deluxe club coupe, '$1,200,| 4-dr., $790, $800. ‘47 ‘SD’ 2-dr., $575;| of 172 offering) 1 Units out i 
dropped halfway from the peak to $1150. °48 FM 4-dr., $980; FL aero-| 4-dr.. $800. ' offerings. i 
2 sedan, $1,070, $840. ‘47 station wagon, | PONTIAC — ’51 Chieftain (8) 4-dr., $2,- | BUICK—’50 Special sedan, $1.585, $1,430". ‘ 
pre-Korea figures. And shipments $550." "46 SM club coupe, $600; FM| 225+, $2,150; (8) Catalina, $2,140%, §1.- $1,300; RM sedan, $1.605*, $1,775"; Rivi: 
* ° 4-dr., $520; FL aerosedan, $775. '41 MD 875*; conv.. $1,480. °'48 Tornedo (8) r pe, $2, “0 Super sedan, §$1,- , 
are good ...and increasing. You 2-dr.. $210. '40 4-dr., (taxi), $200. . 2-dr.. $1,150*; SL (6) sedan, $850. Saeised oie — sedan, $660. '41 ; 
. ; | CHRYSLER — ‘51 NY 4-dr., $2,600. '49| STUDEBAKER—'51 Champion club coune, aneaen ronment) ' 
can again have seat cushions the |" "Windsor club coupe, $1,275. '47 Windsor| 1.650, $1.550, $1,675. ‘59 Champion | CADILLAC—'50 (61) club coupe, $2.800*. “ 
4-dr., $825. 2-dr., $975. $1,080, $1,250: 4-dr., $1,100, "46 (61) sedan, $1,085*. 1; 
way you...and your customers... DeSOTO—’50 Custom 4-dr., $1,510. ‘48 $1,000. $1,150; Land Cruiser 4-dr., $995. | CHEVROLET—’51 SL Deluxe Bel-Air, $2 m 
want them. Custom 4-dr., $750. ‘48 Chamnion conv., $575. ‘47 Com- 085*, $2,085; sedan, $1,590, $i 540: N 
DODGE—’'50 Wayfarer business coupe, $1,- mender club coupe, $690. conv., $2,110*. °50 Deluxe seda $1,235 ; : 
: , ‘ 030. '47 Deluxe club coupe, $860. WILLYS—'51 station wagon. $1.425. '50| $1,400, $1,425°, $1,375; FL Deluxe sedan. | 
Detroit * Brooklyn * Chicago * Indianapolis FORD—'51_ %-ton panel, $1,375; pickup, | Jeepster, $940; %-ton pickup, $410. '49| $1,410, $1/350°: Bel-Air, $1 610*; SL Spe- op 
New Orleans * Boston * New York «© St. Louis —- Pi + ja ae ae Jeepster, $880. cia cogan,, $1,290. °49 SL Deluxe sedan, 
Also offices in Other Principal Cities 970*, $1,850, $1,740; 2-dr., $1,875, $1,- | MANHEIM. PA $875, $1,200; FL Deluxe sedan. §1,175; PO 
985*, $1.955*, $1,850, $1,775; | Victoria, uiM, . $660; Gia sedan’ sy oF eso a 
$2,100, $2,200*; Deluxe (8) 2-dr., poe (Manheim Auto Sales & Auction, Inc, coupe, $880 : Ae 7 ‘ . 
"50 Deluxe (8) 2-dr., $1,200, $1,320, |Sale every Friday. Prices are for sale of | © sLER—'5( , 5 ' 
| $1,290: Custom (8) 4-dr., $1,350; Custom | Sept. 28.) a Wines 7.22 
ae -* a pee — ———— Moe ee aaa (Market stronger. Sold 83 units out of conv., $860. : ere . 
165 offerings.) DeSOTO—'49 Custom sedan, $1,110. i 
BUICK—’51 RM 4-dr., $2,520%. °49 RM |DODGE—’51 Coronet sedan, $2,150*, §$2,- i Fr 
4-dr., $1,460*. ‘48 Super 2-dr., $1,005. 125*. ’'50 Meadowbrook sedan, $1,150. 
’47 Super 4-dr., $910. °42 2-dr., $250. ‘49 Coronet sedan, $1,325, $1,390. '48 cl 
; CADILLAC—'51 (62) 4-dr., $4,020*. ‘49| Custom. sedan, $900, $975. '47 Custom BL 
(62) 4-dr., $2,080. '48 (62) 4-dr., $1,-| San, $850, $940, $880. °46 Deluxe busi- 
835°. , ness coupe, $630; sedan, $650. j CH 
CHEVROLET—'51 Bel-Air, $2,000; Fi De- | "ORD—'S0 Deluxe (8) sedan, $1,200, $1. | 
luxe 2-dr., $1,840*, $1,755. '50 Bel-Air,| 175. (49 Deluxe (8) sedan, $950. “48 =| ? 
$1,850*; SL Deluxe 4-dr., $1,555*. °49| sD (8) conv., $650; sedan, $775. ‘47 ; 
SL Deluxe club coupe, $1,150. '47 FM| 30. (8. club coupe, $685. "46 SD (8) 
4-dr., $860. '46 SM club coupe, $775. eae Fa 
CHRYSLER —'51 NY 4-dr.. $2610. ’50 | FRAZER—'49 Manhattan 4-dr., $710. : 
Windsor 4-dr., $1,660. ‘49 NY 4-dr. | KAISER- 51 Henry J (6) 2-dr., $1,035* ‘ 
$1,325. '48 Windsor club coupe, $1,125.| $1-900°; (4) 2-dr., $850*. °50 Traveler, 
’47 conv., $975. | (Continued on Page 43, Col. 1) : 
DeSOTO—’50 Custom 4-dr.. $1,150. °48| - — — 
Custom 4-dr., $1,000. STATEMENT OF THE OWNERSHIP, Ck 
DODGE — '50 Meadowbrook 4-dr., $1,410.| MANAGEMENT, AND CIRCULATION 
49 Coronet 4-dr., $1,315. '48 Custom | REQUIRED BY THE ACT OF CONGRESS 
club coupe, $1,040. '46 Custom 4-dr.,|OF AUGUST 24, 1912, AS AMENDED BY 
$850. THE ACTS OF MARCH 3, 1933, AND ' De 
FORD—’51 Victoria, $2,140*; Custom (8)|JULY 2, 1946 (Title 39, United States ' m 
2-dr., $1,750. '50 Custom (8) 2-dr., $1,- Code, Section 233) i 
450. °49 Custom (8) 4-dr., $1,040. °47 Of Automotive News, published weekly | ' 
GRILLE GUARD SD (8) club coupe, $765. ‘'46 %-ton|4t Detroit, Michigan, for October 1, 1951. i FC 
TRUNK GUARD stake, $470. 1. The names and addresses of the pub- j ‘ 
MEROCURY—’51 conv., $2,255. ‘49 4-dr., | lisher, editor, managing editor, and _busi- | 
$1,200; 2-dr., $1,160. ness managers are: i 
NASH — '50 Rambler 2-dr., $1,060. °49| Publisher, Slocum Publishing Company, ‘ 
(600) 2-dr., $1,040. | 2666 Penobscot Bldg., Detroit, Mich. 
OLDSMOBILE—’51 Super (88) 4-dr., $2,- Editor, B. J. Wemhoff, 2666 Penobscot i FI 
510*. °50 (88) 4-dr., $1,700*. '49 (98) | Bldg., Detroit, Mich. i KA 
D FINISH conv., $1,440*. °’48 (76) 2-dr., $910. °’47| Managing editor, Robert M. Finlay, 2666 i LI 
(78) club coupe, $870; (76) 4-dr., $780. | Penobscot Bldg., Detroit, Mich. i MI 
PLYMOUTH — ’'51 conv., $1,850. ’50 SD Business manager, B. B. Crighton, 2666 
4-dr., $1,370; club coupe, $1,330. '49 SD | Penobscot Bldg., Detroit, Mich. NA 
4-dr., $1,100. °48 SD 4-dr., $965. 2. The owner is: (If owned by a corpo- i oI 
PONTIAC—’50 Chieftain (8) club coupe, | ration, its name and address must be stated i ' 
$1,590*; 2-dr., $1,490. ’48 (8) 4-dr., $1,- | and also immediately thereunder the names | 
190*. °47 (6) 2-dr., $820. }and addresses of stockholders owning or 
w 5 | . PA‘ 
You ant extra STUDEBAKER—’50 Champion 4-dr., $1,- |} holding 1 percent or more of total amount PI 
profits ++. your 085. '48 Champion club coupe, $815. i= stock. If not owned by a corporation, 
WILLYS—’51 (4) station wagon, $1,300, |the names and addresses of the individual 
customers want the ’50 (4) station wagon, $1,400; (6) sta-|OWners must be given. If owned by a PC 
best protection for tion wagon, $1,210. '49 (4) station | partnership or other unincorporated firm, 
; wagon, $830. jits name and address, as well as that of 
their cars. When you |each individual member, must be given.) ST 
yA . Slocum Publishing Company, 2666 Penob- F 
sell CELLO both you and | DENVER | scot Bldg., Detroit, Mich. Ww 
the customer are satisfied, (Denver Auto Auction, Inc. Sale every| Estate of George M. Slocum, 2666 Penob- 
: | Tuesday at Littleton, Colo. Prices are for | scot Bldg., Detroit, Mich. 
because Cello Grille Guards |}sale of Oct. 2.) M. H. Slocum, 2666 Penobscot Bldg. 
are specifically ENGINEERED (Prices steady. Sold 235 units out of | Detroit, Mich. 
id he fi p 386 offerings.) | Howell VanAuken, Ford Bldg., Detroit, 
to provide the finest protection BUICK—’50 Super sedan, $1,540, $1,645*, | Mich. ‘ M 
money can buy. $1,825*; Special sedan, $1,365, $1,425*.| 3. The known bondholders, mortgagees 7 of 
’49 estate wagon, $1,475*; Super sedan, | and other security holders owning or hold- 
$1,195*, $1,250*, $1,265*, $1,335*, $1,-|ing 1 percent or more of total amount otf BI 
L ‘ : 345*, $1,375*. °47 Super sedan, $700, | bonds, mortgages, or other securities are 
' a Only _ top-quality materials $770, $905, $955, $985. | (If there are none, so state.) 
WITH WINGRAILS and workmanship go into the making CADILLAC—'51 (62) sedan, $3,810*, $3,-| None. 
of Cello Guards. 900*, $3,960*, $3,965*, $4,085*. '50 (62)| 4. Paragraphs 2 and 3 include, in cases 
sedan, $3,485*; (61) sedan, $2,705*, $3,-| where the stockholder or security holder 
: 355*. °'49 (62) sedan, $2,275*, $2,300*.| appears upon the books of the company 
Join the thousands of success: ’46 (62) sedan, $1,115. | as trustee or in any other fiduciary relation 
ful merchandisers who are now featuring CHEVROLET—'51 Bel-Air, $2,085, $2,190*; | the name sf the person or corporation for rey 
* SL Deluxe sedan, $1,550, $1,790*, $1,- | whom such trustee is acting; also the state- 
Cello Grille Guards, and get your share of the 825, $1,830*, $1,875*, $1,880*; conv., $1,-| ments in the two paragraphs show the 
extra profits the complete Cello line 800. °50 Bel-Air, $1,665, $1,740*; SL /|affiant’s full knowledge and belief as to 
provides. Styles to fit all makes. 1946-195]. Deluxe sedan, $1,385, $1,400, $1,465, $1,-| the circumstances and conditions under 
500, $1,540; FL Special sedan, $1,010,| which stockholders and security holders 
$1,155, $1,255, $1,275, $1.315, $1,330,| who do not appear upon the books of the cl 
AD For full information on Cello $1,335. ‘49 suburban carry-all, $810, $1,- ip as trustees, a stock and securi- 
. ‘ : 100. °48 FL aerosedan, $785, $805, $815, | ties in a capacity other than that of a 
Lice? Guards and License Plate frames write $820, $830. 47 FM sedan, $575, $735,|bona fide owner. 


a : to the factory today for FREE catalog pages 760, $775, $780. °46 SM sedan, $505,| 5. The average number of copies of each 
and price lists. $610, $635, $710. issue of this publication sold or distributed, 





51 Windsor sedan, $2,415*.|through the mails or otherwise, to paid 


FRAME 
4 
Z CHRYSLER L 
‘50 NY sedan, $1,915". ’49 Windsor | subscribers during the 12 months preceding 
sedan, $1,250*, $1,315*, $1,345*, $1,360*, | the date shown above was: (This informa- 
$1,410*, $1,420*. ’48 Windsor conv.,|tion is required from daily, weekly, semi- 
$830*. °'47 Windsor sedan, $785*, $860*, | weekly, and triweekly newspapers only.) 
. $990". '47 NY sedan, $600*. | 39,591, 

DeSOTO—’50 Custom sedan, $1,670*. | B. B. Crighton 

DODGE—’51 Coronet sedan, $1,895*; Way- (Signature of Business Manager.) 4 
farer sedan, $1,685*, $1,740*. °47 Cus- Sworn to and subscribed before me this 
tom sedan, $600*, $715*, $730*, oe oo oor of October, ae tis 

$2,195, $2,-| (SEAL) eanore L. Williams 
¢ Cello Products Co. 161 Prescott Street, East Boston 28, Mass. 


FORD—’51 Victoria, $2,185", 
230*; (6) 2-ton truck, $2,075; Deluxe (My commission expires May 31, 1952) 
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ak tion wagon, $700. ‘41 sedan, $375. 
tuston ° ° cony., $145. | ices 
. $1 ( NASH—’51 Rambler station wagon, $1,550; | A | - 
soi0* Used- ar Auction Prices Ambassador sedan, $1,535. "49 (600) ver e se ar rl 
$700 sedan, $895. ‘48 (600) sedan, $785. ‘47 ; : 
$595 (600) sedan, $505. (Compiled by Automotive News) 
sedan OLDSMOBILE—'51 (88) Holiday, $2,515*; na 2 t 
(Continued from Page 42) sedan, $2,325*, '50 (88) sedan, ee: | Model (to date) a “TOOL 
fe we : ‘49 (98) conv., $1,210"; sedan, $1,400*; | 5 
1.300 $1,070". ‘49 sedan, $680. ‘47 sedan,| $325; club coupe, $465, $360; sedan de- (88) sedan, $1,385*. ‘48 (68) club coupe, | 1951 $1,966 $1,945 $1,921 
$350. | livery, $150. ‘40 SD sedan, $310, $340,| 1 o75%: (76) sedanet, $1,070*. '47 (66) | 1980 1414 L4ll 1,393 
< LINCOLN — ‘51 Cosmopolitan 4-dr., $2,- | $165; club coupe, $305; MD sedan, $300; sedanet, $810, $845. ‘46 (76) sedanet, | é ’ ’ 
ae 610°. club coupe, $185. ‘39 MD sedan, $205, $680*, $600; (78) sedanet, $675*. '42| 1949 1,189 1,162 1,167 
co MERCURY—'51 sedan, §$2,150*. ‘49 club| $215; Master (85) sedan, $150, $145. (98) sedan, $135. '41 (66) sedan, $225*; | 1948 904 896 895 
7 ~ coupe, $1,195. ’48 sedan, $850. ‘46 se- | CHRYSLER —- '49 Windsor sedan, $1,485. (78) sedanet, $100. ‘40 club coupe, $280. | is 747 
150° ian, $630, $690. ., | '48 Windsor conv., $1,000. '47 NY sedan, | pacKaRD—’50 club sedan, $1,150, $1,200. 1947 752 751 
49 NASH—’51 Rambler station wagon, $1,460. $800, $825. '46 Windsor sedan, $500. ‘41 '49 sedan, $1,170, $1,025. ‘48 Deluxe | 1946 672 673 661 
265° $8 Ambassador sedan, $700. - | Royal sedan, $225. ‘40 sedan, $140. sedan, $800. ‘46 (8) sedan, $400. ‘'42) 16 321 
OLDEMOBILE— Si (oe), — ae | CROSLEY—’48 station wagon, $235, $155. (8) club sedan, $170. | 1942. 317 3 . 
30. sedan S$ 350". $1,500". 48" (76) sedan, | DeSOTO—'50 Custom sedan, $1,565*. '47| PLYMOUTH — '49 Deluxe sedan, $1,110, | 1941 293 294 299 
$2 $1,060*; (98) sedan, $1,160*. ‘47 (98)| Custom sedan, $730. cies ae ais aaiaen” amen “ste0;, Tees | Overall " 
edan ab ¢ spe. $3 on. erie re ie a Goan one: 48 Cus: sedan, $640. ‘41 Deluxe business coupe, | Average $ 938 $ 931 $ 926 
=e club coupe, $300*. ‘49 Meadowbrook s ’ , 325. 5 Cus- . ey z o y . | ‘ a 
edan PACKARD —"49 Deluxe sedan, $900. | tom club coupe, $1,025; sedan, $985. °47) S125; sedan. $186. | 40 $145. iy (The above figures are averages of used-car auction prices, all 
720 ee Seren, a See | 6 CUO CERT. SEED. INTIAG.’31 Chieftain (6) Deluxe 2-dr., | 2 ied regularly in Automotive News.) 
a 60 SD sedan, $1,300, $1,300. 49 SD | vomp—'s1 Custom (8) sedan, $1,675; Vie- | PENTEAC— 01 Eatetialn, (0) ere ete | makes and models, carried regularly 
Cran sedan, $1,225, $1,140; conv., $1,130; De- |" jopig $1,860, $1,950%. ‘50 Deluxe (6) Chieftain (8) Deluxe 2-dr., $1,650; 4-dr., | 
$1.- luxe oe eee ane ag sc ine, | club coupe, $1,245; sedan, $1,200; Cus-| sieorei” "C6 ‘sr (6) Deluxe sedanet. | 580, $625, $675, $585; RM sedan, , FORD—'50 Custom (8) sedan, $1,320; Cus- 
$1 sore geden, Sis, cam $230. "40 De-| tom (8) station wagon, $1,485, $1,545; | $1'350. Chieftain (8) Deluxe sedan, $1,.| sedan, $580, $625, $675, $585; RM : ‘| tom (6) sedan, $1,075. 49 Custom (8) 
SD luxe sedan, $150. cony., $1,520. "49 Custom (8) cony..| 900%, $1,260*. '47 SL (8) sedan, $310;| $670. sedan, $1,130. ‘48 %-ton panel, $475. 
1.060 PONTIAC—’51 Chieftain (8) sedan, 2 at $905; club coupe, $885; sedan, 2 at §$1,- (6) sedan, $150, $230. °40 (6) sedan. | CADILLAC—’'50 (62) conv., $3,575*; (61) | "46 Deluxe sedan, $640. 
$725 $2,300"> $1,910. °49 Chieftain (8) sedan, | 940, ‘$850; station wagon, $1,075; Custom} 317.‘ sedan, $3,100*. "48 (62) sedan, $1,925°, | 1. one +49 sedan, $910° 
$605 S EDARER 5,| (6) sedan, $955; club coupe, $925. 948) sot DEeBAKER '47 Champion sedan,| 1 990+. cony.. $1,900*. | FRAZER—'49 sedan, : 
of Fr ; STUDEBAKER—’'49 Champion sedan, $885. Deluxe (8) sedan, $680; SD (8) station $535* eee x : e.. HUDSON—'49 conv., $1,050. 
$2 ' "48 Land Cruiser sedan, $900, $SS80*. wagon, $865; (6) wrecker, $550. ‘47 SD ° . CHEVROLET—’51 SL Deluxe sedan, ’” | WERCURY—'50 sedan, $1,400*. '49 sedan, 
n (8) WILLYS-—-'50 ‘4-ton panel, $710. ‘48 Jeep, (8) sedan, $620, $835, $675; (8) business r ~ r 800*, $1,450. ‘50 SL Deluxe sedan, $1,- | ° $1 200 ws » 7, 
ae i oe: Gee eee coupe, $025. "46 SD (8), sedan. $175. | te eee ees oe | 350; Fi. Deluxe sedan’ $1,400, $1 DSMOBILE — ‘49 (76) sedan, $1,245* 
arg, 625. '42 conv., $280. ‘41 sedan, $175. (Lebanon Auto Auction. Sale every 250; FL Deluxe sedan, 400, 360, LDS ILE — aan, 1Se0 » 
saan DANVILLE, VA. | 40 Seaan, $175" 0 come. sedan, $100 | wagnenday. Prices ate foranle.ot ook S)| $hatp. ghga™ 16 SL. (Dee dan |" ght. 47 70) sean, $670: Ge) sedan 
edan ’ . 37 sedan, . (Market very brisk. So units ou 170, oer mee Ey "| %42° (98) sedan, $270. 
| woamenlay. feiee dan for sale of Oct. 3.) | HUDSON—'47 Commodore (6) sedan, $600. | of 152 offerings.) eg 570: _| PACKARD—'49 ‘sedan, $775. ‘47 sedan, 
$1 pe en I as ss —R—'5 $1,425*; Spe- 1c ’50 Special sedan, $1,285. '49| DODGE—'50 Coronet sedan, $1,570; Diplo 465 
o* | (Retail sales holding well on $1,000- | KAISER—'51 Deluxe sedan, ,425°; § BUICK — Sp et 1,260," $1.350*,| mat, $1,810. ’49 Coronet sedan, | $1,210, | $465. ; > jan. $1,650 
$1 4 $1,500 cars, Sold 53 units out of 85 cial sedan, $1,375. Super sedan, $1,38 ” $1 | hg RM agen | $1,345. '48 Deluxe sedan, $1,020. ‘46 | PLYMOUTH—'51 Cambridge sedan, $1,650. 
S625 offerings.) | MERCURY *49 club coupe, $1,110, $1,275; sae ere oe. is at a cee | Eeceeus Godan, 150; Detame sedan, OTSe. | (Continued on Page 44, Col, 1) 
$520 BUICK—’50 Special 4-dr., $1,500*. | econv., $1,340. ‘47 sedan, $635. '46 sta- $1,400. a eee eee ee a : anes ——_____—_____—— % 
CADILLAC—'48 (61) 4-dr., $1,715. ——————————— 
ruck CHEVROLET — ’51 Bel-Air, $2,075*. ‘'50} 
5 FL Deluxe 4-dr., $1,400*; %-ton panel, | 
$820. °49 SL Deluxe 2-dr., $1,130. '48 
FL 4-dr., $970; %%-ton pickup, $450. °'47 
i FL 4-dr., $910; SM 2-dr., $780. °46 FM 
‘tion club coupe, $705. °41 SD 2-dr., $170. } 
sale DODGE—'51 Wayfarer 2-dr., $1,705. | 
FORD—’50 Custom (8) 4-dr., $1,380*, $1,- | 
» of 260; Custom (6) 2-dr., $1,010; (8) %-ton | 
| at pickup, $910, $670. '49 Custom (8) 2-dr., 
out i $1,105, $1,025, $1,090; club coupe, $1,- 
050; 4-dr., $1,050; Custom (6) 2-dr., 
130° $1,010. '48 SD (6) 4-dr., $825. '47 SD | 
ivi: (8) 2-dr., $605, $745; 4-dr., $710. ‘46 
$1.- SD (8) club coupe, $715; 2-dr., $700; 
41 4-dr., $800. ‘40 (8) business coupe, $100. | 
'39 4-dr., $150. ’31 2-dr., $110. | 
KAISER—'48 Deluxe 4-dr., $460. 
300°. LINCOLN—'49 Cosmopolitan 4-dr., $940, | 
MERCURY — ‘47 4-dr., $710. ‘46 4-dr., | 
$2, - $750. 
540; NASH—'48 conv., $680. 
,235, OLDSMOBILE—'51 (98) 4-dr., $2,055. °48 
dan. (98) 4-dr., $995. °41 (6) 2-dr., $250. 
Spe- PLYMOUTH—'48 SD 4-dr., $685, $580. °46 | VE ied 
dan, SD 4-dr., $700. orr 
175; PONTIAC—'51 (8) club coupe, $1,925. ‘48 | 
dan, (8) 2-dr., $1,010. °46 (8) 4-dr., $600. | 
club =| =STUDEBAKER--"46 Champion 4-dr., $485. | folelon tia the effects 
i WILLYS—’49 Jeepster, $700. 
460. 
~~ a 
Nz HORSEHEADS, N. Y. 
i (Horseheads Auto Auction. Sale every of BLOCK 
$2,- i Friday. Prices are for sale of Oct. 5.) s 
150 (Market very strong for clean mer- 
"48 chandise.) 
stom BUICK—’50 Super sedan, $1,710*. '47 RM  ) 
yusi- sedan, $800; conv., $810. | * 
CHEVROLET—'50 SL Deluxe Bel-Air, $1,- a 
$1,- 580; (taxi), $1,000; sedan, $1,370, $1.- 
'48 375, $1,270*. ‘49 FL Deluxe sedan, $940, 
47 $1,155, $1,195; SL Special sedan, $1,135: 
(8) business coupe, $890. ’48 FM _ sedan, 
$870, $940; FL aerosedan, $910; conv., 
re $775. ‘47 FM sedan, $750; SM sedan, 
35 $680, $800, $775. '46 FM sedan, $560: 
eler, cub coupe, $840; conv., $610. °41 SD 
sedan, $310. °'40 MD business coupe, | 
—— $210. 
1IP, CHRYSLER—’51 NY conv., $3,150. ’48 NY 
ION sedan, $1,050; conv., $925; club coupe, 
ESS $1,020. 46 Windsor (7-pass.) sedan, 
BY $750. | 
\ND i DeSOTO—'49 Custom club coupe, $1,345. 
ates | DODGE—’51 Wayfarer sedan, $1,450. 50 | 
Meadowbrook sedan, $1,450*. ’49 Coronet | 
ekly sedan, $1,200. ’41 Custom sedan, $300. 
951. | FORD—’51 conv., $1,910. '50 Custom (8) 
pub- i club coupe, $1,365. ‘49 Custom (8) | 
usi- | sedan, $1,160*, $1,120; Deluxe (8) sedan, | 
j $1,000; Custom (6) sedan, $930. '47 (8) 
any, club coupe, $670. ‘'46 (8) sedan, $640; | @ 2 i 
' station wagon, $425. '40 (8) conv., $200, f ou nf t e 00 
scot |  FRAZER—'49 sedan, $870*. | e ric Wi e 
es \ KAISER—’47 sedan, $530. 
2666 | LINCOLN—’'46 sedan, $585*. 
MERCURY—’49 sedan, $1,195, $1,120*. 46 | . , ; a ratiefac ; 
2666 sedan, $625, $720. 1 : 4 > wi s fit in distorted or worn cylinders. yaid off in millions of satisfactory 
oa NASH "42 (800) sedan, $175. ‘ Block distortion will be with u t ; I eee 
5 : s Ee — '50 ( onv., $1,740*. | . > Danian a rat are ke »\V. f [oO /-Saving Stalla- 
ated O48 (98) wedan, $1,080" “se C58)" sedan, | always—due in large measure to ‘Power and lubrication are kept money- and worry . “08 
s $590, $600. : ; : ; i ei tana. tlave © sdrick jobber 
or PACKARD—'46 Clipper (6) sedan, $690. higher compressions and higher where they belong. Give blow-by tions. Have your Pedrick j 
bunt PLYMOUTH—’50 Deluxe sedan, $1,285. '49 2 il specify and supply the correct 
jual Delaee sosen. $1,115, $1,130. “46 Deluxe operatingtemperatures. Whatever — the go-by—prevent needless oi specify and supply 
on sedan, $720. °'40 Deluxe sedan, $285. | Dedrick Basi 1 Gee and he 
y & f i 8) sedan, $1,- | . : ee , ia Bide . “we ine c 2c. » *K Kng ereag OCL é ? 
rm, tes "teu ts). sedan, $1,190. its causes, it can be licked—and waste, get new engine compres edric ngineer ae 
| 0 '47 (8) sedan, $920. : : ; ; “eae ae Ba a y-lasting job! 
10b STUDEBAKER — 51 Commander sedan, | completely—by installation of the — sion—by installing the Pedrick sure of a perfect, long-lasting j 
: $1,610°. aoe : . aoe ~. = . 
\ob- “ita ia OO a proper Pedrick Engineered Sets, | Engineered Set specifically de- ° ° 
dg. with the expert help you get from signed for the job, and guar- WILKENING MANUFACTURING Co., 
i CONCORD, MASS. Retetik ¢ lo i Philadelphia 42, Pa. In Canada: 
‘olt, (Concord Auto Auction, Inc. Sales every your Pedrick jobber. anteed to do it. ‘ pak “> 
¢ Monday and Friday. Prices are for sales | . . ‘ er ° ° ‘ reap . y eo i wala . 
oid. | of Sept. 28 - Oct. 1.) Pedrick Piston Rings are con- Pedrick specialization in piston Wilkening Manufacturing Co, 
_ (Sold 238 units out of 323 offerings.) 5 C ak Acie 
=e SES sedan, $2,- | . . - oe : » mast ° ars has anada) Ltd., Loronto. 
re oer, aut aaa ata” a8 Bocens | formable—form an amazingly snug rings during the past 31 years has (Canada) Lt 
sedan, $1,250. °49 RM sedan, $1,375"; | 
Super sedan, $1,100, $1,300*. ‘47 RM | 
hse conv., $850; sedan. $885. ‘46 Super | 
ider sedan, $785. '41 Super sedan, $135; Spe- 
any cial sedanet, $410. ‘39 Special conv., 
oe $110; sedan, $190. 
for CADILLAC—’51 (62) sedan, $$3,750*. '50 
sg (60) Special sedan, $3,435*. |'49 (61) 
the club coupe, $2,200"; sedan, $2,250*; (62) | 
oD conv., $2,500*. '48 (62) sedan, $1,775°. | 
er 42 (62) sedan, $515*. °39 '(7-pass.) | 
i sedan, $125. . ia | 
CHEVROLET—’51 %-ton pickup, 265, 9 
oe 1,235, $1,275; %-ton pickup, $1,210; SL ee ee D 
Fa Seams Bel-Air, $2,105; conv., fe HEAT-SHAPE 
sedan, $1,810. 50 SL Special sedan, 
ach $1,205. ‘49 FL Deluxe sedan, $1,250, | 
‘ed, $1,275; FL Special sedan, 2 at $1,100; | 
aid sedan delivery, $950; SL Deluxe sedan, | 
ing 2 at $1,255, $1,275, $1,225; club coupe, | 
na- $1,175; SL Special sedan, $1,175; club 
mi- coupe, $875, $1,075. '48 FL aerosedan, 
ly.) $875. ‘47 FL sedan, $840, $875; Bing ISTON RINGS TO 
sedan, $805; conv., $860. °46 FM sedan, j 35 VU 
$725, $700; SM sedan, $725. "42 FL FOR 31 YEARS SUPPLIER OF P 
vad + aerosedan, $355, $370, $275; SD club 


s 
52) 


coupe, $355; sedan, $210, $350. °41 MD 
sedan, $360, $200, $305, $450; club coupe, 
$235, $200; SD sedan, $440, $305, 2 at 





LEADING VEHICLE 


AND ENGINE MANUFACTURERS 
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Used-Car Auction Prices 
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| a asl P ~ aa 
49 SD) sedan, $1,150, $1,200, $1,195, 025; 2-dr., $980; (6) 2-dr., $845 46 : = D A S 7 
$1,175, $1,050, $1,170; Deluxe sedan, $1, (8) 2-dr., $835. ‘41 4-dr.. §250 ‘40 md we s ARS & T 
115. ‘48 SD sedan, $820 4-dr., $195. ‘39 4-dr., $215, $105 ees: ine Bas a 
PONTIAC ‘SL (8) sedan, $1,450 ‘4g | STUDEBAKER —'50 Champion 4-dr Si, ‘ 
Chieftain (8) sedan, $1,325*, $1,310* ‘48 375*; Starlite coupe, $1,370* ‘47 Cham- 
SL (8) sedan, $960, $1,040, ‘47 (6)| Pion 4-dr.. $835°%, $830. ‘41 Champion 
conv., $650 S 2-dr., $200*, $150 
aie s si ; WILLYS —'51 %-ton pickup, $1,210 ‘so| @ 
— 50 Commander sedan station wagon, $760 ‘ mo rie Oe = 
MISCELLANEOUS—-'5 I sc - < “ a 4 , 4 , 
ee 51 Morris conv $1, EBENSBURG, PA. - . 
(Ebensburg Auto Auction Co. Sale every oo amm 
OAKLAND, CALIF Thursday. Prices are for sale of Oct. 4.)+ Collord Lot at Water! . la. 
4 ° , bet ; ‘ 
’ (Prices skidding; retail off. Only clean This new used-car lot, emphasizing clean, presentable models in the foreground, is 


(A. L. Pollock Auto Dealers Wholesale | pieces bringing top dollar. Sold 84 units | operated in Waterloo, |a., by Frank Collord, president of Frank Collord Co. (Dodge- 


Auction. Sale every Wednesday. Prices| out of 124 offerings.) 


Plymouth). The lot is adjacent to the sales and service facilities. 





are for sale of Oct. 3.) ; BUICK—'51 Special -2-dr., $1,915. ‘49 Su- | 
BUICK—'50 out 4-dr., gd = & per 4-dr., $1,300°. ‘47 RM 4-dr., $810. | oa - ee as - ec 
per 4-dr., $1,430; conv., $1,390. ° '46 Super sedanet, $575. °42 Su conv... | ' ® . 
conv., $1.330; 2-dr., $1,165°. °46 Super $215; sedanet 9435" per pickup, $725 47 Custom 4-dr., $8:| (88) club coupe, $1,575* 48 (6) se- 
4-dr.. $880. '41 Super club coupe, $245, CADILLA rm . ‘ Deluxe 2-dr., $555; 1-ton stake, $550 danet, $975*. ‘46 (98) 4-dr., $750* 42 
$240; 2-dr., $220. WL) ede, ee Ooee” OF, $3,665". °50| FORD—'51 Custom (8) 4-dr., $1,680; Cus-| (6) club coupe, $165° 
5 -dr., $2.920°. 49 Ae : tom (6) 4-dr., $1,540; Deluxe (6) 2-dr.,| PACKARD—'47 (8) 4-dr.. $530 40 (6) 
aay te $2,360". joan oe Ville, $2,- 2 yl. Spestel 3-é. $1.- $1.490° 2? Custom (8) station wagon,| 4-dr., $195 
910°. ‘47 2-dr., $1,405. ‘39 (61) conv.,| 2-dr., $1,775*, $1,700; club coupe, $1..| ide. $775. 47 SD (A) dedee $750, °46| PLYMOUTH — '51 Concord 2-dr., $1.625 
$150. 620°; %-ton pickup, $1,110. '50 FL De-| SD (8) club coupe, $825, $685. ‘41 (8)| 40. cup voune sr ose” 8B ar, St 
CHEVROLET—'50 SL Deluxe 4-dr., $1,- luxe 4-dr., $1,380; SL Special 4-dr., $1,- 4-dr., $230. B75 ” c" § f 5 46 SD 4-dr 
560°; conv., $1,600; %-ton pickup, $1,-| 175, $1,125. "49 FL Deluxe 4-dr., $1,100; | rRazER—'47 Manhattan 4-dr.. $640 | eae gg gee 
145. °49 FL Deluxe 2-dr., $1,345; SL| SL Deluxe 4-dr., $1,205, $1,100; 2-dr.. Seopa Manhattan 4-dr., $ | PONTIAC—'48 (8) 4-dr., $860. “46 (8) 
Deluxe 2-dr., $1,250; FL Special 2-dr.,| $1,160. ‘48 FM 4-dr., $1,000; FL aero-| HUDSON—'47 Commodore (8) 4-dr., $500.| 4-dr., $700. 
$1.160; SL Special club coupe, $1,230; sedan, $1,060; %-ton panel, $500. '47| KAISER—'51 Henry J (6) 2-dr., $1,060*.| STUDEBAKER — ‘50 Land Cruiser 4-dr., 
suburban carry-all, $1,110; %-ton pick- FM 4-dr., $795, $790; SM 2-dr., $715, | LINCOLN—'46 (12) 4-dr., $550* $1,250*; Champion Starlite coupe, $1,050 
2-dr., $1,135. ‘47 Champion 4-dr., $630. ‘46 Champion 


up, $840. ‘48 FM 4-dr., $950. ‘47 FM $710; %-ton pickup, $595. °38 2-dr.,| MERCURY—’49 
4-dr., $910; SM 4-dr., $800, $770; SM $145. 
2-dr., 2 at $755; %-ton pickup, $710. | CHRYSLER—’'50 Windsor club coupe, §$1,- ‘50 Statesman 
"46 FM 4-dr.. $870; SM 4-dr., $755; FL 700. 
aerosedan, $890; conv., $675. ‘41 SD | DODGE—'51 Diplomat, $2,000*. ‘49 %-ton! OLDSMOBILE 
4-dr., $340; conv., $415; MD 2-dr., $400; ne sionnieniianaitlel eiinmusinackanasditnnaiaies : 
business coupe, $215; ™%-ton pickup, $350. 
"40 SD 4-dr., $300, $290; Master 4-dr., 
$195; 2-dr., $250. 
CHRYSLER—’51 Imperial 4-dr., $3,250. '48 
Windsor conv., $1,145*. °'46 4-dr., $720. 
DeSOTO — '50 4-dr., $1,655. ‘49 Deluxe 
4-dr., $1,315; Custom club coupe, $1,405. 
DODGE ’50 Coronet 4-dr., $1,570. °49 
club coupe. $1,205; business coupe. $980: 
%-ton pickup, $730. °47 4-dr., $800. "42 
club coupe. $220. 
FORD — ‘51 conv., $2,110, $1,955; (6) 
%-ton pickup, $1,275. ‘50 Custom (8) 
station wagon, $1,550; 4-dr., $1,350; club 
coupe, $1,410; Deluxe (8) 4-dr., $1,330, 
$1,310; 2-dr., $1,360, $1,280; Deluxe (6) 
2-dr., $1,210; %-ton pickup, $1,110. ‘49 
Custom (8) 4-dr., $1,075, $1,055; conv., 
$1,265. $1,170; (6) 2-dr., $1,120; 4-dr., 
$1.025; club coupe, $1,110; %-ton panel. 
$745. °'48 (8) 4-dr., $825; club coupe. 
$855; station wagon, $810; (6) ‘%-ton 
pickup, $730. ‘47 Deluxe (8) 2-dr., $685; 
(8) 1-ton pickup, $660; %-ton panel, 
$640. 46 SD (8) 4-dr., $795, $700; De- 
luxe (8) 2-dr., $660, $655; conv., $720; 
(8) %-ton pickup, $710. ‘41 SD (8) 
4-dr., $300. $190; 2-dr.. $295. ‘49 %-ton/ 
pickup, $335 
FRAZER—'47 4-dr., $625, $550 
HUDSON—’'48 4-dr., $1,095 
KAISER—’'51 4-dr., $1,450 
LINCOLN—'49 4-dr.. $1.385°, $1.360°; club | 
coupe, $1,350° 
MERCURY—’'50 club coupe, $1,725* "49 3 
4-dr., $1,260°; conv., $1,405, $1,375; | 
2-dr., $1,315. ‘47 station wagon $850 
40 4-dr., $225. 
NASH—’50 Statesman 4-dr.. $1,250 416 
4-dr., $570. | 
OLDSMOBILE—’'50 (98) 2-dr., $1,875; (88) 
2-dr., $1,820*. °49 (98) conv., $1,650*, 
$1,635*, $1,575*; 2-dr., $1,500*; (88) 
club coupe, $1,475*. ‘48 (98) conv., $1,- 
375. ‘47 conv., $905*. "46 (98) 4-dr., 
$855°; 2-dr., $830°. ’41 club coupe, 
$275; 4-dr., $175. °39 (6) 4-dr.. $105. 
PACKARD—'51 (300) 4-dr., $2,585*; (200) 
club coupe, $2.250. °48 conv., $1.060. 
PLYMOUTH ‘51 Belvedere, $2,005. ‘50 
Deluxe club coupe. $1,390. ‘49 SD 4-dr., 
$1,440. ‘48 SD 4-dr., $910; station 
wagon, $800. ‘46 Deluxe 4-dr., $605. ‘41 
4-dr., $300. ‘39 4-dr., $170. 
PONTIAC—'51 (8) 4-dr., $2,280*. ‘49 (8) 
club coupe, $1,450*. ‘48 (8) 4-dr., $1,- 








Low-Fee Auditing 
Held Possible 


For Small Firms 


NEW YORK.—Regular audits by 
expert public accountants can be 
performed for small business enter- 
prises for fees well within their 
ability to pay, David C. Hearne 
writes in the latest issue of Journal 
of Accountancy. | 

Many small businessmen, he 
says, are fully aware of the ad- 
vantages of periodic audits by out- 
side accountants. Too often, how- 
ever, they pass up such audits as 
a luxury they cannot afford. 


This difficulty can be overcome by 
accountants who adapt their audit- 
ing techniques to the needs of small 
business, according to Hearne. A 
CPA himself, he bases his sug- 
gestions on practices he has applied 
in serving small business clients. 


The key to avditing small busi- 
nesses at reasonuble cost, Hearne 
says, is to plan the audit carefully 
so as to eliminate waste motion and 
make full use of the client’s own 
staff. By taking several hours, if 
necessary, to draw up a compre- 
hensive plan for the audit it is| 
often possible to eliminate detail 
work, Hearne explains. 

Getting the client to switch over 
to the natural business year is also 
helpful. This enables the account- 
ant to work for the client when he 
is not rushed with the heavy 
volume of business which comes at 
the end of the calendar year, he 
says. 





NASH~—’'51 Rambler station wagon, $1,300. 4-dr., $455. 


2-dr., $985; Rambler, | WILLYS—’50 Jeep, $880. ‘48 Jeep, $590. 


$950*. ‘49 (600) 4-dr., $940, $920, $850. | MISCELLANEOUS-—-'51 GMC \%-ton pick- 


"50 (98) 4-dr., $1,700*; up, $1,300. 


OO 
OOO 
OOOO 
OOOOOOYS 
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| . . 
'Prize Firm Launches 


| Christmas Campaign 


CHICAGO.—A 10-piece self-maile: 
“Christmas Campaign” designed tc 
increase sales during the fall sell- 
ing season through merchandis« 
prizes to be awarded shortly be- 
fore Christmas is the latest “stim- 
ulator” announced by Belnap and 
Thompson, Inc., national sales and 
personal efficiency incentive organ 
ization. 

Tying-in the appeal of merchan- 
dise awards with the gift spirit of 
Christmas, the campaign is said 
effective for large or small organi- 
zations. Flexibility of the program 
makes it adaptable to an existing 
sales incentive campaign, as a 
| grand finale, or as a complete added 
|motivation campaign in itself, says 
|Belnap and Thompson. 


Thief Gets $18 

A burglar who entered the build- 
ing of the Packard-New Orleans, 
Inc., 1820 St. Charles Ave., New 
Orleans, failed to open the safe, 
|but secured $18 in change from a 
number of cigaret and soft drink 
machines. 
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Household Items 
Used to Show 
How Car Works 


BUFFALO, N. Y.—An 
grade science teacher at school 72 
here teaches her pupils the mechan- 
ical operations of a family automo- 
bile by substituting common arti- 
cles for complicated parts of the 
car, 

Esther J. Boyd believes children 
are confused by technical explana- 


tions of how a carburetor or crank- 
! 


shaft works, She uses simple de- 
vices which youngsters can under- 
stand. 

Miss Boyd brings these devices to 


eight- | 





class and compares their operation 
to the automobile’s parts as she} 
points out their position on a black- | 
board sketch of an automobile. 

For instance, Miss Boyd com-| 
and gas line to the motor with a 
long-stemmed oil can which she 
holds lengthwise. She explains that 
the gasoline is ignited by spark-| 
plugs, and illustrates this operation 
with a cigaret lighter substituted 
for the sparkplug. 

An inverted coffee grinder dem- 
onstrates a cylinder piston and a 









— 3%-million better- 
income families living in the 
better homes in America’s better 





Winners of the 1951 Denver Roadeo— 


The winning drivers and the units driven are shown following the 1951 Colorado 
State Truck Roadeo. From left to right, they are John Petras, Denver-Chicago Trucking 


Co., driving an International L-165; Ralph 


axle event with an International, and William Garrett, McKie Transfer Co., straight 


truck class, also driving an International. 


U-shaped carpenter's brace rs 
as a crankshaft. 





McDill, Denver-Chicago Trucking, tandem 


of the automobile’s parts with her | 
substitutes. “Even the girls are| 


| 





On the Financial Front 
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(Continued from Page 19) 


plated at this time in the operating 
personnel at Essex.” It is expected 
that Thermoid products will be 
manufactured at the Essex plant 
as facilities warrant. 

* * * 


V-Loan for Fruehauf 
Roy Fruehauf, president of Frue- 
hauf Trailer, has announced the 
signing of a V-Loan agreement for 
$25,000,000 with 21 banks. The Na- 
tional Bank of Detroit is acting as 


agent for the agreement. 
* * * 


Commercial Solvents Gets 


$25,000,000 for Expansion 


Commercial Solvents has com- 


To! The teacher uses an eggbeater to | keenly interested in the mechanism | pjeted arrangements to borrow $25,- 
eerie te ee ae cee at tank | explain functions of a driveshaft, | 9f the automobile,” she commented. | 999,900 from institutional lenders on 
|/3% percent notes maturing Sept. 1, 


and a common atomizer illustrates | 
the operation of a carburetor, as it 
vaporizes gasoline. 

A small hand pump is sketched 
on the blackboard to represent the 
automobile’s fuel pump. 

Miss Boyd said the pupils have 
been fascinated by the comparisons 


communities. 


Picture almost all of them owning 
cars—and nearly %-million owning 


2 or 


more. 


Good for your business? Just read on! 





- 


Serving.a SCREEN yy 


New Ethyl Office in L. A. 

LOS ANGELES. Ethyl Corp. | 
held open house in its new two- 
story building here at 1141 Huntley | 
drive. The structure has_ 10,000) 
square feet of office and auditorium 
space. 


| 1972, it has been announced by J. 


Albert Woods, president. The pro- 
ceeds will be used to finance the 
company’s expansion program. 
New -projects being undertaken 
by Commercial Solvents for which 
certificates of necessity have been 


It’s the ONLY one of the 3 biggest man-woman 
magazines that offers 3:-million more-mileage 
families —screened for the BUY on their minds! 


leaders in their communities. Most 
important, all 3%-million read 
Better Homes & Gardens— avidly 


—to see what’s new, what’s better, 
what will make life fuller, families 


happier, busy days easier! 


Can you picture a better boost for 


paign in BH&G? 


They use their cars every day in 
every way. Over a million are 
executives or professional men— tht 


Ve 


aoe 


your selling efforts than a cam- 








\r MEREDITH PUBLISHING COMPANY, Des Moines, lowo 


| Wallace Gourley today 





received from the government 
amount to over $22,000,000, They 
include additional facilities for 
producing ammonia and methanol, 
and a new ammonium nitrate plant 
at Sterlington, La.; a new plant at 
Terre Haute, Ind., to produce dex- 
tran, a plasma volume expander, 
and changes and additions to the 
penicillin and bacitracin antibiotics 
plants in Terre Haute. 


Aro Honored 
Annual Report Is Cited 


By Financial World 


The 1950 annual report of the Aro 
Equipment, Bryan, O., has received 
a merit award in a contest spon- 
sored by Financial World. 

Each year a qualified committee 
examines annual reports submitted 
by corporations from all over the 
country. Within each corporate 
classification (Aro is in the machine 
tool industry) three annual reports 
are selected for merit awards. 

At a final judging later in the 
year, one of the three will be chosen 
for the “Oscar of Industry” award, 
signifying that it is the best annual 
report within its classification. 

Aro manufactures pneumatic 
tools, lubricating equipment, grease 
fittings, hydraulic pumps and a 
variety of aircraft products. 


Randall Offers 
4 Amendments to 


Schumann Plan 


CHICAGO.—The Schumann plan 
for pooling the steel and coal in- 
dustries of western Europe must 
be amended if socialism and bu- 
reaucracy are to be kept from the 
basic industries, according to Clar- 
ence B. Randall, president of In- 
land Steel Co. 

In an article in a current issue 
of Atlantic Monthly, Randall listed 
four amendments which he thinks 
should be added to the present 
document. 

“Let them write into the docu- 
ment a declaration against social- 
ization as clear as that against 
price-fixing. 

“Let there be a free enterprise 
standard for measuring the conduct 
of the administrators. 

“Strike out the punitive mea- 
sures and rely on informed public 
opinion to govern the social atti- 
tudes of the managements. 

“If necessary, reduce the term of 
commitment, making it long 
enough for a fair trial, but not the 
equivalent of forever.” 


Deadline Today 
On Plans for 


Bantam Firm 


PITTSBURGH. — Federal Judge 
(Oct. 15) 
will hear petitions involved in the 
reorganization of the bankrupt 
American Bantam Car Co. of But- 
ler, Pa. 

One plan calls for the sale of 


lthe Bantam company to the Sixty 


Trust of Boston, which in turn 
would lease the plant and equip- 
ment to Thompson Products for 


the manufacture of jet engine 
parts. The Sixty Trust’s offer is 
$1,801,000. 


Today will be the deadline for 
submission of alternate plans for 
the reorganization. 


Canada Short 
Of Mechanics 


OTTAWA.—Shortage of automo- 
bile mechanics and repairmen 
across the nation is stressed in a 
report by the Canadian government 
that there were 685 unfilled vacan- 
cies and 505 live applications for 
such employment in offices of the 
National Employment Service on 
Aug. 30. 

By sections, such unfilled vacan- 
cies for car mechanics and repair- 
men were as follows, with figures in 
brackets being live applications for 
such employment: Atlantic Di- 
vision, 25 (64); Quebec, 153 (106); 
Ontario, 269 (98); Prairies, 203 (39); 
Pacific, 45 (198). 
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hesitating attitude entirely to the | 125. Other makes finished as fol-| | 
discount race since regular custom-|lows: Dodge, 82; Buick, 80; Mer-| | 
ers with whom he has been doing |CUry, 71; Oldsmobile, 68; Pontiac, 


tradein business for years bluntly 
admit they are waiting to see what 
happens in this “price war” before 
completing a deal. (M. L. 


Schwartz.) 
* * a 


Van Wert, O. 

Eighty-seven new cars were sold 
in Van Wert county (Van Wert), 
O., during August, 1951. Sales by 
makes were: Chevrolet, 12; Buick, 
8; Pontiac, 3; Oldsmobile, 2; Cadil- 
lac, 1; Ford, 13; Mercury, 5; Lin- 
coln, 3; Plymouth, 9; Dodge, 13; 
DeSoto, 1 Chrysler, 2: Studebaker, 
11; Kaiser, 1; Hudson, 2, and Pack- 
ard, 1. 

Twelve new trucks were sold dur- 
ing the month. They included: 
Chevrolet, 7; Ford, 2; Studebaker, 
1; Willys, 1, and miscellaneous, 1. 


—(Simon M. Schwartz.) 
* * * 


Denver 


New cars and trucks continued to 
show a decrease in sales over the 
same period a year ago in this 
area. During August, 1,141 new cars 
were sold, while in August (1950) 
local dealers sold 1,959 new cars. 


Dealers this August sold 187 new | 


trucks compared to 278 during 
August, 1950. In the first eight 
months of this year, 10,640 new 
cars have been sold, as against 13,- 
119 during the same period of last 
year, a decrease of 2,479 cars. 
Also during the first eight 
months of this year, 1,816 new 
trucks were sold compared to 
1,885 during the same period of 
1950, a drop of only 69 units, 
Chevrolet led the field in Denver 
with 221 new cars sold in August. 
Ford was a close second with 207. 


Plymouth continued in third with 


'50; Studebaker, 49; Chrysler, 44; 
Cadillac, 23; DeSoto, 17; 
/15; Kaiser, 13; Willys, 13; Packard, 


|10; Lincoln, 9; MG, 5; Henry J, 4; 


|Crosley, 4; Jaguar, 1, and Hill- 
|man, 1. 

| New-truck sales during August 
iwere: Chevrolet, 70; Ford, 52; 


9; Diveo, 5; Studebaker, 4; Willys, 
3; Federal, 2; White, 1, and mis- 
cellaneous, 1. 

There is a good supply of used 
cars reported by local new-car 
dealers. Sales are fairly good, but 
in a majority of dealer reports 
are not up to sales of a year ago. 


-(Ira R. Alexander.) 
ok * * 


Pittsburgh 
Business in the Pittsburgh dis- 


|Sept. 29, the University of Pitts- 
burgh reports. The decline was only 
a minor one, however. 

The school’s index of business 
activity for the week slipped to 
196.9, against the previous week’s 
figure of 201.5, and the comparable 


1950 week’s mark of 195.0. 
* + * 


Cleveland 

New-car sales in Cleveland have 
a considerably as new and 
higher prices have begun to dig 
into buyer potential despite offer- 
ings of annual discounts. It is 
beginning to appear as if buyers 
are now awaiting either new mod- 
els or a major promotional shot- 
in-the-arm. 

Sales for the week ended Sept. 
27 were 1,181, more than 200 un- 
der the previous week. The 1,181 
figure was the lowest full-week 





total in about two months. 
Used-car sales, however, remained 
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THE STYLE AND COMFORT . 


J | 
oo lenlshades 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


LIST PRICES 


2-piece set $6.50 
4-piece set $12.50 


AUTO VENTSHADE CO. 


4881 PEACHTREE INDUSTRIAL BLVD. 
CHAMBLEE, GEORGIA. 
“Atlanta's Finest industrial Area” 





Trode Mark 


THESE FEATURES 
MEAN B/G SALES! 


e@ Open-window ventilation 
when it rains or snows 


© Safety from exhaust fumes 

® Less fogging of glass 

© Shade from the sun 

© More comfort the year ‘round 
© Added beauty for the car 


© Quick, easy installation. Indi- 
vidual designing for each make 
and model assures accurate fit 


© Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 


Hudson, 


| Dodge, 23; GMC, 17; International, | | 


trict slacked off in the week ended | 
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Little Champs of Bergenfield— 

In front of Bergen Motors (Dodge-Plymouth), Bergenfield, N. J., are the Little League 
Champions for 1951. During the season, the team won 11 games and lost two. The 
team was sponsored by Bergen Motors. 


steady with reports for the week} which has not yet ratified the com- 
| totaling 2,329, or two over the pre-| pact. 

vious week. Utah’s senate this year called for 
| Truck sales showed slight gains 7 


lin the new field, totaling 142, or : : 
20 eeove the previous wouk, while | Problem by the state legislative 


used trucks were 109, a drop as council and pressure from other 
| against the previous week. The 109 | S0Urces is mounting for the future 
figure was the lowest full-week | enactment of effective anti-pollu- 
turnover in more than six weeks.— | tion legislation. 

(Sanford Markey.) In a report on the progress of 
Minnesota’s water pollution control 
program, the state department of 
health revealed that 11 communi- 
ties in the state let contracts dur- 
ing the first half of the current 
| year to install sewer systems and 
treatment plants costing more than 
| $2,500,000. 

In another step in New York 
| City’s program to free its surround- 
ing waters of pollution, construc- 
tion was started in July on a $2,- 


States Protecting 
Rivers Against 
Industrial Waste 


WASHINGTON.—-More stringent 
laws to curb pollution of rivers and 
other waters by industrial wastes 
and untreated sewage were enacted | 








an interim study of the pollution | 


500,000 Port Richmond 
plant in Staten Island. 

| Anti-pollution agencies of Wis- 
|consin and Minnesota_ recently 
agreed to cooperate in urging cities 
in the two states to stop intercity 
squabbling about who is to blame 


sewage 


‘for the pollution of interstate 
streams and to take corrective 
| action. 


‘Credit Controls 
Hit Australian 
Used-Car Firms 


SYDNEY.—(UTPS)—Definite in- 
'tention of the Australian govern- 
ment to fight inflation by restric- 
tion of credit has had immediate 
repercussions in the motor trade. 

In Queensland, one of the lead- 
ing finance companies has notified 
'40 of Brisbane’s used-car dealers 
that it will not in the future finance 
the sale of used cars. These dealers 
have been left with used cars val- 
ued at about $500,000. 

That is_ half-a-million dollars 
|which they will now be forced to 
sell for cash and perhaps take con- 
siderably less than was obtainable 
|/on terms. There are still 15 firms in 
|Brisbane able to sell on terms but 
it is not expected they will be op- 
l erating long and the move by the 
|finance companies is expected to be 
| announced in other states within a 
few weeks. 
| The number of used-car dealers 
jin Australia has been growing in 
recent years and there are lots on 
}every main road leading out of the 
|city every few hundred yards. 








in a number of states this year, a} 
survey reveals. | 

With many other states pushing 
anti-pollution programs under pre-| ; 
viously enacted laws, the trend of 
developments reported from state | 
capitals throughout the nation | 
points to increasing pressure on) 
both industries and municipalities 
for construction of waste and sew- 
age treatment facilities. 

A series of bills to strengthen 
efforts to curb stream pollution | 
was enacted by the 1951 illinois 
legislature as the result of recom- 
mendations by an interim study 
commission. One authorizes cities| ; 
accused of polluting streams to} 
issue non-referendum revenue bonds | 
to finance the construction of sew-| 
age treatment plants. ¥ 

North Carolina’s legislature cre- | 
ated a stream sanitation commis- 
sion and empowered it to classify | 
streams and order industrial plants 
or municipalities to halt pollution. 

A measure enacted in Ohio estab- 
lished a five-member board with 
authority to promulgate rules and 
regulations for prevention of water 
pollution. 

The new Ohio act will not apply 
to industrial wastes or acrid mine 
drainage, however, until the board, 
after a hearing, has determined the 
most practical means for eliminat- 
ing the pollution. 

Tennessee’s stream pollution act 
was strengthened by amendments 
enacted this year. One of the ef- 
fects of the amendments will be 
to require permits for plants which 
discharge sewage, industrial waste 
or other foreign matter into or 
adjacent to surface waters or 
streams in the state. | 

A bill was enacted in Wyoming 
to strengthen the powers of the| 
state health department to control 
stream pollution. 

Idaho’s legislature passed an en- 
abling act effectuating a state con- 
stitutional amendment ratified last 
November to permit municipalities 
to issue revenue bonds for sewage 
disposal facilities and other pur-| 
poses. 

The New Hampshire legislature 
this year approved the New Eng- 
land Interstate Water Pollution 
Control Compact shortly after it 
had been signed by the governor 
of Vermont.. These moves left 
Maine as the only eligible state 
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Stoner Replaces Dolan in 
W. W. Stoner, the new Buick eee ms 445. 
dealer at Corona, Calif., has re- 
named the firm the Stoner Buick 
Co. For the last six years Stoner 
had been vice-president and gen- 
eral manager of C. Earl Stoner, 
Ine. (Buick), Culver City, of which 
his brother is the head. Pat Dolan, 
former Buick dealer at Corona, 
whose facilities were purchased by 
Stoner, was recalled to active serv- 
ice as a major in the U. S. Army. 
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Minneapolis 4, Minn. 


there iso HERMAN BODY 


designed for your Customers’ Specific Needs! 
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THE HERMAN “WALK-IN” 
The easiest in and out body on the road 


Where drivers make frequent stops, this model saves time—permits more de- 
Interior walls are straight from front to back 


and top to 


and partitions may be easily inserted 


PHONE COLLECT 


ST. LOUIS 10, MO. 


THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION'S LEADING CARS 
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Shortage of Autos, Buyers 


Blamed... 
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New-Car Sales Continue Decline 


(Continued from Page 1) 

The count was far below the 2,218 
new cars sold in September, 1950. 

The other city to mark up a 
gain in September was Indianap- 
olis, where the month’s total 
topped the August figure by 325 
units. The rest of the cities re- 
porting sales last month all listed 
totals under their August figures. 

In Detroit, new-car sales drifted 
to 11,090 units, 
August and 19,196 
1950. Cleveland new-car sales 
amounted to 5,250 units last month, 
compared with 5,460 in August and 
7,250 in September of last year. 

Akron new-car sales were down 
27 percent from last year’s totals 
with a four-week total of 1,460 new- 


car transactions in September, 
against 1,980 in the same _ 1950 
period. 

* . > 


| OUSTON sales fell to 2,100 new 
cars in September, against 2,- 


607 in August and 3,443 in Septem- | 


ber a year ago. San Antonio re- 
ported 900 new-car sales in Sep- 
tember, compared with 1,398 last 
year and 1,038 in August. 

August new-car sales, national- 


Strout Resigns 
Ford Parts Post 


DEARBORN. — Henry M. Strout, 
manager of the parts and acces- 
sories sales for Ford division here, 
has resigned to take over a Ford 
dealership in Bangor, Me., it was 
announced last week by L. W. 
Smead, general sales manager of 
the Ford division. 

Strout has been with the com- 
pany since 1937, and was district 
sales manager at Somerville, Mass., 
before his transfer to Dearborn 
three years ago. The new dealer- 
ship will be known as Strout Ford 
Sales, on Hammond street. 





against 13,173 in| 
in September, | 


| ly, were an improvement over the 
| low July figure as 424,422 new 
cars were titled. The month’s to- 
| tal fell 259,573 units below the all- 
| time high set in August last year, 
however. 
New-truck sales in August 
amounted to 87,646 units, against 
| 84,021 


|record figure by 38,887. 

Despite the increase of new-car 
and truck sales in August over 
| July, percentage declines from last 
| year’s impressive figures continued 
|to grow, due a lot to curtailment 
of production. 

* 





* * 


| \JEW-CAR sales in August of this 
+‘ year trailed those of the same 
month last year by 39.4 percent. 
The margin in July was 33.4 per- 











Latest Edition 
Of AMA Annual 
Is Published 


DETROIT.—The 3ist edition of 
| Automobile Facts and Figures now 
lis being distributed nationally and 
| overseas, the Automobile Manufac- 
‘turers Assn. has announced. 


Oscar P. Pearson, chief statis- 
tician of the AMA, points out that 
ithe nation’s production of motor 
|vehicles in 1918, the year covered 
|by the first edition, was 1,154,000 
units, as compared to the record 
|output of 8,003,000 units in 1950. 

Another fact which comparison 
| of the two volumes discloses is that 
|the special taxes which are extrac- 
ted from motorists have climbed 
steadily from $85,000,000 in 1918 to 
$4,300,000,000 in 1950. 


| AUTOMOTIVE NEWS is ‘‘must"’ reading 
| every week for the men who make and sell 
| the world’s cars and trucks. 


in July. The August total} 
|trailed the comparable year-ago} 





|cent, while in June it was 22.1 per- 
| cent. 

| In new-truck sales, the August 
| total this year was 30.7 percent un- 
| der last year’s August figure, while 
in July it was 28.2 percent and in 
| June, 4.4 percent. 

For the first eight months of 
this year, new-car sales trailed 
the comparable 1950 period by 
11.7 percent or 484,517 units. New- 
truck sales were down 8.8 per- 
cent or 66,359 units. 

Sales in the first eight months 
for individual makes showed only 
the four Chrysler Corp. divisions, 
Cadillac, Henry J, Anglia-Prefect 
and miscellaneous ahead of their 
1950 pace. The Chrysler hikes were 
due, of course, to last year’s long 
strike. 

In August, however, only Pack- 
ard and Anglia-Prefect were able 
|to sell more cars than they did 
jin that month last year. All other 
makes suffered large declines, since 
most of them had established rec- 
ords in August, 1950. 





Phila. Dealers Warned 


Of Bad-Check Passer 


PHILADELPHIA.—The Phila- 
delphia Automobile Trade Assn. 
is warning all dealers to be on 
the lookout for a _bad-check 
passer who is reviving the old 
battery badger game here. 

The association said the man, 
who goes under the name of 
Henry J. McDonnell, orders a 
new battery for his supposedly 
“stuck car” and makes out a 
worthless check for twice the 
amount to receive cash change. 

He was described about 30 
years old, 5’ 8” tall, weighing 
about 160 pounds, with dark hair 
combed = straight back. The 
fraudulent checks are drawn on 
Pennsylvania Co. 
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Ford Midwest Regional Sales Parley— 

Dealer representatives of Ford division's midwest region met at French Lick, Ind., to 
discuss mutual problems and to make recommendations to the company for the next 
model year. Standing, left to right, are Archie M. Cochrane, Billings, Mont.; R. M. 
Stoudt, Jamestown, N. D.; Ralph W. Hirschberg, Chicago; Evar W. Swanson, Dixon, Ill.; 
G. T. Murphy, Calumet, Mich.; J. A. Christiansen, Clinton, Wis., and Elmer L. Cope, 
Troy, Mo. Seated are H. H. Mcintyre, Big Timber, Mont.; Palmer Hegvold, Duluth, Minn.; 
J. A. Halm, manager, administrative department, Ford division, Chicago; E. F. Lenthe, 


lowa City, la.; Paul S. Pritchard, Mason 


City, la.; W. K. Edmunds, regional sales 


manager; Earl Zweifel, Evanston, Ill.; G. C. Ellick, assistant regional sales manager, 
Chicago; Ray Rowland, Owatonna, Minn.; W. T. Mahoney, Sioux City, la.; F. W. Pohl- 
man, Auburn, Neb., and B. E. Hohit, Granite City, Ill. 





AAA Says Mexicans Set 
Race Eligibility Rule 


By Sam Sampson 
Staff Writer 


WASHINGTON. — Commenting 
on eligibility rules for drivers enter- 
ing the Second Mexican Road Race 
(Nov. 20-25), James H. Lamb, sec- 
retary of the American Automobile 
Assn. contest board told AvutTomo- 
tive News last week that it was of 
no concern to the AAA where 
drivers had been racing during the 
past year, but that if they had 
competed in unsanctioned events, 
they were automatically eliminated 
from consideration. 

“The rules require that a citi- 
zen of any country cannot com- 
pete in this race without the 
license and approval of the na- 
tional club in his country that is 
a member of the F.LA. (Interna- 


tional Automotive Federation),” 
Lamb said. “In the U. S., the 
AAA is the affiliate. 


“Therefore, under the rules and 
regulations of the contest board, as 
well as the International Sporting 
Commission, no driver or competi- 
tor from this country can go to 
Mexico to compete without our li- 
cense and approval.” 

The race, Lamb continued, is 
under sponsorship of the A.N.A. of 
Mexico. That means that the race 
is under the rules and regulations 
of the F.I.A. and the International 
Sporting Commission, and not the 
AAA alone. 

Meanwhile, extensive debate is 
being carried on among Mexican 
and U. S. racing drivers concerning 
the problem of car modifications. 


75,000 Sales First Time on the Market! 


G-E Calrod Engine Heaters Move Fast in 38 States 


*Registered trademark 
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Model CGE-368, for all Chevrolets, fits right between cylinder walls 


& 


e Warms oil to reduce engine wear 
e@ Lowers starting load on battery 
e@ Speeds warm-up of car heater 


Studebaker 


Catsod Engine Heater 


Pre-warms Car Engines for Fast Starts in Cold Weather 


@ Quickly and easily installed 
@ Plugs into standard electric outlets 
@ Prevents condensation on spark plugs 


Brand new 1951 promotion will | soins. scaces 





make 





Model CGE-367, for all cars except Chevrolet, Nash 600, and 


Six, fits in lower radiator hose 


greater sales! 


Here’s what General Electric has for dealers 
to build Calrod engine heater sales: Big, new 
12x36-inch window streamer—six-page counter 
handout—colorful display cartons—big ad series 
in Saturday Evening Post—radio spot announce- 
ments —ad mats for dealers to tie-in with other 
promotion! 


ADVERTISED IN 
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100,000. 


| Box 1441 


Chicago, Il. 


} City 


1 I'd like more information on G-E Calrod engine heaters 


()_ Tell me how | can add G-E Calrod engine heaters to my 


| present line of winter driving aids. 


75,000 sales without advertising! When G-E Cal- 
rod* engine heaters were marketed in U.S. for 
first time last year, customers in 38 states grabbed 
them up—without ever hearing about them before! 

And in Canada, where the heaters were origi- 
nally marketed, last year’s sales alone were over 


Every anti-freeze customer is a prospect for this 
new, fast-moving heater that pre-warms car engines 
for quick, easy starting even in cold weather. 
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THE CAR FINISH THAT 
OUTSHINES THEM ALL 


GLOMITE 


This is a quality product ... for quality service 
... toa quality trade. This is a car finish second 


TRIAL OFFER 


to none for enduring beauty and durable protec- 
tion of the finest enamel and lacquer finishes. 






Investigate the 
GLOMITE franchise. 


Made by the exclusive Glomeen Process. . . 
Send $2.00 for introduc- 


GLOMITE has a higher melting point, is tougher, 
lasts longer than Carnauba Wax ... provides the tory kit, postpaid, con- 


best safeguard against all climatic and sisting of one pint each 


driving conditions. WA of Foundation Coat and 
Quality-conscious auto agencies and polishing sm 4 Finish Coat (enough 

- mm 3 ° f 4 e 

establishments have tried and proved the i “# 2 for two cars) and 
superiority of GLOMITE. If you are in that | © hy 


samples of display 






class, a trial will convince you, too! 


as 


and merchandising 


AMERICAN GREASE STICK CO. \ | material. 


MUSKEGON, MICHIGAN 


don’t underestimate 


the importance of the 





creat and growing 





Detroit market 


by trying to cover it 





with less 
than two newspapers— 
one of which, 
The Detroit Times, 
covers HALF 
the market. 


You’re missing something 
if you miss The Detroit Times 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 




















“Where’s Elmer?” shows how ad- 
vertising creates demand, builds 
up production and increases the 
| number of jobs. 
The chamber believes that these 
pamphlets, properly 
| through manufacturers, 
ad agencies, media, 
| commerce and better business bu- 
reaus, will do much to dispel fal- 
lacies about advertising, 
present it in its true light as a 
great force in the growth and 
preservation of the American free 
enterprise system. 

The series is available for redis- 
|tribution at $3 a hundred. Free 


Committee on Advertising, Cham- 
lber of Commerce of the U. S., 
Washington, 6. 


+ * * 


Boudreau Heads Ethyl PR 

James E. Boudreau has been 
appointed director of public re- 
lations of Ethyl Corp. He suc- 
ceeds Ralph C. Champlin, who 
has resigned to become a vice- 
president of Pennsylvania rail- 
road. Boudreau, who served as 
sales manager in charge of 
marketing services until his pres- 
ent appointment, has been associ- 
ated with Ethyl for 21 years in 
various sales, customer services 
and advertising capacities. 

In 1944 Boudreau was named 
advertising manager of Ethyl. 
The following year, when Ethyl’s 
sales department was reorganized 
on a regional basis, he was ap- 
pointed manager of the Central 
region, with headquarters in Chi- 
cago. He served in that capacity 
until 1950, when he returned to 
New York as manager of market- 
ing services for the sales depart- 
ment. 





* * * 


Dayton Names Allman 

A complete new ad program for 
Dayton Rubber, stressing national 
magazines, newspapers, direct mail 
and trade publications, including 
monthlies published by various 
state trucking associations, was an- 
nounced last week. 

A. L. Freedlander, Dayton presi- 
dent, said the drive for Dayton 
Thorobred tires for trucks and cars 
has been awarded the Allman Co. 
of Detroit primarily because of the 
long industry experience of its 
president, Leslie C. Allman. Allman 
resigned on July 1 as executive 
vice-president of the Fruehauf 
Trailer to enter the agency field. 

Geyer, Newell & Granger will 
continue to handle advertising of 
other Dayton divisions, including 
V-Belts and other mechanical rub- 









ber goods and Koolfoam pillows. 
Irve Ejisbrouch is sales vice-presi- 
dent of Dayton. 

* * * 
Dunn, Heath Move Up 


Appointment of Robert O. Dunn 
as field manager and promotion of 





















|Mott B. Heath to manager of the 


community relations department 
have been announced by Charles E. 
Carll, director, office of public re- 
lations, Ford Motor. In the newly- 
created post of field manager, Dunn 
will coordinate activities of Ford’s 
six regional and two sub-regional 
public relations offices located in 
key U. S. cities. He joined Ford in 
1943 and was named community 
relations manager when that de- 
partment was formed in 1948. 

Heath came to Ford in 1949 and 
has directed the company’s Indus- 
trial Arts Awards program since its 
inception in 1950. He has taken over 
the community relations duties 
previously performed by Dunn. 
Dewey F. Barich, professor and 
head of industrial arts education at 
Kent State university in Ohio for 
the last eight years, has joined the 
company and will direct the Indus- 
trial Arts Awards program. 

+ * * 


Joins Herald-Tribune 
Richard D. Whittemore has 
joined the New York Herald- 
Tribune promotion department in 
the new capacity of merchandis- 
ing manager, it has been an- 
nounced by James Parton, assist- 
ant to the president. His first 
assignment is to develop addi- 
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Affecting Factories and Dealers... 
Auto Advertising 


(Continued from Page 39) 


and to! 


| 





tional merchandising methods to 
supplement the long-standing 
Herald-Tribune Bookseller Plan. 
Whittemore was formerly with 
the Grolier Society, publisher of 
the Book of Knowledge. 


distributed | je eS 
retailers, 
chambers of | 


Conn. Nash Dealers on TV 
| Herman Hickman, Yale football | 
;}coach, is now the star of a new 
football season television program 
|sponsored by the Nash dealers in 
Connecticut. 

Nash dealers send in questions 
from local viewers and are identi- 
fied by dealership name and loca- 











outstanding safety record with 
full page four-color ad in the Sat 


jurday Evening Post Oct. 20, it wa 


announced by W. K. Perkins, man 
ager of sales for the company’ 
motor truck division. 

The message will be published 
in support of American Trucking 
Assns.”’ annual safety and cour- 


| tesy campaign, Perkins said. The 


ATA, whose 1951 convention will 
be held Oct. 22-25 in Chicago, 
annually recognizes drivers’ 
safety records by selecting a 
“Driver of the Year” from the 
ranks of safest drivers named in 
each state. 

The competition is designed tc 
reward outstanding representatives 
of those men who have been re- 
sponsible for reducing the nation’s 
truck accident rate more than 20 
percent in the past 15 years. 


The safety ad, an annual feature 


tion during the reading of each/of International's large-scale adver- 
question. Hickman closes each 15-/tising program, this year will point 


samples may be obtained from the|minute program with his predic- up the alliance between safety and 


| tions on the outcome of top games|the selection and proper mainte- 
around the country. nance of mobile equipment, Perkins 
eke oie | said. 

1-H Salutes Truckers 
| International Harvester will pay | The back pages of every issue of AUTO 


li : tanto | MOTIVE NEWS contain the WANT AD 
ts annual tribute to the nation’s | section Others are profiting from AUTO 


truck drivers in October for their| MoTIVE NEWS WANT ADS! Are you? 
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Assembly /of M ster 
! ylinder Simplified 


The problem was to eliminate the necessity of holding 
nuts on under side of bracket while the bolts were 
turned into'place. 


With Midland Nuts securely welded to the under side 
of the bracket it was simple to slip the master cylinder 
into place and tighten the bolts. 


Midland Welding Nuts save time—reduce costs. 


Your similar production problems will benefit from 
use of Midland Welding Nuts. We would like to show 
you how. Write or phone today. 


THE MIDLAND STEEL PRODUCTS CO. 


6660 Mt. Elliott Avenue + Detroit 11, Mich. 
Export Department: 38 Pearl St., New York, N. Y. 
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‘Bogie’ Wheels— 


At the B. F. Goodrich plant in Akron, 
bogie" wheels for use on new U. S. Army 
tanks and half-tracks are being inspected 
as the nation's defense program rolls 
ahead. Solid rubber tires are vulcanized 
on these rims at Goodrich. 





Ray-O-Vac Salesmen Get 


Course on ‘Sellology’ 


MADISON, Wis. — In academic 
tradition, more than 150 representa- 
tives of Ray-O-Vac Co. assembled 
at the Madison Adult Vocational 
school here for a refresher course 
on “Sellology,” a word coined by 
the battery and flashlight company 
to describe the science of modern 
selling. 

The faculty, comprised of Ray-O- 
Vac officials, acted as “professors 
of sellology” by conducting a total 
of nine schoolroom sessions. An 
academic flavor was provided by 
the halls and classrooms of the 


school, its bells and blackboards, 
student desks and lecture plat- 
forms. 


TREATS THE ENGINE— 
NOT THE OIL! 
Miracle Power doesn't change oil— 


t/lead be controlled as soon as pos- 


| Scrap Drive 
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(Continued from Page 12) 


F. E. Russell of DTA. Other mem- 
bers are Commissioner Thomas H. 





85 percent of the average monthly 
tonnage of steel products shipped 


to them in the first nine months |MacDonald, Bureau of Public 
of 1950. Starting Jan. 1, mills will | Roads; Captain Ralph S. McDowell, 
have to ship to distributors |Maritime Administration; Edward 

| amounts equal to 100 percent of |W. Greb, salvage division, NPA; 
base period shipments. Clarke Harper, Civil Aeronautics 
and Wayne G. 


NPA officials also say they have | Administration, 
received a recommendation that Brown, DTA, secretary. 


Health Programs 
Are Called Boon 
To Small Plants 


sible. Members of the plain bearing 
manufacturers industry advisory 
committee contend that unless they 
receive aid in getting lead a critical 
bearings shortage may come. Steel 
and copper is useless to the indus- 


try, members say, unless they have | ATLANTA, — Small plants are 
sufficient supplies of lead. benefiting from industrial health 
. * * programs because of increased 


goodwill and better production, a 
/nurse told a luncheon held in con- 

EFENSE Mobilization Director | nection with the 11th annual Con- 

Wilson has asked the govern- | gress on Industrial Health here. 
ment’s top transportation officials}! Gladys L. Dundore, executive sec- 
to take the lead in the drive to|retary of the American Assn, of 
collect iron and steel scrap “be-| Industrial Nurses, said health pro- 
cause the transportation industry|8Tams in plants result in reduced 
is the greatest single source of | accident rates and absenteeism, in 
scrap so badly needed to boost steel | improved health and morale, and in 
production.” money in the bank. 


Acting upon that request, Delos |, “Labor, once opposed to the 
W. Rentzel, chairman of ODM’s | health program, now requests that 
committee on defense transporta- | health provisions be written into 
tion, last week appointed a com- | Contracts, Mrs. Dundore _ said. 
mittee to spearhead the drive in | “Management instituting this serv- 
the transportation field. | ice for its workers has come to 
The new committee is headed by | See this activity reach beyond fac- 

Defense Transport Administrator | TY walls to benefit both families 
James Knudson. Vice-chairman is | #24, communities. a 

| Discussing dust problems in in- 
dustry, Dr. Burgess L. Gordon, clin- 
ical professor of medicine at Jef- 
ferson medical college, Philadel- 
phia, said the importance and seri- 
ousness of dust problems are “re- 
ous motor with no brushes, slip|flected in the fervor of industry 
rings, rotating coils or permanent | and the medical profession to press 
magnet, has been announced by | forward with all possible haste the 
Allis-Chalmers Mfg. Co. | developments for prevention, 





Allis-Chalmers Announces 


New Synchronous Motor 
MILWAUKEE.—A new synchron- 
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Wagner Sponsors Air Brake Study— 

Wagner Electric Corp., 6400 Plymouth Ave., St. Louis 14, announces plans for a 
series of ‘school meetings’ to be held across the country for the purpose of discuss- 
ing Wagner air brakes, their installation and maintenance with local distributors, 
truck-equipment dealers and their salesmen as well as fleet operators and their 





| employes. 








Advertisement 


How Many Automotive Sales 


In $17.800,000,000? 


While it would be difficult to total 
up all the money farmers spend 
annually for automotive products, 
there is no question of their abil- 
ity to buy—in the face of the 
estimate that farm income will 
top $17,800,000,000 this year. 

Of equal importance to the dol- 
lar prosperity of rural customers 
is their daily need of automotive 
equipment —-a need which is un- 
known to the great mass of city 
families. Less than half of the 
“big city” families own cars, and 
few are as dependent on them for 
daily transportation and business 
errands as are those who live in 
the country. Still fewer city fami- 
lies would have any reason to own 
a truck or a tractor! 


In contrast, of the subscribers 
to Farm Journal, the nation’s 
largest farm magazine, every 100 
families own 106 passenger cars, 
44 trucks and 73 tractors. 


Another way to look at the sales 





PARTS CORPORATION 











possibilities among better rural 
families is to note that in a two- 
year postwar period, 600,000 Farm 
Journal families bought new cars. 
Some 5,000 families bought 
Cadillacs. An equal number 
bought Lincolns and high-priced 
Chryslers. 


With these characteristics in 
mind, Farm Journal points ‘out 
that among rural families, the 
best customers of the automotive 
industry, it is the largest selling 
magazine of all—urban or rural. 


This rural leadership has made 
it natural for Farm Journal to 
pioneer a new form of educational 
work among its readers. The 
“Keep ’'Em Rolling” program, an 
editorial feature of the magazine 
since last November, has done 
much to promote the idea of 
better maintenance on the farm, 
thus stimulating business for deal- 
ers and ‘directly benefiting the 


automotive industry as a whole. 





Miracle Power makes start- 
ing easier—without thinning 
the oil”. . . protects engine 
parts with a film of colloidal 
synthetic graphite . . . lubri- 
cates instantly after starting 
... permits parts to move 
more freely. 


*Iideal for use in $.A.E. No. 5 oil. 


Sell Miracle Power— Ask your jobber salesman or write 


Manufacturers of: MUFFLERS e PIPES «© MIRACLE POWER © dgf-123 


Miracle Power Division 


TOLEDO 1, OHIO 
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One-Level Ceilings Opposed ; Bloom Elected . . . 


Pa. Dealers Ask Dual U.C. Lids 


Hudson North Central Division Meets— 


C. A. J. Hadley, Hudson sales manager, greets members of the North Central 


division, Hudson Sales Corp., attending a 


two-day meeting of Hudson divisional and 


zone representatives in Detroit. A comprehensive parts and service development plan 


and a complete and permanent used-car 
were introduced at the meeting. 


Canada Rules Out 


Car Price Freeze 


OTTAWA.—No official interfer- | 


ence or control is expected to pre- 
vent vehicle price increases in Can- 
ada, it was reported. 

However, dealers claim that sup- 
plies will be tight and about two- 
thirds of this year’s supplies will 
be available for dealers across the 
nation in 1952. 

Not only will production be less 
in 1952, dealers have learned, but 


reconditioning program for Hudson dealers 


an export drive will be launched to 
sell more Canadian-made vehicles 
abroad. 
Hall Motors Adds Shop 

A $50,000 shop has been added to 
O. Z. Hall Motors sales and service 
building in North Birmingham, Ala. 
The addition, 69 feet wide by 113 
feet in length, will be used for 
repair and painting of automobiles, 
and will supplement the sales and 


service building which was con- 
structed in 1947. 








He may want this... 








(Continued from Page 2) 
vue, were elected as directors-at- 


large for one-year terms. 
* a * 


T AN interesting forum, it was 

asserted that dealers, to oper- 
ate legitimately and at a profit, 
are going to have to get out and 
sell automobiles, possibly by com- 
bined operations; in other words, 
get back into department-store 
se!ling. 

“We can’t surrender our used-car 
business to the used-car man down 
the street,” it was pointed out, “nor 
some other phases of our business 
to others.” 

In addresses before the conven- 
tion, Karl M. Richards, manager, 
Field Services department, Automo- 
bile Manufacturers Assn., said “the 
figures on vehicle travel available 
so far this year show a 7% percent 
increase in motor vehicle mileage 
over 1950.” 

Automobile production through 
Sept. 29 was 14 percent under the 
comparable period of last year. 
Motor truck and bus production for 


the same period was 12 percent 
above the same months of last 
year. 

Bureau of Public Roads esti- 
mates by the end of this year that 
registrations will total more than 
52 million, including 9,353,000 
trucks and buses, and 42,846,000 
passenger cars. These totals, 
Richards added, are larger than 
even the most optimistic fore- 
casters expected us to have by 
1960. 

Benjamin R. Miller, director of 
Industrial Relations, American 
Trucking Assns., Washington, told 
dealers that “unfortunately, 
shortages will worsen” with most 
difficult problems being connected 
with skilled maintenance workers. 

Problems “for the second time in 
a decade are bringing a real chal- 
lenge to the executive ability of 
management in the automotive 
field.” 

“Once again,” he said, “you will 
be hearing such World War II 
terms as _ turnover, absenteeism, 
utilization, training, employment of 





he may want this... 


But both will want the quality look of 





automobile seat covers of LUMITE 


Get extra business through NEW 
classified phone book listing! 


Tie in your name with Lumite fabric’s biggest advertising campaign 


in seat cover history! List your name in the classified pages of 
your local phone book, under ““Lumite Fabric Seat Covers.” 
Costs only a few cents a day. For further information write: 


/ 
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* 


woven SARAN rasric 


The luxury look and smart patterns of Lumite 
woven saran fabric appeal to both men and 
women! That’s one of the reasons seat covers 
of Lumite fabric outsell all other quality 


seat covers! Here are other big reasons: 


Lumite fabric is remarkably tough, scuff 
resistant... non-inflammable ... can’t 
rot or mildew. Easy to slide across. 
Never sticky in hot weather nor 
clammy in cold, because the weave 
“breathes’’—lets air circulate freely. 
Can't sag, stretch, wrinkle or cup, 

when properly installed. 

Tell ALL of the Lumite fabric story 


and watch it sell to ALL! . 


Lumite fabric’s got everything 


. . because: 


everybody wants in seat covers! 


*Registered trade-mark 


Classified Phone Book Information 
Lumite Division, Chicopee Mfg. Corp. of Georgia 


40 Worth Street, New York 13, New York 





women, handicapped and _ older 
workers. But basically, manpower 
consists of two fundamentals — 
holding your present workers and 
obtaining others for replacement or 
expansion. 
+ * * 

i ing CAN be safely stated,” he con- 

tinued, “that your best bet is 
to hold the workers you now have 
. . . Wages are not everything to 
the worker! 

“A recent survey on Factors In- 
fluencing Industrial Morale, com- 
pleted under the auspices of the 
Massachusetts Institute of Tech- 


.|nology, placed wages fifth in the 


reasons why interviewed workers 
like their jobs and first when they 
are looking for one. This survey 
found the worker likes his job— 
first, because it is interesting; sec- 
ond, because he likes his associates; 
third, because he has contact with 
customers and fourth, because of 
working conditions.” 

The next annual meeting of PAA 
will be held at Haddon Hall, At- 
lantic City, Oct. 8-11, it was an- 
nounced by Claude S. Klugh, gen- 
eral manager. Unless something 
unforeseen develops, PAA’s future 
conventions will alternate between 
Atlantic City and Pittsburgh, or 
some other point in Pennsylvania. 

Epitor’s Note: One of the fea- 
tures of the convention was the 
dealer forum. While space limita- 
tions prevent publication in this 
issue, a full report on the forum 

will be carried in AUTOMOTIVE 

News next week. 


Gas Refined 
With Platinum 
Reaches Market 






DETROIT.—Beating its competi- 
tors to the punch, Speedway Petro- 
leum Corp. this week becomes the 
first volume marketer of a new-type 
premium gasoline using platinum 


as the catalyst instead of war- 


scarce lead. 


At first, Speedway’s new Plato- 
fuel will be retailed exclusively in 
the Detroit area. C. W. Sucher, 
Speedway president, said competing 
fuel companies would be unable to 
market such a gasoline until 1954, 
at least. 


Although the development and 
construction of a new Platofuel 
refinery here cost Speedway about 
$4,000,000, there will be no in- 
crease in price above that for 
regular Ethyl grades, Sucher told 
@ press announcement luncheon. 

Speedway officials declared that 
the new refinery is the largest in 
this country using the so-called 
platinum refining process. This 
process was introduced 30 years 
ago in Russia. 

Company chemists said the plati- 
num method will make possible 
95-98 octane gasoline with little use 
of lead, as soon as car engines are 
ready to accommodate such a high 
octane. Platofuel initially will have 
a 92-octane value, although Speed- 
way executives claim its road rat- 
ing will be higher because of its 
knock-free qualities. 


Plymouth Given 
Plane Contract 
For L. A. Plant 


LOS ANGELES.—A _ multi-mil- 
lion dollar contract to make tail 
and wing assemblies for the Air 
Force’s Douglas C-124 Globemaster 
planes has been assigned to the 
Plymouth plant here, John P. 








| Mansfield, Plymouth vice-president, 


and F. W. Conant, senior vice- 
president of Douglas, announce. 


The new assignment will be 
housed in part of the 880,000- 
square-foot addition which is be- 
ing built on Plymouth’s Los An- 
geles plant and will incorporate 
the production of the entire tail 
and major sections of the wings. 


More than 1,000 additional em- 
ployes will be required to handle 
the current assignments for Globe- 
master parts with more aircraft 
assignments still being sought, the 
company said. 
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| Auto Forum 


(Continued from Page 4) 


1951 Automotive News Almanac) 
are on the road over a holiday 
such as Labor Day, and they ex- 
perience an average of 38 occa- 
sions for accidents (the average 
would be much higher), would 
400 deaths be too many to expect? 
That is only one every million 
and three-quarters. 

Rather than just object to the 
scare technique on the basis of one 
in a million, I feel that the factory 
and dealer bodies over the United 
States should adopt a definite pro- 
gram for improving the condition 
under which their customers drive. 
Since many valuable programs for 
the safe, sane and _ considerate 
driver are currently being con- 
ducted, it should be directed to the 
unsafe minority which gives indus- 
try a black eye. 

We have three devices for con- 
troling the irresponsible, the im- 
mature and drunken drivers who 
are mainly the cause of the high- 
way fatalities. These are better en- 
forcement, education and improved 
highway construction. 

* * *- 

EW states have an adequate 

number of patrolmen. The deal- 
ers should advocate a_ sufficient 
force to catch the unsafe minority 
before they kill themselves. The 
dealers should urge sufficient penal- 
ties for passing on hills and curves, 
drunken driving and other unsafe 
acts to make such conduct un- 
popular and uneconomical. 

A great deal of progress has been 
made in the field of education. Un- 
fortunately, it has been an indi- 


Ethics Code 


(Continued from Page 3) 


on the matter of automobile and 
truck sales. “We will maintain high 
standards and business practices in 
the sales of automobiles and 
trucks,” is the principle which in- 
cludes all aspects of selling and 
accepting tradeins. 

“It was not necessary to spell out 
every procedure of the automobile 
retailing business in writing this 
code,” said Wolfington. “When the 
dealer maintains high standards 
and business practices in the sale 
of automobiles and trucks he can 
have only the finest procedures and 
policies. What emphasis he places 
on his techniques is his own busi- 
ness and does not belong in the all 
enveloping code. It is important, 
however, that his standards and 
practices be kept at the highest 
level possible.” 


Dealer public relations is em- 
phasized in other principles. 
Chairman Wolfington explained 
that it was important for dealers 
to promote good citizenship and 
the development of the commun- 
ity. It is important, too, he said, 
for dealers to promote sound ac- 
tivities that benefit motorists. 
The mechanics by which this is 
done is left up to the individual 
dealer by the code, he pointed 
out. 

The essentiality of the automobile 
and the American system of private 
enterprise is set forth in the re- 
maining principles covered by the 
code. 

Wolfington said that respecting 
the full utility of the automobile, 
and defending it as essential to the 
national welfare, had the full im- 
plication of keeping the nation’s 
cars and trucks on the highways 
and giving motorists every protec- 
tion possible against discrimination, 
oppressive controls, and unsafe 
vehicles. 


Thomas Wins 
4th in a Row 


OCCONEECHEE, N. C. — Herb 
Thomas, point leader so far in the 
NASCAR circuits this year, extend- 
ed his lead further last week when 
he drove his Hudson Hornet to his 
fourth straight victory in a 150-mile 
dirt track contest here. 

Twenty-four cars were entered in 
the race, and because of the fast 
pace set early in the race by Fonty 
Flock, Olds 88 driver, only 11 fin- 
ished the event. Second spot was 
taken by Leonard Tippet with a 
Hudson Hornet, and third by Joe 
Eubanks in an Olds 88. 
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vidual proposition, rather than in- 
dustry-wide. Every dealer should 
get behind the safety education 
movement in his locality. Just fur- 
nishing cars for the AAA isn’t 
enough. Dealers should collectively 
back safe-driving contests, adult- 
driver training, and safety publica- 
tions. 

In the field of highway con- 
struction, we have the best oppor- 
tunity for helping the unsafe 
minority. By removing the haz- 
ards of hills, curves, narrow roads 
and bridges, we can make driving 
safer without any effort on the 
part of the driver. We should 
consider the highway program in 
its entirety, rather than as a 
home-town problem. We should 
lift ourselves above local poli- 
tics and advocate trunk systems 
across our states and nation. 

By doing these things, I feel that 
we can heal a cancerous sore on 
our great industry and soon pro- 
vide our customers with greater 
pleasure and utility from our prod- 
ucts. 
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|Mirak Opens Showroom— 


Opening the new showroom of Mirak Chevrolet Co., Arlington, Mass., W. E. Fish, 
Chevrolet general sales manager, cuts a ribbon at the entrance. Left to right: John 
Mirak, C. S. Glock, Boston zone manager, Fish; |. X. Sarvis, assistant general sales 
manager. 


31 in the swank Shoreham hotel. 

General Manager Bill Marsh 
promises “the best ever” with top 
industry and government speakers 
and a “glittering array of enter- 
tainment, door prizes, clinics and 
exhibits.” 


Tire Dealers to Convene 


In Washington Oct. 28 
WASHINGTON. — The National 
Assn, of Independent Tire Dealers 
will hold its annual convention here 
this year from Oct. 28 through Oct. 


of experience. 


finished units. 
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General Names 
s 
Dalsky in Sales 

AKRON.—L. A. McQueen, vice- 
president of General Tire and Rub- 
ber Co. here, announced last week 
that Karl A. Dal- 
sky, former man- 
ager of the com- 
pany’s truck tire 
sales division, had 
been named to 
head the newly 
created commer- 
cial sales division. 

Paul E. Shobert 
is in charge of 
the manufactur- 
ers sales. 

D. G. Gehring, 
former Boston branch manager, 
has been named manager of agri- 
cultural sales. 

J. A. Beckett, recently trans- 
ferred from the engineering divi- 
sion, will take over contractor and 
construction sales, the announce- 
ment continued, and Robert Moran, 
industrial tire sales manager, will 
take over marketing the new air 
suspension for truck trailers. 

In addition, the announcement 
said, C. G. Myers has been named 
to head the bus tire sales. 





Kari A. Dalsky 


We've been a part of the automotive industry since its 
start. A half-century of production has given us our share 


Our engineers have the ability and vision to “see” the 
answers to design problems. Our manufacturing flexi- 
bility permits quick translation of these answers into 


LONG MANUFACTURING DIVISION 
BORG-WARNER CORPORATION 


WINDSOR, ONT. 
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York. 


“The month of September, which | ping since March, have been steady 
often gives a lead as to the course | for several weeks. 
turned in) 


of fall business, has 


Where’s Business Going? 


Bank Sees Stability in Prices and Output; 
Trade Up but No Inflationary Spree 


Although the the vacation shutdowns, has held 
month of September usually gives | not far below the curtailment. 

an indication of the fall’s business | 
trend, it produced rather neutral improved seasonally, but not as 
reports this year, according to the! much as merchants had hoped and | 


current monthly business letter of | certainly net so much 
the National City Bank of New| new a 2. 
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“General merchandise trade has 


inflationary talk. Wholesale | 
| prices on the average, after drop-| 





“The latest official consumers’ | 


rather neutral reports this year | price index (cost of living), as of 


both on trade and the markets,’ 


the bank declares. 


“Not long ago businessmen 
were being told, by Washington 
particularly, that a revival of in- 
flationary pressures in the fall 
was to be expected. Some pri- 
vate observers were equally con- 
vinced that the trend would be 
downward, under pressure of in- 
ventory liquidation. 


“Actually, neither trend has ap-|boom of 


| mid-August, was uncha 


, 


d from} 
|July at 85.5 percent above the 
| 1935-39 average; 


3 








Two Chicago Nash Dealers Honored— 


n é J. B. Fountain (center), Nash Chicago zone manager, recently awarded clock trophies 
this index has | to two Chicago dealers in recognition of their long years of service with the company. 


| moved sideways since late spring, | Left to right are E. P. Isaacson and P. S. Isaacson, of Isaacson Garage & Motor Sales, 
}and probably it has not changed | celebrating its 27th year with Nash; Fountain; and A. A. Urban and James E. Healy, 


|much in September.” 
| The bank said that when set) 
|}against the earlier predictions and 
'dangers of renewed inflation, this 
|price stability should give general | 
satisfaction. The country is in a 
enormous’ magnitude, 


peared. Thus far production and |dominated by expenditures for capi- 


price indexes have shown a high | tal 


goods and defense, it was 


| of Logan Square Motors, observing its 28th year. 


plant and equipment construction 
and inventories (collectively re- 
ported as ‘gross private domestic 
investment’) in the first half of 
1951 represented 19.1 percent of 
the gross national product, 


| tional product was diverted to sat- 
|isfy government demands for goods 
and services, a total of 36.6 percent 
in these two classifications. This 
| ratio was exceeded during the war, 
| but has otherwise never been close- 


Tiny, but... 


Westinghouse Sets Up 


Accuracy Lab 


PITTSBURGH.—The transformer 
division of Westinghouse Electric 
Corp. is taking a big interest in 
small things these days. 

It has set up a laboratory to 
check the accuracy of gauges used 
in production. George W. Kemper, 
who heads the miniature “bureau of 
standards,” says that in his work, 
a hair’s breadth is a rough approxi- 
mation. 

“Once, years ago,” Kemper said, 
“we found a number of large sheets 
of steel in our plant had to be 
|scrapped because they were cut too 
short. When we checked the work- 
er’s six foot rule, sure enough—it 
was a fraction of an inch short. 

“Perhaps one of the most unusual 
tools we have here,” Kemper con- 
| tinued, “is a set of blocks so tem- 
permental that only certain people 
can use them, They are ‘hoke 
blocks,’ made of high grade steel 
ground to an accuracy of three- 
millionths of an inch. Prespiration 
left on them by a fingerprint can 


degree of stability. Aggregate in-| pointed out. 
dustrial output, since the end of | Its investment in industrial |“another 17% percent of the na-! pressures are intense.” 
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current publications of our research department presented as a service 


to advertisers for more complete information on this important market. 


automotive 


*New Car Sales Analysis .. . a record of sales by make, economic area and com- 
pany ... *Home Inventory Automotive Section . . . 5953 car owners report on 
ownership, next purchase, brand of gas, oil, tires, etc. 
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AICOMOAGe Deverasces 
qe 8 REND EE / WAN 

*Ohio Liquor Sales . . . a detailed annual analysis of sales, retail and wholesale 


by brand, district, etc.... *Beer and Ale in Cleveland . . . a distribution report by 
9 types of outlet... *Route List... Cleveland district liquor permits by type... 


@ 
Ssroceries 
= : 
*Cleveland Consumer Panel . . . a continuing month-by-month picture of basic 
grocery buying . .. *Cleveland Home Inventory . . . a 2% cross-section of the 
market on products in the home with store preferences and reasons .. . *Grocery 


Distribution Study . . . a report of 60 commodities by chain and independent out- 
lets... *Route List . . . food outlets in Cuyahoga County by types of stores... 


® 
al Piiahees 
| Genny Ss 
*Home Inventory Appliance Section . . . a 2% cross-section of appliances in the 
home reported by price, year and store... . 


drugs « toilet 


“Home Inventory Drug and Toiletry Section . . . a 2% cross-section of toiletries, etc., 
actually on hand in Cleveland homes . . . *Drug Route List . . . Cuyahoga County 
drug stores—chains and independents. . . 








* publications available to 
advertisers on request 


“On top of this,” the bank said,|ly approached. In these areas the 








destroy their accuracy. The blocks 
are so smooth they actually seem 
sticky because their highly polished 
| surfaces will cling together without 
|/any magnetic force if “wrung’ to- 
| gether properly.” 


| edt Fondinn 


(Continued from Page 22) 





|Francisco, a chat at about dusk 
|with a companion in the forward 
end of the lounge car. We passed 
|some station in Wyoming too late 
to catch the sign. Just then a husky 
somebody whirled up on a rarin’ 
cayoose ... he acting as if he'd 
never seen a Union Pacific train. 
|She reminded me of Jane. 

| “Where are we now?” I inquired, 
|to make conversation, 

“Oh ... somewhere west of Lara- 
mie,” yawned my companion. 

I took an envelope from my 
pocket and, remembering my 
| mother, wrote down the phrase 
| ... and added as I watched that 
girl and the horse ... “there’s a 
broncho busting, steer roping girl 
| who knows what I’m. talking 
about”... And... so on. 

I think the best things are writ- 
ten like that. A man writes as he 
feels . . . or he composes with an 
effort, hoping to make others feel. 

Dan What’s His Name _ wrote 
“Dixie” one afternoon to provide 
ja rhythmical dance tune for his 
own use that night on the variety 
| Stage. 
| Francis Scott Key composed the 
| Star Spangled Banner. 
| P,. S—Sometime I'll tell you how 
|}a mule can be smarter than a man 
}or a horse ... AND why the crow 
'should be our national bird. 





Preston-Ropp Gets Charter 

A $100,000 capital stock charter 
|has been granted to Preston-Ropp 
|Chevrolet Co., Inc., Glasgow, Ky., 
with Leonard W. Preston, Glen E. 
Ropp and Carroll Redford as incor- 
| porators. 


WE 
WHOLESALE 
USED CARS 


12240 JOS. CAMPAU 
DETROIT'’S OLDEST 


CHEVROLET DEALERSHIP 
TW 1-0600 


Cal CONNELL 
CADILLAC COMPANY 
12330 JOS. CAMPAU 
TW 3-5100 
DETROIT'S VOLUME 
CADILLAC DEALER 


DEALERS ONLY 
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In Competition and Cooperation .. . 


AUTOMOTIVE NEWS, OCTOBER 15, 1951 


Hoffman Cites Auto Benefits 


DETROIT.—The auto industry’s 
capacity for both ferocious compe- 
tition and effective cooperation was 
pointed up the other day by Paul 
Hoffman, former president of 
Studebaker and now head of the 
Ford Foundation, in a talk before 
the Old-Timers annual dinner here. 

“Since I quit the automobile 
industry,” Hoffman said, “I have 
come to know something—not too 
much, but something —about 
many other industries and many 
economic systems. 

“It is my considered view that no 
economic system any time, any-| 
where has done as much for so} 
many people as our free competi- 
tion system.” 

Hoffman recalled the victims of 
auto competition—the Kobush, the | 
Maumee, the Bugmobile, Link, the 
Perfection—these and hundreds of 
other vehicular ghosts were once} 
“flesh and blood” motor cars. 

All told, 1,500 automotive manu- 
facturing firms have gone out of 
business since the turn of the 
century, and only 56 survive—com- | 
peting with 20 makes of automo-| 
biles, 39 makes of trucks and 20 
makes of motor buses, Hoffman | 
noted. 

“The mortality rate among firms 
constantly striving to build a better 
product at a lower cost has been 
severe, but the benefits to con- 
sumers have been enormous,” Hoff- 
man said. 

“In 1939, after a critical look at 
the industry, the Federal Trade 
Commission had this to say, and I| 
quote from its report: 

“Consumer benefits from com- 
petition in the industry have 
probably been more substantial 
than in any other large industry 
studied by the Commission.” 

But in spite of this competition, 
Hoffman pointed out that it was 
in the automobile industry that the 
concept of high wages had its or-| 


|tive Engineers, the manufacturers 
agreed on standardization of basic 
parts and materials as early as 
1905. One of the things the Euro- 
}peans simply cannot understand 
about us is how members of a 
highly competitive industry can 
come together and swap informa- 
tion and help each other out in an 
organization like SAE. 

“The cooperation of the automo- 
tive industry was never more bril- 
liantly exemplified than during 
World War II. Rivalries were put 
aside and the productive power of 
vehicle and parts manufacturers 
was fully mobilized through the 
Automotive Council for War Pro- 


duction, an organization of 550 
peacetime competitors, large and 
small. 


“Cooperation extended to the 
pooling of scarce machine tools and 
to the exchange of complete data 
on manufacturing technique. One of 
the many great tributes paid to this 





united and distinctively American 
effort was that of Lt.-Gen. Jacob L. 
Devers. 

“‘Never in the history of this 
world,’ he said ‘has any group 
contributed so much to victory 
as that group ... Nevez was 
there such unity of purpose. They 
not only gave us what we wanted, 
they frequently suggested things 
that we did not ever dream of 
having.’ ” 

Hoffman said that in his opinion 
the greatest peacetime example of 
industry cooperation is the work 
of the Automotive Safety Founda- 
tion. 

During the 15 years since the 
foundation was established, he said 
the number of fatalities in traffic 
deaths per hundred million vehicle 
miles has been reduced 50 percent. 

“In the six-year period before 
1937, there were 15 fatalities per 
hundred million vehicle miles,” 
Hoffman added. “Had this death 
rate continued through 1951, 247,- 
000 more people would have lost 








igin. He referred to the day back | 
in 1914, when Henry Ford took an 
action which Hoffman said he “be- 
lieves has done as much as any one 
thing to change the economic think- | 
ing of our generation.” That was 
the decision to pay at least $5 a day 
to every employe in his factory. 


“The record of cooperation in 
the automotive industries is as 
outstanding as the record of com- 
petition and equally important,” 
Hoffman said. “Companies that | 
have competed sharply on prod- 
uct and price—and continue to 
compete — have worked together 
continuously to solve common 
problems and to meet public is- 
sues growing out of the use of 
motor vehicles.” | 
He pointed out that the first au- 

tomobile show was jointly spon- | 
sored by the industry in 1900. It | 
continued as an annual event of | 
great national importance until 
halted by World War II. 

Hoffman told of the efforts of | 
Roy D. Chapin to spark the drive | 
for good roads, leading the indus- | 
try in the common effort to sup- 
port a federal system of highways. | 

“Another adventure in coopera- | 
tion that gave great impetus to the 
growth of the automotive industry 
was the _ cross-licensing system 
worked out 35 years ago,” Hoffman 
said. “In the early days, patent} 
suits, threats and counter threats 
were the order of the day. Since 
the cross-licensing system has been 
in effect there has not been a single 
lawsuit involving patent infringe- 
ment in the industry. 

“This program—and many 
other joint activities of great 
value to the industry and to the 
public—has been administered by 
the Automobile Manufacturers 
Assn., formerly known as the Na- | 
tional Automobile Chamber of 
Commerce. 

“Through the Society of Automo- 


Shumate Injured 


K. R. Shumate, president of Nar- | 
rows Motor Co., Narrows, Va., sus- | 
tained multiple cuts and bruises | 
when an automobile he was driving 
crashed into the side of a Norfolk | 
and Western train. He was driving 
a& new car. 


AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and. trucks. 








e¢¢ Unity protects the car dealer’s retail sales—by 
distributing only through legitimate wholesalers— 
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Portland (Ore.) Truck Driver Winners— 


Ervin Seibel (left), 


drove an International L-165 to first place in the single axle 


semi-trailer event at the Oregon State Truck Roadeo at Portland. Arthur Davis (right), 
won the full trailer class for the second year. Both are drivers for Pierce Freight Lines, 
Portiand. Ross Fall (second from left), and Ed Smith, Pierce executives, help the winners 


carry their trophies away. 


their lives. The economic 


loss|with a stake 


in the problem—to 


would have been 10 billion dollars|make this stupendous saving of 


greater than it was. 

“The foundation has brought to- 
gether elements of the entire in- 
dustry—manufacturers of cars, 
trucks, parts and tires, as well as 
dealers, finance companies, insur- 


ance companies and all the others 


“THE CAR DEALER’S 
SPOTLIGHT”? 


never through chain stores or other cut-price channels. 


* 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 


All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 
The corner post is stronger after the Unity Spotlight is installed. 


There are millions of Unity Spotlights in the field 


giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 


You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 
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life and property possible. 

“Never,” said Hoffman, “has an 
industry been served more effec- 
tively than the automobile industry 
in the persons of Pyke Johnson and 
the fine men associated with him 
in the Safety Foundation.” 
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UNITY MANUFACTURING COMPANY 


2909 SOUTH 


MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS - 
LIGHTS + POLICE LIGHTS+ FIRE LIGHTS + DECK LIGHTS AND EMERGENCY LIGHTS 





INDIANA AVENUE 
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Nov. Tieups Threaten Vehicle Makers .. . 


Wage Board Studies B-W Strike 


(Continued from Page 1) 


tract proposal. This was the sole 
demand in the strike, which in- 
volved 6,000 workers in 10 of the 
12 Borg-Warner plants represented 
by the UAW. 

Individual contract settlements, 
following the Borg-Warner pattern, 
were reached earlier by UAW local 
unions at the Warner Gear Plant, 
Muncie, Ind., and Warner Automo- 
tive Parts plant, Auburn, Ind. 


Warner Gear is an _ original- 
equipment supplier of overdrives 
and torque-converter transmis- 
sions, although it in turn is sup- 
plied by several of the struck 
plants. The Auburn plant vends 
gears and related parts into the 
replacement market. 


Three plants in Detroit were 
among those idled. They and their 


Teachers First 


Buick ‘Dream’ Convertible 


Makes Mich. Bow 


FLINT.—The XP-300, Buick’s 
“dream” convertible, was shown in 
Michigan for the first time Oct. 11, 
at the annual meeting of the mem- 
bers of Region 2 of the Michigan 
Education Assn. 

Some 4,000 teachers from the 
Saginaw Valley attended the two- 
day meeting. The General Motors 
Flint plant city committee was 
host to the teachers at a _ box 
luncheon Thursday after which 
they made a tour of GM plants in 
the city. 


Advertisement 





Trucks on Farms Double in Decade — 


Nearly one-third of the nation’s 8 
million trucks are now located on 
farms. There has been a tremen- 
dous growth in the number of 
farm-owned trucks in the last 10 
years. In 1940, trucks on farms 
numbered a little over a million 
and in 1945 a million and a half. 
Today there are over 2% million. 


Increased truck ownership, ac- 
cording to Farm Journal, the 
nation’s largest rural magazine, is 
evidence of the increased mechan- 
ization which has enabled the 
farmer to produce more and earn 
more. A major portion of a farm- 
er’s considerable capital invest- 
ment is in mechanized equipment. 
Farm Journal points to the gen- 
eral high level of rural prosperity 
as evidence of the fact that me- 
chanization has paid off. 


Recognizing the importance to 





products are: Detroit Gear, trans- 
missions and allied parts, including 
the Studebaker Automatic; Morse 
Chain, timing chains and sprock- 
ets, and Long Mfg., torque con- 
verters, clutches and radiators. 

7 om * 


Mechanics Universal Joint, 
Rockford, Ill., and Memphis, uni- 
versal joints and propeller shafts; 
Ingersoll Steel, Kalamazoo, Mich., 
and New Castle, Ind., automotive 
stampings and farm machinery 





equipment; Pesco Products, Cleve- 
land, fuel and air pumps, automo- 
tive and defense aircraft; Borg & 
Beck, Chicago, torque converters 
and clutches; Rockford Clutch, 
Rockford, Ill., clutches for automo- 
tive and farm machinery. 

At Chrysler Corp., meanwhile, the 
UAW-CIO was agitating on two is- 
sues. 

First off, the national confer- 
ence of UAW Chrysler local dele- 
gates adopted a companywide 
anti-speedup policy. President 
Walter P. Reuther said locals 
protesting production speeds 
could get prompt strike authori- 
zation after the grievance proce- 
dure had been exhausted. The 
Dodge plant was plagued last 
spring by a short-lived series of 
speedup strikes fomented by po- 
litical opponents of the Reuther 
regime. 

Chrysler also was censured by 
Norman Matthews, UAW director, 
for allegedly farming out construc- 





farmers of greater mechanization 
and the importance of automotive 
customers to the dealers, Farm 
Journal has been carrying on a 
vigorous editorial and dealer pro- 
motional campaign under the title 
of “Keep ’Em Rolling.” Since 
Farm Journal reaches the largest 
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THER divisions closed were: | 


tion and tool-and-die work without 
giving its own employes a crack at 
these jobs. Matthews said the 
Chrysler policy was “slowing up the 
defense retooling program.” 

Chrysler spokesmen declined to 
comment on the union speedup and 
tooling protests. 

os * ” 


N OTHER developments, a walk- 

out of 720 AFL craftsmen closed 
62 pattern shops in Detroit, posing 
a threat to $1,000,000 in defense or- 
ders. The patternmakers were de- 
manding a wage increase of at least 
7 percent in excess of WSB ceil- 
ings. 

The first strike in the 30-year 
history of Towmotor Corp., lift- 
truck maker at Cleveland, ended 
after 2% weeks of idleness. UAW 
employes received a_ six-cent-an- 
hour pay raise and a union shop. 


Albert R. Jube, president of 
Collins & Aikman, announced 
employe pay increases ranging up 
to 12% cents an hour. Semi-an- 
nual escalator reviews are also 
provided by the manufacturers of 
auto upholstery. 

The issue was clear-cut in the 
Borg-Warner strike. Ingersoll stood | 
pat on company precedent, point- | 
ing out that NLRB authorization 
of UAW locals as bargaining agents 
applied only division by division. 
Reuther and the 10 striking UAW 
locals favored a blanket Borg-War- 
ner contract, similar to those in 
the auto-assembly industry. 

* 


* * 
‘“MP\HE divisional managers and 
local plant managers have 


made it very clear to me,” Inger- 
soll declared, “that, as the certified 
employers of the various bargain- 
ing units, they feel strongly that 
their ability to manage the plants 
for which they alone are responsi- 
ble would be severely hampered, 
should I endeavor to establish the 
strong, centralized control which 
would be necessary under the na- 
tional agreement with the union. 
“.. . Long before I became pres- 
ident of Borg-Warner of Chicago, 





truck ownership of any national 
magazine, truck maintenance has 
played a prominent part in the 
magazine’s “Keep ’Em_ Rolling” 
feature articles. 


A good market for sales, a won- 
derful market for service—that’s 
how Farm Journal characterizes 
the rural truck market, points out 
that it will pay truck dedlers who 
specialize in service to tie in with 
“Keep ’'Em Rolling.” The next fea- 
ture appears in the November 
issue of Farm Journal, in readers’ 
hands October 16. 








Automobile Dealers! 


the policy of decentralization in 
all matters, including labor rela- 
tions, was an established fact. Each 
autonomous division of the corpo- 
ration is insistent that it continue 
to remain so.” 

Ingersoll pointed to the Indiana 
plant settlements as evidence of 
the desire of Borg-Warner em- 
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Ford's Larson Holding the Bags— 


Paul Larson, Ford Detroit district manager, throws up his hands as bags continue to 


appear. The bags indicate that the dealers have more than doubled their truck sales 


quota for the month, under the plan of a 


sales promotion stunt carried on in the area. 


The promotion was carried on in connection with September sales, and 215 made the 


grade and left Larson holding the bags. 





Three-Year Low Is Hit 
On Dealer Car Stocks 


(Continued 


Output of new cars in U.S. plants 
during the month was 75,000 units 
below that of August. 


* *® * 


tbe survey found that on Oct. 1 
dealers’ new-car stocks were 
217,590 units below Apr. 1. From 
Apr. 1 through Sept. 30, this year, 
U.S. plants built about 2,653,000 
cars, or 993,000 fewer than they 
built in the same period of 1950. 


So, although new-car stocks have 
been on the decline since last April, 
the decrease has come nowhere 
near paralleling the drop in pro- 
duction. 


Most of the decline in nation- 
wide new-car stocks that took 
place last month was confined to 
the so-called lower-priced models. 
Manufacturers of cars in that 
category built 38,000 fewer cars 
in September than they did in 
August. 

The survey indicated that dealers 
in other lines saw their new-car 
stocks hold at about Sept. 1 levels. 
In the few instances where inven- 








ployes to retain separate plant 
contracts. 

Reuther asserted that Borg-War- 
ner, contrary to Ingersoll’s conten- 
tions, resembled other large cor- 
porations in formulating policy at 
a national level. 
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Porto Pumper Pallet Model Fire Fighting Unit 


Quickly and Easily Can Be Slid On To Any Truck, 
Converting It Into Effective Fire Fighting Equipment 


With new trucking equipment becoming increasingly short 


in supply, the 


great selling opportunity and fits into a vitally needed 


spot, being ideal for fire fighting uses in small towns and 


communities, farms, ranches 


tries. civil defense, etc 


efficient fire fighting equipment to those who cannot afford 


big expensive apporatus 


used as an auxiliary standby for emergency equipment 


The Slip-On Unit Pallet Model Porto Pumper can be just as 


Pallet Model Porto Pumper offers you a 


Teer mel ietary 


Porto Pumper also makes possible 


Ta) oles To cities, the unit aroha | 


quickly become a Fire Truck 


easily removed from 


AL ta aty sid 


isolated indus- 


should greatly aid in 
same time enabling 


community 


storing it to other gainful uses 


Porto Pumper carries its own water supply 
in a 200 gallon tank, is equipped with pump, hose and 
additional fire fighting equipment. The famous rubber eT Tels 
construction of the Porto Pump permits the use of either 
dirty or clean water—taken from any source. Priced rede 
with o favorable discount, the Pallet Model Porto a aal og 


ak 


trucking equipment at any time, re- 


keeping up your sales, while at the 





you to perform o service to your 


Write today for details 


PORTO-PUM iS INC... 227 1RoN SS an OL aS 





| Obituaries 





Anthony Christinzio 
PHILADELPHIA.—Anthony Christinzio, 
proprietor of Christy’s (Kaiser-Frazer), 
died unexpectedly here. 
* * * 


William P. Stevens 
HUNTINGTON PARK, Calif. — William 
P. Stevens, 61, assistant Pacific Coast sales 
manager for Studebaker, died Oct. 2 at 
his home here. He was a long-time em- 
ploye of Studebaker. 
* * 


Jerome J. Benjamin 
ST. LOUIS.—Jerome J. Benjamin, 60, an 
automobile dealer here since 1919, died 
Oct. 5 after a year’s illness, Until his 
retirement a year ago, due to a stroke, 
Mr. Benjamin operated Benjamin Motor Co. 
He was an early-day distributor of auto- 

mobiles no longer manufactured. 

* * * 


Robert R. Meadows 
MEMPHIS.—Robert R. Meadows, execu- 


tive vice-president and general manager of | 


Mills-Morris Co., and president of Mid- 
South Distributors, died Oct. 3 at his home 
after a heart attack. Mr. Meadows started 
with the company in 1919 in the shipping 
department. 
* * * 
Wirt T. Hicks 
FREDERICKSBURG, Va.—Wirt T. Hicks, 


60, manager of Tappahannock Motor Co. | 
3 in a head-on col- | 


here, was killed Oct. 
lision between a car and a truck near his 
home at Port Royal, Va. Warren Hill jr., 
a company mechanic and driver of the car, 
was also killed, 
* * * 
Clyne McLaughlin 


TORONTO.—Clyne McLaughlin, 47, auto- 


mobile dealer in New Toronto for many} 


years, died recently. He was a prominent 
sports figure and sponsored many amateur 
baseball and hockey teams. 

* * 


a 
Ralph J. Burke 
ST. LOUIS.—Ralph J. Burke, 60, former 
president of Albrecht-Burke, Inc., Packard 
distributor, died here Oct. 1 in Barnes hos- 
pital. Before his retirement two years ago 
because of ill health, Burke was a Packard 
dealer in St. Louis for 25 years. 


200 Attend Golf Tourney 


NEW YORK.—Bankers Commer- 
cial Corp. held its second annual 
golf tournament last week at 
Winged Foot golf club in West- 
chester for the automobile dealers 
in this area. Over 200 dealers from 
New Jersey, New York and Long 
Island attended. 


from Page 1) 


tories increased, the increases were 
slight. 
* * * 

LTHOUGH new-car inventories 

on Oct. 1 were almost down to 
the level of July 1, 1948, there was 
a distinct difference in market con- 
ditions. 

In July, 1948, most new cars 
were still selling at a premium 
of as much as $1,000 over list. 
Dealers’ order lists were bulging 
and their phones ringing con- 
stantly with calls from impatient 
buyers. 

Market conditions all through 

— year have been almost the 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Gealers’ 

Cars Cars In Total 
in Transit Potential 
Period Field to Inventory 
Ending Stockst Dealers Stocks 
Jan, 1, °50.. 251,754 188,500 440,254 
Apr. 1, '50.. 276,136 158,000 434,136 
May 1, ’50.. 196,738 152,000 348,738 
June 1, °50.. 247,680 160,200 407,880 
July 1, °50.. 311,084 167,500 478,584 
Aug. 1, °50.. 268,937 161,300 430,237 
Sept. 1, °50.. 239,642 160,400 400,042 
Oct. 1, °50.. 208,367 157,800 366,167 
Nov. 1, ’50.. 330,571 158,500 489,071 
Dec. 1, °50.. 295,521 128,300 423,821 
Jan, 1, ’51.. 305,888 98,900 404,788 
| Feb. 1, °51.. 291,042 127,000 418,042 
| Mar. 1, ’51.. 303,874 136,000 439,874 
Apr. 1, °51.. 406,541 138,500 545,041 
May 1,.°51.. 369,101 113,000 482,101 
June 1, ’51.. 365,241 93,000 458,241 
duly 1, °51.. 357,606 90,700 448,306 
| Aug. 1, °51.. 299,786 87,500 387,286 
Sept. 1, °51.. 283,402 86,800 *370,202 
| Oct. 1, ’°51.. 247,951 79,500 327,451 


tField stocks include cars actually at 
dealerships, those warehoused by dealers 
and factories and demonstrators. 

*Revised. 





| opposite and dealers said last week 
| that they still couldn’t see the pros- 
|pect of customers getting in the 
|mood to break down any doors. 

| * * * 

NE dealer put it this way: 

“There may still be a large 
unsatisfied demand for new cars, 
|}but higher prices have certainly 
spoiled a lot of buyers’ appetites.” 
| Another dealer said he still had 
|a number of cars to offer at old 
prices and that his showroom win- 
dows were plastered with warnings 
|about an impending increase in 
federal excise levies. 

“The prospects that come into 
my dealership,” he said, “are 
hardly giving those signs a 
glance. The majority of them are 
making inquiries about a ‘good 
used’ automobile.” 

The only dealers enjoying busi- 
ness greater than supply on a 
nationwide basis were those han- 
|dling lower-priced lines. However, 
dealers in several medium-priced 
{makes said they might be in the 
|same kind of spot before the year 
|is out. 

—BerNige THOMAS 





Pickerell Sells Out 
Pickerell Motor Co., Buhl, Ida., 
has been sold to Mitchel! Hunt and 
A. Hamer Reiser. The new owners 
will operate as Mitchell Hunt Ford 
Sales. 
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Sales Barriers Seen... 


GM Opens 
For Better 


(Continued 


a tremendous rise in traffic. Ve- 
hicle registration has increased 
from 33,000,000 to more than 48,- 

000,000 cars and trucks and the 

mileage traveled by these vehicles 

has increased from 300 billion to 

450 billion miles a year. This 

greatly increased traffic is wear- 

ing out and obsoleting our high- 
ways at a faster rate than ever 
before. 

5. Our highways were built for 
yesterday. The highway building 
boom of twenties was aimed at im- 
proved surfaces on existing roads. 
The idea of redesigning highways 
to make them adequate for much 
greater traffic demands did not oc- 
cur to most people, simply because 
few foresaw the tremendous growth 
of automotive transportation which 
was to take place in the ensuing 25 
years. 

6. We have permitted our city 
streets to become bottlenecks and 
have done little to develop them in- 
to systems designed to meet the 
requirements of today’s motor 
traffic. 

7. We have not always used our 
highway tax funds wisely. We have 
spent highway tax money for other 
purposes, thus reducing the funds 
available for road building. We 
have also spent money for roads 
that were not justified by traffic 
needs, thereby cutting the returns 
on our total investment in high- 
ways. 

The film report claims that the 
only certain solution to the high- 
way problem is “more money 
spent—but spent wisely.” 

It states that today we are spend- 


ing only about 10 cents of our auto- | 


motive transportation dollar for 
highway facilities. If we increase 
this to the amount required to get 
the roads we need, the dollar value 
of time saved, plus the operating 
savings in lower gas consumption 
and less wear and tear on engines, 
brakes, tires and other parts of the 
car, will more than offset the added 
investment in roads. 

Hufstader, vice-president, in a 
special message to GM field men 
and dealers concluding the film, 
points out that it is the responsibil- 
ity of the GM selling organization 
to swing into action on this prob- 


New-Car Firms in Hickory 
Hold Annual Barbecue 


Catawba County New Car Deal- 
ers Assn., Hickory, N. C., staged 
its annual dealer-employe barbecue, 
which hundreds of dealers and 
their friends attended. 

Speaking briefly on the progress 
of the automobile industry in the 
area was Shelton Campbell, local 
Chevrolet dealer. Among the score 
of special guests attending the 
event were W. H. Coffey (Stude- 
baker), of Newton, and Luther 
Pitts (Kaiser-Frazer), of Hickory. 
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lem not only as good American 
citizens interested in the improve- 
ment of our country but as auto- 
moble men—with a very vital busi- 
ness interest in highway improve- 
ment. 

He suggested a five-point pro- 
gram of action on a community 
level for the GM field and dealer 
organization to undertake, which 
includes finding out what highway 
needs are on a community level 
and what recognized and organized 
groups are attempting to do about 
the problem in these communities. 

“Dealer organizations and other 
civic groups should then directly 
encourage acceleration of official 
action on highway needs,” Huf- 
stader said. 

“It is our right and our duty 
to express our views on _ public 
policy to legislators and govern- 
mental agencies.” 





Texas Dealers See Chrysler Show— 


Chrysler's Corp.'s ‘New Worlds in Engineering” show at the Texas state fair, Dallas, 
attracted more than half a million people during the first three days, the firm states. 
It opened Oct. 6 and will run through Oct. 21. Following the Dallas showing it will be 
moved to Salt Lake City where the 70 exhibits will be shown for two weeks beginning 


55 






Syracuse Dealers 
Campaign to Get 
Residents to Vote 


SYRACUSE.—An intensive pro- 
gram to get residents to register 
for the Nov. 6 election here has 
been launched by the Syracuse 
Automobile Dealers Assn., it is re- 
ported by Stuart C. Ballard, execu- 
tive vice-president. 

The program is being hammered 
out by the association through me- 
dium of letters to citizens and the 
group’s weekly radio program. 
More than 60,000 of the letters and 
“voting folders” have been sent out 
to car owners in Syracuse and 
Onondaga county, according to 
Clellan S. Forsythe, of SADA. 

Forsythe said he hoped the vot- 
ing campaign would “inspire other 
groups to follow, and feel it is an 
educational and practical approach 
to our problems.” 








Nov. 3. In Dallas to host parties for Texas newspaper, broadcasting and business lead- 
ers were A. vanderZee and James C. Zeder, Chrysler vice-presidents. Shown receiving 
an explanation of the new Chrysler 180 hp FirePower engine from vanderZee (third 


He continued: “When the pro- 
gram was initiated in 1950, great 
headway was made with the 16 in- 


from left) are Texas dealers (left to right) Elmer Jensen of Jensen & Raupe Motor, | dustrial groups, which increased 
Dallas; James K. Pruitt of Wood-Pruitt Motor, Garland, and J. N. Mitchell of Central|their voting recgrd within one 
Motors, Waco. year.” 














AEROCOR Is Now 
Being Used By Most 
of the Leading Car 
Manufacturers 
Because It— 


Has exceptional 
thermal - acoustical 


value. 
Is made of soft, 
resilient superfine 


fibers of glass that 
won't mat down. 


Fabricates easily with 
die, knife or scissors. 
May be wrapped, 
sewn, tacked, taped, 
pasted or cemented. 


Won't burn, rot, cor- 
rode, shrink, swell, 
stretch, disintegrate 
or absorb odor. 








OWENS-CORNING 


BERGLAS 


AEROCOR* 


With AEROCOR soaking up the 
decibels, your models roll with that 
substantial luxury sound—despite 
the possible noise caused by modi- 
fications and enforced short-cuts 
that you may use, and despite the 
longer original-owner driving that 
may lie ahead . . . OWENS-CORNING 
FIBERGLAS CORPORATION, 516 New 
Center Building, Detroit. Phone 
Trinity 3-4400. 


*Aerocor is the trade-mark of Owens-Corning Fiberglas Corpora- 
tion for a variety of products made of or with fibers of glass. 


AEROCOR is used in these locations 
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FIBERGLAS IS IN YOUR LIFE...FOR GOOD! 
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| 1012 Central, was fined $250 in fed- 


Louisville Dealer Fined 


LOUISVILLE. — Charged with| eral court. 


selling two used automobiles at| Ford reportedly sold one auto- | 


over-ceiling prices, Donald G. Ford,| mobile for $225 above-ceiling and | 


of the former Central Motor Sales,|another at $95 above OPS prices. 
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AMERICA’S FINEST 


These outstanding monograms are a product of the 
world’s largest manufacturer of Automobile Dealer 
identification. They are made from the highest quality 
material by outstanding craftsmen in a large modern 
plant. That’s why you can buy Benmatt Monograms, 
Permakrome License Plate Frames or Monoplates with 
a knowledge that you have the finest quality it’s possi- 
ble to obtain and a product that will display your name 
with dignity year after year. 


representatives in principal cities 


“%e BENMATT Organization 


LOS ANGELES 23, CALIFORNIA 





CATCH CUSTOMERS WITH 
WHIRLING TWIRLERS 


SENSATION OF THE NATION! 
THEY SPIN! THEY WHIRL! THEY SHINE! 


These action-packed aluminum streamers are creating a sensation in attracting customers 
to stores, showrooms, ballrooms, gas stations, garages, theatres, and many other places 
of business. They spin constantly in the slightest breeze and their highly reflective surfaces 
catch the light and create unusual patterns of colors in the daytime and at night, as well. 
WHIRLING TWIRLERS catch the eye of every passerby. They get you talked about and 
bring customers into your place of business. Made of heavy gauge aluminum, they last 
for months in all kinds of weather, and can be used inside as well as outside. Create 
conversation and catch customers with these spinning, shining WHIRLING TWIRLERS! 
Dress up your lot. Order Whirling Twirlers today at these very low prices. Choice of Red, 
Green, Blue, or Gold (all Silver on the other side). 
Full instructions included and satisfaction guaranteed. 
P.P. prepaid if check with order or C.O.D. 
15 ft. (for 25-ft. spans) $3.75 20 ft. (for 30-ft. spans) $4.75 
30 ft. (for 40-ft. spans) $5.75 


J. J. DE FRANCIS 


306 W. MAIN, MERIDEN, CONN. 
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In the Letterbox 


(Continued from Page 4) 


* and wears the tire out prema- | 


turely. 

Then one of the most dangerous 
things that happens to a highway 
occurs because this outside dual 
picks up enough of the dirt from 
the shoulder and wears the shoulder 
down anywhere from three to six| 
inches, with the result that, if a 
ear or truck slips off the pavement 
with its right front wheel and 
attempts to get back on the pave- 
ment again, he has to go through 
one of the most dangerous acts of 
driving. 

(This happened to a daughter of 
mine, who was driving in pouring 
rain at about 28 miles an hour, 
and, in pulling her car back over 
the lowered shoulder onto the pave- 
ment, she had to pull so hard that 
when it did take hold because of 
the rainy road, she went clear over 
on the other side and tipped over 
in a ditch filled with water. Fort- 
unately, she got out all right.) 

Why doesn’t the trucking asso- 
ciation take pictures of these 
conditions and start pouring it 
on? As you state, they are paying 
for these highways, and they’re 
not getting their money’s worth. 
Every time you say something to 
the highway department, they 
talk about the costs having gone 
up or the demand being too great 
and not enough money coming in. 

How about the really big truck 
companies? The truth is they 
haven’t many friends, and they 
don’t try to make them. They get 
protected routes and _ protected 
tariffs, and then they turn around 
and everything they buy they chisel 
to the point that the seller does not 
even have his cost of doing busi- 
ness, let alone a profit left. I know 
from personal experience that when 
cars were hard to get, some of the 
Purchasing Agents of these big 
truck lines black-marketed cars and 
the management knew about it. 

I also know where they've called 


Kaneas, Utah Top 
GAD Quotas 


WASHINGTON.—Two states 
have surpassed their GAD program 
quotas and the District of Colum- 
bia hit 100 percent for the week 
ending Oct. 5. 

Kansas went over its quota of 25 
by 11; Utah topped its 32 quota by 
receiving 39 new members, and the 
District of Columbia met its quota 
of one. Every dealer in Utah en- 
rolled in both the national and state 
associations, according to the re- 
port. 

Other quotas and members re- 
ceived, as compiled at NADA head- 
quarters, were (members in paren- 
theses): 

Alabama, 10 (3); Arizona, 14 (3); 
Arkansas, 20 (1); N. California, 100 
(23); Colorado, 41 (3); Connecticut, 
25 (8); Florida, 50 (6). 

Georgia, 50 (11); Idaho, 19 (6); 
Illinois, 125 (4); Chicago, 25 (2); 
Indiana, 70 (15); Iowa, 125 (30); 
Kentucky, 25 (3); Louisiana, 15 (2); 
Maine, 15 (2); Maryland, 50 (1); 
Michigan, 85 (29); Detroit, 20 (2); 
Minnesota, 100 (12); Missouri, 50 
(17); Montana, 40 (2). 

Nebraska, 75 (5); Nevada, 11 (1); 
New Hampshire, 10 (3); New Jer- 
sey, 33 (12); New Mexico, 25 (0); 
New York State, 34 (9); New York, 
25 (2); Brooklyn and Long Island, 
18 (1); North Carolina, 50 (23); 
North Dakota, 25 (4); Ohio, 83 (9); 
Oklahoma, 30 (1); Oregon, 20 (5); 
Pennsylvania, 150 (67). 

South Carolina, 40 (1); South Da- 
kota, 65 (7); Tennessee, 30 (2); 
Texas, 30 (13); Vermont, 15 (1); 
Virginia, 50 (3); Washington, 45 
(5); West Virginia, 15 (2); Wiscon- 
sin, 100 (34); Wyoming, 30 (2); 
Miscellaneous, 2. 

7 * . 


Iowans Launch Drive 


DES MOINES.—A campaign to 
“Give a Day to NADA” was spon- 
sored by the Iowa Automobile Deal- 
ers Assn. here recently, when 250 
members of the association gath- 
ered to launch the membership 
drive. 

Speakers at the afternoon and 
evening session were Frank Col- 
lard, NADA director, and B. B. 
Burns, NADA director for Illinois. 


for bids on large orders of truck 
tires—in one personal case, a $75,- 
000 order, and then they actually 
gave a $10,000 order, but at the 
$75,000 price, and after the price 
had increased four percent, came 
along with another $10,000 order 
and demanded it at the old price. 

In addition, they go all out to 

make it rough for the small truck 
operator by doing everything they 
can to put him out of business or 
restrict his business, using ICC 
or state railroad and warehouse 
commissions who govern the ac- 
tivities of truck lines, especially 
in our state. 

If this truck situation is as seri- 
ous as it is, why don’t these large 
truck operators come down off the 
mountain and get a policy of “Live 
and Let Live,” and quit going to 
the politicians or paying off the 
politicians whom they complain 
about and go to the people who 
understand what is going on, but 


have little sympathy because of | 


the selfishness of the large truck 
operators.—- HERMAN MILLER, presi- 
dent, Miller Motors (DeSoto), Man- 
kato, Minn. 


Advertisement ——— ~~ 


Farm Journal Begins Second Year : 








|35 Years with Ford— 


Ray L. Allen, Ford division sales man- 
ager of the twin cities area, receives a 
gold wrist watch from W. K. Edmunds, 
midwest regional sales manager, to com- 
memorate the completion of 35 years of 
service with Ford Motor Co. The award 
was made at French Lick, Ind. 





Mobley Appointed 


Culbertson Motors (Chevrolet- 
Oldsmobile), Newport Beach, Cailif., 
announces the appointment of Jack 
Mobley as sales manager. 


Of Automotive Promotion 


Farm Journal, America’s largest 
rural magazine, announced in last 
week’s AUTOMOTIVE News the com- 
pletion of the first full year of its 
continuing “Keep ’Em_ Rolling” 
program. The initial feature of 
this program which has aroused 
such widespread interest in the 
automotive industry appeared in 
the November 1950 issue of the 
magazine. Since then, 11 full pages 
have been devoted to helping 
farmers maintain their cars and 
equipment in tiptop shape. The 
current feature appears in the 
November 1951 issue —which 
reaches Farm Journal readers 
this week, incidentally. It is a big 
“Get Ready for Winter” article. 


The timely nature of this pro- 
gram has not only helped the 
millions of Farm Journal families, 
but also those automotive dealers 
who want to reach the prosperous 
rural market. 


When asked why a farm maga- 
zine devoted so much space to 
automotive subjects, Richard J. 
Babcock, vice president of Farm 
Journal, explained the magazine’s 
viewpoint. “Our interest,” he said, 
“is perfectly obvious. After all, 
more than half the nation’s fam- 


ilies live in the rural-dominated 
half of America, and car owner- 
ship is much more common here 
than it is in the big-city half— 
much more essential, too. Here, 
too, Farm Journal is the biggest 
magazine of all. 


“Rural customers are mighty 
important to every dealer, no 
matter where he does business. 
It’s no secret that 8 out of every 
10 auto dealers are located in 
places of less than 25,000 popula- 
tion, where they can take advan- 
tage of this big market. But even 
in the biggest cities, dealers say 
they can count on out-of-town 
customers for a full fifth of their 
normal sales. 

“By emphasizing timing—urging 
readers to plan their shopwork 
well in advance—‘Keep ’Em Roll- 
ing’ has helped all dealers to even 
out their seasonal work loads. 
Those who identified themselves 
with the program locally thus got 
more service work when they 
could handle it profitably. 

“The most important thing we 
can say about ‘Keep ’Em Rolling’ 
is that it works. It works for our 
readers—it works for those auto- 
motive dealers who tie in with it.” 
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SWIVEL COUPLER 
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hard-to-reach” fittings 
Here’s how the Universal No. 360 all-steel Swivel Coupler saves 


*Swings in a complete 360° circle, easily reaching out- 


* Patented swivel action locks instantly and automatically 
in any of 18 stations on 360° swivel, and without ratchet 
or locking sleeve. Simply strike against hard surface to 


The Universal Swivel Coupler seals at high or low pres- 
sure and is leakproof. Costs only $2.79 — quickly pays 
for itself by speeding lubricating time. Order from your 
jobber — if he does not have them use coupon below. 
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(plus postage) 
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Cut_to 950,000 in Ist Quarter Seen... 


Output Rises to 117,040 


(Continued from Page 1) 
backs were in the cards for mak- 
ers of other consumer durable | 
goods, such as_ refrigerators, 
television sets, washing machines 
and scores of other items. 
Auto officials said they were 
aware that the feeling prevails in 
Washington that material require- 


flooded with protests from _ both| 
industry and labor. 
Some consideration, it was said, 
is being given the possibility of 
banning the use of aluminum en- 
tirely in some products. However, 
Fleischmann said recently that the 
government has every hope of 
avoiding a ban on aluminum. 


ments for defense production will | —————————- | Steel 


have to be increased sharply next 
year, and that regulations should 
be revised accordingly now. 
* om + 

A 13 PERCENT cut from present 
4 allowable output rates pre- 
sumably would cut car production 
to about 950,000 in the first quarter 
of 1952. U. S. plants are supposed to 
get enough materials in the fourth 
quarter of this year to turn out 
1,100,000 cars. 

General feeling in the auto in- 
dustry, however, is that U. S. 
plants will do well to build as 
many as 1,000,000 cars in the cur- 
rent quarter. 

Auto makers have many items 
on their critical supply list, but 
the situation on copper grows 
worse daily. In addition, a pro- 
longed strike of Borg-Warner 
plants would hit fourth-quarter 
schedules hard at nearly all plants. 

In Washington last week it was 
said that Manly Fleischmann, DPA 
administrator, might announce new 

cuts in metal supplies to durable 
goods producers following a meet- 
ing with other top mobilization of- 
ficials. The meeting was slated for 
last Friday (Oct. 12). 
* * * 


Dealers Purchase 


Chrysler’s Last 
Retail Branch 


PITTSBURGH. — Joseph A. 
O'Malley, general sales manager of 
Chrysler division, announces the 
outright sale of Chrysler Pittsburgh 
Company, factory branch at 5625 
Baum Blvd., to Savage-Haldeman 
Co., Inc., whose principals are Clair 
R. Savage and Henry F. Haldeman 
of Los Angeles, 

Transfer of ownership from 
Chrysler Corp. to the new concern 
was signalized by a dinner for the 
entire staff of the dealership, other 
local Chrysler dealers and factory 
officials. 

Chrysler Pittsburgh has been in 
operation for more than 18 years 
and is the last of such factory retail 
branches to be sold by Chrysler 
Corp., which thus divorces itself 
entirely from the retailing end of 
the business. 

At one time, branches were oper- 
ated in New York, Philadelphia, 
Chicago, Detroit and Kansas City, 
as well as Pittsburgh. The New 
York operation, while still owned 
by the Corp., is now devoted en- 
tirely to service and parts. 

Haldeman is vice-president of 
Greene-Haldeman Co., Los Angeles, 
largest Chrysler dealer in the 
country, and he has other large 
interests. Savage has been a dealer 
for several manufacturers of popu- 
lar makes, as well as a factory 
executive. 

Savage is president of the new 
company; Haldeman is vice-presi- 
dent and treasurer, and C. J. 
Thompson is vice-president, secre- 
tary and general manager. 

Thompson, who has taken up his 
permanent residence in Pittsburgh 
as vice-president and general man- 
ager, comes from Los Angeles, 
where he was secretary-treasurer 
and manager of a large Pontiac 
dealership. Another key man in 
the new organization is L. H. Pas- 
qual, who will serve as auditor. 


Three Take Over 
Ward’s Denver 
Distributorship 


DENVER.—Charles J. Lowen jr., 
Fletcher M. Brown and Alexander 
D. Thomson announced they have 
reached an agreement with Hudson 
to take over Fred A. Ward's five- 
state Hudson distributorship. Lowen 
and Thomson who are partners in 
Lowen - Thomson, Inc. (Packard), 
said they would sever their con- 
nections with Packard. 

As successors to Ward, the new 
firm of Lowen - Thomson - Brown, 
Inc., will act as Hudson wholesalers 
for dealers in the eastern Rocky 
Mountain area, and also will carry 
on a retail business. 

Among executives negotiating for 
Hudson was Roy Chapin, special 
representative. Joseph G. Hodges 
was Denver attorney for Hudson; 
Morrison Shafroth and other mem- 
bers of the law firm of Grant, Sha- 
froth and Toll, represented Lowen, 
Brown and Thomson, and Benjamin 
F.. Stapleton jr. and Bert W. O’Hara 
represented Albert J. Gould, trus- 
tee in bankruptcy for Ward and 
his company, Fred Ward, Inc. 

Since the. Ward company was! 
placed in receivership July 31, 
Ward’s former dealers have been 
supplied with cars from the Kansas 
City distributorship of Hudson. 

Frank McLaughlin, federal bank- 
ruptcy referee, will open bids later 
on Ward’s showroom, garage and 
office building at 1300 Lincoln St., 
on Ward’s stock of auto parts and 
automotive equipment, and on 77 
new cars and two service cars. In 
view of the selection of Lowen, 
Brown and Thomson as the new 
distributors, it is expected that 
theirs will be the only bid. 





PA’s PRODUCTION advisory 

committee, it was said, has al- 
ready recommended sharp cutbacks 
in civilian industrial operations in 
order to save steel, copper and 
aluminum in anticipation of defense 
activity hitting a high level after 
the first of the year. 

Its original recommendations re- 
portedly called for a 30 percent 
cutback in autos. When word of 
this leaked out, Washington was 
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DENVER 2 


Earlier, NPA had issued an or- 
der increasing the amounts of 
steel which producers must ship 
to warehouse distributors after 
Jan. 1. Small manufacturers 
usually get their steel supplies 
through warehouse contacts. 

NPA said its order would “as- 
sure a continuing flow of iron and 
products to thousands of 
small users who traditionally or- 
der supplies in less than mill quan- 
tities.” 

* * * 
i THE auto industry there was 
speculation that the order would 
only make steel procurement more 
difficult than it is now for vehicle 
makers. 

In the steel industry itself last 
week, output was running at 102.5 
percent of capacity, despite scrap 
and maintenance difficulties. 

As far as steel is concerned, auto 
makers are still buying in the open 
market this month even though 
steel is supposed to be under allo- 
cation under the Controlled Mate- 
rials Program. The same holds true 
for copper and aluminum, if there 
is any open market for the former. 

NPA permitted open-market buy- 
ing through this month because 
of manufacturers’ problems of 
“lead-time.” Asked how long CMP 
could be expected to last, Fleisch- 
mann said he thought controls on 
steel and aluminum might be eased 
in 1953, but that they would prob- 
ably have to be continued on cop- 
per. 

For the record, Fleischmann said 
he didn’t know yet how automobile 
production would fare in 1952. But 
he promised that makers will not 





be cut below their break-even 
levels. 
Auto Stocks 
Oct. Oct. 1951 

10 3 High Low 
Chrysler 72 72% 82% ° 65% 
Crosley 8% 3 5% 2% 
GM 52% 52% #£«54 46 
Hudson 14% 144% 20% 12% 
K-F 6% 7 8% 4% 
Nash 19% 18% 22% 17% 
Packard 4% 5% 6% 4% 
Stude. 29% 29% 35% 25% 
Willys 9% 9% 2 1% 
Average 23.47 23.44 


Compiled from reports of trading on the 
N. Y. Curb and N. Y, Stock Exchange. 





Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 





Week Week Jan, 1 Jan. 1 
Ended Same Ended Oct., to to 
Oct. 13, Week, Oct. 6, 1951, Oct. 14, Oct. 13, 
1951 1950 1951* to Date 1950* 1951* 

CHRYSLER . 21,224 36,381 12,600 33,824 895,700 1,017,496 
Chrysler 3,198 5,904 1,929 5,127 123,722 141,396 
DeSoto 2,214 3,767 1,331 3,545 92,657 98,150 
Dodge 5,930 10,101 3,396 9,326 247,301 272,323 
Plymouth 9,882 16,609 5,944 15,826 432,020 505,627 
FORD ..... ; .. 21,128 29,545 21,104 42,232 1,289,653 971,903 
Ford .... wo. 15,962 25,328 15,936 31,898 997,744 751,264 
Lincoln 564 48 567 1,131 27,460 23,247 
Mercury win . 4,602 4,169 4,601 9,203 264,449 197,392 
GENERAL MOTORS.... 38,591 58,474 38,619 77,210 2,420,707 1,877,768 
Buick . 7,480 9,531 7,312 14,792 434,267 337,953 
Cadillac . 1,910 2,478 1,913 3,823 86,621 85,665 
Chevrolet .... 18,198 30,880 18,352 36,550 1,215,272 929,466 
Oldsmobile .. 5,079 6,872 5,075 10,154 312,867 238,188 
Pontiac seapee 5,924 8,713 5,967 11,891 371,680 286,496 
KAISER-FRAZER 1,130 5,060 1,128 2,258 108,754 83,302 
Frazer .. ; ‘ PRES: covscivs i 
Kaiser ‘ 1,130 5,060 1,128 2,258 98,642 83,302 
CROSLEY ... 60 94 81 141 5,489 4,290 
HUDSON ..... 1,574 1,827 1,581 3,155 106,996 $4,214 
NASH . 7 3,652 3,962 2,554 6,206 151,863 133,115 
PACKARD .......... : 2,779 7 48,074 60,238 
STUDEBAKER. ....... . 8,840 1,627 4,680 8,520 222,227 186,903 
WILLYS-OVERLAND?* 512 833 329 841 29,421 22,182 
Total Cars, U. S.......... 91,711 140,582 82,676 174,387 5,278,884 4,441,411 


+Includes station wagons and Jeepsters. *Revised. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 














Week Week Jan, 1 dan. 1 
Ended Same Ended Oct., to to 
Oct. 13, Week, Oct. 6, 1951, Oct. 14, Oct. 13, 
1951 1950 1951* to Date 1950* 1951* 

CHEVROLET ... 6,612 9,890 6,478 13,090 396,436 361,947 

CROSLEY 15 4 x 23 406 584 

DIAMOND T.... 130 107 142 272 4,879 6,280 

DIVCO ... 100 80 100 200 3,705 3,678 

DODGE ‘ 3,696 3,696 2,224 5,920 88,503 135,672 

FEDERAL ........ ‘ 60 60 57 117 1,451 2,104 

FORD 4,741 6,244 4,750 9,491 285,889 269,305 

GMC .. as 2,022 2,256 2,077 4,099 85,697 102,947 

INTERNATIONAL 3,215 12 3,080 6,295 82,993 132,873 

MACK situanes 224 338 16 240 8,567 12,236 

eee oe 341 316 323 664 5,833 11,168 

STUDEBAKER ........ 1,360 848 1,262 2,622 39,216 40,776 

+ RMD. -acissonassSaaacosonesce 323 364 200 523 11,050 12,384 

WILLYS-OVERLAND ~ 2,159 1,213 2,115 4,274 35,090 75,631 

MISCELLANEOUS 331 139 331 662 7,856 12,947 

Total Trucks, U. S.... 25,329 25,567 23,163 48,492 1,057,571 1,180,532 
Total Cars, Trucks, 

i Pere a 117,040 166,149 105,839 222,879 6,336,455 5,621,943 
Total Cars, Trucks, 

COMER. ....5005...00 6,522 7,339 6,412 12,934 310,560 334,362 





Grand Total 
Cars and Trucks, 
U. S. and Canada..... 


123,562 173,488 112,251 235,813 6,647,015 5,956,305 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, etc. 


ADVERTISEMENT 


ADVERTISEMENT 





MACK MARKOWITZ, 
N. Y. OLDSMOBILE 


REPORTS 52% NEW CAR CHANGE- 
OVER TO GENERAL TIRES FOR 
GROSS PROFIT — ‘‘For more 
profit on every new car sale I heartily 
recommend a General Tire Department 


42% 


HEMPSTEAD, 


to every car dealer.’”’” Mr. Markowitz, 
like hundreds of smart car dealers 
across America, is making more friends and 
more profit selling Top-Quality General 
Tires. The sensational General Puncture- 
Sealing Safety Tube is a best-selling money 
maker too.— Gen. News Service. 


DEALER, 
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One-Level U.C. Lids 
Due in a Week 


(Continued from Page 1) 


used-car dealers were in harmony 
on the proposition. 

However, later it was asserted 
that new-car dealers on the com- 
mittee unanimously urged two- 
level ceilings. 

It is believed that this is what | 
delayed issuance of the order, 
which was expected Oct. 1. 

os + + 

AST week, members of the Penn- 

4 sylvania Automotive Assn., in 
convention in Pittsburgh, passed 
a resolution to “go on record as 
opposed to one ceiling prices for 
used cars, as reported in AuToOMo- 
TIveE News of Sept. 24.” 

However, OPS men, it is under- 
stood, took the position that dur- 
ing the war OPA allowed dealers 
a 25 percent markup to permit 
them to stay in business. In those 
days, no new cars were in pro- 
duction. 

Dealers do not face the same 
conditions today, it was stated. 


a one-level ceiling, asserting that 
a two-level ceiling would open the 
way for black-market operations. 

While used-car dealers were 
stating their position at the in- 
dustry advisory committee meet- 
ing Sept. 13, new-car dealers 
made no objection. This led to 
the impression that new and 





Makers Ask Price Aid 


On Conversion Steel 


WASHINGTON. — Auto mak- 
ers met last week with OPS in 
an attempt to get some price 
relief on conversion steel. 

They pointed out that OPS 
has allowed other manufactur- 
ers, who come under CPR 22 
and 30, to reflect part of the 
increased costs of conversion 
steel in prices. The auto makers 
want that benefit extended to 
CPR 1, the order which covers 
them. Auto makers are the big- 
gest users of conversion steel. 

















- - Classified Want Ads - - 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
Insertion. sh in advance. (Half-rate 
does not apply to display ads in this 
section.) 




















Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 







SALES MANAGER - General Manager. Are 


us maintain the present high regard profits off because truck and accessory 
sales aren't what they should be or your 


which this department enjoys. used car department isn’t producing a 


AUTOMOTIVE NEWS profit? In fifteen years of automotive 
experience, I have been through the 

nee NTR AF NE A IE ARIE tough years, the war years, as well as 
years of plenty. During this time, I have 

HELP WANTED gone from salesman to general manager. 


AUTO SERVICE MANAGER. Experienced, I have had experience in multiple and 
capable operator wanted, who is qualified single dealership towns. My record in- 


to take complete charge of large, modern vites inspection. At present I work on 
shop of a Buick dealership in a 100,000 salary and percentage of profits, total 
population midwestern city. Experience compensation approximately $11,000. If 
with Buick preferred, but not essential. you have a proposition to our mutual 
Applicant must be aggressive type, have advantage, I can be available within a 
a good background, and be volume reasonable length of time. All negotia- 
minded with a knack of getting along tions will be kept confidential. Box 5537, 
with people—employees as well as cus- c/o Automotive News, Detroit 26. 
tomers. Excellent compensation and an-| GENERAL MANAGER or sales manager. 
nual bonus setup for right man. State] presently employed as general manager 
age, experience, references in letter oOf/ of large volume General Motors dealer- 
application and enclose photo or snap- ship; also served several years as 
shot. All replies held confidential. Write sales manager of this organization. Over 
Box 5527, c/o Automotive News, De-| 20 years’ experience in wholesale and re- 
troit 26. tail automobile business. For reasons of 
NEW CAR SALESMAN to sell Packard family health, must move west. Denver 
cars in Memphis, Tenn. Absolutely neces- area preferred. Have proven ability to 
sary to have at least two years’ postwar get results in sales or supervise entire 
experience with Packard, excellent refer- operation profitably. Permanent connec- 
ences, stable character and the desire to tion wanted. Box 5503, c/o Automotive 
make real money. Permanent opportunity News, Detroit 26. 
for good producer. Write, giving full in-| PARTS MANAGER. 28 years old, married, 
formation to R. E. Barnes, c/o Tread-| three children. Desire permanent position 
well-Price, Inc., 938 Union Ave., Mem-| as parts manager for well established 
phis, Tenn. Chevrolet or other G.M. dealer. Prefer 
IF YOU KNOW the seat cover manufac- Denver region, but will consider other 
turing field from border to border, and locations. Presently employed as parts 
if you are strong enough to represent manager for Chevrolet dealer in large 
one of the best-known, nationally adver- metropolitan city. Nine years parts man- 
tised brands in modern trim materials, ager for Chevrolet dealer in city of 30,- 
we have an interesting and lucrative 000. Last two years parts manager for 
full-time sales job for you. Must travel. Chevrolet dealer in city over 3,000,000. 
Write fully, references. Box 5511, c/o Bondable and can give excellent refer- 
Automotive News, Detroit 26. ences. Employer knows of this ad. Write 


SERVICE MANAGER for one of leading| Box 5529, c/o -Automotive News, De- 


Chevrolet dealers in Upper Peninsula of a ee 
Michigan. Salary and incentive. Give| YOUNG, AGGRESSIVE MANAGER of 


personal! history and qualifications for the 1,000 new car/truck agency wants new 


job. Address Box 5528, c/o Automotive job or opportunity to buy into dealership. 
News, Detroit 26. Ford or Chevrolet, south or southeast 


~~ preferred. Thoroughly experienced in both 
AUTOMOBILE SALES MANAGER sales and business management — all 
New York metropolitan volume new car dealer phases of dealer’s operation. Excellent 
needs aggressive, experienced sales manager. 
This is a top job. Salary plus preth-chering 
deal. Applicants must have knowledge an 
practical ideas on all types of sales produc. | ——@ — —_——______ 
tion methods. He must be able to train and | GENERAL MANAGER interested in man- 
handle a large, inexperienced sales force. aging medium sized dealership. College 
Excellent opportunity for the right man. Write 
immediately, giving detailed qualifications, Five years’ experience in managing suc- 
age, education, experience and employment cessful operation. Thoroughly familiar 
record. Box 5534, c/o Automotive ews, with all phases of retail and wholesale 
Detroit 26. 














to be available. Write Box 5522, c/o} c 
Automotive News, Detroit 26. 


Will consider part ownership. Box 5536, 
c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 










Active Partner Wanted 












references. Would need minimum 30 days| We have qualified buyers for all size fran- 


plies held in strictest confidence. 


graduate, age 41, married, good health. 150 Montague St. 





business. Can furnish best of references, GREATER BOSTON ONLY, One of ‘‘Big 
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CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 
California. Low Rates: EIGHTEEN CENTS (18c) PER WORD for each insertion. Cash in advance. Position 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
Cis  e- ie e  e e ) Pre aee 
at regular rates, but if signed ‘Box No. ......, in care of Automotive News, Detroit 26, Mich.’ add One Dol- 
lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 
Tt h TT yh ae Se ee 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, MICH. 





USED CARS FOR SALE 


DEALERSHIPS AVAILABLE DEALERSHIP WANTED 


$16,000 CASH BUYS complete dealership. | WANTED TO BUY—Chevrolet deal, 500 to 
Equipment, parts, etc., over $25,000 1,000 units. Consider any location. Will 
Profits: 1946, $13,772; 1947-—-$20,213, pay highest cash price. Qualified with 
1948—$16,543; 1949—§$8,630; 1950—§$14,- factory. All replies confidential. Have 
997. Retiring on inheritance. Handling had Chevrolet deal. Box 5530, c/o Auto- 
Nash, located in Idaho's richest farming motive News, Detroit 26. 

community, county seat, University of | ——_——_—______ 
Idaho, trade area over 50,000. Rich and|G.M. DEALERSHIP WANTED. Prefer 
stable locality, Contact owner, E. K. Buick, 22 car minimum. Interested in 
Francisco, 105 South Main, Moscow, complete or partial ownership. 17 years 
Idaho. with present Buick dealer. Replies held 
in strictest confidence. Box 5531, c/o 














AUCTION 


—At— 






NOW HANDLING Dodge-Plymouth, cars . aa 
and trucks. Quarter million dollar volume Automotive News, Detroit 26. 
last 8 months 1951. Established agency. BUSINESS OPPORTUNITIES 
Good Pennsylvania location. Fireproof {| ———————_———. ©& 
building, 10,000 square feet, fully equip- | AUTO SALES — Repairs — Service. Small 
ped service department. Property, all town northern Ohio. Thirty-square-mile 
equipment $80,000-—-inventory extra. Box trading area, industrial and farming. 
5532, c/o Automotive News, Detroit 26. General Motors franchise. New building, 


RETIRING OWNER offers modern “Big| ‘#les room, paint shop, repair shop, liv- 
ing quarters. Business, real estate and 


Three’ agency on main highway, central inventory for sale. Write or call Martin 


New York. Grosses over half million./ jiof@man, Herberich - Hall- Harter, 265 


130,000. , 5533, to- 
an tea Ene ae — o> South Main Street, Akron 8, Ohio. Phone 
— - POrtage 2481. 


200 CAR CONTRACT, handling Dodge- 
DEALER SERVICES 


Plymouth. Ohio county seat town—8,000 
population. Good money maker. Box 5508, 
c/o Automotive News, Detroit 26. 

INVENTORY SERVICE 
Parts Accessories 
Large and Smal! Dealerships 


Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 


WHEN BUYING or SELLING ants and by the government. 
an ALLIED INVENTORY CO., INC. 


AUTOMOBILE DEALERSHIP 1831 E. 79th Oe — Ilinois 
Consult a Specialist 


224 E. 38th St., New York 16, N. Y. 
LEO J. KLEM 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 















—At— 

















DANVILLE, PENNA. 
EVERY WEDNESDAY 













You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 
Tex Rickard 















dling Cadillac, for sale in Hollywood, 
California. Sold over three million dol- 
lars worth of Cadillacs in last 24 months 
Ill health reason for selling. Box 5538, 
c/o Automotive News, Detroit 26. 


Jos. E. Johnson 
Auctioneers 





































1949 CHRYSLER WINDSOR, 8-passenger 
sedan, Clean—only 22,000 miles. $1,450. 
Wist Auto Sales, Chrysler Dealer, Fond 
Du Lac, Wis. 


ATTENTION DEALERS ! ! 
SPECIALIZING IN THE SALE 





Marray Hill 2-0064 











8430 ‘VW. McNichols Rd. Detroit 21, Mich. -TAX 
INVENTORY SERVICE for all auto deal- OF EX T. IS 
ers—our crews consist of parts man in- Excellent Bodies — Good Motors 
— m ventory specialists for your kind of fran- 1 to 500 


a DEALERSHIP WANTED chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 


F d bot’s Automobile Dealers Inventory Serv- 
or or ice, 124 South Woodward, Birmingham, 
" eo gm a. “hoes Newport, Detroit. 
one west 4- . 
Lincoln-Mercury 
* 
Dealership 

Wanted 


| want a good town with peo- 
ple and income. | can invest 
$100,000 and can get financed 
on another $100,000 if needed. 


| have had ten years’ experi- 
ence with Ford Motor Company 
and | feel sure | can get fac- 
tory approval. 


Plymouths - Fords - Chevrolets 
Buy Now At Low Prices 
THE R. A. AGENCY 
54th and Lindbergh Boulevard 
(Below Woodland Avenue) 
Philadelphia 43, Pennsylvania 


MORRIS FREEDMAN, Mgr. 
Saratoga 7-2300 Sherwood 7-1700 
Herbert J. Cole 
Evergreen 2-0400 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization—in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Cali or write for service details. 


Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 





AUTO AUCTION 


TIM ANSPACH 


“Midway”, 20 
Albany-Schenectady Road 





ALBANY, N.Y. 
(For Dealers Only) 


EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 


REPRESENTATIVES WANTED 





SALES REPRESENTATIVES 
WANTED 


This Corporation requires regional sales 
representatives to sell direct to the auto 
servicing industry a new and essential 
Electronic Ignition Tester developed for 
the auto market. The product is a must for 
any reputable service operation. 





CARS WANTED 


All inquiries will be held con- 
fidential. 


Write or Call 


WILLIAM R. COOK 
156 Roberta Drive 
Memphis, Tennessee 
Ph. 34-0794 







New 1951 
BUICK 


Specials - Supers - Roadmasters 
2-Doors 4-Doors 


PONTIAC 


2-Doors 


We Will Pay 


$200 over factory invoice. 


“We guarantee that these cars will not 
be re-sold above O.P.S. ceiling prices." 


A. E. Chenoweth 


Chenoweth Motor Co., Inc. 
XENIA, OHIO PHONE 1770 
Buick-Pontiac Factory Franchise Dealer 






Write, stating territory and present 
product lines 


BEAM INSTRUMENTS 
CORPORATION 


350 Fifth Avenue New York 1, N. Y. 












4-Doors 











USED CARS FOR SALE 


WANTED AUTO AGENCIES 








hises throughout the United States. All re- 





THE TUESDAY SALE — 11:30 A. M. 


FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 






DAVID JARET CO. 
Established Over 28 Years 

Brooklyn 2, N. Y. 

ULster 2-5600 








Three,’’ unlimited capital, factory ap- 
proval assured. All replies confidential. 
Box 5516, c/o Automotive News, De- 
troit 26. 


(In the Heart of the Nation) 





Phones: E -{253 



















General Motors dealership in a growing 
single dealer, New England City of 50,000, 
adjacent to a large metropolitan area. 
Operated by a long established, soundly 
capitalized dealer. At present operating 
three new dealerships, showing healthy 
profits. 

This is a real opportunity for a go-getter 
with management and sales ability, who 
is not afraid to work. 

| am interested in a square shooter of 














Good Auto Franchise 


of an independent manufacturer, doing o 
large volume business—over a million dol- 





lars last year. Located on a main street of 
Detroit in a good building with modern 
equipment. Attractive price. Owner retir- 






























Box 5535, c/o Automotive News 
Detroit 26 


If you are the man, arrangements can be 
made to purchase up to one-half interest 
out of profits. 

Write your complete history and back- 
ground in your first letter, including a 
recent photograph within the past year. 
All replies will be held in strictest confi- 
dence. 


Box 5510, </o Automotive News 
Detroit 26 


p 




























AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 


BIG THREE medium size franchise in 








G.M. DEALERSHIP WANTED in Texas, 






Open all night, Monday night 
No Reservations 


Operated by Cari E. Marker 
324 W. Main St. Ft. Wayne, Ind. 


western city. Interested in complete or 
partial ownership. Factory approval as- 
sured, Reply in confidence. Box 5488, 
c/o Automotive News, Detroit 26. 


IN MEXICO CITY 
USED CAR DEALER 


DEALERSHIP WANTED WANTS TO BUY 


ONE OF BIG THREE 





FOR SALE. 1934 Cadillac sedan, 61,000 
miles, good running order, Lord Bros., 


initiati d ch ter, ferably be- , * 
fame the ‘a “OF 30 to P gencnns thee ing. 100 to 350 car franchise. Ample capital and Holcomb, New York, 1949 or 1950 Used Chevrolet 
capital investment ability. experience necessary to assure factory ap- 





roval. Replies confidential. ex-taxis for export 


' 
Box 5525, c/o Automotive News, Detroit 26 KEN SCHAEFER'S 


The Only Indiana 
AUTO AUCTION 


In Continuous Operation Since 1943 
Louisiana, Alabama, Georgia or Florida. EVERY THURSDAY 

Cash for your assets real and intangible. | Dealers Meet at the Cross-Roads of America 
Buy outright or active interest. Minimum INDIANAPOLIS, INDIANA 

100 units. Qualified. Replies confidential. Art Grandi, Auctioneer 

Bow =. c/o Automotive News, De-/| 915 N. Illinois St. Phone Lincoln 5383 


Only interested in Chevrolets 


MATUTE MOTORS 
Av. Jalisco 108 Mexico City 
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CARS WANTED 


WANTED—New Oldsmobiles, Chevrolets, 
‘adillacs. No trouble. Authorized dealer. 
Top price. We guarantee that these cars 
vill not be re-sold above O.P.S. ceiling 
prices. Phone, wire. write. Pearl Motor 

Anna, Ill. 


PARTS FOR SALE 





Cldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


‘o., Ine., 








WANTED 
100 CARS 


CHEVROLETS, FORDS 
OR PLYMOUTHS 
2 or 4 door sedans 


$150 Over Dealer's Invoice 
Not for Resale 


& 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 


JORDAN 4-6332 


“We guarantee that these cars 
will not be resold above O.P.S. 
ceiling prices." 










Phone collect: 
MAdison 8558 
Ask for Samuel Hutman, Jr. 


PUBLIC SERVICE 
DRIV-UR-SELF 
SYSTEM, INC. 


1360 W. NORTH AVE. 
BALTIMORE 17, MD. 






PONTIAC PARTS 


TRY US ON ALL G.M. PARTS 
Shipped Anywhere 
Direct Phone — AM 2-2117 


FRANKLIN-WEBER PONTIAC 
6101-25 N. Clark St. Chicago, Ill. 























| Pre-Inventory Sale 


| FORD PARTS 


| Many Parts at Cost or Less 


PARTS FOR SALE 


Write for Surplus List 


BUICK | Inventory Must Be Reduced 50% 


WHOLESALE PARTS ; 
Phone—Write—Wire 
TRANTER-WILLIAMS 
MOTORS, INC. 

4016 Allston Avenue Cincinnati 9, Ohio 

Melrose 7275 | 


ONE OF THE EAST'S LARGEST 
INVENTORIES 


Service on Mail Orders or 


Same Da 
Phone Calls—All Shipments C.O.D. 


521 W. 57TH ST. 








| PARTS FOR SALE 


PONTIAC. Hard-to-get body and fender 


parts for Pontiac and related GM cars. 
Immediate shipment anywhere. Call 
Trenton 4-5194, Stacy Trent Pontiac, 
224-236 W. Hanover, Trenton, N. J. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 








ACCESSORIES WANTED 


We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 


ACT QUICKLY !! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C.,N. Y. 
SAcramento 2-7600 





TRUCKS FOR SALE 


| OR SALE—Holmes wrecker, military type 


W-45, heavy duty, jumbo size, mounted 
1947 Chevrolet 2-ton truck, 179’’ wheel 





| 
PHONE PARTS DEPT. — CIRCLE 5-5910 | 
| 
| 


USED CARS AT 
WHOLESALE 


Always a Fine Supply 
of Late Models 


Write, Phone or Wire 
JOHN MINTZER, USED CAR MGR. 


PLAZA 7-7800 
BROADWAY AT 55th ST. 


MONARCH BUICK CO., Inc. 


“Buick's Largest Dealership" 
New York 19, New York 





Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 
west. Shipments made promptly 


GREBE OLDS 
3400 S. Kingshighway 
Fianders 0800 St. Louis 9, Mo. 








AUTOMOTIVE NEWS 
WANT ADS GET RESULTS | 


| BUSES FOR SAL&. 


base. Everything good condition. Davis 
. Chevrolet, Inc., Borger, Texas. 


TRUCKS WANTED 


WANTED. Army or civilian Jeeps. Any 
condition, pay top dollar. Write, phone 
or call Hi 5-3838, C. Van Hattem Mo- 
tors, 3300 W. 111th St., Chicago 43, Ill. 


BUSES FOR SALE 


1951 DODGE JS212, 54-passenger Superior. 
Four 1942, 1947, 1948 airport coaches— 
12-passenger. 1947 Poney cruiser, 25- 
passenger. 1947 Fixible airporter, 23- 
passenger. Box 5539. c/o Automotive 
News, Detroit 26. 


‘Late model used and 


new school buses, 36, 4%, 54 and 60 pas- 


senger. Nationai Bus sales Co.. Inc., 101 
N. 33rd St., Philadelphia 4, Pa. BAring 
2-7605. 


5—NEW 1951 Chevrolet, 48-passenger Su- 





FORD DEALERSHIP WANTED 


| have been in the Ford business for several years, in 
the capacity of Used Car Manager, Sales Manager and 
General Manager. | have acquired some money and 
would like to have a place of my own. | prefer a city 
with population of twenty thousand or better. 


| have talked to several Ford District Managers and 
| have factory approval if | can find the right place. 


If you have any idea of selling your Ford agency, | 
would appreciate an opportunity of talking with you. 
| would consider buying half interest in a place with 
the right partner. All inquiries will be held strictly con- 
fidential until we make a deal. 





Write or Call 


W. H. MOORE 


Ph. 7-7651 Tennessee 


2302 Monroe Avenue Memphis, 





CHEVROLET DEALERS 
Within 600 Miles of Our Agency 


We are in need of new 1951 Chevrolets of all body styles and 
models, with and without Powerglide. We will pay 12% above 
your factory invoice cost by cash or certified check. All sales 
will be made in our regular retail market at regular prices. 
Replies strictly confidential. ‘‘We guarantee that these cars will 
not be re-sold above O.P.S. ceiling prices.'’ 

Write, Phone or Wire Chevrolet Dealer Since 1924 


DARRELL JOHNSON 


THOMSON, GEORGIA 








121 €. HILL STREET 
PHONE 770-771 





periors. Walter Jones, Box 284, Nixa, 
Mo. Phone Ozark 2F11l. 
1948 FORD, 16-passenger school bus. Good 
condition. Phone 196. C. B. Moore, Inc., | 
Blue Mound, III. | 


SHOP EQUIPMENT FOR SALE 


FOR SALE. Speedometer equipment and! 
parts—AC-AL-SW-KS late model parts 
and complete repair and testing equip- 
ment valued at $800. Will sacrifice. 
Royles Products Co., 1017 Magazine St., 
New Orleans 10, La. 


KENT MOORE HEADLAMP tester, model 
J1220. In good condition, complete, less 
track—$75. Valley Cadillac Oldsmobile, 
Inc., 620 2nd St., S.W., Roanoke, Va. 


BEAR WHEEL BALANCER. Model 33. 
List $440. Sacrifice $195. Will ship pre- | 
paid anywhere. Arlington Motor Sales, | 

874 Massachusetts Ave., Arlington, Mass. 


AR 5-7426. 








LOOK! 


Your shop NEEDS the new ATI DUAL WHEEL 
DOLLY. Saves time, temper and backaches 
removing and replacing dual wheels and tes 
on trucks. $20.50 f.o.b. Hatboro, Pa. 


Alexander-Tagg Industries, Inc. 
Dept. F Hatboro, Pa. 








NEW LINES WANTED 
ATTENTION MANUFACTURERS and DIS- | 
TRIBUTORS. I am looking for addi 
tional lines of auto accessories and parts | 
for distribution to my old established | 

dealer accounts in Detroit and Michigan. 
Box 5540, c/o Automotive News, De- 
troit 26. 

VICE PRESIDENT of export firm, about 
to go on extended trip through South 
America, invites offers from parties in- 
terested in expanding their business into 
these territories. Empiria Corporation, 
149 Broadway, New York. 

ANTIQUE CARS FOR SALE 

1926 DODGE TOURING car — original 
throughout—perfect condition—price $300. 
Harry Phillips Motors, Inc., 523 S. La- 
Grange Rd., LaGrange, IIl. 

1936 ECONO PIERCE-ARROW limousine. 
Excellent condition. Best offer. F. 
Andrus, 420 Ford Building, Detroit. WO 
3-7280. 








MISCELLANEOUS 


WASH RACKS and garages. Reduced 
price on Kuick white wall tire. cleaner. 
Bulk only—50 pound pails. Under 250 
pounds—15 cents per pound. Over 250 
pounds—13 cents per pound. Order now. | 
Direct from factory or send for a free | 

Kuick | 





sample. Money back guarantee. 
Chemicals Co., 1762 Main St.. Buffalo 9. | 
N.Y 


MISCELLANEOUS —__ | MISCELLANEOUS 


| AUTO DEALERS — America’s top driver | E N GINE REBUILDING — - Crankshaft 
wants sponsor for cross-Mexico race. grinding and metalizing. John P. Hughes 
Chrysler, Cadillac or Lincoln. First prize Motor Co Inc., 800 Commerce St 
—$23,000. Write Hunt and Carson, 333 Lynchburg. Virginia 

N. Michigan, Chicago, Ill. 


|CONVERTIBLE TOPS. Ready made for 
| immediate installation. Also, front wood | 
| bows available. Send for free catalogue. 
| Boston Big Buck, 278 Cambridge St., 
| Boston, Mass. 


ad Complete with controlled steering 
|HAVE FOR SALE. New Dodge power | Guide Cables and 


| wagon. Rear belt pulley, drive shafts, | Brake Hook-up. $54.45 


power take off and governor standard 
| equipment. $125 cash F.O.B. Cosimo} ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 


Rizzo, Liberty, Texas 
QUICK-TOW BAR $17 50 
° 


ane ce come se heme ba YEAR? | Bumper-to-Bumper Unit 
e A AN APARTMENTS — one, Ww T 

two and three room apartments. A full block | Protecto ioe — es lan Bees 
right on the ocean in Hollywood Beach, ee 
Florida, Caters to the Automotive Trade. 

| Write—Wire—Phone | 
| OCEAN GRANDE APARTMENTS 








AUTOMATIC BRAKING 
TOW BAR 





Safety Chains 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
8 


Mrs. Harry D. Sloane, Resident Manager AN 3 Nite! MU 4-840! 
3300 N. Surf Road Hollywood, Fla, | D E 2-0700 "e DO 3.8373 
South Clinton St., Chicago 6 IMinois 


Phone 9251 40 





AUTO AUCTION 


EVERY WEDNESDAY 
LAWSON and RAMP, INC. | 


4501 W. 16th St. 


Indianapolis, Indiana 
Telephone Belmont 9546 
Across the Street From the 500 Mile Speedway 


Buyers! All cars guaranteed by the consignor, backed by us 
against cracked blocks, bad transmissions, differentials, taxi- 
cabs or police cars. 

















Sellers! We will write our checks for all cars sold. | 





For References: Call any bank or finance company in Indianapolis. | 


Owned and Operated by 
George Lawson and John Ramp 






Over Four Years of Auction Experience | 





WANTED TO BUY 


ANY QUANTITY 
NEW 1951 DeSOTOS & PLYMOUTHS 


‘We guarantee that these cars will not be re-sold 
above O.P.S. ceiling prices.” 


WEST DEARBORN MOTOR SALES, INC. 


Authorized DeSoto-Plymouth Dealer 
21732 MICHIGAN DEARBORN, MICH. 


LOGAN 2-4330 











Maney Motor Co. Auto Auctions 
DEALERS ONLY 
Always a Buyer for Your Car 


Knoxville, Tenn. Murfreesboro, Tenn. Huntsville, Ala. 
Every Tuesday—Phone Every Thursday Every Friday 
Lenoir City (Tenn.) 9143 Phone 111 Phone 3188-J 
11 A. M. 
NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, 


Member INC. 





‘New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [] or Two Years $14 [_] 
for which check is attached [_] or send bill [_] 





~ 
° 


| 
| 
AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH 
| 
| 


| 

| 
| 

| 
| Street Address.............. . Zone No | 
Ss a haaielctara eae’ State | 
| TRADE CONNECTION. , | 
| Car Dealer () Truck Dealer ~} Manufacturer () 
| Johber Insurance (_] Financial () Supplier 1 
he ois is x cai LER aden | 
| 10-15-51 | 
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DEALERS 








you are building your future TODAY! 


INVESTIGATE THE UNIQUE 


D. S$. Custom-Made GUARANTY PLAN | 


@ Brings customers back and builds good will through service. ~ 


@ Brings you quick and continuing profits. 


Each owner of the new car you deliver today should become your 
service customer tomorrow—and should remain a customer until 
he again trades in his car with you. 

Here is a sure-fire way to get his service business and to earn 
his good will. It is known as the D. S. Custom-Made GUARANTY 
PLAN and is different from any other guaranty plan ever before 


NOW is the Time to Investigate the 
D.S. Custom-Made GUARANTY PLAN 


If new cars become scarce you will need all the service business you 
can get to help meet your overhead. The DEALER SERVICE GUAR- 
ANTY will help keep your service shop busy. 

When new cars are in ample supply your best prospects for new 
car sales are your old customers. The DEALER SERVICE GUARANTY 
keeps old customers satisfied and in your place of business when 
ready to buy a new car. 


WHY this Custom-Made Plan 


is Best for You 


YOU buy the program— it becomes YOUR idea. 

YOU sell the Guaranty to your new car customers. 

YOU build your own Guaranty reserve fund. 

YOU settle your own claims with your Guaranty reserve fund. 
therefore— 

It becomes YOUR program, building YOUR goodwill with 

YOUR customers. 


The D. §. GUARANTY PLAN 
a PROVED Success 


Years of experience in guaranty programs is behind the D. S. GUAR- 
ANTY PLAN. The ‘‘know-how"’ acquired during these years of 
experience has enabled us to conceive and produce a plan which is 


LOOK AT THESE ADVANTAGES 


®@ The D. S. Guaranty Plan is technically and legally the best 
ever devised. 


@ It is custom-made especially for you — it sells and promotes 
your name. 


® Quality of the material used in the program is top notch — 
you will be proud to associate it with your name. 


® Original and reorder costs are the most reasonable ever 


offered. 
iT'S YOUR FUTURE — 
investigate the D. S. Guaranty Plan today 





offered. The D. S. GUARANTY PLAN is custom-made for your 
particular company—your name, and no other, appears on the 
Service Guaranty and other printed material. It is made specific- 
ally for YOU—to build your service business. There is nothing like 
it to increase YOUR percentage of service absorption and put 
you in the best possible competitive position. 


fool-proof for all practical purposes. This is proved by the praise we 
receive from our dealers all over the United States—many of whom 
had previously tried other guaranty plans. Their results have been 
outstanding. 


Why the D. S. GUARANTY PLAN 


is so Sensibly Priced 


The D. S. Custom-Made GUARANTY PLAN has been so refined and 
so simplified, and the instructions are so clear cut, that any dealer 
can put it into effect at once and without supervision. What is more, 
the program is so complete and so free of ‘‘bugs’’ that it can be 
continued without frequent consultation of a field man. As a result, 
we can and do work with you entirely by mail, thereby saving the 
expense of a costly field force. These savings are passed on directly 
to you—making our plan the most economical, and still the most 
effective, you can possibly buy. Here are the prices: 


COMPLETE PROGRAM 
for 200 Customers................. -$247.50 


200 Guaranty Certificates. 
10 Salesmen's Sample Guaranty Certificates. 
200 Colorful introductory folders for customers. 
6 Plastic holders for above folders. 
6 Permanent plastic showroom display cards. 
2 Permanent plastic blow-ups of Guaranty for display. 
PLUS a complete service history program for each customer, including: 500 Customer 


Service History Cards (10" x 12"), an alphabetical index, a file box, and a complete 
supply of 30-, 60-, and 90-day follow up letters in beautiful color. 


COMPLETE PROGRAM 


for 100 Customers...................$187.50 
PRICE OF REORDERS 
100 Guaranty Certificates ............... $40.00 
200-400 Guaranty Certificates ............ $35.00 per hundred 
500 or more Guaranty Certificates ......... $32.50 per hundred 


WwW 


DEALER SERVICE COMPANY, INC. 
3710 PROVOST ROAD, PITTSBURGH 27, PA. 
Telephone Willard 1-4467 


Send us sample kit and complete information on the DEALER SERVICE Custom-Made 
GUARANTY PLAN — without cost or obligation. 


Name 
Company 
Make of Car Sold ... 


Address 


City : rare! |” ni ern 
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